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©THE  FOURTH  ESTATE 


How  to  control  the  Press 


Every  Presidential  administration  within  recent  memory  has 
tried  in  various  ways  to  control  the  news  and  information  that 
reaches  the  public.  Sometimes  by  feeding  the  press  information 
that  simply  isn’t  true.  Sometimes  by  denying  it  access  to  documents, 
places  and  people  that  might  disclose  information  the  administration 
did  not  wish  disclosed.  And  finally,  by  harassing  news-gathering 
agencies  and  reporters. 

It  was  in  response  to  this  harassment  generally,  and  specifi¬ 
cally  to  the  subpoena  of  Earl  Caldwell  of  The  New  York  Times  to 
disclose  Black  Panther  sources,  that  The  Reporters  Committee  for 
Freedom  of  the  Press^  was  formed  in  March,  1970. 

Since  then,  the  Committee  has  become,  through  its  Press 
Censorship  Newsletter,  a  national  clearing  house  for  information  about 
legal  developments  affecting  the  Press.  It  provides  free  legal  research 
to  any  reporter,  editor  or  news  organization  which  requests  it.  And 
despite  a  modest  staff  and  treasury,  it  will  also  provide  free  attorneys 
and  help  to  pay  litigation  costs  for  those  reporters  and  news  organi¬ 
zations  that  can’t  afford  to  resist  governmental  pressure  without 
financial  support.  It  will  even  take  the  initiative,  if  necessary,  and  file 
its  own  law  suits.  In  fact,  this  was  done  recently  to  void  the  agree¬ 
ment  giving  former  President  Nixon  ownership  of  40  million 
government  documents  and  tapes. 

The  Reporters  Committee  is  a  legal  research  and  defense  fund 
which  believes  in  fighting  back  when  government  on  any  level  tries 
to  infringe  on  the  rights  guaranteed  in  the  First  Amendment.  And 
for  the  last  four  years,  it’s  done  an  excellent  job. 

The  Reporters  Committee  for  Freedom  of  the  Press. . . 
helping  all  of  us  put  out  better  newspapers. 


The  Boston  Globe 


'  The  Reporters  Committee  for  Freedom  of  the  Press,  Legal  Defense  and  Research  Fund.  Room  1310,1750  Perm.  Ave.,N.W. ,  Washington,  D.C.  20006 


f  TOUGETMOREOFTHEMORNING 
INTHE  HERALD  AMERICAN. 


More  (»l  liosloii  wakes  up  with  I  he  I  l(Mal«l 
\iiuM'ieaii  t hati  will)  aii\  ol Ikm'  pa|H‘r  in  low n. 

I  I  s  a  iiioriiiiiji  plaet'.  Viul  wc'  ie  llie  moriiinji 
paper.  Willi  I  hi'  lij^un's  lo  pnwe  il. 

The  eireiilal  ion  a\  (‘t  a^^i's*  lor  I  Ik*  six  inoiil  hs 
eiuliiifi  S'plemher  iiO.  I*)7  1.  were  I().  KM .  and 
show  ihe  Herald  \merieau  more  lhan  ahead 
ol  I  Ik*  Mornin*:  (  IIoIk*.  I  hal  s  a  lol  mon*  I'amilii's 
slarliiij;  ihe  (lax  hx  readiiifi  xoiir  inessafK*  in  Ihe 
I  l(*rald  ViiK'i  ican.  l  amilies  w  ho  mi^hl  nol  hear 
xou.  il' xoii  ditln'l  lalk  ihrou^hiis. 

We  n*  jiroxx  in<r  dailx .  ( iel  I  in-j;  hi^'ier  on 
Smulax.  1(H).  Slarl  your  dax  ri>ihl ;  firoxx  aloiijr 
wilh  ill)'  I  lerald. 

ll(fi*ald  AiiM^riean 
Suiidau  llc*i*ald  Advc>i*ti8i»i* 

*  Hunvtti  (ifCin'ulalKNis 


'i 


■  r' 


With  the  attached  THREE-WAY  CARD  we  believe  that  we  have  made  publication  ordering 
much  easier.  Simply  check  off  the  services  of  your  choice  and  return  the  card  today:  Mail 
remittance  with  order  or,  if  you  prefer,  we  will  send  our  invoice  later. 

Use  This  handy  card  to  order  all  3  of  these 
EDITOR  &  PUBLISHER  PUBLICATIONS . 

1^1  published  weekly 

The  weekly  news  magazine  of  the  newspaper  community — editorial,  advertising,  production,  etc. 

E&P  Market  Guide  published  November  1974 
Exclusive  data  and  statistics,  individual  market  surveys  of  all  daily  newspaper  markets. 

E&P  Year  Book  published  April  1975 

Directory  of  U.S.  and  foreign  newspaper,  personnel,  related  data.  600  pages.  Tear  Here 

Please  send  me- 

m  EDITOR  &  PUBLISHER,  weekly  news  magazine  of  the  newspaper  community 

□  m.  V:  ,1  '5i^  rj  :  •■y-ars,  ■  OQ  □  thre*' years,  $27.00 

•*E&P  YEAR  BOOK  —  Encyclopedia  of  the  Newspaper  Industry 

Q10''5  J'tlon.  $2lX0t;  p!  I  i-'pv.QBulk  orders  (5  i>r  mi-re:  $  18.00  ea.  . . 

Ni.-  Of  Ciipies 

•*E&P  MARKET  GUIDE  —  Exclusive  Data  on  Newspaper  Markets 

[Dl‘  ’5  dili-'n,  $20.00  I  v-i  I  .'py.QBulk  orders  p  oimorc,  -IS.OOea . 

No.  of  Copies 

Name . 

Company . Position . 

Address  . 

City .  State . Zip . 

HOME  ADDRESS  OFFICE  ADDRESS 

BILL  ME  BILL  MY  COMPANY  PAYMENT  ENCLOSED 

*Payment  with  order  saves  mailing  charge 
‘  “U.S.  and  Canada  Only.  All  other  countries  S35.00  a  year. 


M-29 


Order  these  3  Editor  &  Pubiisher  publications  today 


EDITOR  &  PUBLISHER 
Current  news  of  the  newspaper 
industry,  informative  features 
on  newspaper  publishing  and 
advertising;  complete  coverage 
of  editorial,  advertising,  and 
business  departments  .  .  .  plus 
news  of  syndicates,  equipment, 
related  fields.  $12.50  per  year. 
issues) 


1975  MARKET  GUIDE 

Exclusive  data  on  daily  news¬ 
paper  markets;  1975  estimates 
of  population,  retail  sales,  and 
income;  extensive  detailed  indi¬ 
vidual  market  surveys  for  over 
1,500  U.S.  and  Canadian  daily 
newspaper  markets.  Data  on 
retailing  and  other  factors.  $20. 
per  copy.  (570  pages) 


1975  E&P  YEAR  BOOK 
Over  600  pages— directory  of 
all  U.S.  and  Canadian  dailies 
with  names  of  executives  and 
editors;  circulation,  ad  rates, 
etc.  Lists  of  U.S.  and  Canadian 
weeklies,  foreign  newspapers, 
syndicates,  news  services,  ad¬ 
vertising  agencies,  and  repre¬ 
sentatives.  $20.  per  copy. 


MAIL  THt  OflDlR  CARDS  BfLOVY— NO  POSTACl  NICISSARY  IN  U.S. 


Editor  &  Publisher 
850  Third  Avenue 
New  York,  N.Y.  10022 


Has  our  policy  been  too  successful? 

Forty  newspapers,  three  television  stations,  five  radio  stations  and  six  outdoor  adver¬ 
tising  companies  in  Arkansas,  California,  Hawaii,  Indiana,  Kansas,  Missouri,  Nevada, 
Oklahoma,  Texas  and  Washington  carry  this  Donrey  ID: 


But  each  one  is  as  individual  as  the  community  it  serves.  It’s  all  a  part  of  Donrey’s  policy 
allowing  each  of  its  properties  to  be  an  independent  and  autonomous  service  to  its 
community.  The  local  management  of  every  Donrey  property  has  the  freedom  of  indi¬ 
vidual  action  and  decision-making,  yet  enjoys  the  advantages  inherent  only  in  group 
operation. 

We  think  it’s  one  good  reason  for  our  growth  from  one  newspaper  in  1 940  to  54  media 
properties  today.  And  we  plan  to  grow  more,  even  if  surveys  do  show  that  residents  in 
our  own  cities  do  not  even  know  who  we  are.  We  suppose  it’s  a  price  we  must  pay  for  our 
success,  but  we  won’t  give  up  because  our  name  is  worth  knowing  and  repeating.  We  are 
the  Donrey  Media  Group — Donrey  Media  Group — Donrey  Media  Group. 


Donrey  Media  Group 
920  Rogers  Avenue 
_ I  Fort  Smith,  Arkansas  72901 

An  Equal  Opportunity  Employer  M/F 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 

APRIL 

3-5 — Tennessee  Press  Assn.  Advertising  Conference,  Music  City  Rode- 
way  Inn,  Nashville.  Tenn. 

3-5 — PNPA-Interstate  Advertising  Managers  Assn.  Display  Advertising 
Conference.  Lancaster  Treadway  Resort  Inn.  Lancaster.  Pa. 

3-5— Southern  Circulation  Managers  Assn.  Spring  Conference.  Chat¬ 
tanooga  Choo  Choo  Hilton  Inn.  Chattanooga.  Tenn. 

5- 6 — North  Carolina  Press  Assn.  Mechanical  Conference.  Hilton  Inn. 

Raleigh,  N.C. 

6- 10 — Newspaper  Purchasing  Management  Assn.  Convention,  PSA  Hotel 

Islandia  on  Mission  Bay,  San  Diego,  Calif. 

6- 11 — PNPA  Foundation  Newspaper  Institute  Reporters  Training  Semi¬ 

nar.  Penn  Harris  Motor  Inn,  Harrisburg,  Pa. 

7- 9 — American  Newspaper  Publishers  Assn.  Convention.  Marriott  Hotel 

and  Fairmont  Hotels.  New  Orleans.  La. 

7 — Annual  Breakfast  meeting  of  DPI  Editors  and  Publishers,  Marriott 
Hotel  New  Orleans.  La. 

7 — Associated  Press  Annual  Meeting,  Marriott  Hotel.  New  Orleans.  La. 

10- 13 — Louisiana  Press  Assn.  Annual  Convention.  Marriott  Hotel,  New 

Orleans.  La. 

11- 12 — 1975  Business  and  Education  Seminar.  Region  3,  National  Press 

Photographers  Assn.,  Cross  Keys  Inn.  Baltimore.  Md. 

11- 13 — Northwest  Mechanical  Conference.  Hotel  Radisson  Duluth. 

Duluth,  Minn. 

12 —  Alabama  Women  s  Press  Assn.  Annual  Meeting,  Quality  Inn, 
Montgomery.  Ala. 

12-15— Inter-State  Circulation  Managers  Assn.  Spring  Meeting,  Playboy 
Club  Hotel.  Great  Gorge.  N.J. 

14 —  Canadian  Press  Spring  Meeting  of  the  Board,  Toronto,  Ontario. 

15 —  Canadian  Press  Annual  Meeting,  Toronto.  Ontario. 

15 — Overseas  Press  Club  s  Annual  dinner.  Hotel  Biltmore.  N  Y 
15-18 — American  Society  of  Newspaper  Editors  Convention.  Shoreham 
Hotel,  Washington.  D  C. 

17-18 — Canadian  Daily  Newspaper  Publishers  Assn  Annual  Meeting.  To¬ 
ronto.  Ontario. 

17-19 — Midwest  Graphics  75,  Milwaukee  Exposition  &  Convention  Center 
&  Arena,  Milwaukee,  Wise. 

17-20 — New  Jersey  Press  Assn.  Annual  Advertising  Conference,  Tami- 
ment  Resort  Hotel.  Tamiment,  Pa. 

20-23 — Picture  Editing  Workshop,  sponsored  by  Indiana  University 
School  of  Journalism  and  National  Press  Photographers  Assn., 
Bloomington,  Ind 

20-23 — SNPA  Foundation  Seminar.  Covering  Business  and  Finance.  U.  of 
South  Carolina  at  Columbia. 

20- May  2 — API  State  and  Suburban  Editors  Seminar.  Reston.  Va 

21 —  National  Cartoonists  Society  Annual  Reuben  Awards  Dinner.  Plaza 
Hotel.  N.Y.C. 

21-24 — Washington  Journalism  Center  Conference.  The  Housing  Dilem¬ 
ma.  Washington,  D  C. 

27- 29 — PNPA  Foundation  Newspaper  Institute  Advertising  Seminar, 

Sheraton-Harrisburg  Inn.  Harrisburg.  Pa. 

28- 30 — ANPA  Foundation  Newspaper  in  the  Classroom  Conference  for 

Newspaper  Staff  Members.  Royal  York  Hotel.  Toronto,  Ontario. 

MAY 

1- 3 — Carolinas  Press  Photographers  Assn.  Annual  Southern  Short 

Course  in  News  Photography,  Appalachian  State  University  Center 
for  Continuing  Education,  Boone.  N.C. 

2- 3 — Indiana  Newspaper  Advertising  Executive  Association.  Sheraton 

Inn.  Terre  Haute. 

2- 4 — Virginia  Press  Assn.  Annual  Old  Dominion  Advertising  Conference. 

Sheraton  Fredericksburg.  Fredericksburg,  Va. 

3- 5— Ohio  Press  Women  General  Meeting,  Dellroy.  Ohio. 

4- 6 — Ohio  Circulation  Managers  Assn.,  Salt  Fork  Lodge.  Cambridge, 

Ohio. 

4-9 — API  Publishers  Seminar  for  newspapers  or  groups  over  75,000  circu¬ 
lation.  Reston,  Va. 

8 — Missouri  Associated  Dailies.  Rock  Lane  Lodge,  Branson.  Mo. 

8-10 — Florida  Newspaper  Advertising  Executives  Spring  Conference  and 

Exhibits  Competition,  Treasure  Island  Inn,  Daytona  Beach.  Fla.  1 

8- 11 — Surburban  Newspapers  of  America  Annual  Convention.  Marriott 

Hotel,  Atlanta,  Ga. 

9- 10 — Ozark  Press  Assn.  Annual  Meeting,  Rock  Lane  Lodge,  Branson, 

Mo. 

11-14 — Institute  of  Newspaper  Controllers  and  Finance  Officers  National 
Spring  Conference.  Innisbrook  Resort  &  Gold  Club,  Tarpon  Springs, 

Fla. 

11-14 — SNPA  Foundation  Seminar:  Family  Budget  and  Inflation,  Virginia 
Polytechnic  Institute,  Blacksburg,  Va. 

11-15 — National  Press  Photographers  Assn.  Photo  Conference,  George 
Eastman  House.  Rochester,  N  Y 
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BRILLIANT  WAY 
TO  GET  RESULTS 


If  advertisers  in  The  St.  Petersburg  Times 
and  Evening  Independent  think  there's 
more  at  the  end  of  their  rail  ibow  than  a  pot 
of  gold,  you  can  hardly  blame  them. 
They've  discovered  our  color  advertising 
IS  even  more  profitable. 

The  Times  and  Independent's  wide 
range  of  newspaper  sections  offers 
advertisers  a  favorable  selling  climate, 
with  daily  and  Sunday  ROP,  Sunday 
comics,  Sunday  Floridian  magazine. 
Classified  display,  TV  Dial,  home  and  food 
sections  and  accent  issues  geared  to 
selected  audiences. 

Along  with  the  right  spot  lor  the  right 
ad,  our  advertisers  get  top  quality  color 
reproduction  in  sparkling  offset.  Flexibility 
in  changing  copy  on  the  black  plate 
almost  up  to  press-time.  Low  color 
separation  charges  are  also  a  distinct 
advantage  for  local  Floridian  advertisers. 
Plus  the  most  complete  circulation 
coverage  of  Florida's  West  Coast,  a 
top-25  market  in  every  retailing  category. 
That's  why  the  Times  and  Independent 
shine  in  national  color  advertising 
linage.  The  Times  held  second  ranking 
in  the  nation  in  overall  color  linage  in 
1973  and  1974;  the  Independent  jumped 
from  27th  in  1973  to  23rd  in  1974.  In  lanuary 
and  February,  the  two  papers  piled  up  a 
gain  of  15,441  lines  over  the  first  two 
months  of  the  year  before. 


Color  advertising.  It  sure  beats  chasing 
rainbows!  And  it's  more  profitable,  too. 


("  llrlprahuiTt 

FIORIOAS  BEST  NEWSPAPER  _ _ ^ 

r  Evening:  Independent  ^ 


490  First  Avenue  South,  St.  Petersburg,  Florida  33701 
Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 
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In  times  like  these,  it  makes 
even  more  sense  to  choose  a  Zenith, 

For  6  good  reasons. 


These  days,  you're 
probably  more  determined 
than  ever  to  make  sure 
you're  getting  your 
money's  worth. 

That's  why  the  things 
that  have  made  a  Zenith 
color  TV  such  a  gcxxl 
value  are  even  more 
important  today. 

1.  Fewest  repairs. 

A  leading  research  organization  asked 
independent  IV  seix  ice  technici:uxs  from 
coast  to  coast  which  color  TV  necxlcxl 
fewest  repairs.  For  the 
third  straight  year, 
they  named  Zenith,  by 
more  than  2  to  1  over 
the  next  brand. 

And  whether  you 
buy  a  giant-screen 
console  or  compact 
portable,  today's 
Zenith  solid-state 
Chromacolor  11  brings 
you  several  important 
features  designtxl  to 
give  you  yemrs  of  gtxxl, 
dependable  serv'ice. 

2. 100%  solid-state  reliability. 
Built  into  every  Chromacolor  11  set  is  a 
ruggcxl  l(X)7o  solid-state  chassis.  The 
nxxst  powerful  chassis 


than  any  other  brand,  as 
the  color  IV  with  the 
bt*st  picture. 

5.  Owner  satisfaction. 

For  a  lot  of  people, 
though,  the  best  reason 
for  chtx)sing  a  Zenith 
is  also  the  simplest. 

They  already  know 
Zenith  qual  ity  bcx.'ause  they 
already  own  a  2^'nith. 

Fact  is.  in  another  recent  nationwide 
sur\  ey,  more  Zenith 
cxilor  T\'  owners  said 
the\  d  buy  the  same 
brand  again  than  did 
the  owners  of  any 
other  brand. 

And  that, we  think 
says  more  alx)ut  the 
way  we  build  things 
than  anything  el.se. 

6.  We  built  it. 

We  back  it. 

We're  proud  of  our 
record  of  building  dependable,  quality 
prcxlucts.  But  if  it  should  ever  happen 
that  a  Zenith  product  doesn't  live  up 
to  your  expc’ctations— or  if  you  want 
details  of  our  surv'eys— write  to  the 
\^ice  President,  Consumer  Affairs,  Zenith 
Radio  Corporation,  19(X)  North  Austin 
Avenue,  Chicago,  IL  60639. 

He'll  see  that  your 

Qi^^^^request  gets  personal  attention. 

/Vnd  in  times  like  these,  that 
means  something,  too. 


Left  TheC67anne.modelSF2569PRight  TheDaumier  modelSF  1 750R  Simulated  TV  picture 


Zenith  has  ever  built,  for  a  brighter, 
sharper  picture.  Mcxlular  solid-state 
design  keeps  it  running  cool  so  it  lasts 
kxiger,  inakes  service  easier  if  it's  needed. 

And  Zenith's  patented  Power  Sentry 
voltagc^-regulating  system 
protects  cxtmponenLs  agaiast 
hou.sehold  voltage  vari-  w 

at  ions  you  can't  even  see.  M 

3.  Saves 


Question:  II  you 
were  buying  an 
other  color  TV  to 
day,  would  you  buy 
the  same  brand 
you  bought  be 


Question:  In  general 
of  the  brands  you  are 
familiar  with,  which 
one  would  you  say 
requires  the  fewest 
repairs’ 

Answers: 

Zenith  34% 

Brand  A  1 5% 

Brands  11% 

Brand  C  7% 

Brand  D  4% 

Brand  E  3% 

Brand  F  2% 

Brand  G  2% 

Brand  H  2% 

Brand  I  1  % 

Other  Brands  3% 

About  Equal  1 6% 

Don  t  Know  9% 


Answers: 

Zenith  82% 

Brand  A  70% 

Brand  D  69% 

Brand  B  66% 

Brand  E  63% 

Brand  C  56% 

Brand  F  51% 

Brand  J  49% 

Brand  H  49% 

Brand  G  47% 

Brand  I  45% 

Other  Brands  40% 


energy. 

Many  color  sets,  3  or 
inore  years  old.  use  alxiut  as  much  {xiwer 
as  five  75-watt  light  bulbs.  Chromacolor  11 
actually  uses  Ic'ss  power  than  you'd  neexl 
to  light  just  two  of  the  same  bulbs. 

The  nxtney  you  save  won't  pay  for 
your  new  Zenith.  But  it'll  help. 

4.  Best  picture. 

The  hcxirt  of  the  Qiromacxilor  II  system  Ls 
Zenith's  patentcxl  Chromacolor  picture 
tube,  with  a  level  of  brightness,  contrast, 
and  sharp  detail  that  set  a  new  Olrff 
standard  for  the  T\^  industry.  Kum 

WTiich  may  lie  one  reason  why  KinW 
independent  T\^  service  yOuQS 

1  technicians  name  Zenith,  more  IrpJW 


SOLID  STATE 


'Sfeiiii  iiff'yifAVAm'yi’iy 

The  quality  goes  in  before  the  name  goes  on 


n 

n 
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\bur  Starting  Point 
For  Insurance  Stories 


When  you're  digging  into  an  unfamiliar  subject, 
the  problem  is  knowing  where  to  start.  How  do 
you  go  about  getting  a  thorough  backgrounding? 

State  Farm  is  offering  a  new  service 
designed  to  solve  that  problem  when  you  write 
about  an  insurance-related  topic-a  publication 
called  Insurance  Backgrounder. 

Each  Backgrounder  fills  you  in  on  a 
newsworthy  topic  related  to  the  insurance  field. 
The  first  five  cover  Highway  Boobytraps,” 

Federal  Flood  Insurance,”  "Your  Car’s  Deadly 
Gas  Tank,”  “The  Arson  Epidemic,”  and  “Why 
You  Can't  Read  Your  Insurance  Policy.”  New 
Backgrounder  subjects  will  be  offered  on  a 
regular  basis. 

Backgrounder  will  be  sent  automatically  to 
holders  of  State  Farm's  No-Fault  Press  Reference 
Manual.  If  you  don't  have  the  manual,  but  would 
like  to  see  any  or  all  of  the  first  five 
Backgrounders,  write  to: 


Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 


STATE  FARM 

<0^ 


INSURANCE 


CATCH-lines _ 

By  Lenora  Williamson 

so  WHERE  IS  THE  FIRST  NEWSPAPER  published  in  the 
world  every’  day?  VV'ell,  the  Fyi  Times  of  Suva  claims  the 
honor  on  its  masthead.  The  explanation  in  a  second  line  is 
that  Suva  is  just  west  of  the  Inteimational  Date  Line,  where 
the  new  day  begins.  The  Times,  established  in  1869,  is  six 
days  a  week,  offset. 

«  ♦  * 

NOW,  THE  JUDICIAL  PAPERS — A  judge  is  delivering 
papers  every  morning  except  Sunday  out  in  St.  Paul.  But 
it’s  the  Minneapolis  Tribune  he’s  delivering.  The  moonlight¬ 
er  is  a  municipal  judge  in  St.  Paul,  Roland  A.  Faricy,  40. 

Judge  Faricy  takes  about  an  hour  to  deliver  45  papers, 
using  an  underhanded  toss  style.  He  also  boasts  a  little  extra 
technique — he  can  put  the  Tribune  inside  a  storm  door  so 
that  it  falls  forward  with  the  headline  showing. 

Very  ethically.  Judge  Faricy  emphasized  to  Tribune  repor¬ 
ter  M.  Howard  Gelfand,  he’s  never  succumbed  to  temptation 
to  kick  the  St.  Paul  paper  down  steps,  but  he  does  try  to  get 
the  Tribune  a  little  closer  to  the  door. 

Faricy  began  moonlighting  a  couple  of  years  ago  as  a  help 
to  his  children  and  then  decided  the  regime  would  help  his 
heart  condition.  Daughter  Beth,  12,  delivers  28  papers  in  the 
morning  too.  She  collects  all  the  money — also  iceeps  profits 
from  both  routes.  The  judge  plans  to  continue  for  a  few  more 
years  when  another  daughter,  Jennifer,  9,  may  be  ready  to 
take  over. 

*  *  * 

MEANTIME  A  FAMILY  IN  OHIO  may  have  its  own  special 
record.  There  are  13  children  in  the  James  Greenlee  femily 
and  six  are  carriers  for  the  Centerville-Bellbrook  Times — all 
at  the  same  time  and  all  girls,  too.  Six  sisters  as  carriers  is 
definitely  a  record  in  the  19-year  old  history  of  the  news¬ 
paper.  Tom,  17,  the  oldest  Greenlee  offspring,  was  a  carrier 
for  five  years.  Furthermore,  Mrs.  Greenlee  is  a  Times’  coun¬ 
selor  with  28  in  her  charge.  Nancy  Greenlee  says  she  is  more 
strict  with  twins,  Connie  and  Bonnie  14,  Cherise  15,  Robin 
13,  Kelly  12,  and  Lori  11,  because  they  must  set  an  example. 

Anita  Richwine,  Times  women’s  editor,  in  a  feature  on  “the 
suburban  family’’  page  adds  that  the  next  Greenlee  in  line  is 
not  a  girl.  It’s  Eric,  9,  who  has  his  reasons  for  being  a  carrier: 
to  earn  money  so  he  can  buy  presents: 

«  *  « 

MEDICAL  BULLETIN — A  Women’s  News  Service  stor>’  out 
of  Paris  details  that  a  Milan  doctor  specializing  in  diseases  of 
the  circulation  warned  housewives  who  spend  more  time  on 
their  feet  than  men  that  they  should  cut  out  smoking. 
Nicotine  poisoning  tends  to  block  arteries  that  carry  blood  to 
the  toes,  he  says.  And  so  the  headman  at  the  New  Brunsivick 
(N.J.)  Home  News  simply  wrote  one  line:  “Smoking’s  bad  for 
the  sole.” 

*  *  ^ 

COMMUTER  COURAGE — ^The  British  Information  Service 
sui’vey  of  “Today’s  Briti.sh  Papers”  relayed  one  March  day 
that  most  papers  carried  the  story  of  a  man  who  became  fed 
up  waiting  for  his  train  to  work.  He  jumped  off  the  platform 
at  a  station  in  Essex  into  the  path  of  an  express  train — 
waving  it  to  a  halt  with  his  umbrella.  After  giving  the  en¬ 
gineer  a  short  lecture  on  punctuality  he  jumped  aboard,  to 
the  cheers  of  other  frustrated  commuters. 

♦  ♦  * 

A  RECYCLED  NEWSPAPER  IS  NOT  ENOUGH— Dr.  Michael 
Fox,  veterinarian  and  associate  professor  of  psychology  at 
Washington  University  writes  “Ask  Your  Vet”  for  the 
Chicago  Tribune-New  York  News  Syndicate.  The  other  day 
he  got  this  plea:  “If  I  ti-y  to  discipline  our  Shiatzu  the  way 
you’re  supposed  to — with  a  rolled-up  newspaper — she  at¬ 
tacks  me.  The  other  day  she  cornered  me  in  the  dining 
room.” 

Dr.  Fox  suggested  a  combination  of  newspaper  and 
psychological  technique.  He  says  physical  acts  alone  rarely 
work.  “Make  eye  contact — a  direct  stare  is  a  threat  in  dog 
language — ^then  growl  the  voice  command  “No!”  If  all  that 
doesn’t  work  “seize  it  by  the  scruff  of  the  neck  with  one  hand 
and,  with  the  other  hand,  grab  its  muzzle  and  pin  the  dog  to 
the  ground  or  shake  roughly.”  Lots  of  luck,  friends. 
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Who  else  knew  about  it? 

Disproving  charges  that  the  press  is  predominantly  antigovern¬ 
ment,  four  major  metropolitan  newspapers  plus  two  weekly  news 
magazines,  the  three  television  networks  and  a  wire  service  with¬ 
held  for  some  time,  at  the  personal  request  of  CIA  Director  Wil¬ 
liam  E.  Colby,  reports  of  the  agency’s  attempt  to  salvage  a  Russian 
submarine. 

The  reason  for  the  request  was  said  to  be  national  security — to 
allow  the  CIA  to  make  further  attempts  to  recover  the  rest  of  the 
submarine  from  the  floor  of  the  Pacific  Ocean. 

It  was  a  remarkable  display  of  press  cooperation  in  the  interest 
of  national  security.  The  story  was  made  public  in  a  radio  broad¬ 
cast  by  Jack  Anderson  who  said  he  did  not  believe  it  involved 
national  security.  The  media  thus  were  released  from  their  pledge 
to  delay  publication. 

In  retrospect,  one  wonders  how  much  national  security  could 
have  been  involved  in  such  a  well-known  secret  and  how  Colby  or 
anyone  else  in  government  could  hope  to  suppress  or  delay  its 
publication.  If  reporters  and  editors  of  all  those  important  media 
knew  the  story,  or  just  part  of  it,  isn’t  it  naive  to  assume  that  a  lot 
of  other  people  in  Washington  and  elsewhere  didn’t  know  it  also? 
Including  foreign  agents. 

The  major  media  have  demonstrated  they  can  keep  a  secret 
when  they  are  convinced  it  is  in  the  national  interest  to  do  so,  but 
we  feel  they  will  take  a  lot  more  convincing  in  the  future  when  they 
realize  a  well-known  secret  cannot  be  a  well-kept  secret. 

The  value  of  coupons 

How  do  you  tear  off  a  “cents-off’  coupon  from  the  television 
screen  and  cash  it  in  at  the  local  supermarket? 

The  answer  is  “you  can’t”  and  the  Miami  Herald  has  built  a 
circulation  promotion  program  around  the  idea  that  is  worth  re¬ 
peating  elsewhere. 

The  Herald  found  it  had  printed  coupons  worth  $217.11  in  its 
advertising  copy  during  one  week.  Most  other  newspapers  can’t 
match  that  figure,  but  whatever  amount  they  carry  it  will  be 
impressive  compared  to  the  weekly  or  monthly  price  of  home- 
delivered  copies. 

There  is  a  lot  of  talk  these  days,  in  and  out  of  the  newspaper 
business,  that  circulations  have  dropped  because  of  the  recession 
and  because  of  circulation  rate  increases.  With  a  comparison  like 
this  newspapers  can  show  that  the  daily  newspaper  is  a  real  bar¬ 
gain — all  those  coupons  and  the  news,  too. 

Tape  recorders 

The  tape  recorder  has  become  a  valuable  tool  in  the  reporting 
trade  when  its  use  is  apparent.  Surreptitious  use  of  the  device, 
however,  is  a  “no-no,”  as  one  editor  has  discovered. 

It  is  a  strange  phenomenon  that  the  very  people  who  protest  to 
the  press  about  inaccuracies  are  the  ones  who  also  protest  the  use 
of  recorders  to  get  their  words  straight  in  the  first  place. 

There  will  be  an  increased  use  of  recording  telephone  conversa¬ 
tions  by  editors  and  reporters,  we  feel,  as  the  result  of  the  New 
Orleans  episode.  The  persons  on  the  other  end  of  the  wire  should  be 
told  their  words  are  being  transcribed  for  accuracy.  If  they  object, 
let  the  onus  be  on  them  to  explain  why. 
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SIX  COLUMX  TREND 

I’m  not  an  “old”  publisher  who  lives 
with  fond  memories  of  hot  metal-letter¬ 
press  and  yearns  for  its  return.  Almost 
six  years  ago.  1  bought  a  small  daily 
and  converted  it  to  cold  type-offset  as 
fast  as  the  hanks  would  grant  the  mort¬ 
gages. 

But  I  do  remember  better  days  of  sell¬ 
ing  newspapers — when  column  measure¬ 
ments  and  page  widths  were  somewhat 
standard.  Then,  you  still  had  to  smile 
with  concern  while  advertising  agency 
execs  stuck  it  into  you  about  the  many 
and  varied  rate  structures  and  other  re¬ 
strictions  of  individual  newsi)apers  that 
caused  high  clerical  and  handling  costs, 
l)ut  at  least  you  were  selling  within  a 
standard;  and.  once  you  had  absorbed 
the  flack,  you  could  begin  to  pitch  for 
excellent  readership  and,  therefore,  ex¬ 
cellent  results. 

Now  you  still  can  try  the  excellency 
approach — if  time  permits  after  agency 
people  go  over  all  of  the  old  ground¬ 
work  and  then  antagonistically  attack  an 
industry  that  is  caught  between  6-  and 
8-column  formats. 

Under  the  guise  of  offering  readers 
and  advertisers  a  continually  modernized 
|)roduct,  the  industry  for  almost  30  years 
has  trimmed  its  page  sizes  on  an  8- 
column  format.  Now  that  almost  one- 
fourth  (tf  what  used  to  he  a  standard 
page  has  disappeared,  causing  readers’ 
eyes  to  dance  hack  and  forth  rather  than 
sweep,  and  causing  advertisers  to  revise 
layout  |)atterns,  the  industry  is  entering 
a  new  <limension  of  “modernizing”:  The 
6-column  format. 

I  like  it.  However,  the  13.3  pica  col¬ 
umn  width  is  inefficient  when  mechanics 
are  considered.  j)articularly  those  of  the 
press  that  is  capable  of  carrying  a  much 


broader  web.  Also,  many  papers  will 
continue  to  print  eight  columns.  .\nd 
there  is  every  reason  to  believe  that  the 
13.3  measure  will  he  slimmed  down  in 
the  future. 

Today  I  answeretl  a  letter  from  the 
l.eo  Burnett  advertising  agency.  The 
manager  of  the  print  service  first  told 
me  that  “the  current  trend  of  newspapers 
to  change  their  page  width,  and  their 
c(dumn  dimensions,  poses  an  extreme 
problem  .  .  .  when  making  up  national 
newspaper  advertisements.”  He  then 
asked  me  what  I  planned  to  do  so  he 
could  he  guided  in  the  future. 

1  replied  as  follows: 

“We  share  your  concern  about  the 
differing  newspaper  formats  and  under¬ 
stand  your  problems  in  coping  with  an 
industry  that  goes  off  in  all  directions 
at  once  and  yet  professes  that  it  seeks 
to  he  a  national  advertising  medium. 

“In  mid-1974.  seeking  to  stay  within 
reach  of  |)age-sizc  dimensions  followed 
by  “leaders  of  the  industry,”  we  reduced 
our  cohimn  width  from  11  to  10  i)icas. 
^Xe're  now  producing  an  8-column,  10 
picas  to  the  column,  page  with  a  print 
width  of  14'/i  inches. 

“Now  the  industry  is  shifting  a’gain  to 
narrower  pages  and  a  6-column  format 
that  is  inefficient  when  considering  me¬ 
chanical.  particularly  press,  capabilities 
for  producing  the  most  print  per  equip¬ 
ment  use. 

“Frankly,  we  don’t  know  what  to  do. 

“We’re  watching  and  waiting;  and  if 
the  6-column  format  wins,  we’ll  most 
probably  adopt  it  —  hut  retaining  a  page 
print  width  of  14V2  inches.  Though  this 
will  mean  giving  away  white  space  for 
national  ads  designed  for  narrower 
pages,  we'll  do  so  in  an  effort  to  retain 
(piality. 

“Eventually,  if  the  6-column  measure 
is  nibbled  away  as  the  8-column  measure 
has  been,  the  knuckles  of  the  reader 
will  meet;  and,  at  that  point,  “industry 


leaders”  suddenly  will  shift  to  an  8- 
column,  12  picas  to  the  column,  format, 
touting  all  the  while  the  great  advan¬ 
tages  being  offered  to  readers  and  ad¬ 
vertisers  alike — and  the  game  will  begin 
again. 

“I  broke  into  this  business  in  the  mid- 
Foities  when  12  picas  was  standard.  I'll 
probably  live  long  enough  to  see  the 
measure  come  hack  into  favor. 

“This  doesn’t  help  your  research;  hut 
it  helps  me  get  rid  of  some  frustrations.” 

Tom  Miller 

(Miller  is  publisher  of  the  Cherokee 
(la.)  Daily  Times.') 

*  *  * 

.4RI  ONASSIS 


Knowing  .\ri  Onassis  was  knowing 
one  of  the  loneliest  men  I’ve  ever  met 
in  my  30-years  as  a  newspaperman. 


Pat  and  Ari 


We  struck  it  off  right  from  the  be¬ 
ginning.  He  always  had  a  big  “Hello, 
Bat!”  and  a  firm  handshake  for  me 
whenever  we  met  in  any  number  of 
Manhattan  restaurants  or  saloons. 

I  was  leaving  the  El  Morocco  on  the 
evening  of  October  20,  1972  when  Jackie 
and  .\ri  strolled  in.  They  were  in  great 
spirits — and  for  good  reason.  They  were 
celebrating  their  fourth  wedding  anni¬ 
versary. 

“New  York  is  full  of  photographers.” 
.\ri  smilingly  said  to  me.  l.ensmen,  in¬ 
cluding  a  News  photog,  had  recorded 
their  entrance  into  the  club.  Later.  1 
went  to  the  News  plant  and  picked  up  a 
copy  of  our  four  star,  Oct.  21  edition. 
Jackie  and  .Ari’s  pics  made  Page  One.  1 
returned  to  the  ^Iorocco  with  the  paper 
and  showed  it  to  .Ari.  He  was  exceedingly 
happy  and  overly  surprised.  “So  fast!” 
he  enthused,  hurrying  hack  inside  to 
show  the  newspaper  to  Jackie. 

•Ari  was  good  copy.  .And  he  will  be 
missed.  Like  another  world  famous  figure 
who  died  seven  months  ago — Charles  .A. 
Lindherg — .Ari  preferred  a  simple  burial, 
without  pomp  or  ceremony,  on  an  island. 

P.\T  Doyle 

(Doyle  is  a  police  reporter  for  the 
ISetv  Y'ork  ISetcs.) 
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W)uld  you  print  ^ 
over  10  hours  of  reading 
matter  a  day? 


It's  hard  to  imagine  anyone  spending 
that  much  time  on  the  morning  paper. 
But  don't  let  that  sway  you  into  a  snap 
decision. 

There  are  many  tyjjes  of  news:  foreign, 
national,  local,  sports,  books,  business, 
entertainment,  fashion,  hobbies  and 
science  to  name  just  a  few.  And  almost 
nobody  follow's  them  all.  in  depth,  day 
after  day. 

But  shouldn't  there  be  at  least  one  daily 
source  of  information  on  all  these  topics':^ 
One  publication  where  you  can  find  the 


full  text  of  the  President's  speech... the 
current  price  of  raw  sugar. ..the  weekend 
schedule  of  little  entertainments  for  pre 
school  children? 

Admittedly,  it  would  take  the  average 
college  graduate  over  10  hours  to  finish 
"All  the  News  That's  Fit  to  Print"— not 
counting  the  advertising.  And  the  Sun¬ 
day  Times.  of  course,  would  take  quite  a 
bit  longer.  But  most  readers  like  the 
opportunity  to  pick  and  choose.  They 
look  on  The  New  York  Times  as  a  rich 
and  varied  menu  rather  than  as  a  plate  to 
be  licked  clean. 


As  you  might  expect,  an  audience  like 
this  is  rather  special.  In  many  ways  it  is 
more  desirable  to  advertisers  than  the 
audience  of  any  national  magazine  of 
comparable  size  (85().(XX)  or  over  cir 
culation).  For  example:  It  has  a  higher 
percentage  of  college  graduates... of 
people  with  family  incomes  of  $25,{XX) 
and  over. 

Perhaps  this  is  why,  last  year,  advertisers 
spent  more  money  to  reach  New  York 
Times  readers  than  they  did  to  reach 
readers  of  any  magazine. 


Ebc  ?CcUt  Ijork  Simcs 

Makes  things  happen  wher^ffluence  and  influence  meet 


ANPA  claims  FCC’s 
cross-ownership 
ban  unconstitutional 

By  I.  William  Hill 

In  a  petition  filed  with  the  Federal 
Communications  Commission,  the  Amer¬ 
ican  Newspaper  Publishers  Association 
claims  the  Commission  lacked  authority 
to  ban  cross-ownership  of  a  newspaper 
and  a  broadcasting  station,  that  the 
action  was  unnecessary,  and  that  it  will 
be  detrimental  to  the  public  interest. 

The  ANPA  asked  rescinding  of  the 
order,  calling  it  an  “unconstitutional 
burden  to  the  First  Amendment  rights 
of  newspaper  publishers.  It  is  clear  that 
the  Con.stitution  forbids  enactment  of 
discriminatory  legislation  abridging  the 
right  to  publish  a  newspaper.” 

To  the  FCC  claim  that  its  action  is 
to  seek  diversity  of  point  of  view,  the 
ANPA  held  that  both  it  and  others 
have  shown  that  most  commonly-owned 
newspapers  and  bi’oadcast  stations 
speak  with  different  voices  and  utilize 
entirely  separate  staffs  and  plants. 

“The  Commission  has  singled  out  the 
publishers  of  daily  newspapers  and  im¬ 
posed  on  them  alone  licensing  require¬ 
ments  unlike  those  applicable  to  any 
other  class  or  group  of  licensees.” 

The  ANPA  held  the  new  rule  will 
(Continued  on  page  33) 


Parade  ^Open  Letter^ 
spurs  action  for  a 
U,S.  photo  library 

By  ("aria  Marie  Rupp 

Pnnide  magazine’s  “Open  Letter” 
proposal  of  a  photo  documentary  of 
.\merica  in  its  Bicentennial  year  has 
spurred  the  government  to  form  a  spe¬ 
cial  committee,  w'hich  met  for  the  first 
time  March  24  at  the  National  Endow¬ 
ment  for  the  .\rts,  Washington,  D.C., 
to  discuss  arrangements  for  the  proj¬ 
ect. 

“An  Open  Letter  to  President  Ford” 
submitted  by  Jess  Gorkin,  Parade  edi¬ 
tor,  appeared  in  the  Sunday  supple¬ 
ment,  dated  March  2,  offering  the  sug¬ 
gestion  of  a  photographic  record  of 
America.  He  urged  selection  of  a  fed¬ 
eral  agency  to  organize  this  historical 
l)roject  and  begin  work  on  “A  Portrait 
of  American  Life— 197(5.” 

Goi'kin  had  contacted  official  White 
House  photographer  Dave  Kennedy  be¬ 
fore  the  issue  when  the  proposal  ap¬ 
peared  and  asked  Kennerly  to  show  it 
to  the  President.  Kennerly  called 
Parade,  said  Gorkin,  the  week  of  March 
3  to  say  he  and  Ford  were  “intrigued 
with  the  idea”  and  wanted  to  get  to¬ 
gether  with  Gorkin  and  others  to  dis- 
(Continued  on  page  33) 


Publisher  may  use  ‘muscle’ 
to  retrieve  lost  benefits 


An  administrative  law  judge  for  the 
National  Labor  Relations  Board  has 
found  that  the  Omafut  World-Herald 
committed  none  of  the  unfair  labor 
practices  alleged  by  Local  190  of  the 
International  Typographical  Union. 

“I  recommend  that  the  complaint  be 
dismissed  in  its  entirety,”  said  Judge 
Paul  E.  Weil. 

The  printers’  union  filed  its  com¬ 
plaint  after  going  on  strike  May  4, 
1973. 

The  charges  and  Weil’s  reasons  for 
dismissing  them: 

Union.  The  company  failed  to  bar¬ 
gain  collectively  on  preparation  of 
copy  for  electronic  character-recogni¬ 
tion  machines.  That  complaint  was 
amended  during  the  hearing  before 
Weil  to  allege  that  the  World-Herald 
failed  to  bargain  in  good  faith  “by  its 
entire  course  of  conduct”  in  all  the 
negotiations. 

Weil:  The  World-Herald  “bargained 
hard  and  over  a  lengthy  period  of  time, 
but  in  an  effort  to  secure  agreement  it 
dropped  many  of  its  demands,  retain¬ 
ing  by  the  date  of  its  last  offer  only 
the  most  basic  changes  it  wanted  .  .  .” 


“I  believe  and  find  that  respondent 
(the  newspaper)  showed  throughout 
the  course  of  negotiations  its  willing¬ 
ness  to  consider  the  welfare  of  the  unit 
(union)  members  and  to  negotiate  in 
good  faith  .  .  . 

“Accordingly,  I  find  that  when  the 
strike  began  it  was  an  economic  strike 
not  caused  by  any  unfair  labor  prac¬ 
tices  of  respondent.” 

Union:  The  company  paid  sizable 
bonuses  to  nonstrikers  in  an  effort  to 
demoralize  striking  employes. 

Weil :  “The  record  is  clear  that 
bonuses  were  not  paid  to  rank-and-file 
employes  who  replaced  the  strikers. 
Bonuses  were  paid  to  composing  room 
supervisors  and  to  employes  who  shift¬ 
ed  from  other  jobs  and  worked  large 
portions  of  overtime  with  great  dili¬ 
gence  to  get  out  the  paper  during  the 
initial  months  of  the  strike.” 

The  union  also  originally  alleged 
that  the  newspaper  failed  to  i)ay  earned 
vacation  pay  to  strikers.  That  charge 
was  dismissed  earlier,  however,  and 
therefore  wasn’t  a  part  of  Weil’s  deci¬ 
sion. 

In  his  finding  on  what  constitutes 
good-faith  bargaining,  Weil  said  his- 
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Every  Saturday  since  1 884 


Retailers  find  color 
ads  make  difference 
in  selling  merchandise 

By  Darrell  I^eo 

Whether  a  .store  is  a  national  chain, 
a  medium-sized  specialty  store  or  just 
a  small  operation  serving  the  home 
town  populace,  color  advertising  in  the 
local  newspaper  works. 

That’s  the  message  from  three  dif¬ 
ferent  operations  interviewed  by  Edi¬ 
tor  &  PUBLISHKR.  And,  all  three  agree, 
not  only  is  color  advertising  eye-catch¬ 
ing — be  it  ROP,  Hi-Fi  or  preprinted 
insert — but  it  gets  sales  results. 

At  the  top  of  the  retail  heap,  J.C. 
Penney’s  has  been  a  newspaper  color 
user  for  more  than  the  25  years  John 
Lucas  has  been  with  the  giant  outfit. 
As  advertising  manager,  Lucas  said, 
“We  have  recently  gone  into  a  more  ag¬ 
gressive  approach  in  offering  our  stores 
color  through  either  Sunday  supplement 
or  ROP.” 

According  to  media  director  Jim 
Boynton,  Ponney’s  national  advertising 
headquarters  offer  its  1,050  stores 
across  the  nation  differing  ad  packages 
on  a  monthly  or  w'eekly  basis,  depend¬ 
ing  on  the  size  of  the  store.  'Those 
packages  include  modular  pieces  and 
(Continued  on  page  47) 

tory  has  shown  that  the  terms  of  a 
labor  contract  normally  depend  on  the 
“muscle,”  or  economic  power,  of  one 
side  in  comparison  with  the  other. 

Said  the  NLRB  judge: 

“During  the  years  that  newspapers 
could  not  publish  without  the  expertise 
of  the  composing  room  employes  repre¬ 
sented  by  the  charging  party  (union), 
the  charging  party  was  able  to  get  con¬ 
tracts  that  were  extremely  favorable 
to  it. 

“But  there  is  no  law  that  says  that 
when  economic  power  shifts  from  the 
union  to  the  employer  that  the  employer 
cannot  retrieve  some  of  the  economic 
benefits  that  it  lost  in  the  prior  con¬ 
tracts. 

“That  is  the  situation  here.  With 
the  introduction  of  the  scanner  (an 
electronic  character-recognition  ma¬ 
chine),  the  employer  was  for  the  first 
time  physically  able  to  publish  a  news¬ 
paper  without  the  expert  services  of 
the  ITU  meml)ers  .  .  .” 

A  hearing  before  Weil  in  Omaha 
started  last  August  and,  after  Ijeing 
recessed,  was  completed  in  December. 

The  World-Herald  has  published 
without  interruption.  Union  members 
continued  to  picket  the  newspaper  Fri¬ 
day. 

Under  NLRB  regulations,  the  union 
has  20  days  to  file  exceptions  to  the 
judge’s  finding. 

If  exceptions  are  filed,  the  case  may 
be  reviewed  by  the  full  NLRB. 
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HOW  PEOPLE  FEEL  ABOUT  THE  ADVERTISING  THEY  SEE 
IN  EACH  MEDIUM 


HOW  PEOPLE  FEEL  ABOUT  ADVERTISING  AND 
OTHER  MAJOR  INSTITUTIONS 
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4A  poll  confirms  it: 

Newspapers  are  public’s 
favorite  ad  medium 


The  results  of  a  new  American  As¬ 
sociation  of  Advertising  Agencies’  poll 
of  consumer  attitudes  give  newspapers 
plenty  to  cheer  about  in  the  days  ahead. 

In  a  nationwide  probability  sample 
of  1,80:1  persons,  consumers  documented 
possibly  for  the  first  time  that  the 
newspajjer  in  the  United  States  is  the 
best  liked  advertising  medium  (See 
chart) . 

That  all-important  sales  edge  came 
out  of  a  Four  A’s  survey  that  was  re¬ 
leased  March  22  by  the  association  at 
their  annual  meeting  in  Dorado,  Puerto 
Rico.  The  purpose  of  the  survey  was 
to  update  trends  from  a  benchmark 
study  on  consumer  ad  attitudes  that 
was  made  in  1904  (E&P,  May  2,  1904). 
Since  the  opinions  on  the  media  are 
new,  compari.sons  in  this  area  cannot 
be  made  with  the  1904  fim^ings. 

A  full  report  of  the  ujjdated  survey 
was  prepared  by  Rena  Rartos,  vice- 
president  of  .1.  Walter  Thompson,  and 
chairperson  of  the  Four  A’s  subcommit¬ 
tee  on  Consumer  .Attitude  Reseai'ch. 

Tops  ill  credibility 

The  press  also  scored  the  highest  in 
two  other  areas  of  the  sur\-ey.  It  was 
accorded  the  highest  level  of  endorse¬ 
ment  as  an  institution  with  advertising 
a  close  second. 

In  the  area  of  credibility,  consumers 
gave  the  press  the  highest  marks,  again 
with  advertising  running  second  (see 
chart). 

When  a.sked  whether  they  wouid  ad¬ 
vise  a  young  person  to  look  for  a  career 
in  the  press,  advertising,  big  business, 
labor  unions,  or  government,  the  pub¬ 


lic’s  confidence  in  the  press  slipped  to 
third  liehind  big  business  and  advertis¬ 
ing. 

On  the  general  subject  of  advertising, 
the  study  showed  what  the  Four  .A’s 
interpreted  at  reassuring  trends: 

•  criticism  of  advertising,  it  found, 
is  not  uppermost  in  consumer’s  minds; 

•  no  major  changes  are  needed;  and 

•  more  people  than  in  19G4  feel  ad¬ 
vertising  is  essential  (see  chart). 

The  research  findings,  Mrs.  Rartos 


Neal  W.  O’Connor,  chairman  of  the 
board  and  chief  executive  officer  of 
N.  W.  .Ayer  .ARH  Intternational,  New 
York,  was  elected  chairman  of  the 
board  of  the  American  Association  of 
Advertising  .Agencies. 

Richard  C.  Christian,  president  of 
Marsteller  Inc.,  Chicago,  was  elected 
vicechairman. 

Richard  K.  Manoff,  chairman  of  the 
board  and  chief  executive  officer  of 
Richard  K.  Manoff  Inc.,  New  York,  was 
elected  secretary-treasurer. 

Election  of  new  officers  took  place  at 
the  agency  association’s  bSth  annual 
meeting. 

O’Connor,  who  has  been  vicechairman 
of  the  .A. .A. A. .A.,  succeeds  John  Elliott, 
Jr.,  chairman  of  Ogilvy  &  Mather  In¬ 
ternational. 

John  Crichton  continues  as  .A. .A. A. .A. 
president  and  director. 

O’Connor  was  born  in  Milwaukee, 
Wisconsin  on  August  25,  1925  and 
graduated  from  Syracuse  University, 
Rachelor  of  Science,  .Advertising,  1949. 

O’Connor  worked  his  way  up  through 


THE  ISSUES  AND  THEIR  CONTRIBUTION  TO 
COf^UMER  ATTITUDES  TOWARD  ADVERTISING 
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said,  indicate  that  consumers’  overall 
perception  of  advertising  is  high  if  it: 

•  provides  consumer  benefits  to  help 
in  choosing  products; 

•  is  entertaining;  and 

•  is  credible. 

The  research  suggests  that  television 
commercials  are  most  likely  to  color 
the  consumers’  opinion  of  advertising. 


the  ranks  of  N.  W.  .Ayer  ARH  Inter¬ 
national  starting  in  the  production  de¬ 
partment  in  Philadelphia  upon  gradua¬ 
tion  from  Syracuse.  In  1951  he  moved 
to  the  plans  and  marketing  department 
where  he  worked  on  the  agency’s  food 
and  drug  accounts.  In  February  of 
1955,  he  transferred  to  the  New  York 
office  as  an  account  executive.  He  was 
promoted  to  account  supervisor  in  1959 
and  was  elected  a  vicepresident  of  Ayer 
in  December,  1960.  ()n  Noveunber  15, 
1962,  O’Connor  was  named  manager  of 
New  York  account  serv'ice,  a  position 
he  held  until  his  elevation  to  the  presi¬ 
dency  of  the  agency  .April  9,  1965.  He 
was  named  chairman  of  the  hoard  in 
.April,  1973,  retaining  his  responsibility 
as  chief  executive  officer  of  the  Agency. 

Christian  was  lx)i  n  in  Da>'ton,  Ohio, 
Novemlier  29,  1924.  He  graduated  from 
Miami  University,  Oxford,  Ohio  in  1948 
and  received  his  Masters  in  Rusiness 
Administration  from  Northwestern 
University  in  1949. 

His  early  business  career  included 
{Continued  on  page  13) 


O’Connor  is  elected  chairman  of  4As 
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CREDIBILITY 

Con  You  Depend  On  What  They  Tell  You? 

7. 


OPINIONS  ABOUT  ADVERTISING  .TRENDS 


THE  PRESS 
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ADVERTISING  RESULTS 
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ADVERTISING  OFTEN  PERSUADES  PEOPLE 
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AVERAGE  CONSUMER 

AL,  ADVERTISING  PRESENTS  A  TRUE  PICTURE 
OP  THE  PROOUCT  ADVERTISED 


kOWSR  PRICES 


WHO  ARE  ADVERTISING’S  CRITICS,  FANS? 


ADVERTISING  CRITICS 

There  are  two  degrees  of  nega¬ 
tive  opinion  about  advertising. 

•  The  extreme  five  per  cent  to  be 
strong  anti-everything.  They  tend 
to  be  most  negative  to  all  other 
institutions  and  most  critical  of  ad¬ 
vertising  in  all  media.  Incidentally, 
they  tend  to  use  consumer  reports 
occasionally  when  they  go  shop¬ 
ping.  They  are  more  likely  than 
the  rest  to  be  men  between  thirty 
and  forty-five  and  to  live  in  big 
cities  and  in  apartments. 

•  The  “mostly  unfavorable”  six¬ 
teen  per  cent  tend  to  be  upscale 
and  intellectual.  They  are  above 
par  in  education,  income,  and  in  the 
thirty  to  forty-four  age  group. 
They  are  quite  critical  of  all  insti¬ 
tutions.  They  are  twice  as  likely 
as  the  total  sample  to  be  negative 
to  advertising  in  all  media,  or  all 


but  newspapers  and  magazines. 

They  tend  to  watch  TV  less  than 
the  average  and  read  magazines, 
including  consumer  reports,  more. 
They  are  less  interested  than  the 
average  in  professional  sports, 
more  interested  in  public  educa¬ 
tion. 

ADVERTISING  FANS 

Slightly  more  than  one  in  three 
consumers  are  completely  or  most¬ 
ly  favorable  toward  advertising. 

They  tend  to  be  less  well  edu¬ 
cated,  less  affluent,  and  older  than 
the  rest  of  the  population. 

They  are  most  approving  of  all 
other  institutions  and  of  the  ads 
they  see  in  all  media.  Some  cri¬ 
ticize  the  ads  they  get  in  the  mail 
and  outdoor  advertising. 

These  people  are  the  heart  and 


soul  of  the  television  audience,  but 
they  aren’t  great  readers  of  maga¬ 
zines  nor  of  consumer  reports. 

The  “mostly’s”  are  somewhat 
above  average  in  their  interest  in 
professional  sports. 

THE  SWING  GROUP 

Two  out  of  five  have  moderate 
opinions  about  advertising.  They 
are  somewhat  more  likely  to  be 
young,  well  educated  and  middle 
or  upper  incomes. 

They  are  above  average  in  their 
use  of  all  media. 

They  tend  to  be  skeptical.  They 
are  moderate  or  a  little  below  aver¬ 
age  in  their  endorsement  of  other 
institutions. 

These  people  tend  to  be  moderate 
both  in  their  favorable  and  un¬ 
favorable  opinions  toward  adver¬ 
tising. 


Privacy  matters  dwelled 
on  at  NNA  conference 


(Continued  from  page  12) 
working  with  Rockwell  Manufacturing 
Company  in  Pittsburgh,  Pennsylvania, 
where  he  was  a  senior  market  analyst. 
He  joined  Marsteller  Inc.,  Chicago 
when  it  was  formed  in  May,  1951  and 
seiwed  in  a  variety  of  capacities  in¬ 
cluding  account  executive,  research  di¬ 
rector,  media-research  director,  execu¬ 
tive  vicepresident,  and  subsequently 
Chicago  general  manager.  In  1960  he 
became  president  of  Marsteller. 

• 

Double  exposure 

A  United  Press  International  photo¬ 
graph  of  a  refugee  woman  fleeing  South 
Vietnam  with  a  wounded  baby  in  her 
arms  is  on  the  covers  of  Time  and 
Newsweek  this  week.  Time,  which  also 
included  1967  and  1972  photographs  of 
refugees,  called  it  “The  Last  Retreat,” 
while  Newsweek’s  cover  line  was  “The 
Great  Retreat.”  The  UPI  photos  were 
shot  by  Willie  Vicoy. 


By  I.  William  Hill 

The  issue  of  individual  privacy  that 
has  about  replaced  both  Watergate  or 
ecology  as  the  in-issue  of  government 
provided  an  all-morning  give-and-take 
during  the  14th  Annual  Government 
Affairs  Conference  of  the  National 
Newspaper  Association  in  Washington 
March  12-15. 

Its  importance  to  editors  and  pub¬ 
lishers  was  brought  out  by  a  panel  of 
four,  who — among  themselves — saw 
different  reasons  for  its  high  priority. 
Abuses  of  individual  libei-ties  brought 
out  by  the  Watergate  scandals  was  one. 
Another  was  a  Senate  subcommittee  re¬ 
port  that  there  are  858  federal  com¬ 


puter  data  banks  containing  a  billion 
and  a  quarter  records  concerning  U.S. 
citizens.  A  third  cause  cited  was  the 
creation,  a  little  over  a  year  ago,  of  the 
White  House  Domestic  Council’s  Com¬ 
mittee  on  the  Right  of  Privacy. 

The  privacy  issue  divides  itself  into 
two  questions — the  gathering  and  dis¬ 
closing  of  non-criminal  information  by 
government  agencies  and  regulating 
the  disclosure  and  use  of  criminal  his¬ 
tory  information  so  important  to  a 
newspaper.  It  was  a  statement  con¬ 
cerning  the  latter  that  caused  the  most 
stir. 

The  panelist  speaking  was  Richard 
M.  Schmidt,  Jr.,  counsel  for  the  Amer- 
(Continued  on  page  56) 
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More  cutbacks  in  fringe 
area  circulation  urged 


By  Gerald  B.  Healey 

How  to  slash  operating  costs,  pick  uj) 
slumping  circulation  caused  by  the  rash 
of  rai.ses  of  Sunday  and  daily  prices 
during  1974,  and  finding  new,  solid  cus¬ 
tomers  was  explored  thoroughly  during 
the  March  21-23  conference  of  the  Mid¬ 
west  CiiYulation  Management  Associa¬ 
tion  at  Denver,  Colo. 

Customers  who  have  dropped  sub- 
scrii)tions  i)resent  another  barrier. 
Many  cancelled  lH*cause  of  price  in¬ 
creases  and  for  other  reasons,  not  the 
least  of  which  include  people  who  are 
out  of  work  and  those  on  fixed  retire¬ 
ment  incomes. 

Ki*en  awareness  of  the  depressed  sit¬ 
uation  was  demonstrated  by  the  cir¬ 
culation  managers  during  seveial  hours 
of  group  .sessions  which  followed  gen¬ 
eral  and  business  meetings.  There  were 
3  group  sessions  on  opening  day  and 
the  same  number  morning  and  after¬ 
noon  of  the  second  day,  plus  3  ses¬ 
sions  on  the  final  day. 

At  a  general  session  Don  Martz,  of 
Phoenix,  president  of  the  International 
Circulation  Managers  As.sociation,  re¬ 
called  having  told  his  Republic  &  Cn- 
zeite  staff  in  1970  that  the  decade  then 
l)eginning  would  reciuire  more  adjust¬ 
ment  in  the  newspaper  industry  than 
had  l)een  witnessed  in  the  last  two 
decades  combined.  He  traced  some 
things  that  have  happened  in  less  than 
half  of  this  decade. 

The  expanded  reach  of  existing  gov¬ 
ernment  agencies  and  develo])ment  of 
new  bureaus  and  agencies  has  had  some 
measurable  effect  upon  the  newspaper 
business.  In  almost  every  instance  they 
have  created  additional  work  and  ex¬ 
pense,  some  of  it  very  substantial, 
Martz  said. 

During  that  same  time,  there  has 
l)een  confrontation  with  an  inflation 
second  to  none  in  the  country’s  history. 
A  new  minimum  wage  that  will  amount 
to  a  30.4'/(  increase  in  18  months  has 
been  another  factor.  Martz  referred  to 
the  energy  crisis  and  the  newsprint 
shortage,  “which  ultimately  resulted  in 
price  increases  far  in  excess  of  the 
inflationary  rate.”  Hauling  costs  have 
jumi)ed  substantially  over  those  of 
1973;  the  same  is  true  of  newsprint,  up 
84%  in  price  since  1970,  with  16%  of 
that  increase  coming  since  January  1, 
1973.  Martz  also  alluded  to  the  postal 
increases. 

Total  imparl  nut  frit 

“With  the  majority  of  these  increases 
coming  within  the  past  year,  and  a 
substantial  part  of  them  in  the  latter 
few  months,  I  would  point  out  that  we 
nor  our  publishers  have  yet  felt  the 
total  impact  of  it  (inflation)  on  our 
business.  A  full  blown  recession  has 
further  complicated  an  already  dismal 


situation,”  Martz  exclaimed. 

He  urged  careful  attention  to  all 
mounting  costs,  analysis  of  their  im¬ 
pact  on  papers’  operations  and  “seek¬ 
ing  ways  and  means  to  offset  their  ef¬ 
fect  to  the  greatest  degree  possible.” 

Pointing  out  that  higher  cost  of 
newsprint  and  fuel  will  be  around  a 
long  time  and  could  conceivably  worsen, 
he  referred  to  a  remark  made  in  1971 
by  Mike  Tynan,  of  Pittsburgh,  then 
ICMA  president.  Tjman  told  circula¬ 
tion  executives  they  had  better  be 
looking  at  their  Buffalo  Bill  circulation 
and  its  cost  and  do  something  about  it. 

“Unfortunately,  few  j)apers  took 
heed  of  this  suggestion  and  I’m  con¬ 
fident  a  high  percentage  of  us  still  have 
not  attacked  this  area  of  circulation 
(areas  outside  the  Retail  Trading 
Zone)  in  earnest,”  Martz  added.  “With 
careful  examination  we  will  now  find 
considerably  more  of  our  circulation 
falling  into  the  ‘Buffalo  Bill’  category 
than  at  the  time  Tynan  admonished  us 
to  do  something  on  it.” 

Now  it  is  time  to  get  to  the  drawing 
l)oard  and  prepare  plans  to  submit  to 
l)ublishers  suggestions  for  eliminating 
certain  questionable  circulation.  Cri- 
terias  will  differ,  but  must  be  tackled 
immediately,  Martz  warned. 

These  are  the  areas  that  must  be 
looked  at  with  care:  Questioning  of  all 
pai)ers  being  sent  out  of  state,  both 
mail  and  dealer  coi)ies;  single  copy 
sales  and  maintaining  a  return  figure 
of  b%  or  less;  careful  evaluation  of 
auto  routes  to  see  if  all  areas  being 
serviced  are  practical  from  a  cost  point 
of  view,  and  curtailment  of  service 
where  necessary'  to  bring  costs  into 
line;  use,  where  practical,  of  returns, 
press  overrun  and  leftover  service 
copies  to  cover  mail  subs,  thus  reducing 
the  initial  press  run. 

There  are  substantial  savings  to  be 
made  in  newsprint  use  and  transpor¬ 
tation  costs  without  jeopardizing  cir¬ 
culation  figures  “all  that  much,”  Martz 
said.  He  believes  if  these  things  are 
done  much  can  be  accomplished  in 
bringing  about  a  more  fav’orable  sup¬ 
ply  and  demand  picture  for  newsprint; 
and  this  can  help  bring  about  a  more 
realistic  pricing  of  newsprint. 

Decisive  moves  now 

Meantime,  decisive  moves  should 
come  now  on  expenses,  since  Martz 
feels  it’s  unrealistic  to  think  we  can 
offset  mounting  costs  totally  through 
improved  revenue  generated  by  in¬ 
creasing  prices  especially  in  light  of 
the  current  economic  situation. 

This  advice  was  highlighted  during  a 
group  session  with  al>out  30  managers 
participating.  The  question  was  asked: 


How  many  contemplate  going  to  15 
cents  per  copy  in  1975?  Three  hands 
went  up.  The  other  27  presumably  had 
gone  to  15  cents  in  1974  or  1973. 

Martz  went  into  the  resistance  to 
rate  (advertising  and  circulation)  in¬ 
creases.  Kates  generally  are  being  ad¬ 
justed  at  a  higher  frequency  and  in 
many  cases  in  larger  jumps. 

As  for  circulation,  a  survey  of  select¬ 
ed  papers  who  moved  single  copy  Sun¬ 
day  jirice  to  50  cents  per  cojiy  have 
found  the  loss  factor  in  sales  to  be  from 
11%  to  15%.  What  lasting  effect  this 
may  have  on  circulation  is  yet  to  be 
realized. 

Other  newspapers  in  the  group  sur¬ 
veyed  who  adjusted  their  price  from 
5  to  10  cents  per  copy  with  a  selling 
price  of  less  than  50  cents  per  copy 
experienced  a  loss  of  from  no  loss  at 
all.  to  3%.  Perhaps  this  means  sub¬ 
scribers  will  accept  increases  in  smaller 
amounts  at  shorter  interv'als,  Martz 
speculated.  He  suggested  further  study 
of  pricing  policy  “because  there  is  little 
doubt  we  will  be  forced  to  make  further 
adjustments.” 

Urging  better  cost  control,  Martz 
launched  into  the  decline  in  dwelling 
unit  coverage  in  most  all  markets.  If 
this  trend  is  to  be  reversed  there  is  a 
need  to  develop  l)etter  understanding 
of  all  factors  involved  and  get  the  total 
newspaper,  editorial,  advertising,  pro¬ 
motion  (many  promotion  departments 
are  concentrating  heavily  on  circula¬ 
tion  promotion  at  present),  circulation 
and  mechanical  departments  working 
toward  one  common  goal  —  paid  cir¬ 
culation. 

There  are  some  answers,  like  measur¬ 
ing  the  number  of  newspapers  shared 
by  households.  In  the  Phoenix  city  zone 
it  was  found  that  unduplicated  daily 
coverage  was  73%,  Sunday,  71%.  The 
SMS  A  coverage  was  70^'^  daily  and 
08%  Sunday.  Here  are  discoveries 
about  coverage  in  relation  to  income.  In 
households  with  income  of  $25,000  or 
more,  home  delivery  was  84%  with  14% 
buying  at  newsstands  and,/or  sharing 
which  gave  total  penetration  of  98%. 
Lower  income  groups  accounted  for 
77%  and  18%;  penetration  was  95*?!, 
and  still  lower  income  groups  declined 
proportionately,  for  a  range  of  33  to 
84%  in  home  delivery;  total  penetra¬ 
tion  from  14%  to  98%. 

Total  readership  value 

It  appears  to  Martz  that  circulation 
managers  are  short  sheeting  themselves 
by  measuring  paid  circulation  alone 
and  failing  to  recognize  the  value  of 
total  readership  itself.  He  submitted 
that  there  is  need  for  re-examination 
of  present  measurements  of  the  news¬ 
paper  audience  with  the  possibility  of 
reporting  readership  figures  as  well  as 
net  paid  circulation  figures.  Net  paid 
doesn’t  reflect  readership  in  the  major¬ 
ity  of  homes.  Substantial  figures  should 
show  when  shared  copies  are  added. 
This  should  be  acceptable  to  newspa- 
l)ers  and  space  buyers  alike.  There  was 
no  suggestion  of  doing  away  with  au¬ 
dited  figures,  which  is  the  solid  base 
from  which  to  project. 
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“More  Beautiful  Papers” 
goal  of  St.  Pete  dailies 


While  football  teams,  auto  rental 
firms,  and  Muhammad  AM  do  battle  to 
claim  No.  1  supremacy,  the  St.  Peten<- 
bnrg  (Fla.)  Times  and  Independent 
quietly,  but  effectively,  have  moved 
into  a  position  where  they  could  say, 
“We’re  No.  1  and  2.’’ 

The  two  dailies,  published  by  Times 
Publishing  Co.,  are  first  in  the  offset 
field  in  paid  color  linage,  and  second 
among  letterpress  and  offset  papers  in 
the  paid  color  derby.  Such  lofty  perches 
have  not  come  easily  for  the  manage¬ 
ment  or  the  employees  involved. 

To  be  sure,  in  the  years  of  involve¬ 
ment  with  the  Web  offset  process  there 
were  difficult  times;  heavy  equipment 
investment,  retraining  of  skilled  work¬ 
ers,  shortages  of  and  poor  quality  news¬ 
print,  changes  in  processes,  higher 
prices,  and  lower  profits. 

To  bolster  any  sagging  confidence, 
once  the  course  was  set,  Nelson  Poyn- 
ter,  l)oard  chairman,  reminded  Times- 
Independent  people  that  out  of  all  the 
effort,  “will  come  more  beautiful  news¬ 
papers.’’ 

Splashy  supplements 

His  promise  has  been  upheld.  Every 
edition  provides  Suncoast  readers  with 
lively  uses  of  newspaper  color.  Full- 
color  news  pictures,  shocking  pink  and 
cerise  ads,  multicolor  charts  and 
graphs,  colorful  classified  ads,  and 
splashy  supplements  in  which  color  is 
more  the  rule  than  the  exception — are 
among  the  Times-Independent’s  reper¬ 
toire. 

While  much  emphasis  has  been 
placed  on  advancing  color  reproduc¬ 
tion,  Clifton  D.  Camp  Jr.,  vice  presi¬ 
dent  is  mindful  that  good  black  and 
white  printing  is  equally  important. 
Camp  opines  that,  “this  is  where  we 
have  experienced  superior  improve¬ 
ment,’’  and  is  proud  of  the  accomplish¬ 
ment. 

But  all  this  printing  hub-bub  is 
nothing  new  to  St.  Pete’s  production 
director,  Donnell  F.  Shortell.  Long  in 
the  thick  of  technical  advancement,  he 
can  look  back  with  satisfaction  on 
nearly  a  half-century  of  involvement 
with  everything  from  the  first  photo¬ 
typesetters  to  the  early  direct  screen 
process. 

And  it  was  ordained  that  Shortell 
should  master  newspaper  offset,  an 
effort  that  has  consumed  many  years. 
He  will  soon  cap  an  extensive  career 
with  retirement,  but  behind  him  are 
some  noteworthy  successes. 

Camp  and  Shortell  herald  the  comple¬ 
tion  this  year  of  a  press  refurbishment 
program  begun  in  1968.  With  the  start¬ 
up  in  this  June  of  an  additional  four 
units,  the  Times-Independent  will  have 
five  seven-unit  Goss  Metro  presses,  one 
of  the  biggest  installations  of  its  kind 
in  the  country. 


Long-range  plan 

The  accumulation  of  such  offset  press 
muscle  has  l)een  part  of  a  long-range 
plan,  one  of  the  hallmarks  of  T-1  man¬ 
agement.  Chairman  Poynter,  in  the 
company’s  1971  annual  report,  explain¬ 
ed,  “The  full  commitment  to  offset  was 
not  a  decision  made  frivously  but  one 
several  years  in  the  making.’’ 

That  year  the  directors  established 
a  timetable  for  the  full  conversion  to 
take  place  in  1975.  With  the  shutdown 
of  the  last  letterpress  line  this  July  the 
newspapers  are  right  on  schedule.  Man¬ 
agement  has  determined  there  is  now 
enough  press  capacity  to  last  until 
1980. 

The  perilous  economic  times  have  not 
been  the  most  propitious  for  such  a 
grand-scale  move.  In  addition  to  the 
demands  of  daily  production  and  imple¬ 
mentation  of  an  expansive  training  pro¬ 
gram,  many  problems  surfaced  and  re¬ 
quired  plans  of  action. 

One  of  these  was  newsprint  waste, 
admitted  of  concern  in  the  offset  proc¬ 
ess  but  drawn  into  sharper  focus  by 
1973’s  shortages  and  1974’s  price  esca¬ 
lations.  “Newsprint  is  our  most  expen¬ 
sive  material  today,”  says  Ralph  J. 
Anderson,  press  superintendent,  “and 
it’s  in  direct  control  of  the  pressroom. 
Our  responsibility  is  to  bring  down  the 
exj)enditure  for  the  more  than  50,000 
tons  we  buy  yearly  by  reducing  the 
spoilage  factor.” 

Waste  factor 

Anderson  and  his  staff  have  made 
impressive  gains  in  accomplishing  such 
goal.  Staring  at  one  time  at  a  produc¬ 
tion  waste  factor  of  10.40(^,  the  news¬ 
papers  have  seen  this  figure  skid  to  a 
respectable  4.01%  considering  the 
amount  of  color  used.  It  was  done 
through  more  training,  improved  tech¬ 
nology,  and  established  objectives. 

The  piessroom  boss  gives  full  credit 
for  this  improving  record  to  his  men  as 
he  scans  daily,  weekly,  and  monthly 
l)erformance  reports.  Bright  spots 
evoke  a  brief  written  comment,  such  as : 
“Excellent  showing.  Second  month  in  a 
row.  Congratulations.  Andy.” 

T-1  management  does  not  indicate 
agreement  on  how  much  more  waste 
can  be  lowered  in  the  offset  process. 
Camp  believes  it  will  stay  at  4';!  and 
blames  further  progress  on  the  poor 
quality  of  newsprint  being  furnished 
(St.  Pete  last  year  had  to  switch  to 
a  30-pound  sheet).  Shortell  disagrees. 
“We’ll  get  it  down  to  3%,”  he  main¬ 
tains,  but  printed  waste  in  offset  will 
never  t)e  as  low  as  it  is  for  letterpress. 
There  will  always  be  a  spread  of  1% 
to  11/2%.” 

Anderson  will  not  take  sides  on  the 
issue.  He  points  out  that  80%  of  the 
waste  factor  is  attributable  to  the  high 
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volume  of  color  printed  on  T-1  presses, 
but  adds,  “  .  .  .  waste  should  be  no  more 
than  2%  if  you  were  just  running  black 
and  white.” 

Progress  satisfaction 

In  the  meantime,  Anderson  continues 
his  established  program  to  effect  solu¬ 
tions:  evaluation  studies,  dialogues 
with  suppliers,  meetings  with  super¬ 
visors,  equipment  retrofitting,  and  set¬ 
ting  of  goals.  “While  management 
shows  satisfaction  with  our  progress, 
they  also  keep  asking  if  we  may  have 
missed  something.  That’s  possible,  too.” 

No  one  argues  over  the  fact  that 
makeready  of  an  offset  press  is  more 
exacting  than  the  letterpress  equiva¬ 
lent.  This  is  particularly  true  of  ink 
settings  before  and  during  a  run.  T-1 
production  management  turned  to  tech¬ 
nology  for  help  in  this  area  and  found 
it  in  the  Goss  Press  Control  System 
(PCS). 

According  to  William  Boese,  senior 
craftsman  in  the  pressroom,  “The  PCS 
saves  a  lot  of  time  in  averaging  out  ink 
feed  on  pages  and  does  the  job  better 
than  one  could  do  manually.  Once  the 
run  starts  the  system  helps  maintain 
quality.” 

Technically,  the  Goss  development 
provides  centrally-located  control  of  ink 
feed,  of  cut-off  compensators,  and  of 
color  register  compensators  during 
presetting  and  while  the  press  is  run¬ 
ning.  There  are  three  major  compon¬ 
ents  to  the  PCS  system:  a  Teletype¬ 
writer  installed  in  the  pressroom  office 
or  similar  location;  a  control  console 
located  in  the  pressroom;  and  receivers 
located  in  the  units  and  at  the  folder. 

The  Teletypewriter  is  used  to  pre¬ 
pare  an  imposition  chart  showing  page 
locations,  cut-off  and  register  compen¬ 
sator  assignments,  and  compensator 
and  ink  preset  positions.  This  data  is 
transmitted  to  the  control  console  which 
in  turn  presets  every  required  compen¬ 
sator  as  well  as  ink  to  all  columns  on 
the  press. 

Ink  control 

Such  sophistication  in  the  control  of 
ink  volume  is  only  part  of  the  story. 
The  other  part  might  be  construed  as 
plain  old-fashioned  savings  and  know¬ 
how. 

Mindful  that  the  papers  spend  over 
$350,000  a  year  on  ink  consumption, 
.Anderson  initiated  a  search  for  ways 
to  reclaim  the  color  inks  which  were 
l>eing  dumped  at  the  end  of  a  press  run. 
Since  the  Times  and  Independent  use 
more  than  one-quarter  million  pounds 
of  such  inks  in  a  year,  the  amount  of 
purged  ink  was  considerable. 

The  press  department  devised  its 
own  reclaiming  technique  and  the  un¬ 
contaminated  ink  purged  from  the  rails 
during  a  color  change  is  now  retained 
and  processed  on  the  premises  into  a 
black  ink. 

.Anderson  claims  a  savings  of  “thou¬ 
sands  of  dollars”  through  the  reclama- 
(Continued  oyi  page  22) 
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Journal  Co.  makes  new 
investments  in  ROP  color 


In  the  past  year,  Newspapers,  Inc., 
the  division  of  The  .lournal  Company 
which  publishes  the  Milwaukee  Journal 
and  Milwaukee  Scufinel,  has  invested 
in  new  equipment,  initiated  in-plant 
training  jirograms  and  continued  a  spe¬ 
cial  Production  Quality  Control  Com¬ 
mittee  to  improve  the  (juality  and  effi¬ 
ciency  of  color  printing  while  trimming 
time  and  cost  factors. 

In  1!>71,  two  major  equipment  pur¬ 
chases  have  streamlined  the  newspa- 
))ers’  color  rc'production :  1 )  the  Carl¬ 
son  Director  VII  Enlarger  and  2)  the 
MERZ  film  processor. 

Newsi)ai)ers,  Inc.  was  among  the 
first  news])appr  production  departments 
in  the  country  to  install  the  Carl.son 
Enlarger,  a  computerized  direct  screen 
camera,  u.sed  by  many  fine  commer¬ 
cial  jirinting  companies. 

'I’he  Carlson  Enlarger  accomplishes 
precision  .sei)arations  through  a  con¬ 
tact  screen  of  a  full  color  transparency 
into  its  three  j)roc(‘ss  color  negatives. 
Through  a  series  of  soi)histicated  com¬ 
puter  controls,  uniform  quality  is  main¬ 
tained  and  color  balance  tailored  to  the 
letterpress  reproduction  limitations  of 
each  particular  jiiece  of  color  material. 

The  Carlson  Enlarger  has  the  capac¬ 
ity  to  enlarge  by  up  to  Ifi  diameters. 
With  its  ))eripheral  controls  and  test 
units  and  10, 0(10  watts  of  light,  it  can 
cut  production  time  needed  for  HOP 
color  under  the  former  bromide  process 
substantially,  with  considerably  reduc¬ 
ed  ex])enditure  for  photographic  ma¬ 
terials 

System  tested 

1'ests  were  made  on  the  Carlson  En¬ 
larger  last  May  and  the  system  was 
put  into  the  operation  in  .lune.  Three 
l)hotoc>ngravers  are  trained  as  opera¬ 
tors  and  the  department  has  an  on¬ 
going  training  program  to  teach  more 
engravers  how  to  oi)erate  the  system. 

Changes  in  the  engraving  depart¬ 
ment  went  hand  in  hand  with  changes 
in  the  jihoto  department  color  labora¬ 
tory.  Since  August  color  jihoto  techni¬ 
cians  have  been  using  the  new  MEUZ 
lirces.sor  to  process  Ektachrome  film  in 
.11  mm  and  120  sizes.  The  processor  can 
handle  up  to  10  rolls  of  film  and  pre¬ 
pare  transparencies  in  less  than  two 
hours. 

Kodachrome  is  jirocessed  by  an  out¬ 
side  firm.  With  further  refinements  of 
color  chemical  developing  jirocesses, 
Newsjiapers,  Inc.  jihoto  department 
manager  Richard  Rauer  expects  that 
his  staff  will  be  able  to  process  all 
Ektrachrome  film  including  Ix.o  in- 
plant  this  year  using  the  MERZ  proc¬ 
essor  This  will  mean  additional  sav¬ 
ings  in  time  and  expense  in  processing 
color  film  and  imi)rovement  in  the  qual¬ 
ity  of  the  transparency. 

Although  new  equii)ment  has  greatly 
advanced  color  printing  technology, 
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improvements  in  color  iei)roduction  at 
the  Journal  and  Sentinel  are  a  story 
of  staff  ingenuity  and  coo))eration. 

In  April,  1973,  Newspapers,  Inc. 
vicepresident  and  production  manager 
Robert  Kahlor  establi.shed  the  Produc¬ 
tion  Color  Control  Committee.  The  com¬ 
mittee,  comprised  of  representatives 
from  the  disi)atch,  photo,  art  engrav¬ 
ing,  stereotype,  pressroom  and  i)hoto- 
composition  departments,  was  given 
these  objectives:  1)  to  improve  the  re¬ 
production  quality  of  color  in  the  Jour¬ 
nal  and  Sentinel;  2)  to  insure  that 
color  ([uality  is  coiusistently  the  best 
achievable  for  newspaper  reproduction; 
and  3)  to  recommend  new  methods  and 
processes  for  achieving  better  color 
quality. 

Committee  meml)ers  are:  Gil  Salm, 
engraving  —  chaiiTuan ;  Bob  Beckers, 
pressroom  —  vicechairman ;  Vincent 
Catteruccia,  art  dei)artment,  Paul 
Hintz,  composing  room;  Carl  Hoyt, 
photo;  Hugo  Gorski,  photo;  Dick  Muel¬ 
ler,  stereotype;  Fred  Wolfgram,  dis- 
l)atch;  and  John  Wolf,  engraving. 

The  committee  has  In'en  so  effective 
that,  in  July  of  last  year,  the  scope  of 
their  work  w’as  enlarged  to  include 
evaluation  of  the  quality  of  all  print¬ 
ing  reproduction  in  the  Journal  and 
Sentinel. 

The  Quality  Control  Committee  meets 
every  two  to  three  weeks  and  some¬ 
times  on  a  weekly  basis  if  there  is  a 
l)articular  i)roblem  to  resolve. 

Kahlor  is  j)roud  of  the  accomplish¬ 
ments  of  the  committee,  but  he  is  most 
l)leased  by  the  spirit  of  cooperation  it 
has  fostered  among  various  depart¬ 
ments.  In  making  appointments  to  the 
committee,  Kahlor  specifically  selected 
assistant  foremen  or  staff  members 
rather  than  department  managers.  He 
feels  these  people  are  closer  to  the 
day-to-day  operations  and  can  offer  a 
new  view  in  solving  problems  Neither 
Kahlor  nor  any  member  of  his  produc¬ 
tion  administration  .staff  attend  the.se 
meetings.  However,  he  reviews  the 
minutes  of  each  meeting  and  acts  on 
suggestions. 

The  committee  freciuently  invites 
guests  from  the  editorial,  advei-tising, 
creative  advertising  service  and  pro¬ 
motion  dei)artments.  as  well  as  mem¬ 
bers  of  the  production  department,  to 
tend  their  meetings. 

Kahlor  commented  on  the  committee: 
“Editors  are  more  aware  of  what’s 
necessary  for  good  color  repioduction. 
The  mechanical  departments  are  aware 
of  editorial  problems  and  their  deci¬ 
sions  on  news  value.  We  have  to 
achieve  a  balance  l)etween  the  two. 

“We  have  l)ecome  more  aware  of  the 
limitations  of  our  media  and  at  the 
same  time  we  are  working  to  get  the 
best  from  it  in  the  production  of  color.” 

(Continued  on  page  24) 
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Color  repro 
helpful  tool 
in  St.  Louis 

Excellent  rei)roduction  of  full  color 
that  the  St.  Loui.'i  (Mo.)  Post-I)isj)atch 
gets  from  its  offset  i)resses  has  been 
ascribed  as  one  reason  for  the  newspa¬ 
per’s  success  in  selling  flights  of  a  new 
Colorama  sales  tool  in  Wednesday’s 
Food  Section. 

The  Post-Dispatch  general  advertis¬ 
ing  department  requested  Colorama 
(3-4)  ads  weekly  on  a  single  page  and 
appear  to  like  it,  according  to  William 
Isam,  promotion  manager. 

General  advertising  manager  Lowell 
Her  described  Colorama  as:  “A  tested 
advertising  method  for  successfully  in¬ 
troducing  new  products  to  the  St.  Louis 
market,  a  proven  way  to  win  shelf 
space  in  the  St.  Louis  market  and,  as 
several  advertisers  have  discovered,  an 
excellent  way  to  improve  a  product’s 
mai'ket  position  and  share  of  a  prod¬ 
uct’s  market  position  and  share  of  the 
market  in  St.  Louis.” 

Colorama  salesmen  for  the  Post-Dis¬ 
patch  relayed  these  c|uotes  from  various 
advertisers : 

“Through  the  assistance  of  your 
Colorama  program  we  (coffee  adver¬ 
tiser)  were  able  to  get  our  2-pound 
package  into  a  major  chain  for  the 
first  time,  and  our  over-all  sales  with 
the  4  weeks’  i)romotion  have  shown  in¬ 
creased  strength.” 

Paiicake  mix  adverti.ser — A  leading 
chain  which  had  not  previously  stocked 
our  product  featured  in  the  Colorama 
program,  accepted  this  product  and 
featured  it  in  its  stores.  Other  chains 
and  independent  outlets  increased  their 
orders  substantially  and  the  product  is 
moving  off  their  shelves.  Analysis 
shows  market  share  increases  up  3.3 
percentage  points  and  advertiser  subse¬ 
quently  signed  up  for  3  additional  pro¬ 
grams.” 

Packaged  bacon  advertiser — “During 
one  particii)ation  in  a  single  market, 
this  bacon  brand  established  a  record 
volume  of  sales  for  any  previous  week 
in  1  major  chain — 3.')'7r  greater  than 
this  brand’s  previous  largest  sales  week 
with  this  chain.” 

Anonymous  quotes — “The  response  of 
your  readers  was  outstanding,  due  al¬ 
most  as  much  to  the  superb  ((uality  of 
your  reproduction  and  placement  in 
your  Food  Section  front,  as  it  was  to 
the  value  of  the  coupon.” 

“The  combined  redemption  from  the 
Post-Dispatch  was  in  excess  of  30,000 
coupons,  for  a  redemtion  rate  of 
2.40';f .  This  rate  is  the  highest  ever  in 
St.  Louis  newsprint  advertising.  The 
previous  St.  Louis  record,  1..54'7r,  for 
all  previous  coupon  promotions.  When 
you  compare  either  rate  with  our  na¬ 
tional  average,  1.187^,  for  all  previous 
coupon  promotion  .  .  .  you  will  under¬ 
stand  why  we  have  been,  and  will  con¬ 
tinue  to  be,  most  happy  and  Interested 
in  Colorama  advertising  in  St.  Louis.” 
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Tom  Vail  relishes  his  role 
as  roving  correspondent 


By  Carla  Marie  Rupp 

Thomas  Vail,  editor  and  publisher  of 
the  Cleveland  Plain  Dealer,  spent  six 
months  planning  his  recent  working 
trip  to  the  Middle  East  and  found  him¬ 
self  often  sitting  in  the  hotel  waiting 
for  an  appointment  to  be  finalized.  “Un¬ 
til  the  last  minute  you  don’t  know  if 
you’ve  got  the  appointment,”  he  said. 
“It’s  harrowing.” 

Months  before  Vail  left  on  his  six- 
nation,  month-long  tour  in  January,  he 
had  contacted  persons  in  the  White 
House,  the  State  Department  (“Kiss¬ 
inger’s  staff”).  Cabinet  members,  wire 
service  bureau  chiefs,  ambassadors  and 
the  like.  “I  can’t  give  out  names  or 
other  publishers  will  all  write  to  the 
same  people  if  they  want  to  go  to  the 
Middle  East,”  said  Vail. 

“You  can’t  see  Presidents  of  other 
countries  unle.ss  top  people  in  this 
country  are  going  to  help  you.” 

Vail  says  that  when  he  goes  on  big 
trips,  “it  doesn’t  bother  me  to  take  my 
typewriter  along  and  use  it.”  In  fact, 
most  of  his  writing  was  done  at  3  or 
4  a.m.  It  was  sent  by  TELEX  or  the 
.Associated  Press  back  to  the  Plain- 
Dealer,  which  printed  11  of  Vail’s  sto¬ 
ries  in  issues  dated  January  30  through 
February  22.  His  hour-long  interview 
with  President  .Anwar  Sadat,  the 
leader  of  the  .Arab  world,  was  picked 
by  the  AP  wire.  Vail  is  most  proud  of 
setting  up  the  Sadat  interview,  because 
he  says  the  wire  services  had  never 
interviewed  Sadat. 

The  hour  alone  with  Sadat  was  at 
the  president’s  informal  country  home 
a  half-hour  drive  north  of  Cairo. 
“Sadat  seemed  relaxed,  forthright  and 
candid.”  Sadat  revealed  to  Vail  his 
sentiments  of  what  he  wanted  to 
achieve:  peace,  of  course.  He  felt  the 
.Arab  world  was  awakened  and  would 
not  go  back  to  the  way  it  was  before 
Egypt  attacked  Israel  in  the  October 
1973  war.  Vail  said  Sadat  is  convinc¬ 
ing  when  he  says  he  will  end  his  career 
when  his  six-year  term  ends  two  years 
from  now.  Sadat  told  Vail  he  w'ould 
like  to  be  remembered  as  the  one  who 
gave  Egypt  four  strong  institutions — 
the  presidency,  the  parliament,  the  bu¬ 
reaucracy  and  the  press. 

Vail  spoke  with  E&P  at  the  “21” 
Club  in  New  York  recently  prior  to  a 
luncheon  he  had  arranged  with  major 
Plain-Dealer  advertisers  and  associ¬ 
ates.  He  began  by  giving  his  reasons 
for  the  working  trip.  “Being  a  pub¬ 
lisher  and  editor,  I  asked  myself,  ‘Can 
I  get  something  that  we  can’t  get  from 
other  news  sources?’  ”  The  Plain 
Dealer  subscribers  to  the  New  York 
Times  service,  the  Los  Angeles  Times- 
Washington  Post  service,  the  .Associ¬ 
ated  Press  and  Reuters.  The  Plain 
Dealer  has  what  Vail  calls  “roving  cor¬ 
respondents.”  He  says,  “I  don’t  go  in 


for  full-time  foreign  bureaus,  because 
all  of  the  news  is  shifting.  Europe 
used  to  be  the  major  source  of  news, 
but  not  now.  We  like  to  staff  a  news 
story.”  In  1973  Vail  went  to  Europe 
and  interviewed  such  dignitaries  as 
England’s  Prime  Minister  Edward 
Heath  and  Willy  Brandt,  West  Ger¬ 
many’s  chancellor,  and  France’s  Valery 
Discard  d’  Estaing;  his  trip  resulted  in 
13  articles  for  his  paper. 

But  now,  Vail  said  he  feels  the  Mid¬ 
dle  East  is  the  main  focus  of  news. 
“I’ve  had  trouble  with  reports  from  the 
Middle  East  .  .  .  Local  news  sources 
there  don’t  usually  deal  with  foreign 
correspondents.  They  would  rather  talk 
with  a  publisher,  because  they  consider 
him  more  important,”  said  Vail,  who 
writes  a  weekly  Sunday  column  for  the 
Plain  Dealer.  “They  like  to  deal  with 
someone  on  a  publisher  level.”  Then 
too,  he  said,  the  governments  in  the 


Middle  East  countries  support  most  of 
the  newspapers,  and  official  heads  like 
to  deal  more  with  their  own  press. 

For  these  reasons,  Vail — who  used 
to  be  a  political  editor  from  1953-57, 
working  in  bureaus  in  Columbus, 
Ohio,  and  in  Washington,  D.C. — ^tack¬ 
led  his  self-assigrned  task.  “It  was  a 
lot  of  work.  I  did  quite  a  lot  of  read¬ 
ing,  so  I  could  understand  each  coun¬ 
try.  My  staff  prepared  me  a  reading  list 
and  I  got  all  the  books.”  .At  the  inter¬ 
view  he  couldn’t  recall  any  specific  ti¬ 
tles,  but  did  remember  one  he  read  on 
Egypt.  "Preparing  was  terribly  hard 
work.  You  just  have  to  make  contacts,” 
said  Vail.  Besides  the  reading  lists  and 
making  connections  for  the  interviews, 
Vail  read  many  articles  published  on 
the  Middle  East,  he  said.  His  assistant 
also  had  put  together  material  on  the 
statistics  of  each  country,  which  Vail 
shared  with  his  wife,  who  made  the 
trip  with  him. 

Tried  to  be  fair 

"It  was  all  very  worthwhile — one  of 
the  most  interesting  trips  we  have  ever 
taken.  People  were  very  candid  with 
(Continued  on  page  18) 


Vail  interviews  Egyptian  leader  in  Cairo 

Sadat  says  Mideast 
peace  is  only  choice 


rAlK(»  Arwir  ih# 

'.^adtr  of  Arab  worid  :»  aIao  a  world 
t'.Atetman 

T  h »  TAAiont  lor  thr  prt>fnirrncA  M 
Stda’  now 

U>  condiUofu  in  the 

►  km**  *  Mitt*  ojuntrv  m  And 
jtiHm.ation  on  \r*b  *idn  And  SAdAl  tt 
V»d  of  and  ihn  chief  of 

sta’r  of  thit  leading  \rab  nation 

Hut  there  much  mnre  to  the  leader 
of  KK>pr  'Jim  piHnilAtiun  and  gervgra- 
phv  There  i»  the  personal  tv  end  view^eunt 
(if  President  Sadat  He  ta  a  leader  be^aute 
he  thiniit  looks  and  act*  ike  one 

I  ipent  m  hour  alone  with  Sadat  at  the 
pre«>dent‘t  rountr>  home  a  half- 

hour  drive  north  of  Cairo  Sittmit  m  a  piea* 
ant  livink  room  Sadat  veem^  re  aaed 
furthricht  and  candid 

1  asked  rum  how  he  had  bn-ome  the 
leader  of  the  Arab  world  lAithoot  hetita 
ttor^^he  laid  it  »a*  twceoae  he  knew  wV:a< 
he  wanted  and  wa<  willing  to  pursue  hi* 
«»f>)erti\e» 

Perhap*  thic  ii  the  kev  to  thia  remark 
ah.e  .eader  Sadat  .»  m  Uw  tourth  year  nl  a 
*11  year  term  and  *aid  he  wiU  defmnaiy  not 
run  agatr  V.  he  for  hiilory  ra'her 
than  the  nett  electior. 

What  doe*  I*re«ident  Sadat  want’ 
Hene  of  cnur«e  There  ii  no  a.ternative. 
he  *aid  f(ir  the  Middle  or  foi  the 

world  Sadat  .a  ttiL  (ipCimialic  for  a  peace 
vett.emer?  if  for  n»»  uiher  reaum  than  that 
he  feel*  the  alternative  u  unacceidable  He 
w.Hild  kr  to  vee  a  pea^e  •ettletner'  cuar 

anteed  by  the  U  N  Secur  tv  Council 

In  addition  Sadat  feel*  that  the  Arab 
world  IS  awakened  and  will  never  go  back 
to  the  wav  .t  wai  before  Kgypt  attacked 


UraH  in  the  • 


Wier  >971  war 


Sadat  said  thiv  war  net  only  awakened 
Arab  pride  and  csinfldence  hut  alan  brought 
the  Arab  nations  '»ge(her  for  the  first  time 
m  a  comiwned  effort  For  Sadat  Arab  unitv 
I*  a  fait  of  life 

-As  we  talked  the  president  imiled  eas¬ 
ily  and  •eerT;e«l  to  he  enjoying  hi*  Fngluli 
Ihmhill  pipe  Fifty  teven  year*  oid  five 
feet  10  ini'he*  tali  and  weighing  1^  ^munds. 
Sadat  1*  at  Ms  peak  phvtKiUy  and  pofiti 
lallv  He  ha*  nn  nv^s  in  Fgv^  or  >r.  the 
Arab  world 

in  fonvervation  the  word*  cnurage  ' 
and  guts  come  up  often  flgypC*  preai 
'fert  i»  rxi  idea.tst  preastng  wmfie  pbiiosoph 
wa.  or  podtical  doctrine  lie  aeeit  it  all 


straight  and  simple 

Fgypr  la  poor  and  is  Hiending  too 
much  on  defense  it  need*  hireigr.  capital 
for  industrial  development  an<I  suctai  prre 
gresv 

For  Sadat  It  i*  as  simple  jv  that 
There  are  no  though**  ahoyt  *he  United 
State*  versus  the  USSR  ur  deenorrarv  or 
sarialistn  or  ('xmmunism  F<>r  Sadat  it  i* 
realism  and  action 

<>ne  does  not  feel  an  air  of  crisis  when 
talking  to  Sadat  but  he  stressed  that  hi* 
deadline  for  a  ve*tletnen!  w-.th  Ivrael  s 
important  He  has  authonxed  the  U  ^ 
Security  forces  policing  'he  cea»e-f»fe  to 
na\  only  until  Apnl 

While  gusemmeni  minisier*  and  new> 
ptaper  peopie  here  talk  about  F-gyptian  cb* 
enchantment  with  ttie  I'mted  Slates  Sadat 
gave  no  evidence  uf  this  He  had  no  mev 
sage  or  negotiating  propaganda  fur  me  to 
pa**  on  to  uur  mader* 

Although  Sadat  is  trying  to  main*-aifl 
good  relatiOM  on  all  atdrs  it  is  well  known 


that  Fgypt  «  reiatt«ru  remain  cooj  with  the 
Soviet*  because  M»sC(rw  once  vtar*ed  to 
mix  c'lmmunism  with  ita  military  aid  sa- 
dot  s  viaiT  with  v»viel  Foreign  MiniWer  An¬ 
drei  Grvvmiko’s  Uresidem  sadat  todav  i*  ex 
pected  U>  be  no  more  than  public  relaL<aw 
SiMlat  works  well  with  Wretarv  of 
State  iienrv  A  Kiasidger  and  plans  to  meet 
l*rr*ider.t  Ford  for  the  first  'ime  thi* 
spnng  He  haa  no  sn  views  about  our  Pres¬ 
ident  but  will  jutige  him  wher,  they  meet 
Sadat  ii  convincing  when  he  fays  he 
will  end  hi*  bniiiant  career  when  bu  six 
year  term  end*  two  years  from  now 

Before  1  got  up  to  go  1  asked  Sada* 
what  other  than  peace  he  wouid  'tke  to  be 
fememberetl  f'»r  The  answer  wa'  a* 
usual  simp.e  and  dired 

He  said  he  w<Msld  like  to  Iw  remem 
bertK'  a*  the  .use  who  gave  Kgvpt  four 
str«a-.g  inslituatoins  the  prevideni-v  'he 
pafUamert  the  bUTMus  racy  and  the  iffess 
Sadat  wants  fur  Fgy  pt  a  governmert 
of  uisUtuiiona  and  no'  men 


j  tfom  ’he  Flam  r 


F^eptuary  3  ’975 
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Frank!  and  Sand! 

Women  ad  managers  propel 
daily’s  ad  linage  upwards 


Tom  Vail 

(Continued  from  page  17) 


me.  And  reader  reaction  to  the  stories 
was  pood.  Cleveland  is  the  third  largest 
Jewish  community  ...  I  tried  to  be 
very  fair  in  the  stories.  I  bent  over 
backwards  to  be  fair  to  both  sides.” 

Vail’s  dispatches  from  Egypt,  Saudi 
Arabia,  Jordan,  Syria,  Lebanon  and 
Israel  have  been  reprinted  as  a  public 
service  in  booklet  form.  The  first  five 
have  Cairo  datelines,  with  the  initial 
article  leading  with:  ‘‘You  can  hardly 
believe  the  fabulous  Arabs!”  Then  Vail 
talks  about  the  two  hours  he  spent 
with  an  economic  and  political  power 
broker  whose  identity  was  off  the  rec¬ 
ord.  This  Arab  businessman  believes 
the  oil  crisis  was  caused  by  the  United 
States’  oil  companies  which  could  not 
afford  to  expand  their  business  with¬ 
out  a  very  large  increase  in  the  price 
of  oil.  He  said  these  companies  talked 
Middle  Eastern  oil  producers  into  go¬ 
ing  along  for  the  benefit  of  the  coun¬ 
tries  and  the  oil  companies. 

Inside  information 

Vail  wrote  that  the  air  of  crisis  in 
the  Middle  East  is  real.  In  another 
stor>%  an  interview  with  Dr.  Taher 
Amin,  minister  of  state  for  economic 
cooperation  in  Egypt,  Vail  notes  talking 
with  Amin  is  like  talking  to  an  Ameri¬ 
can  free  enterpriser.  After  leaving 
Egypt,  Vail  visited  Saudi  Arabia, 
which  he  noticed  is  a  “blend  of  the  old 
and  the  new.”  Then,  datelined  Amman', 
Jordan,  Vail  profiled  King  Hussein, 
whom  he  visited  in  the  king’s  palace 
compound.  Hussein  told  Vail  he  thinks 
he  should  represent  the  Palestinians 
rather  than  Yasir  Arafat.  “Hussein  is 
a  charming  man  in  a  tough  situation,” 
wrote  Vail,  who  said  Hussein  was 
“courteous  and  pro-American.”  From 
Jordan,  Vail  went  to  Syria,  where  he 
did  a  story  out  of  Damascus,  talking 
with  Syrian  president,  Lt.  Gen.  Hafez 
Assad ;  then  he  went  to  Beirut,  where  a 
friend  of  Vail’s  had  arranged  for  him 
to  go  to  the  PLO  headquarters.  “The 
only  two  armed  guards  I  saw  seemed 
more  interested  in  pushing  a  Volkswag¬ 
en  with  a  pretty  girl  in  it  than  guard¬ 
ing  the  headquarters,”  wrote  Vail,  who 
said  the  offices  of  the  PLO  w’ere 
friendly  and  informal,  “somewhat  like 
that  in  a  college  newspaper  office.” 

Before  going  to  the  PLO  camp,  said 
Vail,  he  “had  a  great  James  Bond  idea 
and  thought  of  getting  his  trench  coat 
out.”  But  it  could  not  be  more  different 
from  what  he  expected.  The  PLO,  said 
Vail,  appears  to  be  mainly  a  public  re¬ 
lations  organization.  “It  is  a  setup  for 
exploitation.” 

Vail  concluded  his  working  trip  with 
an  article  out  of  Tel  Aviv  and  one  out 
of  Jerusalem.  “Israel,  fabulous  Israel,” 
wrote  Vail.  “Coming  to  Israel  from  the 
Arab  countries  is  like  coming  from  a 
desert  into  a  garden.  Here  is  the  mod¬ 
ern  world  created  in  the  desert  by  the 
ingenuity  of  mankind.” 


By  Brice  Worthington 

When  Nicholas  A.  Hyman  appointed 
Frankie  (as  in  “Frances”)  Dorgan  ad¬ 
vertising  director  of  the  Corona 
(Calif.)  Daily  Independent  in  late 
1973,  it  could  have  been  interpreted  as 
an  “intere.sting  experiment.”  But  when 
he  chose  Sandi  Lipari  as  classified  ad¬ 
vertising  manager  in  the  spring  of 
1975  the  more  “chauvinistic”  of  the  in¬ 
dustry  might  w’ell  liave  asked : 

“Is  Nick  becoming  a  women’s  libber, 
or  just  what  is  he  trying  to  do  to  us!” 

At  any  rate,  the  Daily  Independent 
(and  its  sister  newspapers — the  weekly 
Norco,  Calif.,  Pony  Express  and  the 
Riverside  Calif.,  Arlington  Times) 
may  have  the  distinction  of  being  the 
fir.st  team  of  newspapers  including  a 
daily  to  have  100  percent  feminine 
leadership  in  sales  departments  which 
have  been  dominated  historically  by 
men. 

Frankie  (Mrs.  Joe  Dorgan)  heads  a 
staff  dominated  by  men  and  she  not 
only  has  excellent  rapport  with  them 
but  they  have  responded  significantly 
to  her  direction  and  tutelage.  While  she 
still  functions  occasionally  as  a  line 
salesman  to  fill  in  staff  absences,  the 
greater  percentage  of  her  time  is  de¬ 
voted  to  public  relations,  national  con¬ 
tacts  and  detail  desk  work. 

Frankie  now  has  an  exclusively  male 
retail  advertising  staff  (Sandi  had 
been  one  of  her  star  salesmen,  hence 
the  promotion),  as  Ms.  Lipari’s  old 
desk  now  is  manned  by  the  male  gender 
(excuse  the  chauvinistic  approach). 

On  the  other  hand,  because  Hal 
Slusher,  the  CAM  Ms.  Lipari  succeeds, 
had  surrounded  himself  with  feminine 
solicitors,  Sandi  continues  with  the 
same  team.  She  confides  she  enjoys  the 
challenge  of  beating  the  streets  in  sales 
activities,  and  she  undoubtedly  will 
spurn  the  idea  of  becoming  a  desk  ex¬ 
ecutive. 

Candidly,  Hyman’s  confidence  in 
feminine  capabilities  probably  was  in¬ 
creased  by  Frankie’s  outstanding  record 


to  date  in  propelling  the  Daily  Inde¬ 
pendent’s  linage  sales  into  a  gratifying 
chart  on  sales  graphs. 

For  instance,  when  she  took  over  in 
September,  1973,  the  Independent’s  lin¬ 
age  records  had  been  scaling  downward 
for  five  consecutive  months.  She  re¬ 
versed  the  trend  with  increases  hover¬ 
ing  around  10  percent  each  month  with 
up-totals  at  a  rate  of  something  like 
70,000  lines  on  monthly  comparative 
figures. 

Then,  in  1974  her  increases  were 
more  dramatic.  Percentages  ranged  up¬ 
ward  from  25  percent  to  an  amazing 
47.9  percent  during  July.  Even  in  the 
face  of  the  down  trend  in  the  economy 
during  November  and  December,  she 
was  compiling  the  largest  linage  to¬ 
tals  of  the  year. 

While  1975  has  shown  Frankie’s  first 
comparative  declines  (the  January  lin¬ 
age  was  1.3  percent  down  from  her 
respectable  19’74  figures,  and  February 
was  10.4  percent  below  that  of  1974), 
Hyman  considers  it  most  remarkable, 
because  other  papers  in  Southern  Cali¬ 
fornia  were  doing  appreciably  worse! 

Ms.  Dorgan  is  a  graduate  of  Ohio 
State  University  and  has  a  master’s 
degree  with  a  major  in  art  from  the 
University  of  Cincinnati.  During  her 
era  of  homemaking  she  developed  quite 
a  following  in  her  artistic  craft  because 
she  has  done  considerable  portraitures 
in  oils  for  many  Southern  California 
families,  and  she  also  painted  an  at¬ 
tractive,  south-of-the-border  mural  to 
dominate  the  entry-way  of  a  popular 
Mexican  restaurant  in  Corona. 

Interestingly,  both  Frankie  and 
Sandi  are  art-oriented.  Frankie  had 
been  an  art  instructor  at  the  University 
of  Cincinnati  until  she  was  married  to 
Joe  Dorgan  (a  real  estate  broker). 
When  Joe  was  called  back  into  active 
duty  during  the  Korean  conflict, 
Frankie  counteracted  her  lonesomeness 
(her  only  daughter,  Lynn,  by  this  time 
was  growing  up)  by  accepting  a  job 
with  Baum  Newspaper  Enterprises  in 


(Continued  on  page  20) 
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The'^BOOM^  is  still  going  strong  in 

TERRIFIC  TULSA 


We’ve  said  it  over  and  over  .  .  .  Terrific 
Tulsa  is  the  Oil  Capitol,  the  Glass  Capi¬ 
tol,  AND  the  Aviation  Capitol  ...  as 
the  above,  recently  published  news  story, 
proves  again.  The  Boom  continues  un¬ 
abated.  Commercial  construction  permits 


hit  an  all  time  in  ’74,  and  the  work  and 
employment  is  going  on  right  now!  So 
send  your  sales  dollars  where  the  econ¬ 
omy  is  much  higher  than  the  national 
average  ...  in  the  media  that  your  dealers 
use,  and  that  dominates  the  market . . . 


Jane 


"With  Thr»H*  khis,  two  (loqs. 
.iP'i  .}  hijfKKV  hjibiianij,  our 
0f(>< ffv  'ir't  pretty  tnnh. 
The  coupons  I  clip  out  ot 
th#'  rx>wspuper  rodke  .j  re.Jl 
(litlerj'fu  e.  A  t>iq  diMerencc 
I  .ilWfiys  s.ive  them." 

T  he  newspaper  is  an 
investment  it)  t)ettpr 
livmy,  smarter  shopping. 

It's  not  at)  expense. .,*t's 
rTioney  in  your  po(  ket. 
Listen  to  Jane.  This 
newspaper  can  save  you 
money  every  day. 


WORTH  MORE  THAN  THE  PAPER  iVs  print¬ 
ed  on?  Newspapers  are  one  of  the  few  media 
that  can  make  that  claim.  And  the  Newspaper 
Advertising  Bureau  Inc..  New  York,  has  come 
up  with  a  promotion  that'll  let  its  members 
make  the  same  statement  to  their  readers. 
The  promotion  which  goes  out  on  April  3  says 
one  thing:  "Jane  saves."  And  so  does  Alice. 
Fred.  Tom.  Margie,  Patty,  Jack  and  Jill.  All 
of  them  are  readers  of  local  newspapers  and 
they  all  save  through  smart  buying,  smart  shop¬ 
ping,  coupons  and  advertised  sales.  According 
to  Hank  Simons,  NAB  vicepresident  and  cre¬ 
ative  director,  the  promotion  ads  emphasize 
the  idea  that  the  daily  newspaper  saves  money 
for  the  reader.  These  line-conversion  ads  can 
be  localized  he  said  in  three  ways:  (I)  Use  a 
photo  of  a  local  person  with  the  name  and 
address  instead  of  the  photo  supplied  by  the 
bureau;  (2)  Rewrite  the  copy  to  tie  in  with 
features  running  on  a  particular  day;  (3)  Use 
the  name  of  the  paper  running  the  ad  in  the 
last  sentence  instead  of  just  saying,  "This 
newspaper  .  .  ." 


3  schools  get 
Bickel  grants 

Grants  totaling  $75,000  for  needy 
students  in  journalism  and  broadcast¬ 
ing  are  being  distributed  to  the  Univer¬ 
sity  of  Florida  in  Gainesville,  Univer¬ 
sity  of  Tennessee  at  Knoxville  and 
Stanford  University  in  California. 

Donated  by  Karl  Bickel,  former  pres¬ 
ident  of  the  United  Press  Association 


from  1932-35  and  newspaper  editor  of 
the  Dai'evport  (Iowa)  Prepublican  and 
reporter  for  the  San  Francisco  Exam¬ 
iner,  the  grants  will  be  split  between 
the  three  institutions. 

Bickel,  during  his  long  career  in 
journalism,  attended  Stanford  Univer¬ 
sity.  He  went  on  to  cover  the  San  Fran¬ 
cisco  earthquake  of  1906  and  was  one 
of  the  first  Americans  admitted  into 
Russia  shortly  after  the  Bolshevik  rev¬ 
olution.  He  died  in  1972  in  Sarasota, 
Fla. 


Newspapers  get  larger 
share  of  ^-off  coupons 

Manufacturers’  use  of  cents-off  pro¬ 
motional  coupons  gained  again  last 
year  and  so  did  newspapers’  share  of 
the  total  distribution,  the  Newspaper 
Advertising  Bureau,  Inc.  points  out. 

Newspapers  carried  71.5%  of  the 
29.8  billion  coupons  distributed  by  man¬ 
ufacturers  in  1974,  according  to  esti¬ 
mates  by  A.  C.  Nielsen  Co.,  w'hich  proc¬ 
esses  redeemed  coupons.  This  compares 
with  68.5%  of  the  27.6  billion  coupons 
distributed  in  1973.  In  1969,  when  man¬ 
ufacturers  had  distributed  17.5  billion 
coupons,  they  had  put  54.1%  in  news¬ 
papers. 

Last  year,  the  newspaper  share  of 
the  total  distribution  included  12.7% 
in  Sunday  supplements  and  7.0%  in 
free-standing  Sunday  inserts.  In  1973, 
Sunday  supplements  had  accounted  for 
13.3%  and  free-standing  Sunday  in¬ 
serts  for  4.5%.  In  previous  years,  the 
figure  for  free-standing  inserts  had 
been  included  with  Sunday  supplements 
which  in  1969  carried  9.4%  of  the  total 
coupon  distribution  attributed  to  man¬ 
ufacturers. 


Woman  ad  chiefs 

(Continued  from  page  18) 


Whittier,  starting  with  advertising  art, 
but  becoming  something  of  a  “gal  Fri¬ 
day.” 

Subsequently  she  went  to  work  as 
secretary  and  soon  advanced  to  ad  man¬ 
ager  at  the  Alhambra,  Calif.,  Post  Ad¬ 
vocate,  later  going  into  advertising 
sales  with  the  Copley  Press  at  the 
Monrovia,  Calif.,  Daily  News-Post. 

Ms.  Dorgan  joined  the  Daily  Inde¬ 
pendent  to  assist  in  spearheading  out¬ 
side  sales  for  their  diamond  jubilee 
edition  in  1961,  and  her  performance 
was  so  spectacular  that  the  manage¬ 
ment  began  persuading  her  to  join  the 
staff  full-time — which  she  did  in  1963. 

By  1965  she  became  assistant  retail 
advertising  manager,  and  a  year  later 
she  became  advertising  manager,  then 
touted  as  California’s  first  in  the  daily 
field.  She  obviously  scored  another 
“first”  when  she  was  elevated  to  ad¬ 
vertising  director  in  1973,  and  her  en¬ 
suing  success  obviously  has  been  in¬ 
strumental  in  Hyman’s  decision  to  help 
prove  advertising  sales  management 
fares  quite  well  under  feminine  guid¬ 
ance. 

Sandi  is  a  journalism  graduate  of 
Texas  Christian  University  who  ma¬ 
jored  in  advertising  (instead  of  edi¬ 
torial,  which  is  the  usual  feminine  ap¬ 
proach),  and  her  first  experience  with 
a  San  Antonio,  Tex,,  weekly  (South- 
side  Reporter,  circulation  55,000)  was 
doing  the  layouts  for  a  male  sales  staff. 

When  Ms.  Lipari  came  to  California 
she  went  to  work  for  the  Daily  Inde¬ 
pendent  in  February  1966,  doubling  in 
layout  work  and  getting  a  chance  to 
sell. 
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Doubledoy 

Medio 

Soys: 


Contact; 
Don  Molcolm 
1224  Tronquillo  Drive 
Dollos  Texos  75216 
214-324  4231  or 
214  233  4334 

Conway  Croig 
31 14  Knight  Robin 
Son  Antonio  Texas  78209 
512  824-5528  or 
512  434  9468 


•Im 


MAV  BE  A(K)LD  MINE  TOlMi: 
BUT  WHAT  ABOUT  TOMOBB0W? 


It  s  o  seller  s  morlsef  for  newspoper  owners  But  when  will  the  rising 
costs  of  publishing  chonge  the  picture^ 

Now  IS  not  the  tinne  to  woit  if  you  re  considering  selling  or  merging. 
Contoct  Doubledoy  Medio.  We  II  send  you  on  evotuofion  form  with¬ 
out  obligotion  ond  onswer  oil  your  questions  in  strictest  confidence. 

If  you  decide  to  cosh  in  on  the  seller  s  morket.  you  II  ensure  your 
best  opportunities  by  listing  with  Doubledoy.  We  re  o  highly  sophis- 
ticoted  brokeroge  firm  with  vast  experience  in  selling  newspoper 
properties  We  ve  got  onxious  buyers  willing  to  poy  top  dolior  to  buy 
or  merge  with  owners  of  newspaper  properties  of  oil  sizes. 

Find  out  how  much  of  o  gold  mine  you  might  hove  .  while  the 
rush  lasts. 


Doubleday  Media 

Orokers  of  Rodio  TV  CATV  ond  Newspaper  Properties 
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Ask  srocery  advertisers. 


Everybody  has  to  eat.  But 
Dallas'  major  grocery  chains  know 
who's  eating  their  food.  The  chains, 
which  account  for  86%  of  all  Dallas 
retail  food  linage,  put  51%  of  their 
linage  in  The  Dallas  Morning  News. 


Reach  is  one  reason  they  give 
us  the  edge.  We're  the  only  Dallas 
newspaper  that  covers  180  cities  in 
the  Dallas  Primary  Market  Area. 

Another  reason  is  our  food 
section.  It  averages  18  pages  a  week, 
5  more  than  the  evening  newspaper 
runs. 

But  the  biggest  reason  is  the 
response  they  get  from  our  readers. 
The  kind  that  helped  us  outgain  the 
evening  newspaper  in  total  ad  linage 
by  88%  in  1973. 

In  addition  to  publishing  more 
total  advertising,  we  also  published 
more  news  than  the  evening  paper  in 
1973.  No  wonder  we  have  more 
circulation.  That's  response. 


Which  Dallas  newspaper 
is  a  better  provider? 


i 


Reps:  Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc.,  National;  The  Leonard  Co.,  Florida,  Hawaii,  Mexico,  Caribbean. 
A  Member  ot  Metropolitan  Sunday  Newspapers,  Inc,  Source:  Media  Records,  1973. 


William  Boese  at  controls  of  Goss  Press  Control  System,  which  provides  control  of  ink 
feed,  cut-off  compensators  and  color  register  compensators.  In  background  (left)  are  Mike 
Tomasieski  and  Joe  Hanson. 


^Beautiful  papers* 

(Continued  from  page  15) 


tion  program.  “It’s  an  expensive  black,” 
he  comments,  “but  if  we  had  to  pur¬ 
chase  the  equivalent  it  would  cost  about 
$35,000  a  year.” 

To  swing  a  big  pressroom  into  an 
entirely  different  printing  process  re¬ 
quires  retraining  and  cross-training  of 
massive  dimensions.  This  began  in  1965, 
long  before  the  St.  Pete  newspapers 
were  actually  committed  to  offset,  with 
the  installation  of  a  Goss  Suburban 
press.  The  performance  of  the  Sub¬ 
urban  on  such  products  as  the  Floridian 
magazine  and  special  sections  undoubt¬ 
edly  contributed  to  management’s 
ultimate  decision  on  a  process  change. 

In  the  meantime,  the  Suburban  was 
also  serving  as  a  training  ground  and 
continued  to  do  so  until  it  was  shut 
down  last  year.  When  the  green  light 
was  flashed  that  the  Times  and  Inde¬ 
pendent  would  go  all  the  way  with 
offset,  classroom  training  began.  “The 
response  from  the  men  was  excellent,” 
recalls  Anderson  “They  literally  fought 
to  get  into  the  sessions  and  would  in¬ 
quire  when  we  planned  to  get  into  the 
more  advanced  stages.” 

Teaching  continues 

But  as  T-1  pressmen  soon  learned, 
running  a  double-width  press  (the  Goss 
Metro)  was  far  different  from  a  single¬ 
width  Suburban.  Speeds,  control,  ink- 


water  balance,  tension  settings,  deliv¬ 
ery  at  folder,  and  many  other  things 
are  different  and  require  additional 
training.  So  the  teaching  continues  to 
grind  on  as  more  Metro  units  are  in¬ 
stalled  and  more  letterpressmen  are 
indoctrinated  in  the  foibles  of  offset. 

Anderson,  who  l)efore  the  change¬ 
over  was  a  rare  combination  of  litho- 
grapher-stereotyper-letterpressman,  re¬ 


flects  on  all  this  activity:  “It  wasn’t 
easy  to  bring  nearly  100  people  into  a 
new  printing  environment,  but  it  was 
a  challenge.  It  was  a  hard  road  for 
all  and  is  even  now. 

“It  takes  a  few  years  to  train  a 
knowledgeable  crew.  You  need  people 
who  are  the  best ;  who  have  the  interest 
and  enthusiasm.  They  must  be  given 
goals  and  shown  the  dos  and  don’ts. 
We  have  taken  neophytes  and  changed 
them  into  professionals.” 

The  industry  observer  might  wonder 
if  all  this  in  any  way  has  affected 
quality.  Chairman  Poynter  answers: 
“A  look  over  a  long  span  proves  pub¬ 
lications  that  refuse  to  compromise  on 
quality  will  make  more  profits  than 
those  which  cut  quality  during  a  dif¬ 
ficult  period.” 

• 

Kodak  sponsors 
ROP  sessions 

Eastman  Kodak  Co.  of  Rochester, 
N.Y.  will  hold  two  training  sessions  in 
Run  of  Press  (ROP)  color  to  be  con¬ 
ducted  during  the  first  half  of  1975, 
beginning  in  April.  Classes  are  intend¬ 
ed  to  familiarize  persons  getting  start¬ 
ed  in  editorial  color  with  proper  pro¬ 
cedures. 

According  to  George  Shivers,  mar¬ 
keting  coordinator,  press  photography, 
professional  and  finishing  markets  di¬ 
vision,  the  classes  will  emphasize 
“Newspaper  Color  Reproduction  by  the 
Indirect  Method.”  Topics  to  be  covered 
include  color  film  and  processing  densi¬ 
tometry  as  well  as  color  correction, 
masking,  and  separation  of  color  nega¬ 
tives  and  transparencies. 

The  three-day  sessions  will  be  held 
April  14-16  and  June  3-5  at  the  Kodak 
Marketing  Education  Center  in  Roches¬ 
ter.  Because  of  lab  work,  classes  will 
be  limited  to  six  people.  The  classes  are 
offered  w’ithout  charge. 
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AN  PA  NOTICE 

Carl  Young  ar\6  Bill  Davis  of  Ron  Curtis  & 
Company,  the  management  consultants 
specializing  in  executive  search,  will  have 
a  private  suite  at  the  Marriott  Hotel. 

We  welcome  this  opportunity  to  discuss 
confidentially  your  management  needs. 
For  appointments,  phone  (312) 

693-6171  now  or  at  the  hotel  during 
the  convention. 

Ron  Curtis  &  Company 

O’HARE  PLAZA.  5725  EAST  RIVER  ROAD.  CHICAGO.  ILLINOIS  60631 
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Globe-Democrat  Food  Editor 
Sue  B.  Huffman  won  the  coveted 
Vesta  Award  over  every  other  big 
circulation  newspaper  food  editor. 

Sue  has  also  won  many 
nutrition  awards. 

Sue  and  her  Globe-Democrat 
Food  Pages  give  readers  the  help 
and  information  they  need  to 
feed  their  families  better 
nutrition  for  less. 

Sue  and  her  prize  winning 
Food  Pages  are  only  two  of  the 
reasons  why  Simmons*  says  there 
are  more  readers  in  households 
of  $1 0,000  and  over  income 
reading  and  enjoying  the 
Earlybird  Globe-Democrat. 

We'll  be  happy  to  prove  it. 

A  NEWHOUSE  PUBLICATION  ^ 


St.  Louis’  Earlybird  Newspaper 

*To  see  Simmons  call  your  Globe  Salesman 
WALTER  J.  SCHWARTZ 
314-342-1448 
or  your  nearest 

Newhouse  Newspaper  Representative 


SUE  B.  HUFFMAN 
St.  Louis  Globe  -  Demo*  rat 


Color  investments 

(Continued  from  pnge  Ifi) 

Committee  chairman  Gil  Salm  agrees 
that  inter-departmental  cooperation 
has  been  greatly  improved.  He  can  also 
document  how  the  Quality  Control 
Committee  has  l)een  able  to  improve 
the  quality,  time  and  cost  factors  of 
color  production  all  the  way  down  the 
line  from  the  time  a  color  job  comes 
into  the  building  to  the  time  it  comes 
off  the  press. 

.\t  their  meetings,  which  usually  last 
two  to  three  hours,  members  of  the 
committee  look  at  a  si)ecific  color  job 
each  step  of  the  way  and  pinpoint 
where  problems  occurred  and  how  they 
can  correct  them.  They  examine  new 
methods  and  e()uii)ment.  .^nd  they  open 
the  line's  of  communications  to  solve 
problems  and  improve  operations. 

In  its  two  years  in  existence,  the 
committee  has  seen  sev'eral  direct  re¬ 
sults  of  their  suggestions: 

•  Color  correct  lights  have  been  in¬ 
stalled  in  the  engraving  i)r<K>froom. 
Lighting  in  other  mechanical  depart¬ 
ments  is  under  study  now. 

•  Editorial  and  i)hoto  de))aitments 
are  now  using  identical  color  corrc'ct 
viewing  boxes  to  .select  color  trans- 
l)arencie.s. 

•  Guidelines  for  reflective  art  have 
been  establi.shed  with  a  direction  away 
fi'om  too  ?nany  faint  or  pastel  colors. 

•  The  size  and  enlargement  limits  of 
transj)arencies  have  been  standardized. 

•  .A  marked  engraving  j)roof  now 
follows  a  color  job  through  the  stereo¬ 
type  and  pressroom  areas  to  serve  as  a 
constant  reference  for  the  crews. 

•  Stereo  and  pressroom  crews  now 
work  more  closely  on  casts.  If  a  j)roh- 
lem  with  a  color  job  run  occurs,  the 
pressroom  saves  plates  for  later  ex¬ 
amination. 

•  The  engraving  department  has 
successfully  experimented  with  new 


j)rocedures  for  preparing  color  reflec¬ 
tive  art  with  an  Olympia  camera  using 
three  masks  on  j)an  film,  pin  register 
system  on  a  vacuum  board.  This  has 
eliminated  much  re-etching  time  and 
has  ))roduced  a  better  product. 

•  A  new  3  .M  Color  Key  proofing  sys¬ 
tem  was  introduced  by  which  an  en¬ 
graver  can  quickly  check  the  quality  of 
tiansparencies  before  making  the 
plates. 

•  I)isi)atch  has  revised  their  proce¬ 
dures  to  keel)  closer  check  on  the 
progress  of  color  jol)s. 

Perhaps  the  most  important  project 
the  quality  control  committee  under¬ 
took  last  year  was  to  plan  and  present 
a  series  of  Color  Seminars  for  .staff 
members  from  the  editorial,  advertising 
and  promotion  departments. 

They  hope  to  sponsor  a  similar  semi¬ 
nar  for  advertisers  later  this  year. 

.As  their  schedules  permit,  members 
of  the  committee  regularly  observe  in 
other  departments  to  get  first  hand 
knowledge  of  operations  in  other  pro¬ 
duction  areas.  A  color  technician  spent 
time  in  the  pressroom.  An  engraver 
went  out  on  assignments  for  a  day 
with  a  photographer.  A  pressman 
visited  the  engraving  and  dispatch  de¬ 
partments. 

In  order  to  achieve  the  l)est  possible 
results  on  color  advertisijig.  Newspa¬ 
pers,  Inc.  prcKluction  team  is  willing  to 
take  an  extra  step.  When  the  Journal’s 
and  Sentinel’s  largest  advertiser,  Gim- 
bels  department  stores,  was  planning 
a  color  campaign  last  fall,  they  con¬ 
sulted  with  representatives  from  the 
j)roduction  and  advertising  de|)art- 
ments.  Production  manager  Robert 
Kahlor,  general  merchandise  advertis¬ 
ing  manager  Ross  Dalbey,  and  photo¬ 
engravers  Gil  Salm  and  John  Wolf 
advised  them  on  the  best  method  of 
production. 

It  resulted  in  a  stinking  and  success¬ 
ful  ad  campaign  for  Gimbels  and  a 
sizable  boost  in  color  linage  for  the 
Journal  and  Sentinel.  To  date,  a  dozen 
full  page  color  ads  have  run  in  the 
series. 


IN  GOING  ALTOONA. 

where  559*  more  people  work  for  fhe  Penn- 
Central  Railroad  now  than  in  1972  .  .  . 

. . .  /7  you're  not  In  fhe 

Eltoona  ilRirror 

you  could  be  switched  off  in 
4  out  of  5  homes  in  fhe  market! 

ALTOONA  MIRROR.  Altoona  Pennsylvania's  Only  Daily  Newspaper. 
For  information,  call  Richard  E.  Beeler,  Ad  Manager,  814-944-7171. 


Dymo  buys  Photon 
operating  assets 
for  $3.8  million 

Dymo  Industries  of  San  Francisco, 
Cal.,  j)arent  company  of  Star  Grajihic 
Systems,  has  jiurchased  the  operating 
assets  of  Photon,  Inc. 

On  March  20,  in  United  States  Dis¬ 
trict  Court  for  the  District  of  Massa¬ 
chusetts,  Boston,  the  California  com¬ 
pany  outbid  Intergraphics,  a  grouj)  of 
Photon  distributors  in  Australia  and 
the  Far  East. 

Dvmo  reportedly  will  pay  .$3.8  mil¬ 
lion  for  the  assets  of  the  bankrupt 
company.  It  is  expected  that  the  sale 
will  he  completed  April  1. 

Photon  filed  for  protection  under 
Chapter  11  of  the  Federal  Bankruptcy 
Act  on  November  6,  1974  and  was  de¬ 
clared  bankrupt  February  18,  197.5  af¬ 
ter  failing  to  develop  an  acceptable  plan 
for  its  creditors. 

The  five  major  creditors  are:  Pru¬ 
dential  Insurance  Company  of  Amer¬ 
ica;  the  Chase  Alanhattan  Bank;  the 
Morgan  Guaranty  Tru.«t  Company  of 
New  York;  the  Union  National  Bank 
of  Little  Rock,  Ark.;  and  the  National 
Shamut  Bank  of  Boston. 

Photon  said  previously  that  it  had 
a  total  debt  near  $2fi  million  with  to¬ 
tal  assets  of  approximately  $1.5  mil¬ 
lion.  The  five  major  creditors  are  owed 
about  $19  million. 

The  conqiany  employs  approximately 
(!()()  people  and  maintains  a  headquar¬ 
ters  plant  in  Wilmington,  Mass.  All 
subsidiaries  of  the  comjiany  are  ex- 
])ected  to  be  part  of  the  sale  in  addi¬ 
tion  to  all  i)roprietary  rights. 


14  editors  enrolled 
as  new  ASNE  members 

Fourteen  daily  newsjiaper  editors 
were  elected  to  membership  in  the 
American  Society  of  Newspaper  Edi¬ 
tors.  This  action  follows  a  mail  ballot 
that  was  conducted  among  the  Society’s 
board  of  directors  by  Secretary  George 
Chaplin.  Mr.  Chaplin  is  editor  of  the 
Honolulu  Advertiser. 

Total  meml>ership  in  ASNE  now 
stands  at  808. 

Those  elected  are: 

Over  300.000  circulation 

Sidney  Epstein,  manapinp:  editor,  Washington  Star 
lOO.OOiU.yOO.OOft  circulation 
(iordon  H.  Fi>ter.  ctiitor,  Allcntotvn  Mornintj  Call 
Dick  Fogel,  executive  etlitor.  Oakland  Tribune 
^fichael  IV  Howard,  editor,  Rocky  Mountain  Xr'cs 
Robert  H.  Phelps,  assistant  executive  editor,  Ros- 
ton  Globe 

Robert  H.  Wills,  editor,  Milwaukee  Sentinel 
30,000-10(f.000  circulation 
('harles  A.  Betts,  editor  and  general  manager, 
Hartford  Times 

Richard  Harwood,  editor,  Trenton  livening  Times 
James  D.  Heath  executive  editor,  Westchester- 
Rockford  (N.V.)  Newspapers 
Alfred  L.  Hewitt,  etlitor,  Fullerton  Xews  Tribune 
Michael  S.  lohnson,  editor,  Galesburg  Register- 
Mail 

Baxter  H.  Omohundro,  managing  editor,  Flor¬ 
ence  Times 

Jean  Alice  Small,  associate  editor,  Kankakee 
Daily  Jourmil 

Virgil  R.  Wilson,  managing  editor,  San  Mateo 
Times 


•  1972—4,906;  1/1/75—5,465.  And 
CONRmIL  will  add  to  the  number. 
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AVAILABILITY  OF  COLOR  IN 
U.S.  and  CANADIAN  DAILY  NEWSPAPERS 


This  year’s  E&P  Color  Issue  provides  advertisers  and 
agencies  with  a  current  list  of  newspapers  where  run- 
of-paper  color  is  available,  indicates  the  number  of 
colors  available  at  each  paper,  and  tells  if  the  news¬ 
paper  can  accept  HiFi  or  SpectaColor  advertising. 

As  a  guide  in  providing  information  on  the  kind  of 
production  material  to  be  provided  for  color  adver¬ 
tising,  we  have  preceded  the  name  of  each  newspaper 
with  symbols  indicating  production  methods  and 
printing  processes,  as  follows: 

1.  A  newspaper  with  no  mark  preceding  its  name  is 
printed  by  conventional  letterpress,  and  requires 
advertising  mats. 

2.  A  newspaper  with  a  bullet  (•)  preceding  its  name 
is  printed  offset.  Offset  newspapers  require  negative 
printing  film,  FlexFilm,  Reillyprint  paper  positive 
prints,  Scofchprints,  or  enamel  proofs  for  repro¬ 
duction. 

3.  A  newspaper  with  a  dagger  (t)  preceding  its  name 
uses  coldtype  letterpress  but  has  not  indicated  use 
of  direct  printing. 


4.  Newspapers  with  an  asterisk  (*)  preceding  the 
name  use  direct  printing  systems  (Napp,  Merigraph, 
Letterflex,  etc.)  and  generally  require  the  same 
advertising  material  as  offset  newspapers. 

No  effort  was  made  to  provide  color  rates  or  premiums, 
as  current  economic  factors  have  rendered  rate 
information  on  an  annual  basis  almost  useless. 

Data  from  these  tabulations  were  compiled  from 
questionnaires  mailed  to  daily  newspapers  by  Reilly- 
Lake  Shore  Graphics,  with  returns  sent  either  to 
Reilly-Lake  Shore  or  to  E&P. 

Information  included  in  these  tables,  along  with  other 
data  compiled  by  Reilly-Lake  Shore,  will  be  distributed 
at  a  later  date  to  advertisers  and  advertising  agency 
production  personnel. 

Where  questionnaires  returned  to  us  were  incomplete, 
data  on  printing  processes,  numbers  of  color  available, 
and  availability  of  facilities  for  preprint  were  added 
from  data  supplied  to  E&P  for  the  1975  Editor  & 
Publisher  Year  Book. 


Reilly... For  Better  Reproduction  Materials 


REILLYPRINT™ 


Non-reflecting  positive  paper 
prints  from  ad  film  negatives 
no  halo  dots,  no  fuzzy  lines. 
Ready  for  page  paste- up  (aver 
age  make-up  specifications)  or 
can  be  reproportioned  for  narrow 


column  formats.  Normal  contrast 


or  augmented  highlight  dot. 


FLEXFILM™ 

A  new  conversion  product  from 
Reilly,  for  use  by  cold-type  let¬ 
terpress  and  offset  papers.  Ads 
furnished  to  either  make-up  or 
printing  size  on  negative  film 
or  positive  prints  with  highlight 
dots  accentuated  to  compen¬ 
sate  for  platemaking  loss. 


LUKt. 

Bran, 

A  SUBSOUPY  OF  eiECTRC 


fHH  812  W.  VAN  BUREN  ST. 

LaHBMSuore  Chicago,  Illinois  6O607 

C  3 1 2-829-9700 

Teletype  910-221-0303 


REPROPORTIONING 

Another  new  service  from  Reilly: 
Modify  one  dimension  only  of  an 
ad  (or  screened  art)  to  fit  linage 
or  format  needs.  Pure  linear 
change — no  "shrink  lens"  prob¬ 
lems  such  as  "bowing"  of  straight 
lines  or  thick-and-thin  type  vari¬ 
ations.  Color  or  B&W  ads. 
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No  ot  Preprint 

Newspaper,  city 

colors  Available 

ALABAMA 

•Chico  Enterprise-Record  (e) 

B+  3 

tSanta  Cruz  Sentinel 

B+  3  HF 

•Anniston  Star(eS) 

B+  3  HF 

•Concord  T  ranscript  (e) 

B+  1 

•Santa  Maria  Times  (e) 

B+  3  HF/SP 

•Birmingham  News, 

•Corona  Independent  (e) 

B+  3  HF/SP 

•Santa  Monica 

Post  Herald  (meS) 

B+3  HF/SP 

•Davis  Enterprise  (e) 

B+  3  HF 

Evening  Outlook  (e) 

B+  3  HF 

•Cullman  Times  (mS) 

B-l-  3  HF 

•Downey  Southeast  News 

•Santa  Paula  Chronicle  (e) 

B+  3 

•Decatur  Daily  (eS) 

B+  3  HF 

&  Champion  (e) 

B+  3 

tSanta  Rosa  Press  Democrat  (eS) 

B+  3  HF 

•Dothan  Eagle(mS) 

B+3  HF/SP 

•El  Cajon  Inland  Empire 

tSonora  Union-Democrat  (e) 

B+  3  HF 

•Florence  Times  & 

Californian  (e) 

B+  2  HF 

•South  Lake  T  ahoe  T  ribune  (e) 

B+  3 

Tri-Cities  Daily  (eS) 

B+  3  HF/SP 

•El  Centro  Post  Imperial 

•Stockton  Record  (eS) 

B+3  HF/SP 

•Gadsen  Times  (eS) 

HF/SP 

Valley  Press  (e) 

B+  3  HF 

•Taft  Midway  Driller  (e) 

B+  2  HF 

•Huntsville  News  (m) 

B+  3  HF 

•Escondido  Times-Advocate  (es) 

B+  3  HF 

•Thousand  Oaks 

fHuntsvilleTimes  (eS) 

B+3  HF/SP 

•Eureka  Humbolt 

News-Chronicle  (eS) 

B+  3  HF 

•Jasper  Mt.  Eagle  (e 

B+  3  HF 

Standard  Times  (eS) 

B+3  HF 

•Torrence-Redbndo  Beach- 

•Lanett  Valley 

•Fairfield  Daily  Republic  (eS) 

B+  3  HF 

Hermosa  Beach-Manhattan 

Times  News(e) 

B+2  HF/SP 

•Fontana  Herald  News  (e) 

B+  3  HF/SP 

Beach  South  Bay  Breeze  (eS) 

B+  3  HF 

•Mobile  Press  Register  (meS) 

B+3  HF 

•Fremont  Newark  Argus  (mS) 

B+  3  HF 

•Tulare  Advance- 

1 

•Montgomery  Advertiser, 

•Fremone  News-Register 

B+3  HF 

Registers.  Times  (e) 

B+  3  HF  1 

Alabama  Journal  (meS) 

B+  3  HF/SP 

•Fresno  Bee(eS) 

B+  3  HF 

•Turlock  Journal  (e) 

B+  3  HF 

•Opelika  News(eS) 

B+  3 

Fullerton  News  Tribune  (e) 

B+3  HF 

tVallejo  Times-Herald  8. 

•Scottsboro  Sentinel  (eS) 

B+  2  HF 

•Glendale  News-Press  (e) 

B+  3  HF 

News-Chronicle 

B+  3  HF 

•Selma  Times-Journal  (eS) 

B+3  HF/SP 

•Goleta  Valley  Today  (m) 

B+3  HF/SP 

•VanNuys  News  8. 

•Talladega  Home  (m) 

B+  3  HF 

•Grass  Valley-Nevada 

Valley  News(mS) 

B+3 

•Tuscaloosa-Northport  News  (eS) 

B+  3  HF 

City  Union  (e) 

B+3  HF 

•Ventura  Star-Free  Press  (eS) 

B+  3  HF 

•Hanford  Sentinel  (e) 

B+  3  HF 

•Victorville  Press  (e) 

HF 

ALASKA 

•  Hayward  Review  (eS) 

B+  3  HF 

•VisaliaTimes-Delta(e) 

B+  3 

•Anchorage  News  (mS) 

B+  3 

•Hemet  News  (e) 

•Vista  Press  (eS) 

B+  3  HF 

•Anchorage  Times  (meS) 

B+  3  HF 

•Hollister  Free  Lance  (e) 

B+3  HF 

•Walnut  Creek  Contra 

•Fairbanks  News-Miner  (e) 

B+3  HF 

•Huntington  Park  Signal  (me) 

B+  3  SP 

Costa  Times  (mS) 

B+  3  HF 

•Juneau  Empire  (eS) 

•Indio  News  (e) 

B+3  HF 

•Watsonville  Register- 

•Ketchikan  News  (e) 

B+3  HF/SP 

•La  Habra-Brea  Star  Progress  (e) 

B+  3  HF 

Pajaronian  8.  Sun  (e) 

B+  3  HF 

•Lancaster  Antelope  Val  ley 

•West  Covina  Tribune  (eS) 

B+  3  HF 

ARIZONA 

Ledger-Gazette  (e) 

B+  3  HF 

•Whittier-News  (e) 

B+  3 

•Douglas  Dispatch  (e) 

B+  1  HF 

•Livermore  Herald  &  News  (mS) 

B+  3  HF 

•Willows  Journal  (e) 

B+  3  HF 

•Casa  Grande  Dispatch  (e) 

B+3  HF/SP 

•Lodi  News-Sentinel  (m) 

B+  3  HF 

•Woodland  Democrat  (e) 

B+  3  HF 

•Flagstaff  Arizona  Daily  Sun  (e) 

B+  3  HF 

•Lompoc  Record  (e) 

B+  3  HF 

PAi  ADAnn 

•MesaTribune(e) 

B+  2  HF 

•Long  Beach  Independent 

fPhoenix  Republic  Gazette  (meS) 

B+3  HF/SP 

Press  Telegram  (meS) 

B+3  HF/SP 

•Alamosa  Valley  Courier  (e) 

B+  3  HF 

•Prescott  Courier  (eS) 

B+  3 

•Los  Angeles  Herald-Examiner  (eS)  B+  3  HF 

•Boulder  Camera  (eS) 

B+  3 

•Scottsdale  Progress  (e) 

B+  3  HF 

•Los  Angeles  Times  (mS) 

B+  3  HF 

•Canon  City  Record  (e) 

B+  3  HF 

•TempeNews(e) 

B+  3  HF 

•Madera  Tribune  (e) 

B+3  HF/SP 

tColorado  Springs  Sun  (mS) 

B+3  HF/SP 

•T ucson  Arizona  Star 

•Martinez  News-Gazette  (m) 

B+  3  HF 

tColorado  Springs 

&  Citizen  (meS) 

B+  3  HF 

•Marysville-YubaCity 

Gazette-Telegraph  (eS) 

B+  3  HF 

•YumaSun& ArizonaSentinel(eS)  B+ 3  HF 

Appeal  Democrat  (e) 

B+3  HF/SP 

•Craig  N.W.  Colorado  Press  (e) 

B+  1  HF/SP 

•Merced  Sun-Star  (e) 

B+  3 

Denver  Post  (eS) 

B+  3  HF 

ARKANSAS 

tModesto  Bee(eS) 

B+  3  HF 

*  Denver  Rocky  Mountain  News  (mS)B-f  3  1 

•Benton  Courier  (e) 

B+  3  HF 

fMonterey  Peninsula  Herald  (eS) 

B+  3  HF 

•  Durango  Herald  (e) 

B+3  HF 

•Blytheville  Courier  News  (e) 

B+2  HF/SP 

•Napa  Register  (e) 

B+3  HF 

•Fort  Collins  Coloradoan  (eS) 

B+  3  HF 

•Camden  News(e) 

B+  3  HF/SP 

fNewport  Beach-Costa  Mesa 

•Fort  Morgan  Times  (e) 

B+  3  HF 

•Conway  Log  Cabin  Democrat  (e) 

B+  3  HF 

Orange  Coast  Daily  Pilot  (eS) 

B+  3  HF 

•Golden  Transcript  (e) 

B+3  HF 

•De  Oueen  Citizen  (e) 

B+  3  HF/SP 

•  Oakland  T  ribune  (eS) 

B+3  HF 

•Grand  Junction  Sentinel  (eS) 

B+  3 

•El  Dorado  News  Times  (mS) 

B+3  HF 

•Oceanside  Blade  Tribune  (eS) 

B+  3 

•Greeley  Tribune  8.  Republican  (e) 

B+  3 

•Fayetteville  Northwest 

•Ontario-Upland  Report  (eS) 

B+  3  HF 

•La  J  unta  T  ribune-Democrat  (e) 

B+  3  HF 

Arkansas  Times  (eS) 

B+  3  HF 

•Orange  County  News 

•  Lamar  Tri-State  Ne  ws  (e) 

B+  2  HF 

•Forrest  City  Times-Herald  (e) 

B+  1 

Tribune  (e) 

B+  3  HF 

•Longmont  Times-Call  (e) 

B+  3  HF 

•Fort  Smith  Times  Record, 

•Oroville  Mercury- Register  (e) 

B+  2  HF 

•Loveland  Reporter-Herald  (e) 

B+  3  HF 

Southwest  American  (meS) 

B+  3  HF/SP 

•Oxnard  Press  Courier  (eS) 

B+  3  HF 

•Montrose  Press  (e) 

B+  3  HF 

•Harrison  Times  (e) 

B+  1 

•Palm  Springs  Desert  Sun  (e) 

B+  3 

•Pueblo  Star-Journal 

•Helena  World  (eS) 

B+  3  HF/SP 

•PaloAltoTimes(e) 

B+  3  HF 

Chieftain  (meS) 

B+  3  HF 

•Hope  Star  (e) 

B+3  HF/SP 

•  Pasadena  Star-News  (meS) 

B+3  HF/SP 

•Rocky  Ford  Gazette  (e) 

B+  3  HF 

•Hot  Springs  Sentinel-Record 

•  Paso  Robles  Press  (e) 

B+  1  HF 

•Sterling  Journal-Advocate  (e) 

B+  3 

New  Era(mS) 

B+  3  HF 

•Petaluma  Argus-Courier  (e) 

B+  3 

•Jacksonville  News  (eS) 

B+  3  HF/SP 

tPittsburgh  Post-Dispatch  (e) 

B+3  HF/SP 

1  iwu  1 

•Jonesboro  Sun  (eS) 

B+  1  HF 

•Pomona  Progress-Bulletin  (eS) 

B+  3 

Bridgeport  Post  8.  Telegram  (meS)  B+ 3  HF  1 

•Little  Rock  Arkansas 

•Porterville  Recorder  (e) 

B+2  HF 

•Bristol  Press  (e) 

B+  3  HF 

Democrat  (eS) 

B+  3  HF/SP 

•Red  Bluff  News  (e) 

B+  3  HF 

•Danbury  News-Times  (eS) 

B+  3  HF 

•Little  Rock  Arkansas  Gazette  (mS)  B+  3  HF 

•Redding  Record-Searchlight  (e) 

B+  3  HF 

•Greenwich  Time  (e) 

B+  2  HF 

•Malvern  Record  (e) 

B+3  HF/SP 

•Redlands  Facts  (e) 

B+  3  HF 

•Hartford  Times  (eS) 

B+  3  HF/SP 

•  Mena  Star  (e) 

B+  3  HF/SP 

•  Redwood  City  T ribune  (e) 

B+  3  HF 

•Hartford  Courant  (mS) 

B+3  HF/SP 

•Newport  Independent  (e) 

B+3  HF 

•Richmond  Independent  (e) 

B+  3  HF 

•Manchester  Herald  (e) 

B+  3 

•Paragould  Press  (e) 

B+  3  HF/SP 

•Riverside Press-Enterprise (meS)  B+3  HF/SP 

•Meriden  Morning 

•  Pine  Bluff  Commercial  (eS) 

B+  3 

•Roseville  Press-T  ribune  (e) 

B+3  HF 

Record  8.  Journal  (me) 

B+  2  HF 

•Rogers  News  (eS) 

B+  3  HF 

•Sacramento  Bee  (eS) 

B+  3  HF 

Middletown  Press  (e) 

B+  3  HF 

•Russellville  Courier-Democrat 

HF 

•Sacramento  Union  (mS) 

B+3  HF/SP 

•Milford  Citizen  (eS) 

B+  1 

•Searcy  Citizen  (e) 

B+  3 

•Sal  inas  Cal  if  ornian  (e) 

B+  3  HF 

•Naugatuck  News  (e) 

B+  1  HF 

•Springdale  News  (eS) 

B+3  HF/SP 

•San  Bernardino 

•New  Britain  Herald  (e) 

B+  3  HF 

•Stuttgart  Leader  (e) 

B+  3  HF/SP 

Sun-Telegram  (mS) 

B+  3  HF/SP 

•  New  Haven  Journal-Courier  8. 

•Texarkana Gazettes. News (meS)  B-t- 3  HF/SP 

•San  Clemente  Sun-Post  (e) 

B+  1 

Register  (meS) 

B+  3  HF 

•West  Memphis  Times  (m) 

B+3  HF/SP 

•San  Diego  Union  Tribune  (meS) 

B+  3  HF/SP 

•New  London  Day  (e) 

B+  3  HF 

•San  Francisco 

•Norwich  Bulletin  (mS) 

B+  3  HF 

CALIFORNIA 

Examiner  &  Chronicle  (S) 

B+3  HF 

•Stamford  Advocate  (e) 

HF 

•Alameda  Times-Star(m) 

B+  3 

•San  Gabriel  Valley  T ribune  (eS) 

B+3  HF 

•Torrington  Register  (e) 

B+  3  HF 

•Alhambra  Post  Advocate 

HF 

tSan  Jose  Mercury-News  (meS) 

B+  3  HF 

•Vernon  Journal 

•Anaheim  Bulletin  (e) 

B+  3  HF 

•San  Luis  Obispo 

Inquirer  (m) 

B+  3  HF/SP 

•Antioch  Ledger  (e) 

B+3  HF/SP 

Telegram  Tribune  (e) 

B+  3  HF 

•Waterbury  Republican 

1 

•Bakersfield  Californian  (eS) 

B+3  HF/SP 

•  San  Mateo  Times  & 

&  American  (meS) 

B+  3  HF  ' 

•Banning  Record  Gazette  (e) 

B+  1 

News  Leader  (e) 

B+  3  HF 

•Willimantic  Chronicle  (e) 

B+  2  HF  ' 

•Barstow  Desert-Dispatch  (e) 

B+2  HF 

•San  Pedro  News  Pilot 

B+3  HF/SP 

•Winstead  Citizen  (e) 

B+  1  HF 

•  Berkeley  Gazette  (e) 

B+  3  HF 

•San  Rafael 

DELAWARE 

•Brawley  News  (e) 

B+  3  HF 

Independent-Journal  (e) 

B+  3  HF 

•Burbank  Review  (e) 

B+  3  HF/SP 

tSanta  Ana  Register  (meS) 

B+  3  HF 

Delaware  State  News  (eS) 

B+  3 

•Camarillo  News  (m) 

B+3  HF/SP 

tSanta  Barbara  News-Press  (eS) 

B+  3  HF 

Washington  Star  News  (eS) 

B+3  HF/SP 

1 
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Newspaper,  city 

FLORIDA 

•Boca  Raton  News  (eS)  B+  3 

Bradenton  Herald  (eS)  B+  3 

•Clearwater  Sun  (eS)  B+ 3 

•Cocoa Today  (mS)  B+ 3 

•Daytona  Beach  News- 
Journal  (meS)  B+  3 

•Deland  Sun  News  (eS)  B+ 3 

Fort  Lauderdale  News  (eS)  B+ 3 

•Fort  Myers  News-Press  (mS)  B-t- 3 

•Fort  Pierce  NewsTribune(eS)  B+ 3 

•Fort  Walton  Beach 
Playground  Daily  News  (mS)  B+ 3 

•GainsvilleSun  (eS)  B-t- 3 

‘Hollywood Sun-Tattler(m)  B-i- 3 

•  Homestead  News-Leader  (e)  B-t- 3 

•Jacksonville  Journal  & 

Times-Union  (meS)  B-t- 3 

•  Key  West  Citizen  (eS)  B-t- 3 

•KissimmeeOsceolaSun(e)  B-t-  3 

‘Lakeland Ledger (mS)  B-t- 3 

•Lake  Wales  Highlander  (eS)  B-t- 3 

•Leesburg  Commercial  (eS)  B-t- 3 

•Marianna  Jackson 

County  Floridian  (eS)  B-t- 3 

•Melbourne Times  (mS)  B-f  3 

tMiami  Herald  (mS)  B-t- 3 

tMiami  News(e)  B-f  3 

•Miami  Beach  Sun  (m)  B-t- 2 

•Naples  Collier  County  News  (eS)  B-i- 3 

•Ocala  Star-Banner  (eS) 

•Orlando  Sentinel  &  Star  (meS)  B-f  3 

•  PalatkaNews(e)  B-t- 2 

•  Panama  City  News-Herald  (mS)  B-f  3 

‘Pensacola News-Journal  (meS)  B-t- 3 

Pompano  Beach  Sun  Sentinel  (m)  B-t- 3 
•PuntaGorda 

Herald-News  (e)  B-t-  2 

•St.  Augustine  Record  (e)  B-t-  3 

•St .  Petersburg  Times  & 

Independent  (meS)  B-t- 3 

•Sanford  Herald  (eS)  B-t- 3 

Sarasota  Herald-Tribune 
&  Journal  (meS)  B-t- 3 

•Tallahassee  Democrat  (eS)  B-f  3 

fTampaTribune&TimesfmeS)  B-f  3 

Titusville  Star-Advocate(mS)  B-f  3 

•West  Palm  Beach  Post- 
Times  (meS)  B-f  3 

•Winter  Haven  News-Chief  (eS)  B-f  3 

GEORGIA 

Albany  Herald  (eS)  B-f  3 

•AmericusTimes-Recorder(e)  B-f  3  HF 

•Athens  Banner  Herald  (eS)  B-f  3  HF 

•Athens  News  (m)  B-f  3  HF 

tAtlantaJournalConstitution(meS)B-f  3  HF 
•Augusta Chronicle (meS)  B-f  3  HF 

•Brunswick  News  (e)  B-f  3  HF 

‘Columbus Ledger-Enquirer (meS)  B-f  3  HF/SP 

•Cordele  Dispatch  (e)  B-f  3  HF 

Dalton  Citizen-News  (e)  B-f  1  HF/SP 

•Gainsville Times (eS)  B-f  3  HF/SP 

•Griffin  News  (e)  B-f  3  HF 

•LaGrangeNews(e)  B-f  3  HF/SP 

•LawrencevilleGwinnett  News(eS)  B-f  3  HF/SP 

‘MaconTelegraph&NewsfmeS)  B-f  3  HF 

•Marietta  Journal (eS)  B-f  3  HF/SP 

•Moultrie Observer (e)  B-f  3  HF 

•  RomeNews-Tribune(eS)  B-f  3  HF 

‘Savannah  News  &  Press  (meS)  B-f  3  HF/SP 

•Statesboro Herald (e)  B-f  2  HF/SP 

•ThomasvilleTimes-Enterprise  B-f  3  HF 

‘Valdosta  Times  (eS)  B-f  1 

•Tifton  Gazette  (e)  B-f  3  HF 

•Warner  Robins  Sun  (eS)  B-f  3  HF/SP 

‘Waycross  Journal-Herald  (e)  B-f  3  HF 

HAWAII 

•  Hilo  Hawaii  Tribune-Herald  (eS)  B-f  3  HF 

‘Honolulu  Advertiser  & 

Star  Bulletin  (meS)  B-f  3  HF 

•Honolulu  Hawaii  Hochi  (e)  B-f  3 


HF/SP 

HF/SP 

HF 

HF 

HF/SP 

HF 

HF 

HF 

HF 

HF 

HF 

HF 


HF/SP 

HF 

HF 

HF/SP 

HF/SP 

HF 

HF/SP 

HF 

HF/SF 

HF/SP 

HF 

HF 

HF/SP 

HF/SP 

HF 

HF/SP 

HF 

HF 

HF 

HF/SP 

HF/SP 

HF/SP 

HF/SP 

HF 

HF/SP 

HF 

HF 


IDAHO 

•Blackfoot  News(m) 

‘  Boise  Statesman  (mS) 

•Burley  Co.  Idaho  Press  (e) 
•Caldwell  NewsTribune (e) 
•Coeur  d’Alene  Press  (e) 

‘Idaho  Falls  Post-Register (eS) 


B-f  3  HF 
HF 

B-f  3 

B-f  3  HF/SP 
B-f  3  HF 
B-f  3  HF 


•Kellogg  News(e) 

‘Lewiston  Tribune  (mS) 

•  Moscow  Idahonian  (m) 

•  Nampa  F  ree  Press  (e) 

•Pocatello  State  Journal  (eS) 

•Twin  Falls  Times-News  (eS) 

ILLINOIS 

‘Alton  Telegraph  (e) 
fArlington  Hts.  Herald  (m) 
•Beardstown  lllinoian  Star(e) 
Belleville  News-Democrat  (e) 
•Belvidere  Republican  (e) 
•Bloomington-Normal 
PantagrapheS) 

•Canton  Ledger  (e) 
Carbondale-Herrin  Murphysbor 
Southern  Illinoisan  (eS) 

•Central  ia-Central  City- 
Wamac  Sentinel  (eS) 

Champaign  Courier  (eS) 
Champaign-Urbana  News- 
Gazette  (eS) 

•Charleston  Coles  County  Times  (c 
Chicago  Today 
•Chicago  Calumet  (e) 

•Chicago  Daily  Defender  (m) 
Chicago  News  (e) 

Chicago  Sun-Times  (mS) 

Chicago  T  ribune  (meS) 

‘Danville Commercial  News(eS) 
•DeKalb  Chronicle  (e) 

•Des  Plaines  Herald  (m) 

•  Dixon  Telegraph  (e) 

DuQuoin  Call  (e) 

East  St.  Louis 
Metro-East  Journal  (eS) 
•Effingham  News  (e) 

‘  Elgin  Courier-News  (eS) 
‘Freeport  Journal-Standard  (e) 
•Galesburg  Register-Mail  (e) 
•Harrisburg  Register  (e) 
•Hoopeston  Chronicle-Herald  (e) 
‘Jacksonville  Journal- 
Courier  (meS) 

Joliet  Herald-News  (eS) 
•Kankakee  Journal  (eS) 

Kewanee  Star-Courier  (e) 
•LaSalle-Peru-Oglesby 
news-Tribune  (e) 

•Lawrenceville  Record  (e) 
•Litchfield  News-Herald  (e) 
•Macomb  Journal  (e) 

•Mattoon  Journal-Gazette  (e) 
•Moline  Dispatch  (e) 

Monmouth  Review  Atlas  (e) 
•Morris  Herald  (e) 

•  Mount  Carmel  Republican 

Register(e) 

•  Mount  Prospect  Herald  (m) 

‘  Mount  Vernon  Register-News  (e) 
•OIney  Mail  (e) 

•Ottawa  Republic-Times  (e) 

Paris  Beacon  News  (e) 

•  Pekin  Times  (e) 

‘  Peoria  Journal-Star  (meS) 
•Pontiac  Leader  (e) 

‘Quincy  Herald-Wing  (eS) 
•Robinson  News(e) 

Rockford  Star&  Register 
Republic  (meS) 

‘ Rock  Island  Argus  (e) 
•Shelbyville  Union  (e) 
tSpringf  ield  State  Journal 
&  Register  (meS) 

‘  Sterling-Rock  Falls  Gazette  (e) 
‘StreatorTimes-Press  (e) 
•TaylorvilleBreeze-Courier(e) 
•Watseka  Iroquois 
County  Times  (e) 
‘Waukegan-North  Chicago 
News-Sun  (e) 

•West  Frankfort  American  (e) 
‘Wheaton  Journal  (eS) 
•Woodstock  Sentinel  (e) 

INDIANA 


B-f  2 

B-f  3 

HF 

B-f  3 

HF/SP 

B-f  3 

HF/SP 

B-f  3 

HF/SP 

B-f  3 

HF/SP 

B-f  3 

HF/SP 

B-f  3 

HF 

B-f  1 

HF 

B-f  1 

HF 

B-f  3 

HF/SP 

B-f  3 

HF 

B-f  3 

HF/SP 

B-f  1 

HF 

B-f  3 

HF/SP 

B-f  1 

HF 

B-f  3 

HF 

)B-f  3 

HF 

HF 

B-f  3 

HF 

B-f  3 

B-f  3 

HF/SP 

B-f  3 

HF/SP 

B-f  3 

HF 

B-f  3 

HF/SP 

B-f  3 

HF 

B-f  3 

HF 

B-f  3 

HF 

B-f  1 

HF 

B-f  1 

HF/SP 

B-f  3 

HF 

B-f  3 

HF 

B-f  3 

HF/SP 

B-f  3 

HF 

B-f  1 

HF/SP 

B-f  3 

HF/SP 

B-f  3 

HF/SP 

B-f  3 

HF/SP 

B-f  3 

HF 

B-f  3 

B-f  3 

HF/SP 

B-f  3 

HF/SP 

B-f  1 

HF 

B-f  1 

HF 

B-f  3 

HF 

B-f  3 

HF 

B-f  3 

HF 

B-f  1 

HF 

B-f  1 

B-f  3 

HF 

1  B-f  3 

HF 

B-f  3 

B-f  3 

B-f  3 
B-f  3 
B-f  3 
B-f  3 
B-f  3 

B-f  3 
B-f  3 
B-f  2 

B-f  3 
B-f  1 
B-f  3 
B-f  2 


HF 

HF 

HF/SP 

HF 

HF/SP 

HF/SP 

HF/SP 

HF/SP 

HF 

HF 

HF 

HF 

HF/SP 


B-f  3  HF 


B-f  3 
B-f  1 
B-f  3 
B-f  3 


Telephone/Times(eS) 

B-f  3 

HF/SP 

•Chesterton  Tribune  (e) 

B-f  1 

•Clinton  Clintonian  (e) 

•Columbia  City  Commercial 

B-f  3 

HF 

Mail /Post  (e) 

B-f  1 

HF 

•Columbus  Republic  (e) 

B-f  3 

HF 

•ConnersvilleNews-Examiner(e) 

B-f  3 

HF 

‘Crawfordsville 

Journal-Review  (e) 

B-f  3 

HF 

•Decatur  Democrat  (e) 

B-f  2 

HF 

•Elkhart  Truth  (e) 

B-f  3 

HF/SP 

•Elwood  Call-Leader  (e) 

B-f  3 

HF 

‘Evansville  Couriers  Press(meS) 
‘Fort  Wayne  Journal  Gazette 

B-f  3 

HF/SP 

&  News  Sentinel  (meS) 

B-f  3 

HF/SP 

•Frankfort  Times  (e) 

B-f  3 

HF 

•Franklin  Journal  (e) 

B-f  3 

HF 

‘Gary  Post-Tribune  (eS) 

B-f  3 

HF/SP 

Goshen  News(e) 

B-f  3 

HF 

•Greencastle  Banner  (me) 

B-f  2 

HF 

‘Hammond-East  Chicago 

Times  (eS) 

B-f  3 

HF 

•Greensburg  News  (e) 

B-f  3 

HF/SP 

•Hartford  City  News-Times 

B-f  3 

HF 

•Huntington  Herald-Press  (eS) 

B-f  3 

HF 

•Indianapol  is  Star  &  News  (meS) 

B-f  3 

HF/SP 

•Jasper  Herald  (e) 

B-f  3 

HF 

•Jefferson  News(e) 

B-f  3 

•Kendaleville  News  Sun  (e) 

B-f  1 

HF 

•Kokomo  T  ribune  (eS) 

B-f  3 

HF 

‘Lafayette-West  Lafayette 

Journal  &  Courier  (e) 

B-f  3 

HF/SP 

•La  Porte  Herald  Argus  (e) 

B-f  3 

HF 

•Lebanon  Reporter  (e) 

B-f  3 

HF/SP 

‘Logansport  Pharos-Tribune  & 

Chronicle  (mS) 

B-f  3 

HF 

•  Martinsville  Reporter  (e) 

B-f  3 

HF/SP 

•Michigan  City  News-Dispatch  (e) 

B-f  3 

HF/SP 

tMuncie Stars  Press (meS) 

B-f  3 

HF/SP 

New  Albany  Tribune  (e) 

B-f  1 

HF 

tNew  Castle  Courier-Times  (e) 

B-f  2 

HF/SP 

•Noblesville  Ledger  (e) 

B-f  2 

HF 

•  Peru  Tribune  (e) 

B-f  3 

HF 

•Plymouth  Pilot-News  (e) 

B-f  3 

HF 

•  Portland  Commercial  Review  (e) 

B-f  2 

HF 

•  Princeton  Clarion  (e) 

B-f  2 

HF/SP 

•Rensslaer  Republican  (e) 

B-f  1 

HF 

‘Richmond  Palladium-Item  (eS) 

B-f  3 

HF 

•Rochester  Sentinel  (e) 

•Rushville  Republican  S 

B-f  1 

HF 

Telegram  (e) 

B-f  3 

HF/SP 

•Seymour  Tribune  (e) 

B-f  3 

HF 

•Shelbyville  News  (e) 

B-f  3 

HF 

‘South  Bend  Tribune  (eS) 

B-f  3 

HF 

fTerre  Haute  Tribune-Star  (meS) 
•Valparaiso  Vidette 

B-f  1 

HF/SP 

Messenger  (e) 

B-f  3 

HF/SP 

•Vincennes  Sun-Commercial  (eS) 

B-f  3 

HF/SP 

•Wabash  Plain  Dealer  (e) 

B-f  3 

HF 

•Warsaw  Times-Union  (e) 

B-f  3 

HF 

•Washington  Times-Herald  (e) 
•Winchester  News  S 

B-f  3 

HF/SP 

Journal  Herald  (e) 

B-f  1 

HF 

IOWA 

•Ames  Tribune  (e) 

B-f  3 

HF 

•Atlantic  News-Telegraph  (e) 

B-f  1 

HF 

•Boone  News-Republican  (e) 

B-f  2 

HF 

•Burlington  Hawk  Eye(eS) 

B-f  3 

HF 

•Carroll  Times  Herald  (e) 

B-f  2 

HF 

•Cedar  Falls  Record  (m) 

B-f  3 

HF 

HF/SP 

HF/SP 

HF/SP 

HF 


‘Anderson  Heralds  Bulletin (meS)  B-f  3  HF 
•Attica  Ledger  Bulletin  (e)  B-f  3  HF/SP 

‘  Bedford  Times  Mail  (e)  B-f  3  HF 


‘Cedar  Rapids-Marion  Gazette  (eS)  B-f  3  HF 
•Centerville  lowegion  & 

Citizen  (e)  B-f  3  HF 

Charles  City  Press  (e)  B-f  1  HF 

•Cherokee Times  (e)  B-f  3  HF 

•Clinton  Herald  (e)  B-f  3  HF 

Council  Bluffs  Nonpareil  (eS)  B-f  3  HF 

•Creston  News-Advertiser  (e)  B-f  3  HF 

‘  Davenport-Bettendorf 

Times-Democrat(meS)  B-f  3  HF/SP 

Des  Moines  Register 

&  Tribune  (meS)  B-f  3  HF/SP 

•  Dubuque  Telegraph-Herald  (eS)  B-f  3  HF 

•Fairfield  Ledger (e)  B-f  3  HF 

‘Fort  Dodge  Messenger  & 

Chronicle(e)  B-f  3  HF/SP 

•Fort  Madison  Democrat  (e)  B-f  3  HF 

tiowa  City  Press-Citizen  (e)  B-f  3  HF 

•Keokuk  Gate  City  (e)  B-f  3  HF 
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IOWA(Con't.) 

•LeMars  Sentinel  (e) 

B-f  3 

HF/SP 

‘Marshalltown  Times- 

Republican  (e) 

B-f  1 

HF 

*  Mason  City  Globe-Gazette  (e) 

B-f  3 

HF 

•Mount  Pleasant  News  (e) 

B-f  2 

HF/SP 

•Muscatine  Journal  (e) 

B-f  3 

HF/SP 

•Nevada  Journal  (e) 

B-f  1 

HF 

•Newton  News  (e) 

B-f  3 

•Oelwein  Register  (e) 

B-f  4 

•Oskaloosa  Herald  (e) 

B-f  2 

HF 

•Ottumwa  Courier  (e) 

B-f  3 

HF 

•Perry  Chief  (e) 

B-f  3 

HF 

•Sioux  City  Journal  (mS) 

B-f  3 

HF 

•Spencer  Reporter  &  Times  (eS) 

B-f  3 

HF 

•Vinton  Cedar  Valley  Times  (e) 

B-f  3 

HF 

•Washington  Journal  (e) 
•Waterloo-Cedar  Falls 

B-f  3 

HF/SP 

Evansville  Courier  (eS) 

B-f  3 

HF 

•Webster  City  Freeman  Journal  (e) 

B-f  3 

HF 

KANSAS 

•Arkansas  City  Traveler  (e) 

B-f  3 

HF/SP 

•Atchison  Globe  (eS) 

B-f  2 

HF/SP 

•Augusta  Gazette  (e) 

B-f  2 

HF 

•Chanute  T  ribune  (e) 

B-f  3 

HF 

•Clay  Center  Dispatch  (e) 

B-f  2 

HF/SP 

•Coffeyville  Journal  (eS) 

B-f  3 

HF/SP 

•  Dodge  City  Globe  (e) 

B-f  3 

HF 

•El  Dorado  Times  (e) 

B-f  3 

HF/SP 

•Emporia  Gazette  (e) 

B-f  2 

HF 

•Fort  Scott  T  ribune  (m) 

•Garden  City  Telegram  (e) 

B-f  3 

HF 

Goodland  News 
•Great  Bend  T  ribune  (eS) 

B-f  3 

HF 

Great  Bend  Western 

Kansas  Press 
•Hays  News(eS) 

B-f  3 

HF 

•  Hiawatha  World  (e) 

B-f  1 

HF/SP 

•Hutchinson  News  (meS) 

B-f  3 

HF 

•Independence  Reporter  (eS) 

B-f  3 

HF 

•Junction  Union  (e) 

B-f  3 

HF 

•Kansas  City  Kansan  (eS) 

B-f  3 

HF/SP 

•Lamed  Tiileri  Toiler (e) 

B-f  3 

HF/SP 

•Lawrence  Journal-World  (e) 

B-f  3 

HF 

Leavenworth  Times  (eS) 

B-f  1 

HF 

•Liberal  Southwest  Times  (eS) 

B-f  2 

HF 

•Lyons  News  (e) 

B-f  1 

HF 

•Manhattan  Mercury  (eS) 

B-f  3 

HF 

•McPherson  Sentinel  (e) 

B-f  1 

HF/SP 

•Newton  Kansan  (e) 

B-f  3 

HF/SP 

•Norton  Telegram  (e) 

B-f  1 

HF/SP 

•Olathe  News(m) 

B-f  3 

•Ottawa  Herald  (e) 

B-f  3 

HF 

•Parsons  Sun  (e) 

B-f  3 

HF 

•Pittsburg  Sun  (mS) 

B-f  3 

HF 

•Pratt  Tribune 

HF 

•Salina  Journal  (eS) 

B-f  3 

HF 

‘Topeka  Capital-Journal  (meS) 

B-f  3 

HF 

‘Wichita  Eagle  &  Beacon  (meS) 

B-f  3 

HF/SP 

•Winfield  Courier  (e) 

B-f  3 

HF 

KENTUCKY 

•Ashland  Independent  (eS) 

•  Bowling  Green  Park  City 

B-f  3 

HF 

News  (eS) 

B-f  3 

HF 

•Corbin  Tribune  &  Times  (eS) 

B-f  1 

HF 

‘Covington  Kentucky  Post  (e) 
•Danville  Advocate 

B§3 

HF/SP 

Messenger  (mS) 

B-f  2 

HF 

•Frankfort  State  Journal  (e) 

B-f  3 

HF 

•Fulton  Leader  (e) 

B-f  3 

HF/SP 

•Glasgow  Times  (e) 

B-f  3 

HF/SP 

•  Harlan  Enterprise  (mS) 

B-f  3 

•Henderson  Gleaner-Journal  (mS)  B+ 3  HF 
•Hopkinsville  Kentucky  New  Era(e)  HF 

Lexington  Herald-Ledger  B+  1  HF 


LOUISIANA 


‘AlexandriaTown  Talk 

B-f  3 

HF/SP 

•Bastrop  Enterprise  Clarion  (e) 

B-f  3 

HF 

Baton  Rouge  Advocate  & 

State  Times  (meS) 

B-f  3 

HF 

•Bogalusa  News  (eS) 

B-f  3 

HF/SP 

•Crowiey  Signal  (eS) 

B-f  3 

HF 

•Franklin  Banner-Tribune  (e) 

B-f  1 

HF 

•Hammond  Star(e) 

B-f  3 

HF/SP 

•Houma  Couriers 

Terrbonne  Press  (e) 

B-f  2 

HF 

•Jennings  News  (e) 

B-f  3 

HF 

Lafayette  Advertiser  (eS) 

B-f  1 

HF 

Lake  Charles  American  Press  (eS) 

B-f  3 

HF 

•Minden  Press-Herald  (e) 

B-f  3 

Monroe  News-Star  &  World  (meS) 

B-f  3 

HF 

•Morgan  City  Review  (e) 

B-f  2 

HF 

•New  Iberia  Iberian  (eS) 

HF 

fNew  Orleans  Times-Picayune 

&  State  Item  (meS) 

B-f  3 

HF/SP 

•Opelousas  World  (eS) 

B-f  3 

HF 

•Ruston  Leader  (e) 

B-f  3 

HF/SP 

tShreveport  Journal  (meS) 

B-f  3 

HF 

•Thibodaux  Comet  (e) 

B-f  3 

HF 

MAINE 

•Augusta  Kennebec  Journal  (m) 

B-f  2 

HF 

‘Bangor  News  (m) 

B-f  3 

HF/SP 

•Biddeford-Saco  Journal  (e) 

B-f  1 

HF/SP 

•Brunswick  Times  Record  (e) 

B-f  3 

HF 

‘Lewiston-Auburn 

Sun  Journal  (me) 

B-f  3 

‘Portland  Press 

Herald  Express  (meS) 

B-f  3 

HF/SP 

Waterville  Sentinel  (m) 

B-f  2 

HF 

MARYLAND 

•Annapolis Capital  (e) 

B-f  3 

HF 

tBaltimore  News  American  (eS) 

B-f  3 

HF 

tBaltimore  Sun  (meS) 

B-f  3 

HF/SP 

•Cambridge  Banner  (e) 

B-f  3 

HF 

fCumberland  News 

&  Times  (meS) 

B-f  3 

HF/SP 

•Frederick  Post  &  News  (me) 

B-f  3 

tHagerstown  Herald  Mail  (me) 

B-f  3 

HF/SP 

tSalisbury  Times  (eS) 

B-f  3 

HF 

MASSACHUSETTS 

•Athol  News(e) 

B-f  2 

HF/SP 

•Attleboro  Sun  (e) 

B-f  2 

•Beverly  Times  (e) 

B-f  3 

HF/SP 

•Boston  Christian  Science 

Monitor  (e) 

B-f  3 

tBoston  Globe  (meS) 

B-f  3 

HF/SP 

tBoston  Herald-American  (mS) 

B-f  3 

HF/SP 

‘  Brockton  Enterprise  &  Times  (e) 

B-f  3 

•Clinton  Item(m) 

B-f  2 

HF/SP 

‘  Dedham-Needham  T  ranscript 

B-f  1 

HF 

Fall  River  Herald-News  (e) 

B-f  1 

HF 

Fitchburg  Sentinel  (e) 

B-f  3 

HF 

•Framingham  News  (eS) 

B-f  3 

HF 

•Gardner  News  (e) 

B-f  3 

HF 

•Gloucester  Ti  mes  (e) 

B-f  3 

•Greenvield  Recorder  (e) 

B-f  3 

•Haverhill  Gazette  (e) 

B-f  3 

•Holyoke  Transcript  Telegram  (e) 

B-f  3 

HF 

‘HyannisCape  Cod 

Standard  Times  (eS) 

B-f  3 

HF 

•Lawrence  Eagle  Tribune  (e) 

B-f  3 

HF 

tLowellSun(eS) 

B-f  3 

HF 

‘Lynn  Item  (e) 

B-f  2 

HF 

Malden  News(e) 

B-f  1 

HF/SP 

Medford  Mercury  (e) 

B-f  1 

HF/SP 

•  Milford  News(e) 

B-f  1 

HF 

•New  Bedford  Standard  Times  (es)  B-f  3 

HF 

•Newburyport  News(e) 

B-f  3 

HF 

•North  Adams  Transcript  (e) 

B-f  3 

MICHIGAN 


‘Adrion  Telegram 

B-f  3 

HF/SP 

•Albion  Recorder  (e) 

B-f  3 

HF 

•Alpena  News  (e) 

B-f  3 

HF 

‘Ann  Arbor  News  (eS) 

B-f  3 

HF/SP 

•Bad  Axe  Tribune  (e) 

B-f  3 

HF 

‘Battle Creek  Enquirer 

&  News(eS) 

B-f  3 

HF/SP 

‘  Bay  City  Tirnes  (eS) 

B-f  1 

HF/SP 

•Big  Rapids  Pioneer  (e) 

B-f  3 

HF 

•Cadillac  News(e) 

B-f  3 

HF 

•Cheboygan  T  ribune  (e) 

B-f  2 

HF/SP 

tDetroit  Free  Press  (mS) 

B-f  3 

HF/SP 

Detroit  News(eS) 

B-f  3 

HF/SP 

•Dowagiac  News  (e) 

B-f  3 

HF 

tEscanaba  News  (e) 

B-f  1 

HF 

‘Flint  Journal  (eS) 

B-f  3 

HF/SP 

•Grand  Haven  Tribune  (e) 

B-f  3 

HF 

tGrand  Rapids  Press  (eS) 

B-f  3 

HF/SP 

•Greenville  News  (e) 

B-f  3 

HF 

•Hillsdale  News  (e) 

B-f  3 

HF 

Holland  Sentinel  (e) 

B-f  3 

HF 

Ironwood  Globe 

B-f  2 

HF/SP 

‘Jackson  Citizen  Patriot  (eS) 

B-f  3 

HF/SP 

fKalamazoo  Gazette  (eS) 

B-f  3 

HF/SP 

tLansing  State  Journal  (e) 

HF/SP 

•Ludington  News  (m) 

B-f  3 

HF 

•Manistee  News-Advocate  (e) 

B-f  3 

HF 

•Marquette  Mining  Journal  (e) 

B-f  1 

HF/SP 

•Menominee  Herald  Leader  (e) 

B-f  3 

Marshall  Chronicle  (e) 

B-f  3 

HF 

tMidland  News(e) 

B-f  1 

HF/SP 

tMonroeNews(e) 

B-f  1 

HF 

‘  Mount  Clemens  Macomb  Daily  (m)  B-f  3 

HF/SP 

•  Mt.  Pleasant  Times-News  (e) 

B-f  2 

HF/SP 

‘  M  uskegon  Chronicle  (eS) 

B-f  3 

HF/SP 

•Niles  Star(e) 

B-f  3 

HF 

•Owosso  Argus  Press  (e) 

B-f  3 

HF 

•Petoskey  News-Review  (e) 

B-f  3 

HF 

tPontiac  Press  (e) 

B-f  3 

HF/SP 

‘Port  Huron  Times  Herald  (eS) 

B-f  3 

HF 

‘Saginaw  News(eS) 

B-f  3 

HF/SP 

•Sturgis  Journal  (e) 

B-f  3 

HF 

•Three  Rivers  Commercial  (e) 

B-f  3 

HF 

‘Travers  City  Record-Eagle  (e) 

B-f  2 

HF/SP 

•Wayne  Eagle  (e) 

B-f  3 

HF 

‘Ypsilanti  Press  (eS) 

B-f  3 

HF/SP 

MINNESOTA 

Albert  Lea  Tribune  (eS) 

B-f  1 

HF 

Austin  Herald  (e) 

B-f  3 

HF/SP 

•  Bemidji  Pioneer  (m) 

B-f  3 

HF 

•Brainerd  Dispatch  (e) 

B-f  3 

HF 

‘Duluth  News  Tribune  & 

Herald  (meS) 

B-f  3 

HF/SP 

•Fairmount  Sentinel  (e) 

B-f  3 

HF 

•Faribault  News(e) 

B-f  3 

HF 

•Fergus  Falls  Journal  (e) 

B-f  3 

HF 

•Hibbing  Tribune  (eS) 

B-f  3 

HF/SP 

•International  Falls  Journal  (m) 

B-f  1 

HF 

Little  FallsTranscript  (e) 

B-f  3 

HF 

•Mankato-North  Mankato 

Free  Press  (e) 

B-f  3 

HF 

M  inneapolis  T ribune  &  Star  (eS) 

B-f  3 

HF/SP 

Moorhead  Forum 

•New  Ulm  Journal  (eS) 

B-f  3 

HF 

•Owatonna  People's  Press  (MS) 

B-f  3 

HF 

•Red  Wing  Republican- 

Eagle  (e) 

B-f  3 

HF 

‘Rochester  Post  Bulletin  (e) 

B-f  3 

HF/SP 

St.  Paul  Pioneer  Press  & 

Dispatch  (eS) 

B-f  3 

HF/SP 

•Virginia  Mesabi  News  (eS) 

B-f  3 

HF/SP 

•Waseca  Journal  (e) 

B-f  3 

HF 

WillmarWest  Central Tribune(m)  B-f  3 

HF/SP 

‘Winona  News  (eS) 

B-f  3 

HF 

•Worthington  Globe  (e) 

B-f  3 

Lousvil  le  Courier  Journal 
&Times(meS)  B-t- 1  HF/SP 

•MadisonvilleMessenger(e)  B+ 3  HF 

•Mayfield  Messenger  (m)  B+ 3  HF 

•Maysville Ledger-Independent  (m)  B+  3  HF/SP 

•  MiddlesboroNews(e)  B+ 3  HF 

•Murray  Ledgers  Times  (e)  B+ 3  HF/SP 

•Owensboro  Messenger 
&  Inquirer(mS)  B+ 3  HF 

•Paducah  Sun-Democrat  (eS)  B+ 3  HF/SP 

•Richmond  Register  (e)  B+ 3  HF 

•Somerset  Commonwealth- 
Journal  (e)  B-f  3 

•Winchester Sun (m)  B+ 3  HF/SP 


•  Northamptom  Hampshire 


Gazette  (e) 

B-f 

3 

‘  Pittsfield  Berkshire  Eagle  (eS) 

B-f 

3 

HF/SP 

(Quincy  Patriot  Ledger (e) 

B-f 

2 

‘Salem  News  (e) 

B-f 

2 

HF 

•Southbridge  News  (e) 

B-f 

3 

(Springfield  Union  News  & 

Republican  (meS) 

B-f 

3 

HF/SP 

‘Taunton  Gazette  (e) 

B-f 

1 

HF 

(Waltham  News-T  ribune  (e) 

B-f 

2 

HF 

•Westfield  News  (e) 

B-f 

1 

B-f  1 

Woburn  Times  (e) 

B-f 

1 

HF/SP 

(Worcester  Telegram  & 

Gazette  (meS) 

B-f 

3 

HF 

MISSISSIPPI 

' Biloxi-Gulf port  Herald (meS)  B+ 3  HF/SP 

•Brookhaven  Leader  (e)  B-t- 3  HF 

•Clarksdale  Press  Register  (e)  B-t- 3  HF 

•Cleveland  BolivarCommercial  (e)  B-i- 1  HF 

•Columbus  Commercial 

Dispatch (eS)  B-i-  V3  HF/SP 

•Corinth Corinthian  (e)  B-t- 3  HF 

•Greenville  Delta  Democrat 
Times  (eS)  B-i- 3  HF 

•Greenwood  Commonwealth  (e)  B-i- 3  HF 

•Grenada  Sentinel  Star (e)  B-i- 3  HF/SP 

•Hattiesburg  American  (eS)  B-f  3  HF/SP 
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Newspaper,  city 

MISSISSIPPI  (Con't.) 

'Jackson  Clarion  Ledger 
&  News 

Laurel  Leader-Call  (e) 

•McComb  Enterprise-Journal  (e) 
tMeridianStar(eS) 

•Natchez  Democrat  (mS) 

•Pascagoula  Mississippi 
Press  Register  (eS) 

•Starksvill  News(m) 

•Tupelo  Journal  (m) 

•Vicksburg  Post  (eS) 

•West  Point  Time  Leader{e) 

MISSOURI 

•Aurora  Advertiser  (e) 

•Boonville  News  &  Advertiser  (e) 
•Brookfield  News-Bulletin  (e) 
'CapeGirardeau  Southeast 
Missourian  (eS) 

•Carollton  Democrat  (e) 

•Carthage  Press  (e) 

•Chillicothe  Constitution- 
Tribune  (e) 

•Clinton  Democrat  (e) 

•Columbia  Missourian  (mS) 

•Columbia  Tribune  (eS) 

•Dexter  Statesman-Messenger  (e) 

•Fulton  Kingdom  News  (m) 

•Hannibal  Courier  Post  (e) 
•Independence  Examiner  (e) 

•Jefferson  City  Capital  & 

Post  Tribune  (meS) 

•Joplin  Globe  (mS) 
fKansas  City  Times  &  Star  (meS) 

Kennet  Democrat  (e) 

•Kirksville  Express  &  News  (eS) 

•Lebanon  Record  (e) 

•Macon  Chronicle  Herald  (e) 

•Mexico  Ledger  (e) 

•Moberly  Monitor-Index  & 

Democrat  (eS) 

•Neosho  News  (eS) 

•Nevada  Mail-Herald  (eS) 

•  PoplarBluff  American Republic(e)  B-f  2 
•RollaNews(eS) 

•St .  Charles  Banner-News  (e) 

•St .  Joseph  Gazette  & 

News  Press  (meS) 

•St.  Louis  Globe  Democrat  (m) 

•St.  Louis  Post-Dispatch  (eS) 

•Sedalia  Democrat-Capital  (meS) 
•Sikeston  Standard  (m) 


No  of 

Preprint 

colors 

Available 

•Elko  Free  Press  (e) 

B-t-  3 

HF 

•Ely  Times  (e) 

B-I-  1 

•Fallon  Eagle  Standard  (e) 

B-I-  1 

HF 

HF 

•Las  Vegas  Review-Journal  (eS) 

B-I-  3 

B-t  2 

HF 

Las  Vegas  Sun  (mS) 

B-I-  3 

HF 

B-t  1 

HF 

'Reno  Nevada  Slate 

B-t  3 

HF 

Journal  &  Gazette  (meS) 

B-I-  3 

HF/SP 

B-t  4 

NEW  HAMPSHIRE 

B-t  3 

HF/SP 

•Claremont  Eagle-Times  (eS) 

B-I-  2 

HF 

B-t  3 

HF 

•Concord  Monitor&  N.H.  Patriot  (e) 

B-I-  3 

HF 

B-t  3 

HF/SP 

•Dover  Foster's  Democrat  (m) 

B-I-  3 

HF 

B-t  3 

HF 

•Keene  Sentinel  (e) 

B-I-  3 

HF 

B-t  3 

HF 

Laconia  Citizen  (e) 

B-I-  1 

HF 

•Lebanon  Valley  News  (e) 

B-I-  1 

HF 

Manchester  union  Leader  (meS) 

B-I-  3 

HF 

B-t  2 

HF 

'NashuaTelegraph  (e) 

B-I-  3 

HF 

B-t  3 

HF 

Portsmouth  Herald  (e) 

B-I-  2 

HF 

B-t  1 

HF/SP 

NEW  JERSEY 

B-t  3 

HF 

Asbury  Park  Press  (eS) 

B-I-  3 

HF/SP 

B-t  3 

Atlantic  City  Press  (mS 

B-I-  3 

HF 

B-t  3 

HF 

BayonneTimes 

HF 

Bergen  Record  (eS) 

B-I-  3 

HF 

B-t  1 

HF 

•Bridgeton  News(e) 

B-I-  3 

HF/SP 

B-t  3 

HF 

•Bridgewater  Courier-News  (e) 

B-I-  3 

HF 

HF 

'Camden  Courier-Post  (e) 

B-I-  3 

HF 

B-t  3 

HF 

•  Dover  Advance  (e) 

B-I-  1 

HF 

B-t  2 

HF/SP 

'Elizabeth  Journal  (e) 

B-I-  3 

HF 

B-t  2 

HF 

Jersey  City  Jersey  Journal  (e) 

B-I-  3 

HF/SP 

B-t  3 

HF 

•Long  Branch  Record  (m) 

B-I-  1 

B-t  3 

HF 

•  Morristown  Record  (eS) 

B-I-  1 

Newark  Star-Ledger  (mS) 

B-I-  3 

HF 

B-t  3 

HF/SP 

fNew  Brunswick  Home  News  (eS) 

B-I-  3 

HF/SP 

B-t  3 

HF 

' Passaic-Clifton  Herald  News  (e) 

B-f  3 

HF/SP 

B-t  3 

HF 

Paterson  News  (me) 

B-I-  3 

HF 

B-t  3 

HF/SP 

Perth  Amboy  NewsTribune(e) 

B-I-  3 

HF/SP 

B-t  3 

HF 

•Red  bank  Register  (m) 

B-I-  3 

HF 

B-t  3 

HF/SP 

•Salem  Today's  Sunbeam  (m) 

B-I-  3 

HF 

B-t  3 

HF/SP 

•Toms  River  Observer  (m) 

B-I-  3 

HF/SP 

B-t  3 

HF/SP 

'Trenton  Times-Advert  iser  (eS) 

B-I-  3 

HF/SP 

'Trenton  Trentonian  (Tab.)  (m) 

B-I-  3 

B-t  4 

'Union  City  Hudson  Dispatch  (m) 

B-I-  3 

HF/SP 

B-t  3 

HF/SP 

•Vineland  Times-Journal  (e) 

B-I-  3 

HF/SP 

B-t  3 

HF/SP 

•Willingboro-Burlington 

e)  B-t  2 

HF 

County  Times  (eS) 

B-I-  3 

HF 

B-t  1 

HF 

'Woodbury  Times  (eS) 

B-I-  3 

HF/SP 

B-t  3 

HF/SP 

NEW  MEXICO 

B+  3  HF 
B+3  HF/SP 


B-i-  3  HF/SP 


B-t-  3  HF 


B+  3 
B+  3 
B-t-  3 
B-l-  3 
B-i-  3 


HF  •Alamogordo  News  (eS) 

HF  'Albuquerque  Journal  & 

HF  Tribune(meS) 

HF/SP  •Artesia  Press  (eS) 

HF/SP  •Carlsbad  Current-Argus(eS) 


B-I- 3  HF/SP 


•Ithaca  Journal  (e)  B-i- 3 

tJamaica  Long  Island  Press  (eS)  B-i- 3  HF 

Jamestown  Post-Journal  (e)  B-i- 1  HF 

•Kingston  Freeman  (eS)  B-t- 3  HF 

'Lockport  Union-Sun  & 

Newburgh  Beacon  News  (e)  B-t- 3  HF 

•Malone Telegram (e)  B-i- 2  HF/SP 

•MedinaJournal-Register(e)  B-t  1  HF 

•  Middletown  Times- 
Herald-Record  (mS)  B-i- 3 

'Newburgh-Beacon  News(e)  B-t- 3  HF 

NEW  YORK  CITY 

Post  (Tab.)  (e) 
tStaten  Island  Advance  (eS) 

NEW  YORK  STATE  (Cont'd.) 

'  N  iagara  Fal  Is  Gazette  (eS) 

•North  Tonawanda- 
Tonawanda  News  (m) 

•Ogdenburg  Journal  & 

Advance  News  (eS)  B-i-  1  HF 

•Norwich  Sun  (e)  B-t  3  HF/SP 

•Nyack  Rockland  Journal 
News(eS)  B-t  3  HF/SP 

•OleanTimes-Herald(e)  B-t  3  HF 

•Oneida  Dispatch  (e)  B-t  2  HF 

•OneontaStar  B-t  1  HF/SP 

•Oswego-Palladium-Times(e)  B-t  3  HF/SP 
•Plattsburgh  Press-Republican  (m)  B-t  2  HF 
'PeekskillStar(e)  B-t  1  HF/SP 

•Port  Jarvis  Union  Gazette  (e)  B-t  2  HF 
'Poughkeepsie  Journal  (eS)  HF/SP 

Rochester  Democrat  & 

Chronicle  Times  Union  (meS)  B-t  3  HF/SP 
•Rome  Sentinel  (e)  B-t  3  HF 

•Salamanca  Republican  Press (e)  B-t  3  HF 
•Saranac  Lake  Adirondack 
Enterprise  (e)  B-t  2  HF 

•Saratoga  Saratogian(eS)  B-t  3  HF 

'Schenectady  Gazette (m)  B-t  3  HF 

Schenactady  Union  Star  HF 

'Syracuse  Herald  Journal  & 

Post  Standard  (meS)  HF/SP 

'Troy  Record  &  Times  Record  (eS)  B-t  3  HF/SP 
'Utica  Press  & 

Observer-Dispatch  (meS)  B-t  3  HF 

'Watertown Times  (e)  B-t  3  HF 

•Westchester-Rockland Group (e)  B-t  3  HF/SP 

NORTH  CAROLINA 


'Springfield  News  & 

tClovis  News-Journal  (eS) 

Leader-Press  (meS) 

B-I-  3 

HF 

•Farmington  Times  (eS) 

•Trenton  Republican  Times  (e) 

B-I-  2 

HF 

•Gallup  Independent  (e) 

•Warrensburg  Star-Journal  (e) 

B-I-  3 

HF 

'Hobbs  News-Sun  (eS) 

•West  Plains  Quill  (e) 

B-I-  3 

HF 

•Las  Cruces  Sun-News  (eS) 

•Las  Vegas  Optic  (e) 

MONTANA 

•Lovington  Leader 

•  Billings  Gazette  (mS) 

B-I-  3 

HF 

•Portales  News-Tribune  (eS) 

•Bozeman  Chronicle  (eS) 

B-I-  3 

HF 

•Roswell  Record  (eS) 

•Butte  Montana  Standard  (mS) 

B-I-  3 

HF 

•Santa  Fe  New  Mexican  (eS) 

B-I-  3 

HF 

•  Asheboro  Courier-T  ribune  (e) 

B-I-  3 

B-k  2 

HF 

'AshevilleCitizen-Times(meS) 

B-I-  3 

HF 

B-I-  2 

Burlington  Times-News  (eS) 

B-I-  3 

HF 

B-I-  2 

HF 

•Chapel  Hill  Newspaper(eS) 

B-I-  3 

HF 

B-I-  3 

HF 

Charlotte  Observer 

B-I-  3 

HF 

and  News(meS) 

B-I-  3 

HF/SP 

B-I-  2 

HF/SP 

•Concord  Tri  bu  ne  (e) 

B-I-  3 

HF 

B-I-  3 

HF/SP 

tDurham  Herald  Sun  (meS) 

B-I-  3 

HF 

B-I-  3 

HF 

•Elizabeth  City  Advance  (eS) 

B-I-  4 

HF 

B-I-  1 

HF 

'  Fayettevil  le  Observer  ( meS) 

B-I-  3 

HF 

B-I-  3 

HF/SP 

Gastonia  Gazette  (eS) 

B-I-  3 

HF 

B-I-  3 

HF 

•Goldsboro  News-Argjjs  (eS) 

B-I-  3 

HF 

B-t  3  HF 


tGreensboro  Records  News (meS)  B-t  3  HF/SP 


'Great  FallsTribune(mS) 

•Havre  Daily  News  (e) 
'Helenaindependent  Record  (eS) 
•Kalispell  Inter  Lake  (eS) 
•Livingston  Enterprise  (e) 

•Miles  City  Star(e) 

•  Missoula  Missoulian  (mS) 

NEBRASKA 

•Alliance  Times-Herald(e) 
•Beatrice  Sun  (e) 
•ColumbusTelegram  (e) 

'  Fremont  Tribune  (e) 

•Grand  Island  Independent  (e) 
tHastings  T  ribune  (e) 

•Holdrege  Citizen  (e) 

•Kearney  Hub(e) 

'Lincoln  Journal-Star  (meS) 
•McCook  Gazette  (e) 

•Nebraska  Ciuty  News-Press  (eS) 
•Norfolk  News  (e) 

•North  Platte  Telegraph  (e) 
tOmaha  World-Herald  (meS) 
•Scottsbuff  Star-Herald  (mS) 
•York  News-Times  (e) 


B-I-  3 

HF/SP 

•Silver  City  Press  &  Independent  (e)  B-i-  1 

HF/SP 

•Greenville  Reflector  (eS) 

B-I-  3 

HF 

B-I-  2 

HF 

•Tucumcari  News(e) 

B-I-  1 

HF 

•  Henderson  Dispatch  (e) 

B-I-  3 

HF/SP 

B-I-  3 

HF 

•  Hendersonville  Times-News  (e) 

B-I-  3 

HF/SP 

B-I-  3 

HF 

NEW  YORK 

•Hickory  Record  (e) 

B-I-  3 

HF 

B-I-  3 

HF 

'Albany  Times-Union  & 

tHigh  Point  Enterprise (eS) 

B-I-  3 

HF 

B-I-  3 

Knickerbocker  News  (meS) 

B-I-  3 

HF/SP 

•Jacksonville  News  (e) 

B-I-  3 

HF/SP 

B-I-  3 

HF/SP 

•Amsterdam  Recorder  (e) 

B-I-  3 

HF 

•Kanapolis  Independent  (eS) 

B-I-  3 

HF 

•Auburn  Citizen  Advertiser (eS) 

B-I-  3 

HF 

•Kinston  Free  Press  (eS) 

B-I-  3 

HF 

•Batavia  News  (e) 

B-I-  3 

HF 

•Lenoir  news-Topic  (e) 

B-I-  3 

HF/SP 

B-I-  3 

HF/SP 

Binghamton  Sun  Bulletin  (m) 

B-I-  3 

HF 

•Lexington  Dispatch  (e) 

B-I-  3 

HF/SP 

B-I-  3 

HF 

Binghamton  Press  (eS) 

B-I-  3 

HF 

•Lumberton  Robesonian  (eS) 

B-I-  1 

HF 

B-I-  3 

HF 

tBuffalo  Courier-Express  (mS) 

HF 

•  Monroe  Enquirer  Journal  (o) 

B-I-  3 

HF 

B-I-  3 

HF 

tBuffaloNews(e) 

B-f  3 

HF/SP 

•Morgantown  News-Herald  (e) 

B-I-  3 

B-I-  3 

•Canadaigua  Messenger  (e) 

B-I-  3 

HF 

•New  Bern  Sun-Journal  (e) 

B-I-  1 

HF 

B-I-  3 

HF 

•Catskill  Mail  (e) 

B-I-  2 

HF/SP 

'  Raleigh  News  Observer 

B-I-  3 

HF/SP 

'Corning  Leader  (e) 

B-I-  3 

HF 

&  Times  (meS) 

B-I-  3 

HF 

B-I-  1 

HF 

•Cortland  Standard  (e) 

B-I-  1 

HF 

•Reidsville  Review 

B-I-  3 

HF/SP 

B-I-  3 

HF/SP 

•  Dunkirk-Fredonia  Observer  (e) 

B-I-  3 

HF 

•Roanoke  Rapids  Herald  (eS) 

B-I-  3 

HF 

B-I-  3 

HF 

tElmira  Star-Gazette  & 

•Rockingham  Richmond 

B-I-  2 

HF 

Telegraph  (meS) 

B-I-  2 

HF 

County  Journal  (m) 

B-I-  3 

B-I-  3 

HF 

•Geneva  Times  (e) 

B-I-  1 

HF 

•Rocky  Mount  Telegram  (eS) 

B-I-  3 

HF 

B-I-  3 

HF/SP 

•Glens  Fall  Post-Star 

•Salisbury  Post  (eS) 

B-I-  3 

HF 

B-I-  3 

HF/SP 

and  Times  (m) 

B-I-  3 

HF 

•Sanford  Herald  (e) 

B-I-  3 

B-I-  3 

HF 

•Gloversville-Johnson 

•Shelby  Star(e) 

B-I-  3 

NEVADA 

•Carson  City  Nevada  Appeal  (eS) 
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B-t  2  HF  Leader  Herald  (e)  B-t  3  HF 

•Herkimer-llion Telegram  (e)  B-t  2  HF/SP 

•Hornell Tribune(eS)  B-t  3  HF/SP 

•Hudson  Register-Star  (e)  B-t  1 


B-t  3  HF 


•Statesville  Record  &  Landmark  (e)  B-t  3 
•TarboroSoutherner(e)  B-t  1 

tThomasville Times  (m)  B -t  3 

•Washington  News  (e)  B-t  3 
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No  ol 

Preprint 

Nevuspaper.  city 

colors 

Available 

NORTH  CAROLINA  (Cont’d.) 

•Wilmington  Star-News  (mS) 

B-t-  3 

HF 

•Wilson  Times  (e) 

B-i-  3 

HF 

"Winston-Salem  Journal  & 

Twin  City  Sentinel  (meS) 

B-i-  3 

HF/SP 

NORTH  DAKOTA 

•Bismarck  Tribune  (e) 

B-I-  3 

HF 

•Devils  Lake  Journal  (e) 

B-I-  3 

HF 

•Dickinson  Press  (mS) 

B-i^  2 

HF/SP 

•Fargo  Forum  (meS) 

B-i^  3 

HF/SP 

•Grand  Forks  Herald  (eS) 

B-I-  3 

HF 

•Jamestown  Sun  (e) 

B-I-  3 

HF/SP 

•Mandan  Morning  Pioneer 

B-I-  3 

HF 

"Minot  News(e) 

B-I-  3 

HF/SP 

•Minton  News  (e) 

B-I-  3 

HF/SP 

•Valley  City  Times  Record  (e) 

B-I-  1 

HF 

•Williston  Herald  (e) 

B-I-  3 

OHIO 

Akron  Beacon  Journal  (eS) 

B-I-  3 

HF/SP 

•Alliance  Review  (e) 

B-I-  3 

HF 

•Ashland  Times-Gazette  (e) 

B-I-  3 

HF 

•Ashtabula  Star-Beacon  (e) 

B-I-  3 

HF 

•Athens  Messenger  (eS) 

B-I-  3 

HF 

tBel  levue  Gazette  (e) 

B-I-  3 

HF 

•Bowling  Green 

Sentinel-Tribune  (e) 

B-I-  2 

HF 

•Bryan  Times  (e) 

B-I-  3 

HF 

•Bucyrus  Telegraph  (e) 

B-I-  3 

HF 

"Cambridge  Jeffersonian  (me) 

B-I-  3 

HF 

Canton  Repository  (mS) 

B-I-  3 

HF/SP 

Celina  Standard  (e) 

B-I-  2 

HF 

•ChardonGeaugaTimes  Leader (m)  B-t-  3 

HF/SP 

Chillicothe  Gazette  (e) 

B-I-  3 

HF 

"Cincinnati  Enquirer(mS) 

B-I-  3 

HF/SP 

"Cincinnati  Post  (e) 

B-I-  3 

HF/SP 

•Circleville  Herald  (e) 

B-I-  2 

Cleveland  Plain  Dealer  (mS) 

B-I-  3 

HF 

Cleveland  Press  (e) 

B-I-  3 

HF 

"Columbus  Citizen-Journal  (m) 

B-I-  3 

HF/SP 

"Columbus  Dispatch  (eS) 

B-I-  3 

HF/SP 

•Conneaut  news-Herald  (eS) 

B-I-  3 

HF 

Coshocton  T  ribune  (eS) 

B-I-  1 

HF 

tDayton  Journal  Herald 

&  News(meS) 

B-I-  3 

HF/SP 

•Defiance  Crescent-News  (e) 

B-f  3 

HF 

•Delphos  herald  (e) 

B-I-  3 

HF/SP 

•Dover-New  Philadelphia 

Reporter  (e) 

B-I-  3 

"East  Liverpool  Review (e) 

B-I-  3 

HF 

•Elyria  Chronicle-Telegram  (eS) 

B-f  1 

HF 

•Findlay  Republican-Courier  (m) 

B-I-  2 

HF 

•Fostoria  Review-Times  (e) 

B-I-  2 

HF 

•Fremont  News-Messenger  (e) 

B-I-  3 

HF 

•Gal ion  Inquirer  (e) 

B-I-  2 

HF 

•Gallipolis  Tribune  (m) 

B-I-  3 

HF 

•Geneva  Free  Press  (e) 

B-I-  3 

•Greenfield  Times  (e) 

B-I-  3 

•  Hamilton  Journal-News  (eS) 

B  -I-  3 

HF 

•Hillsboro  Press  Gazette  (e) 

B-I-  3 

HF/SP 

•Ironton  Tribune  (eS) 

B-I-  3 

HF/SP 

•Kent  Ravenna  &  Record- 

Coruier(e) 

B-I-  3 

HF/SP 

•Kenton  Times  (e) 

B-f  3 

HF 

Lancaster  Eagle-Gazette  (e) 

B-I-  1 

HF 

•Logan  News(e) 

B-I-  3 

HF/SP 

•London  Madison  Press  (e) 

B-I-  3 

HF/SP 

"Lorain  Journal  (eS) 

B-I-  3 

HF 

Mansfield  News-Journal  (eS) 

B-I-  3 

HF/SP 

•Marietta  Times  (e) 

B-I-  3 

HF 

Marion  Star(e) 

B-I-  1 

HF 

•Martins  Ferry-Bellaire 

Times  Leader  (e) 

B-I-  3 

HF 

•Marysville  Journal  T  ribune  (e) 

B-I-  3 

HF 

•  Massi  Mon  1  ndependent  (e) 

B-I-  1 

HF 

•Mendina  County  Gazette  (e) 

B-I-  3 

HF/SP 

"Middletown  Journal  (eS) 

B-I-  3 

HF 

•Mount  Vernon  News  (e) 

B-I-  3 

•Napoleon  Northwest  Signal  (e) 

B-I-  3 

HF 

"Newark  Advocate  (m) 

B-I-  3 

HF/SP 

•NileTimes(e) 

B-I-  3 

HF 

•Norwalk  Reflector  (e) 

B-I-  1 

HF 

•PainesvilleTelegraph  (eS) 

B-I-  3 

HF/SP 

•PiquaCall  (e) 

B-I-  3 

HF 

•Pomeroy-Middleport 

Sentinel  Times  (eS) 

B-I-  1 

HF 

•Port  Clinton  News  Herald  (e) 

B-I-  3 

1  HF 

Portsmouth  Times  (e) 

B-I-  1 

HF/SP 

•St ,  Mary 's  Leader  (e) 

B-I-  3 

1  HF 

"Salem  News  (e) 

B-I-  1 

HF 

•Sandusky  Register  (e) 

B-t-  3 

HF 

•Shelby  Globe  (e) 

B-I-  2 

HF 

•Sidney  News(e) 

B-I-  3 

HF 

tSpringfield  News-Sun  (meS) 

B-I-  3 

HF 

Steubenville  Herald-Star  (eS) 

B-I-  3 

HF 

•Tiffin  Advertiser  (e) 

B-I-  2 

HF/SP 

tToledo  Times  &  Blade  (meS) 

B-I-  3 

HF/SP 

•Troy  News  (e) 

B-I-  1 

HF 

•  Uhrichsville  Chronicle  (e) 

B-I-  3 

HF 

•Upper  Sandusky  Chief  Union  (e) 

B-I-  3 

HF 

•Van  Wert  Times-Bulletin  (e) 

B-I-  3 

HF 

•Urbana  Citizen  (e) 

B-f  3 

HF 

•Wapakoneta  News  (e) 

B-I-  3 

HF/SP 

"Warren  T ribune  Chronicle  (e) 

B-I-  3 

HF 

•Washington  Court  House 

Record  Herald  (e) 

B-I-  3 

HF/SP 

•Willoughby  News-Herald  (eS) 

B-I-  1 

HF/SP 

•Wilmington  News-Journal  (e) 

B-I-  3 

HF/SP 

•Wooster  Record  (e) 

B-I-  3 

"Xenia  Gazette  (m) 

B-I-  3 

HF 

tYoungstown  Vindicator(eS) 

B-I-  3 

HF 

"Zanesville  Times-Recorder(mS) 

B-I-  3 

HF/SP 

Greenville  Advocate  (e) 

B-I-  2 

HF 

OKLAHOMA 

Ada  News  (eS) 

B-I-  1 

HF 

•Alt'js  Times  Democrat  (eS) 

B-I-  3 

HF/SP 

•Anardarko  News  (eS) 

B-I-  2 

•Ardmore  Ardmoreite  (mS) 

B-I-  2 

•Bartlesville 

Examiner-Enterprise  (eS) 

B-I-  3 

HF 

•  Blackwell  Journal-Tribune  (eS) 

B-I-  2 

HF 

•Chickasha  Express  (eS) 

B-I-  2 

•Claremore  Progress  (eS) 

B-I-  2 

HF 

•Clinton  News  (eS) 

B-I-  3 

HF 

•Cushing  Citizen  (eS) 

B-I-  2 

HF 

•Duncan  Banner  (eS) 

B-I-  3 

HF 

•  Durant  Democrat  (eS) 

B-I-  3 

HF/SP 

•Elk  City  News  (eS) 

B-I-  2 

•El  Reno Tribune(eS) 

B-I-  3 

HF/SP 

•Enid  News  &  Eagle  (meS) 

B-I-  3 

•Gutherie  Leader  (eS) 

B-I-  3 

HF 

•Henryetta  Free  Lance  (eS) 

B-I-  2 

HF 

•  Hobart  Democrat-Chief  (eS) 

HF 

•Holdenville  News  (eS) 

B-I-  1 

"Lawton  Constitution  Press  (meS) 

B-I-  3 

HF 

•  McAlester  News-Capital  (eS) 

B-I-  3 

HF 

•McAlester  Democrat  (mS) 

B-I-  3 

•  Miami  News-Record  (eS) 

B-I-  3 

HF 

•Muskogee  Phoenix  & 

Times  Democrat  (mS) 

B-I-  3 

HF 

Norman  Transcript  (eS) 

B-I-  3 

HF 

•Nowata  Star  (e) 

B-f  3 

•Oklahoma  City 

Oklahoma  Journal  (mS) 

B-I-  3 

HF 

•OkmulgeeTimes(mS) 

B-I-  3 

HF 

•Pauls  Valley  Democrat  (eS) 

B-I-  3 

HF 

•  Pawhuska  Journal-Capital  (eS) 

B-I-  3 

•Perry  Journal  (e) 

B-I-  1 

Ponca  City  News  (eS) 

B-I-  3 

HF/SP 

Pryor  Times  (eS) 

B-I-  1 

HF 

•Sapulpa  Herald  (eS) 

B-I-  3 

HF 

•Seminole  Producer  (eS) 

B-I-  2 

HF 

•Shawnee  News-Star  (mS) 

B-I-  3 

HF/SP 

•Stillwater  News-Press  (eS) 

B-I-  3 

Tulsa  World-Tribune  (meS) 

B-I-  3 

HF/SP 

•Vinita  Journal  (e) 

B-I-  2 

HF/SP 

•Weatherford  News  (eS) 

B-I-  3 

HF/SP 

•Wewoka  Times  (eS) 

B-I-  2 

•Woodward  Press  (e) 

B-I-  1 

OREGON 

•Albany  Democrat-Herald  (e) 

B-I-  3 

HF 

•Ashland  Tidings  (e) 

B-I-  3 

HF/SP 

•Astoria  Astorian  (e) 

B-I-  3 

HF 

•Baker  Democrat-Herald  (e) 

B-I-  3 

HF 

•Bend  Bulletin  (e) 

B-I-  3 

HF 

•Coos  Bay  World  (e) 

B-I-  3 

HF 

•Corvallis  Gazette-Times  (e) 

B-I-  3 

HF/SP 

•Eugene  Register-Guard  (eS)  B+ 3  HF/SP 

•Grants  PassCourier(e)  B+ 3  HF 

•  Klamath  Falls  Herald  &  News  (eS)  B-t- 3  HF 

•La  Grand  Observer  (e)  B+  3  HF 

•  Medford  Mail  Tribune  (eS)  B-t- 3  HF/SP 

•Oregon  City  Enterprise-Courier  (e)  B-i-  3  HF 
•Pendleton  East  Oregonian  (e)  B-t- 3  HF 
•Portland  Oregonian  & 

Oregon  Journal  (meS) 

•Roseburg  News  Review  (e) 

•Salem  Oregon  Statesman  & 

Capital  Journal  (meS) 

•The  Dalles  Chronicle  (e) 
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"Allentown  Call-Chronicle  (meS) 

B-I-  3 

HF 

Altoona-Mirror(e) 

fBeaver-Rochester-Aliquippa- 

B-I-  3 

HF 

Ambridge  Beaver  County 

Times  (e) 

•  Beaver  Falls-New  Brighton 

B-I-  3 

HF 

News-Tribune  (e) 

B-I-  3 

HF/SP 

•Bedford  Gazette  (m) 

B-I-  2 

HF 

•  Berwick  Enterprise  (e) 

B-I-  3 

HF 

tBethlehem  Globe-Times  (e) 

B-I-  1 

HF 

•Bloomsburg  Press  (m) 

B-I-  3 

HF/SP 

•  Bradford  Era(m) 

B-I-  3 

HF/SP 

•Brownsville  Telegraph  (e) 

B-I-  3 

HF 

•Butler  Eagle  (e) 

B-I-  3 

HF 

•Carlisle  Sentinel  (e) 

B-I-  3 

HF/SP 

tChambersburg  Public  Opinion  (e) 

"  Chester  Delaware  County 

B-I-  3 

HF/SP 

Times  (e) 

B-I-  3 

HF 

•Clearfield  Progress  (e) 

B-I-  3 

HF 

•Coatesville  Record  (e) 

B-I-  3 

HF/SP 

•Columbia  News  (e) 

B-I-  2 

HF 

"Connellsville  Courier  (e) 

B-I-  2 

HF 

•Corry  Journal  (e) 

B-I-  3 

HF/SP 

•  Danville  News  (e) 
•Doylestown-Hatboro 

B-I-  2 

HF 

Intelligencer  (e) 

B-I-  3 

•DuBois  Courier-Express  (e) 

B-I-  3 

HF 

"Easton  Express  (e) 

B-I-  3 

HF 

•El  wood  City  Ledger  (e) 

B-I-  3 

HF 

•ErieTimes-News(meS) 

B-I-  3 

HF 

Greensburg  Tribune-Review  (me) 

B-I-  3 

HF 

"Greenville  Record-Argus  (m) 

B-I-  1 

HF 

"  Hanover  Sun  (e) 

B-I-  1 

HF 

Harrisburg  Patriot  News(meS) 

B-I-  3 

HF 

•Hazleton  Standard-Speaker  (me) 
•Hatboro  Warminster  Today's 

B-I-  2 

HF 

Spirit  (m) 

•Homestead-West  Homestead 

B-I-  3 

HF 

Munhall  Messenger  (e) 

•  Huntington-Mount  Union 

B-I-  3 

HF/SP 

News(e) 

B-I-  3 

HF 

•Indiana  Gazette  (e) 

B-I-  3 

tJeanette  News-Dispatch  (e) 

B-I-  3 

HF 

•Johnstown  Tribute-Democrat  (me)  B-i-  3 

HF 

•King of  PrussiaToday’sPost(m) 

B-I-  3 

HF 

•Kittanning  Leader-Times  (e) 
tLancaster  Intelligencer- 

B-I-  1 

HF 

Journal  &  New  Era  (meS) 
•Lansdale  North  Penn 

B-I-  3 

Hf 

Reporter(m) 

B-I-  3 

Latrobe  Bulletin  (e) 

B-I-  3 

HF 

•Lebanon  News  (e) 

B-I-  3 

HF 

"Levittown-Brostol  Courier 

Times  (mS) 

B-I-  3 

•Lewistown  Sentinel  (e) 

•Lock  Haven-Jersey  Shore 

B-I-  3 

HF/SP 

Express  (e) 

B-I-  3 

HF 

•  Milton  Standard  (e) 
tMonessen-Charleroi-Donora 

B-I-  3 

HF/SP 

Valley  Independent  (e) 

B-I-  3 

HF 

•  Monongahela  Daily  Herald  (e) 

-B-I-  3 

HF 

•New  Castle  News  (e) 

•New  Kensington-Arnold 

B-I-  3 

HF 

Dispatch  (e) 

B-I-  3 

HF 

Norristown  Times-Herald  (e) 

"Oil  City  Franklin  Derrick 

B-I-  3 

HF 

&  News-Herald  (me) 

•(State  College) 

B-I-  1 

HF 

Pennsylvania  Mirror  (mS) 

B-I-  3 

HF 

Philadelphia  Bulletin  (eS) 

B-I-  3 

HF/SP 

Philadelphia  Inquirer  (mS) 

B-I-  3 

HF/SP 

tPhiladelphia  News  (Tab.)  (e) 

B-I-  3 

HF/SP 

•  Phoenixville  Phoenix 

B-I-  1 

Pittsburgh  Post-Gazette  (meS) 

B-I-  3 

HF 

Pittsburgh  Press  (eS) 

B-I-  3 

"Pottstown  Mercury  (m) 

B-I-  3 

HF 

•Pottsville  Republican  (e) 

B-I-  3 

HF 

•  Punxsutawney  Spirit  (m) 

B-I-  1 

HF/SP 

•Quakertown  Free  Press  (e) 

B-I-  3 

HF/SP 

tReadingTimes-Eagle(meS) 

B-I-  3 

HF 

•St.  Mary's  Press  (e) 

B-I-  1 

HF 

Scranton  Times  (eS) 

"Scranton  Tribune  & 

B-I-  3 

HF/SP 

Scrantonian  (mS) 

B-I-  3 

HF/SP 

•Shamokin  News  Item  (e) 

B-I-  3 

HF 

"Sharon  Herald  (e) 

B-I-  3 

HF 

•Shenandoah  Herald  (e) 

B-I-  3 

tSomerset  American  (m) 

B-I-  2 

HF/SP 

•State  College  CenterTimes  (e) 

B-I-  3 

HF 

tStroudsburg-Pocono  Record  (m] 

I  B-I-  3 

HF 

B-t-  3  HF 
B-t-  3  HF 

B-t-  3  HF 
B-t-  3  HF 
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Newspaper,  city 


PENNSYLVANIA  (Cont’d.) 

•Paris  Post-Intelligencer  (e) 
•ShelbyvilleTimes-Gazette(e) 

B+  3  I 
B+  3  I 

HF 

HF 

Sunbury  Item  (e) 
•Tatentum-Brackenridge 

B+  3  HF 

•Union  City  Messenger(e) 

TEXAS 

B+  2 

HF 

Valley  News  (e) 

B+3  HF/SP 

•Towanda  Review  (m) 

B+  3  HF 

'Abilene  Reporter  News  (meS) 

B+  3 

HF 

•Union  Town  Herald  (m) 

B+  3  HF 

•Alice  Echo(eS) 

B+  3 

HF/SP 

tVandergrift  News  Citizen  (e) 

B+  3  HF 

'Amarillo  News  &  Globe- 

•Warren  Times  Observer  (m) 

B+  3  HF 

Times  (meS) 

B+  3 

HF/SP 

'Washington  Observer- 

•Arlington  News  (eS) 

B+  3 

HF 

Reporter(me) 

B+  3  HF 

•Athens  Review  (eS) 

B+  3 

HF/SP 

•Wayneboro  Record  Herald  (e) 

B+  1  HF 

'Austin  American- 

•Waynesburg  Democrat 

Statesman  (meS) 

B+  3 

HF/SP 

Messenger  (m) 

B+  2  HF 

•Bay  City  Tribune  (e) 

B+  3 

HF 

•West  Chester  Local  News  (e) 

B+  2  HF 

•Baytown  Sun  (eS) 

B+  3 

HF 

tWilkes-Barre  Record,  Times- 

•Beaumont  Enterprise  & 

Leaders  News  (me) 

B+  3  HF 

Journal  (meS) 

B+  3 

HF 

tYork  Dispatch  (e) 

B+  1 

•Big  Spring  Herald  (eS) 

B+  3 

HF/SP 

•York  Record  (m) 

B+  3  HF 

•Bonham  Favorite  (mS) 

B+  2 

PUERTO  RICO 

•Borger  News-Herald  (mS) 

B+  3 

HF/SP 

•  Brenham  Banner-Press  (e) 

B+  3 

HF/SP 

San  Juan  El  Imparcial  (Tab.) 

HF 

•Brownsville  Herald  (eS) 

B+  3 

HF/SP 

San  Juan  El  Mundo 

HF/SP 

•Bryan  Eagle  (mS) 

B+  3 

HF 

•San  Juan  Star  (Tab.)  (mS) 

B+3  HF/SP 

Cleburne  Ti  mes-Review  (eS) 

B+  3 

RHODE  ISLAND 

'Corpus  Christi  Caller-Times  (meS)  B+  3 
•Cuero  Record  (e)  B+  1 

HF/SP 

HF/SP 

•Newport  News  (e) 

B+  3 

•Corsicana  Sun  (eS) 

B+  3 

HF 

'Pawtucket-Central  Falls  Times  (e)  B+ 1  HF 

tDallasNews(mS) 

B+  3 

HFISP 

fProvidence  Journal  Bulletin  (meS)  B-t-  1  HF/SP 

fDallas  Times  Herald  (eS) 

B+  3 

HF/SP 

•Westerly  Sun  (S) 

B+  3  HF 

•  Del  Rio  News-Herald  (eS) 

B+  3 

HF 

'Woonsocket  Call  (e) 

B+  3  HF 

•Denison  Herald  (eS) 

B+  3 

HF 

SOUTH  CAROLINA 

'  Denton  Record-Chron  icie  (eS) 

'El  Paso  Times  &  Herald- 

B+  3 

HF/SP 

•Aiken  Sandard(e) 

B+3  HF/SP 

Post(meS) 

B+  3 

HF/SP 

•Anderson  Independent  (meS) 

B+3  HF/SP 

•Ennis  news  (eS) 

B+  3 

HF/SP 

•  Baeufort  Gazette  (e) 

B+3  HF/SP 

Fort  Worth  Press  (Tab.) 

HF 

tCharleston  Post,  News  & 

Fort  Worth  Star-Telegram  (meS) 

B+  3 

HF/SP 

Courier  (meS) 

B+3  HF/SP 

•Freeport-Brazosport  Facts  (mS) 

B+  3 

HF 

'Columbia  State  &  Record  (meS) 

B+3  HF/SP 

•Gainesville  Register  & 

'Florence  News  (mS) 

B+  3  HF/SP 

Messenger  (e) 

B+  1 

'Greenville  news  &  Piedmont  (meS)  B+  3  HF 

•Galveston  News  (mS) 

B+  3 

HF 

•Greenwood  Index-Journal  (eS) 

B+3  HF/SP 

•Garland  News  (eS) 

B+  3 

HF 

•Orangeburg  Times  & 

•Grand  Prarie  News-Texan  (eS) 

B+  3 

Democrat  (mS) 

B+  3  HF 

•Greenville  Herald-Banner  (mS) 

B+  3 

HF/SP 

•  Rock  Hill  Herald  (e) 

B+  3  HF 

•Harlingen  Valley 

•Spartanburg  Herald-Journal  (meS)  B+  3  HF 

Morning  Star  (mS) 

B+  3 

HF/SP 

•Sumter  Item  (e) 

B+  3  HF 

•Henderson  News  (eS) 

B+  3 

HF/SP 

•Union  Times  (e) 

B+3  HF 

tHouston  Chronicle  (eS) 

B+  3 

HF/SP 

SOUTH  DAKOTA 

tHouston  Post(mS) 

•  Hurst  Mid-Cities  New  Texan  (eS) 

B+  3 
B+  3 

HF/SP 

HF 

•Aberdeen  American-News  (eS) 

B+  3  HF 

•Irving  News  (eS) 

B+  3 

•  Brookings  Register  (e) 

B+3  HF 

•Kilgore  News  Herald  (eS) 

B+  3 

HF 

•Huron  Plainsman  (eS) 

B+  3  HF 

•Kileen  Herald  (eS) 

B+  3 

HF/SP 

•  Madison  Leader  (e) 

B+  3  HF 

•Laredo  Times  (eS) 

B+  3 

HFSP 

Mitchell  Republic  (e) 

B+  3  HF 

•Level  land  Sun  News(eS) 

B+  1 

HF 

•Pierre  Capital  Journal  (e) 

B+  1  HF 

•Longview  Journal-News  (meS) 

B+  3 

HF/SP 

'  Rapid  City  Journal  (eS) 

B+3  HF/SP 

Lubbock  Avalanche-Journal  (meS)  B+  3 

HF 

tSioux  Falls  Argus-Leader  (mS) 

HF 

'Lufkin  News(mS) 

B+  3 

HF/SP 

•Watertown  Public  Opinion  (e) 

B+  3  HF 

•Marlin  Democrat  (e) 

B+  2 

HF 

•Yankton  Press  &  Dakotan  (e) 

B+  3  HF 

•Marshall  News  Messenger  (eS) 

B+  3 

HF 

TENNESSEE 

•McAllen  Valley  Monitor(eS) 

B+  3 

HF/SP 

B+  3  HF 

•McKinney  Courier-Geizefte(eS) 

B+  3 

HF 

•Athens  Post-Athenian  (e) 

•  MexiaNews(e) 

B+  3 

•  Bri  stol  Herald  Courier  & 

Midland  Reporter-Telegram  (eS) 

B+  3 

HF/SP 

Virginian  Tennessean  (me) 

B+  3  HF 

•  Mount  Pleasant  Tribune  (eS) 

'Chattanooga  News-Free 

•  Mineral  Wells  Index  (e) 

B+  1 

HF/SP 

Press  (eS) 

B+3  HF/SP 

•Nacogdoches  Sentinel  (eS) 

B+  3 

HF/SP 

tChattanooga  Times  (mS) 

B+3  HF/SP 

'Odessa  American  (eS) 

B+  3 

HF 

•Clarksville  Leaf  Chronicle  (e) 

B+  3  HF/SP 

Orange  Leader  (eS) 

B+  3 

HF 

'Cleveland  Banner  (e) 

B+  3  HF 

•Palestine  Herald-Press  (eS) 

B+  3 

HF 

•Columbia  Herald  (e) 

B+  3  HF 

•  PampaNews(eS) 

B+  3 

•Cookeville  Herald  Citizen  (e) 

B+  3  HF 

•Paris  News  (e) 

8+  3 

•  Dyersburg  State  Gazette  (e) 

B+  3  HF 

•  Pasadena  Star  News  Citizen  (mS)  B+ 2 

•Elizabethon  Star(eS) 

B+3  HF/SP 

Plainview  Herald  (eS) 

B+  2 

HF 

•Greenville  Sun  (e) 

B+  3  HF 

•Plano  Star-Courier  (eS) 

B+  1 

HF 

•  Harriman  Today's  News  (e) 

B+  3  HF 

'Port  Arthur  News  (eS) 

B+  3 

HF/SP 

'Jackson  Sun  (eS) 

B+3  HF/SP 

•Richardson  News  (eS) 

B+  3 

HF 

'Johnson  City  Press- 

B+3  HF/SP 

•Rosenberg  Herald  Coaster  (mS) 

B+  3 

HF 

Chronicle  (meS) 

'San  Angelo  Standard-Times  (meS)  B+  3 

SP 

•Kingsport  Times-News  (meS) 

B+  3  HF 

'San  Antonia  Express-News  (meS)  B+3 

'Knoxville-Journal  &  News 

'San  Antonio  Light  (eS) 

B+  3 

HF 

Sentinel  (meS) 

B+  3  HF 

•Sherman  Democrat  (eS) 

B+  3 

HF/SP 

•Lebanon  Democrat  (e) 

B+3  HF/SP 

•Snyder  News  (eS) 

B+  2 

•  Maryville-Alcoa  Times  (e) 

B+  3  HF 

•SulpherSpring  News 

Memphis  Commercial  Appeal 

Telegram  (eS) 

B+  3 

HF/SP 

&  Press-Scimitar  (meS) 

B+3  HF/SP 

•Sweetwater  Reporter  (eS) 

B+  3 

HF/SP 

•Morristown  Citizen  Tribune  (eS) 

B+3  HF/SP 

•Taylor  Press  (e) 

B+  3 

Morristown  Gazette-Mail  (eS) 

B+  2  HF 

•TempleTelegram  (mS) 

B+  3 

HF 

•  Murfreesboro  News-Journal  (eS)  B+ 3  HF 

•Texarkana  Gazette  &  News  (meS)  B+3 

HF/SP 

'Nashville  Banner 

•Texas  City  Sun  (eS) 

B+  3 

HF 

&  Tennessean  (meS) 

B+  3  HF 

tTy  ler  Courier-Times  & 

•Oak  Ridge  Oak  Ridger  (e) 

B+  3  HF 

Telegraph  (meS) 

B+  3 

HF/SP 
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•Vernon  Record  (eS) 

B+3  HF/SP 

•Victoria  Advocate  (mS) 

B+  3 

'Waco  News-T  ribune  & 

Times  Herald  (meS) 

B+  3  HF/SP 

•Waxahachie  Light  (eS) 

B+  2  HF 

•Weatherford  Democrat  (eS) 

B+  1  HF 

Wichita  Falls  Record-News 

&  Times  (meS) 

B+3  HF/SP 

UTAH 

•Logan  Herald-Journal  (eS) 

B+  3  HF 

tOgden  Standard-Examiner  (eS) 

B+  3  HF 

•Provo  Herald  (eS) 

B+  3  HF 

'Salt  Lake  City  Tribune  & 

Desert  News(meS) 

B+3  HF/SP 

VERMONT 

•  Barre-MontpelierTimes  Argus  (e) 

B+3  HF/SP 

•Bennington  Banner  (eS) 

B+  3  HF/SP 

•Burlington  Free  Press  (m) 

B+  3 

•Newport  Express  (e) 

B+  1  HF 

•  Rutland  Herald  (m) 

B+  3  HF 

fSt.  Albans  Messenger  (e) 

B+  3  HF 

St.  Johnsbury  Caledonian- 

Record  (m) 

B+  1  HF 

VIRGINIA 

•Alexandria  Gazette  (e) 

B+3  HF/SP 

•Arlington  Northern 

Virginia  Sun  (e) 

B+  3 

•Briston  Herald-Courier  & 

VirginiaTennessean  (meS) 

B+  3  HF 

•Charlottesville  Progress  (eS) 

B+  3  HF 

•Covington  Virginia  (e) 

B+  1  HF 

•Culpeper  Star-Exponent  (m) 

B+  3  HF 

' Danville  Register/  Bee 

B+  1  HF 

•Fredericksburg  Free 

1  ance  Star(e) 

B+  1  HF 

•Harrisonburg  News-Record  (m) 

B+  3  HF 

•Hopewell  News(m) 

B+  2  HF 

•Lynchburg  News-Advance  (meS) 

B+  3 

•  Martinsville  Bulletin  (eS) 

B+  3  HF 

'Newport  News-Hampton 

Press  &  Times  Record  (meS) 

B+3  HF 

'Norfolk  Virginia-Pilot  & 

Ledger-Star  (meS) 

'Petersburg  Progress-Index (eS) 

B+1  HF/SP 

tPulaski  Southwest  Times  (eS) 

B+3  HF/SP 

'Richmond Times-Dispatch  & 

News  Leader  (meS) 

B+3  HF/SP 

fRoanoke  Times  & 

World-News  (meS) 

B+  3  HF 

•Staunton  Leader  (eS) 

B+  1  HF 

•Strasburg  Northern 

Virginia  Daily  (m) 

B+  1  HF 

•Suffolk  News-Herald  (e) 

B+  3  Hfi* 

•Waynesboro  News-Virginian  (e) 

B+  3  HF 

•Wi  nchester  Star  (e) 

B+  3  HF 

WASHINGTON 

•Aberdeen  World  (eS) 

B+  3  HF 

'Bellingham  Herald  (eS) 

B+  3  HF/SP 

•Bremerton  Sun  & 

News  Searchlight  (e) 

B+3  HF/SP 

•Central  ia-Chehalis  Chronicle  (e) 

B+  3  HF 

•Ellensburg  Record  (e) 

B+3  HF/SP 

'Everett  Herald  (e) 

B+  3  HF 

•Longview-Kelso  News  (e) 

B+  3  HF 

•Moses  Lake  Columbia 

Basin  Herald  (e) 

B+  3  HF 

•  Mount  Vernon  Skagit 

Valley  Herald  (e) 

B+  3  HF 

•OlympiaOlympian(eS) 

B+  3  HF 

Pasco-Kennwick-Richland 

Tri-City  Herald  (eS) 

B+3  HF/SP 

•Port  Angeles  News  (eS) 

B+  3  HF 

Seattle  Journal  of  Commerce 

&  Northwest  Construction 

Record  (m) 

B+  1 

tSeattle  Post-Intelligencer  (mS) 

HF 

tSeattleTimes(eS) 

B+  3  HF 

'Spokane  Spokesman-Review 

&  Chronicle  (meS) 

B+  3  HF 

•Tacoma  News-T  ribune  (eS) 

B+  3  HF 

•Vancouver  Columbian  (eS) 

B+3  HF 

•Walla  Walla  Union-Bulletin  (eS) 

B+  3  HF 

•Wenatchee  World  (eS) 

B+3  HF 

•Yakima  Herald  &  Republic  (meS) 

I  B+  3  HF/SP 
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colors  Available 

•Vernon  Record  (eS) 

B-t-  3  HF/SP 

•Victoria  Advocate  (mS) 

*Waco  News-Tribune  & 

B-i-  3 

Times  Herald  (meS) 

B-i-  3  HF/SP 

•Waxahachie  Light  (eS) 

B-i-  2  HF 

•Weatherford  Democrat  (eS) 

B-i-  1  HF 

Wichita  Falls  Record-News 

S  Times  (meS) 

B-i-  3  HF/SP 

UTAH 

•Logan  Herald-Journal  (eS) 

B-I-  3  HF 

tOgden  Standard-Examiner  (eS) 

B-t-  3  HF 

•  Provo  Herald  (eS) 

•Salt  Lake  City  Tribune  & 

B-I-  3  HF 

Desert  News  (meS) 

B-I-  3  HF/SP 

VERMONT 

•Barre-Montpelier  Times  Argus  (e) 

B-I-  3  HF/SP 

•  Bennington  Banner  (eS) 

B-I- 3  HF/SP 

•Burlington  Free  Press  (m) 

B-I-  3 

•Newport  Express  (e) 

B-I-  1  HF 

•  Rutland  Herald  (m) 

B-I-  3  HF 

fSt  Albans  Messenger  (e) 

B-I-  3  HF 

St .  Johnsbury  Caledonian- 

Record  (m) 

B-I-  1  HF 

VIRGINIA 

•Alexandria  Gazette  (e) 

•Arlington  Northern 

B-I- 3  HF/SP 

Virginia  Sun  (e) 

•Briston  Herald-Courier  & 

B-I-  3 

Virginia  Tennessean  (meS) 

B-I-  3  HF 

•Charlottesville  Progress  (eS) 

B-I-  3  HF 

•Covington  Virginia  (e) 

B-I-  1  HF 

•Culpeper  Star-Exponent  (m) 

B-I-  3  HF 

•Danville  Register/  Bee 
•Fredericksburg  Free 

B-I-  1  HF 

Lance  Star  (e) 

B-I-  1  HF 

•  Harrisonburg  News-Record  (m) 

B-I-  3  HF 

•Hopewell  News(m) 

B-I-  2  HF 

•Lynchburg  News-Advance(meS) 

B-I-  3 

•  Martinsville  Bulletin  (eS) 

B-I-  3  HF 

•Newport  News-Hampton 

Press  S  Times  Record  (meS) 

B-I-  3  HF 

•Norfolk  Virginia-Pilot  & 
Ledger-Star  (meS) 

•Petersburg  Progress-Index  (eS) 

B-I-  1  HF/SP 

fPulaski  Southwest  Times  (eS) 

B-I-  3  HF/SP 

•  Richmond  Times-Dispatch  & 
News  Leader  (meS) 
t Roanoke  Times  & 

B-I- 3  HF/SP 

World-News  (meS) 

B-I-  3  HF 

•Staunton  Leader  (eS) 

•Strasburg  Northern 

B-I-  1  HF 

Virginia  Daily  (m) 

B-I-  1  HF 

•Suffolk  News-Herald  (e) 

B-I-  3  HF 

•Waynesboro  News-ViVginian  (e) 

B-f  3  HF 

•Winchester  Star  (e) 

B-I  3  HF 

WASHINGTON 

•Aberdeen  World  (eS) 

B-I-  3  HF 

•  Bellingham  Herald  (eS) 

•  Bremerton  Sun  & 

B-I  3  HF/SP 

News  Searchlight  (e) 

B-t- 3  HF/SP 

•Centralia-Chehalis  Chronicle  (e) 

B-I-  3  HF 

•Ellensburg  Record  (e) 

B-I- 3  HF/SP 

•Everett  Herald  (e) 

B-I  3  HF 

•Longview-Kelso  News  (e) 

•  Moses  Lake  Columbia 

B-I-  3  HF 

Basin  Herald  (e) 

•  Mount  Vernon  Skagit 

B-I-  3  HF 

Valley  Herald  (e) 

B-I-  3  HF 

•Olympia  Olympian  (eS) 

B-I-  3  HF 

Pasco-Kennwick-Richland 

Tri-City  Herald  (eS) 

B-I-  3  HF/SP 

•Port  Angeles  News  (eS) 

B-I-  3  HF 

Seattle  Journal  of  Commerce 

&  Northwest  Construction 
Record  (m) 

B-I  1 

tSeattle  Post-Intelligencer  (mS) 

HF 

fSeattle  Times  (eS) 

•Spokane  Spokesman-Review 

B-I-  3  HF 

&  Chronicle (meS) 

B-I-  3  HF 

•Tacoma  News-Tribune  (eS) 

B-I-  3  HF 

•Vancouver  Columbian  (eS) 

B-I-  3  HF 

•Walla  Walla  Union-Bulletin  (eS) 

B-I-  3  HF 

•Wenatchee  World  (eS) 

B-I-  3  HF 

•Yakima  Herald  &  Republic  (meS)  B-f  3  HF/SP 

WESTVIRGINIA 

•  Beckley  Post-Herald  & 

Raleigh  Register  (meS 
•Bluefieldlielegraph  & 

B-I-  3  HF 

B-I-  3  HF 

Sunset  News-Observer  (mS) 

•Charleston  Gazette  &  Mail  (meS) 

B-I-  3 

•  Elkins  Inter-Mountain  (m) 

B-I-  2 

HF 

Fairmont  Times-West 

Virginian  (meS) 

•Grafton  Central  W.V. 

B-t-  1 

HF 

Guardian  (mS) 

B-I-  3 

HF 

Grafton  Sentinel  (e) 
tHuntington  Herald-Dispatch 

B-I-  1 

HF 

S  Advertiser  (meS) 

B-I-  3 

HF/SP 

•Keyser  News  Tribune  (e) 
•Lewisburg  West  Virginian 

B-I-  2 

HF/SP 

Daily  News(e) 

B-I-  2 

HF 

•Logan  Banner  (e) 

B-I-  3 

HF 

•  Martinsburg  Journal 
•Morgantown  Dominion 

B-I-  3 

HF 

News  S  Post  (meS) 

B-I-  3 

HF 

•  MoundsvilleEcho(e) 

•Parkersburg  News  & 

B-I-  1 

HF/SP 

Sentinel  (meS) 

B-i^  3 

•Welch  News(e) 

B-I-  3 

HF/SP 

•Wheeling  Intelligencers 

News  Register  (meS) 

B-I-  3 

HF/SP 

WISCONSIN 

•  Antigo  Journal  (e) 
•Appleton-Neenah-Menasha 

B-I-  3 

HF 

Post-Crescent  (mS) 

B-I-  3 

HF 

•Ashland  Press  (m) 

B-I-  3 

HF 

•Beaver  Dam  Citizen  (e) 

B-I-  1 

hd 

•Beloit  News(e) 

•Chippewa  Falls  Herald- 

B-I-  3 

HF/SP 

Telegram  (e) 

B-I-  3 

HF 

•Eau  Claire  Leader  S  Telegram  (m) 

B-I-  3 

HF/SP 

Fond  Du  Lac  Commonwealth 

Reporter  (e) 

B-I-  2 

HF/SP 

•Green  Bay  News  (m) 

B-I-  3 

HF 

•Green  Bay  Press-Gazette  (eS) 

B-I-  3 

HF/SP 

•Janesville  Gazette  (e) 

B-I-  3 

HF 

•Kenosha  News  (e) 

B-I-  3 

HF 

•  La  Crosse  T  ribune  (e) 

B-I-  3 

HF 

•Madison  Wisconsin  State 

Journal  S  Capital  Times  (meS) 
•Manitowoc-Two  Rivers  Herald- 

B-I-  3 

HF/SP 

Times  S  Reporter  (e) 

B-I-  3 

HF 

Marinette  Eagle-Star  (e) 

B-I-  3 

HF/SP 

•  Marshfield  News-Herald  (e) 

B-I-  3 

HF 

Milwaukee  Journal  (eS) 

B-I-  3 

HF 

Milwaukee  Sentinel  (meS) 

HF 

•Monroe  Evening  Times  (e) 

HF 

•Oshkosh  Northwestern  (e) 

B-I-  3 

HF/SP 

•  Portage  Register  (e) 

B-I-  3 

HF/SP 

Racine  Journal-Times  & 

Bulletin  (eS) 

B-I-  3 

HF/SP 

•Shawano  Leader  (e) 

B-I-  3 

HF/SP 

•Sheboygan  Press  (e) 

B-I-  3 

HF 

•Stevens  Point  Journal  (e) 

B-I-  3 

HF 

•SuperiorTelegram  (e) 

B-I-  3 

HF 

•Watertown  Times  (e) 

B-I-  3 

HF/SP 

tWaukesha  F  reeman  (e) 

B-I-  3 

HF 

•Wausau  Record-Herald  (e) 

B-I-  3 

HF 

•West  Bend  News  (m) 

B-I-  3 

HF 

•Wisconsin  Rapids  Tribune  (e) 

B-I-  3 

HF/SP 

WYOMING 

•Casper  Star-Tribune  (mS) 
•Cheyenne  Wyoming  Eagle  (Tab.) 

B-I-  3 

HF 

&  Wyoming  State  Journal  (meS) 

B-I-  3 

•Laramie  Boomerang  (mS) 

B-I-  3 

HF/SP 

•Northern  Wyoming  News  (m) 

B-I-  1 

HF/SP 

•  Rawlings  Times  (Tab. )  (m) 

B-I-  3 

HF 

•  Riverton  Ranger  (Tab. )  (e) 

B-I-  3 

HF 

•  Rock  Springs  Rocket  Miner  (m) 

B-I-  3 

HF 

Sheridan  Press  (e) 

•Worland  Northern  Wyoming 

B-I-  1 

SP 

News(Tab.)(m) 

B-I-  1 

HF/SP 

ALBERTA 

Calgary  Albertan  (m) 

B-I-  3 

HF 

•Calgary  Herald  (e) 

B-I-  3 

HF/SP 

*  Edmonton  Journal  (e) 

B-I-  3 

HF/SP 

•Grand  Prairie  Herald-Tribune  (e) 

B-I-  3 

HF 

•Lethbridge  Herald  (e) 

B-I-  3 

HF 

•  Medicine  Hat  News  (e) 

B-I-  3 

HF 

•Red  Deer  Advocate  (e) 

B-I-  3 

HF/SP 

BRITISH  COLUMBIA 

•Cranbrook  Townsman  (e) 

B-I-  3 

HF/SP 

•Kamloops  Sentinel  (e) 

B-I-  3 

HF 

•Kelowna  Courier  (e) 

B-I-  3 

•Kimberly  Daily  Bulletin  (e) 

B-I-  3 

HF 

•  Nanaimo  Free  Press  (e) 

B-I-  3 

•Nelson  News(m) 

B-I-  3 

HF 

•New  Westminister  Columbian  (e)  B-t- 3 

HF 

•Port  Alberni  Valley  Times  (e) 

B-I-  3 

•  Prince  George  Citizen  (e) 

B+  3 

i  HF 

•Trail  Times  (e) 

B-f  3 

1  HF 

Vancouver  Province  &  Son  (me)  HF/SP 

tVictoria  Colonist  S  Times  (meS)  B+ 3  HF 

MANITOBA 

•  Brandon  Sun  (e) 

•Dauphin  Daily  Bulletin  (Tab.) 

•  Flin  Flon  Reminder(Tab.) 

•Portage  La  Prarie  Graphic  (e) 

•Thompson  Citizen 
tt/Vinnipeg  Free  Press  (e) 

•Winnipeg  T  ribune  (e) 


NEW  BRUNSWICK 


•  F  redericton  G  leaner  (e) 

B-I-  3 

HF 

•  Moncton  L'Evangeline(m) 

B-I-  1 

•  Moncton  Times  &  Transcript  (me) 

B-I-  3 

HF 

Saint  John  Telegraph-Journal 

&Times-Globe(me) 

B-I-  3 

HF/SP 

NEWFOUNDLAND 

*  Corner  Brook  Western  Star  (e) 

B-I-  1 

HF 

•St.  John'sNews(Tab.) 

B-I-  3 

HF/SP 

tSt.  John's  Telgram  (m) 

HF 

NOVA  SCOTIA 

•  Amherst  News(m) 

B-I-  3 

HF 

Halifax  Chronicle-Herald 

&  Mail  Star  (me) 

B-I-  3 

HF 

New  Glasgow  News  (e) 

B-I-  3 

Sydney  Cape  Breton  Post  (e) 

B-I-  3 

HF/SP 

ONTARIO 

Barrie  Examiner  (e) 

B-I-  3 

HF/SP 

Belleville  Intelligencer  (e) 

B-I-  1 

•Brampton  Times  (e) 

B-I-  3 

HF 

Branford  Expositor  (e) 

B-I-  3 

HF 

Cambridge  Daily  Reporter  (e) 

B-I-  3 

HF 

Chatam  News(e) 

B-I-  3 

HF 

Cornwall  Standard  Freeholder  (e) 

B-I-  3 

HF 

•  Fort  Frances  Bulletin  (e) 

B-I-  3 

Guelph  Mercury  (e) 

B-I-  3 

HF/SP 

•  Hamilton  Spectator  (e) 

B-I-  3 

HF/SP 

•  Kenora  Miner  &  News  (e) 

B-I-  3 

•Kingston  Whig-Standard  (e) 

B-I-  3 

HF/SP 

Kirkland  Lake  Northern  News  (e) 

B-I-  3 

HF/SP 

tKitchener-Waterloo  Record  (m) 

B-I-  3 

HF/SP 

Lindsey  Post  (e) 

B-I-  3 

tLondon  Free  Press  (me) 

B-I-  3 

HF 

Niagara  Falls  Review  (e) 

B-I-  3 

HF/SP 

•North  Bay  Nugget  (e) 

B-I-  3 

HF/SP 

Orillia  Packet  &  Times 

B-I-  3 

HF 

Oshawa-Whitby  Times  (e) 

B-I-  3 

HF 

•Ottawa  Citizen  (e) 

B-I-  3 

tOttawa  journal  (e) 

B-I-  3 

HF 

•Ottawa  LeDroit(e) 

B-I-  3 

•Owen  Sound  Sun-Times  (e) 

B-I-  3 

HF 

Pembroke  Observer 

B-I-  2 

HF 

Peterborough  Examiner  (e) 

B-I-  3 

HF 

•  Port  HopeGuide(e) 

B-I-  3 

St .  Catherines  Standard  (e) 

B-I-  3 

HF/SP 

•St.  Thomas  Times-Journal  (e) 

B-I-  2 

HF 

Sarnia  Observer  (e) 

B-I-  3 

tSault  St .  Marie  Star  (e) 

B-F3 

HF 

•Simcoe  Reformer  (e) 

B-I-  3 

HF 

•Stratford  Beacon-Herald  (e) 

B-I-  3 

HF 

Sudbury  Star 

B-I-  3 

HF 

•Timmins  Press  (e) 

B-I-  3 

HF 

Toronto  Globe  &  Mail  (m) 

B-I-  3 

HF 

Toronto  Star  (e) 

B-I-  3 

HF/SP 

•Toronto  Sun  (mS) 

B-I-  3 

HF 

Welland-Port  ColborneTribune 

B-I-  3 

HF 

•Windsor  Star  (e) 
•Woodstock-Ingersoil 

B-I-  3 

HF 

Sentinel  Review  (e) 

B-I-  3 

HF 

PRINCE  EDWARD  ISLAND 

Charlotte  Guardian  &  Patriot  (me)  B-t-  3 

HF/SP 

•  Summerside  Journal-Pioneer  (e) 

B-I-  3 

HF 

QUEBEC 

•Granby  La  Voix  de  L'Est  (e) 

B-I-  3 

•Montreal  Gazette  (m) 

B-I-  3 

HF 

Montreal  La  Presse  (e) 

B-I-  3 

HF/SP 

•  Montreal  LeDeVoir(m) 

•  Montreal  Le  Journal  de 

B-I-  3 

HF 

Montreal  (Tab.)  (m) 

B-I-  3 

fMontreal  Star(e) 

B-I-  3 

HF/SP 

•OuebecLe  Soleil(e) 

B-I-  3 

HF 

fSherbrooke  La  T  ribune  (m) 

B-I-  3 

HF 

•Sherbrooke  Record  (e) 

B-I-  3 

HF/SP 

•Trois  Rivieres  LeNouvelliste(e) 

B-I-  3 

SASKATCHEWAN 

•Moose  Jaw  Times-Herald  (e) 

B-I-  2 

HF 

•  Prince  Albert  Herald 

B-I-  3 

HF 

•Saskatoon  Star-Phoenix  (e) 

B-I-  3 

HF 

B+  3  HF 
B+  1 

B+  2  HF 
B+  3  HF 
B+  1 

B+  3  HF/SP 
B+  3  HF/SP 
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Photo  library 

{Continued  from  page  11) 


cuss  the  possibilities  of  implementing 
the  idea. 

That  initial  meeting,  out  of  which 
came  the  Special  Committee  on  the 
Photographic  Survey  of  the  United 
States,  was  held  Tuesday,  March  18, 
at  the  White  House.  It  was  led  by  Ken- 
nerly,  and  attended  by  Gorkin,  Arthur 
Rothstein,  associate  editor  and  photo 
editor  of  Parade,  and  10  others.  Presi¬ 
dent  Ford  reportedly  had  told  Kennerly 
to  try  to  implement  Gorkin’s  idea. 

Kennerly,  Gorkin  and  Rothstein  dis¬ 
cussed  the  proposal  for  214  hours  with 
participants  Robert  Gilka,  director  of 
photography.  National  Geographic 
magazine;  Gifford  Hampshire,  director 
of  Project  Documerica,  Environmental 
Protection  Agency;  Brian  O’Doherty, 
director  of  the  Visual  Arts  Program, 
and  Rod  Goldstein,  of  the  photography 
department,  and  Carl  Stover,  director 
of  the  Bicentennial  Resources  Develop¬ 
ment,  and  associate  Katie  McGregor, 
all  of  the  National  Endowment  for  the 
Arts;  Bryon  Schumaker,  chief  of  the 
photography  division  of  the  Depart¬ 
ment  of  Agriculture;  Alan  Fern,  Li¬ 
brary  of  Congress;  and  Virginia  Hart, 
Department  of  Interior. 

Gilka,  Hampshire,  O’Doherty,  Roth¬ 
stein,  Schumaker  and  Stover  were 
named  to  the  special  committee,  which 
will  be  convening  again  Monday,  March 
31,  in  Washington,  and  it  is  expected 
that  a  full-time  director  of  the  proj¬ 
ect  will  be  selected. 

Gorkin  said  of  his  letter  in  an  inter¬ 
view:  “It  was  a  catalyst  to  properly 
publicize  the  Bicentennial  and  docu¬ 
ment  it.”  He  got  the  idea  last  fall,  dis¬ 
cussing  it  with  Rothstein,  who  once 
worked  for  the  Farm  Security  Admin¬ 
istration  during  its  efforts  to  docu¬ 
ment  American  life  during  the  1930’s. 
A  classic  photo  of  a  1936  Oklahoma 
dust  storm  taken  by  Rothstein  was  run 
across  the  Open  Letter  in  Parade. 

Since  the  suggestion  for  the  Bicen¬ 
tennial  appeared.  Parade  has  received 
several  hundred  letters  from  readers, 
many  of  whom  are  photographers  who 
would  like  to  be  able  to  contribute  pic¬ 
tures. 

Gorkin  wrote  that  Parade  would  be 
honored  to  publish  a  selection  of  the 
photos,  “bringing  them  to  the  atten¬ 
tion  of  our  36  million  readers.”  The 
vast  collection  of  photos  would  be  ex¬ 
pected  to  be  on  file  at  the  Library  of 
Congress. 

At  the  meetings  held  to  date,  it  was 
decided,  said  Art  Rothstein,  not  to  ask 
for  additional  funds  from  the  govern¬ 
ment  for  the  photographic  project,  but 
to  use  monies  already  appropriated  for 
photography  and  the  arts  from  the 
various  departments  and  agencies,  rep¬ 
resentatives  of  which  are  participating 
in  discussions. 

Each  of  the  five  or  six  Open  Letters 
in  Parade  in  past  years  has  been  suc¬ 
cessful.  An  Open  Letter  to  President 


Johnson  in  Parade  January  9,  1966, 
asking  ‘Can  We  Get  These  Two  Space 
Men  Together?’  with  pictures  of  Amer¬ 
ican  astronaut  Edward  White  and  Rus¬ 
sian  cosmonaut  Alexei  Leonov,  resulted 
in  the  joint  U.S.-Soviet  space  mission, 
scheduled  for  July,  1975.  In  a  Parade 
issue,  dated  April  6,  1975,  the  joint 
space  is  detailed.  It  shows  Leonov  hold¬ 
ing  the  1966  copy  of  Parade  proposing 
the  project.  “How  is  that  for  coinci¬ 
dence?”  Gorkin  said  of  Parade  picking 
Leonov  and  the  Russians  actually  se¬ 
lecting  him  for  the  flight.  When  Gorkin 
showed  Leonov  the  Parade  copy  with 
the  original  proposal  in  Houston  re¬ 
cently,  Leonov  is  quoted  as  saying  to 
six  fellow  cosmonauts,  “It  was  a  good 
idea.” 

In  an  Open  Letter  during  the  Eisen¬ 
hower  years,  Gorkin  proposed  that  the 
son  of  the  first  space  pilot,  Ivan  Kin- 
cheloe,  killed  in  a  crash,  should  have 
the  opportunity  to  attend  the  Air  Force 
Academy  on  a  scholarship,  and  this 
was  approved  by  President  Eisenhower. 
“This  boy  is  about  the  right  age  now, 
and  I  think  I’ll  find  out  if  he  actually 
enrolled  at  the  Academy,  and  have  a 
story  done  on  him,”  said  Gorkin  this 
week. 

In  the  March  20,  1960,  issue  of 
Parade,  Gorkin  wrote  an  open  letter 
to  President  Dwight  Eisenhower  and 
Premier  Nikita  Khrushchev,  suggesting 
the  establishment  of  a  direct  line  be¬ 
tween  them  to  “prevent  the  possibility 
of  an  accidental  war.”  A  three-year  up¬ 
hill  campaign  followed,  with  a  number 
of  articles,  and  finally  President  Ken¬ 
nedy  wrote  Gorkin  a  letter  on  April  23, 
1963,  confirming  that  the  Soviets  had 
agreed  to  the  U.S.  suggestion  for  a 
“hot-line.” 

On  May  17,  1964,  Gorkin  wrote  an 
open  letter  to  America’s  youth,  asking 
for  “a  birthday  gift  for  John  F.  Ken¬ 
nedy,”  suggesting  they  “work  a  day 
for  JFK”  to  help  build  the  John  F. 
Kennedy  Memorial  Library  in  Cam¬ 
bridge,  Mass.  Subsequently,  contribu¬ 
tions  amounting  to  $1.5  million  were 
raised. 

An  open  letter  May  17,  1954  to  the 
U.S.  Senate  asking  Congressmen  to 
“save  Gettysburg”  from  the  advance  of 
commercialism  resulted  in  Congress 
voting  $750,000  to  buy  up  eyesores  and 
restore  the  battlefield,  and  Gorkin  made 
a  public  appeal,  and  within  six  months 
to  a  year,  close  to  $100,000  was  raised 
for  Gettysburg.  Jack  Anderson  was 
credited  by  a  Washington  official  with 
arranging  the  appeal  in  the  midst  of 
hearings  on  the  matter. 

• 

Colorful  presses 

Battleship  gray  is  all  washed  up  as  a 
prime  press  color  at  the  Denver  Post. 
The  traditional  gray  paint  on  the 
newspaper’s  five  Goss  Headliner  presses 
has  been  phased-out  and  replaced  by 
smart,  eye-catching  safety  colors  rang¬ 
ing  from  minty  green  and  buttercup 
yellow  to  bright  blue  and  ominous 
orange. 
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ANPA-FCC 

(Continieed  from  page  11) 


impede  the  flow  of  capital  into  the 
combinations  and  that  it  will  erode  the 
superior  service  of  newspaper-affiliated 
broadcasting.  The  ANPA  also  main¬ 
tained  that  divestiture  cannot  be  justi¬ 
fied  when  a  combination  is  attuned  to 
community  needs  and  no  abuse  has  been 
alleged.  ANPA  said  the  FCC  should 
emphasize  that  a  waiver  will  be  war¬ 
ranted  either  for  economic  hardship  or 
for  loss  of  community  service. 

FCC  petitioned 

The  first  of  the  16  newspaper-broad¬ 
cast  combinations  ordered  broken  up  by 
1980  to  petition  the  Federal  Communi¬ 
cations  Commission  for  reconsideration 
of  its  cross-ownership  decision  is  the 
Findlay  (Ohio)  Publishing  Co. 

Up  to  now,  all  other  appeals  have 
been  filed  in  the  courts  (E&P,  Feb.  22). 

The  Findlay  Company  is  the  licensee 
of  WFIN  (AM)-WHMQ  (FM)  and 
publisher  of  the  Findlay  Republican 
Courier. 

The  Findlay  petition  presented  a  two¬ 
fold  argument.  The  first  contention  was 
that  there  are  other  separately  owned 
media  outlets  serving  the  community; 
the  second,  that  the  Findlay  situation 
does  not  meet  the  technical  specifica¬ 
tions  set  down  by  the  commission  in 
specifying  which  owners  must  divest. 

The  Findlay  petition  held  there  are 
several  small  weekly  newspapers  cir¬ 
culated  in  the  community,  that  Con¬ 
tinental  Cablevision,  the  local  CATV 
operator,  provides  a  substantial  amount 
of  program  origination,  and  that  a 
number  of  nearby  AM,  FM  and  TV 
stations  are  heard  in  Findlay.  The  peti¬ 
tion  also  noted  that  the  staffs  of  the 
newspaper  and  radio  stations  are  sep¬ 
arate  and  have  different  editorial  poli¬ 
cies.  It  was  also  contended  that  WMGS 
(AM)  of  Bowling  Green,  Ohio,  and 
WJR  (AM)  of  Detroit  provide  daytime 
broadcasting  heard  in  Findlay. 

New  Orleans  gag 
challenge  dismissed 

The  high  court  dismissed,  as  a  con¬ 
troversy  closed  by  subsequent  events, 
a  challenge  by  the  New  Orleans  Times- 
Picayune  to  set  aside  an  order  by  a 
Louisiana  county  judge  restricting 
press  coverage  of  a  rape  and  murder 
trial  that  has  already  been  concluded. 

Last  July,  Associate  Justice  Lewis 
F.  Powell  Jr.  granted  a  stay  against 
enforcement  of  the  judge’s  order,  and 
the  trial  was  held  without  the  “guide¬ 
lines”  the  judge  had  imposed. 

Charges  against  one  of  the  two  de¬ 
fendants  in  the  case  were  dropped,  and 
the  other  was  convicted  of  murder.  The 
newspaper  had  sought  a  ruling  that  the 
judge’s  actions  were  an  unconstitution¬ 
al  interference  with  freedom  of  the 
press. 
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general  manager.  He  succeeds  the  late 
G.  P.  Swanson. 


Earl  Maucker,  Rockford  (Ill.) 
Morning  Star  court  reporter — to  city 
editor.  He  succeeds  Gary  Watson,  now 
news  editor  of  the  Boise  (Idaho)  States¬ 
man.  Both  papers  are  owned  by  Gan¬ 
nett. 


Jess  L.  Ballew,  former  marketing 
director,  Times/Mirror  magazines — to 
advertising  director  of  the  National 
Observer, 


Kathleen  Vance — to  manager  of 
the  classified  advertising  telephone 
room  of  the  Chicago  Sun-Times  and 
Chicago  Daily  News  succeeding  Mary 
Parrilli — moving  to  the  position  of  of¬ 
fice  manager  of  the  advertising  depart¬ 
ment. 


Wanda  King — to  supervisor  of  clas¬ 
sified  ad  telephone  sales  for  the  Indian¬ 
apolis  Star  and  News  succeeding  Lois 
Patterson  Belt,  retired. 


John  R.  Miller 

John  Miller  succeeds 
Massi  at  Hearst  Corp. 


Lloyd  B.  Walton — awarded  2nd 
prize  by  National  Council  for  the  Ad¬ 
vancement  of  Education  Writing  for  a 
feature  storj’  he  wrote  in  the  Indian¬ 
apolis  Star  magazine  on  the  metric  sys¬ 
tem. 


Randolph  Hearst,  chairman  of 
the  board,  has  named  John  R.  Miller 
to  succeed  Frank  Massi  as  president 
and  chief  executive  officer  of  the  Hearst 
Corporation. 

Miller.  61,  has  served  as  executive 
vicepresident  of  the  Hearst  Corp.  since 
March,  1973.  For  the  previous  six  years 
he  was  executive  vicepresident  and 
general  manager  of  Hearst  Magazines. 
Miller  has  spent  his  entire  publishing 
career  with  the  Hearst  organization. 

Frank  Massi,  president  and  chief  ex¬ 
ecutive  officer  of  the  Hearst  Corp.  since 
March,  1973,  will  become  vicechairman 
of  the  board  of  directors  and  continue 
as  chairman  of  that  board’s  finance 
committee  as  well  as  a  Testamentary 
trustee  of  the  estate  of  William  Ran¬ 
dolph  Hearst  Sr. 

Massi,  who  joined  Hearst  in  1943  as 
an  accountant,  said  he  will  devote  him¬ 
self  to  the  orderly  transition  of  respon¬ 
sibilities  to  younger  men. 


Tully  elected 
Wichita  chief 


J.  Warren  McClure,  vicepresident/ 
marketing  of  the  Gannett  Co.,  Inc., 
elected  to  complete  the  term  of  resign¬ 
ing  director  John  H.  Kauffman, 
Washington  Star,  according  to  Audit 
Bureau  of  Circulations.  McClure  will 
represent  daily  newspapers  with  more 
than  100,000  circulation.  The  ABC 
board  accepted  the  resignation  of 
weekly  newspaper  director  Kenneth  J. 
Larone,  who  is  leaving  the  weekly  field 
for  an  editorial  position  at  the  Toronto 
(Ontario)  Star. 


Harrow  (Duke)  Tully  has  been  elect¬ 
ed  president  of  the  Wichita  Eagle  & 
Beacon  Publishing  Co.  Inc.  by  the 
board. 

Tully,  43,  was  promoted  from  execu¬ 
tive  vicepresident  and  general  mana¬ 
ger.  He  will  retain  his  title  of  general 
manager. 

Directors  also  elected  B.  H.  Ridder 
as  chairman  of  the  board  of  the  Eagle 
&  Beacon,  which  was  a  Ridder  paper 
prior  to  merger  with  Knight  Newspa¬ 
pers. 

Tully  began  his  newspaper  career 
w’ith  the  Charleston  (W.  Va.)  Daily 
Mail.  He  joined  Ridder  Publications  in 
1955  with  the  Duluth  (Minn.)  Herald 
&  News-Tribune.  Before  going  to  Wich¬ 
ita  he  was  publisher  of  the  Gary  (Ind.) 
Post-Tribune,  where  he  was  publisher. 


Thomas  M.  Tallarico — to  controller 
of  the  Chicago  Sun-Times  &  Daily 
News,  effective  May  1.  He  succeeds 
Carl  A.  Sanderson,  who  retires  April 
30. 


Walter  Everett,  executive  director 
of  the  American  Press  Institute  and 
former  city  editor  of  the  Providence 
(R.I.)  Evening  Bulletin,  and  John  W. 
Wall,  executive  vicepresident,  Rhode 
Island  Hospital  Trust  National  Bank — 
named  directors  of  the  Providence  Jour¬ 
nal  Company. 


Prof.  William  A.  Hachten — new  di¬ 
rector  of  the  University  of  Wisconsin — 

Madison  journalism  and  mass  communi¬ 
cations  school  succeeding  Harold  Nel¬ 
son,  w'ho  is  returning  to  teaching. 

Hachten,  .50,  was  a  reporter  and  copy 
editor  for  California  and  Minneapolis 
newspapers.  Sandy  Hirsch,  director  of  suburban 

newspapers  for  the  Knight  division  of 
Knight-Ridder  Newspapers  Inc.,  has  an¬ 
nounced  his  resignation,  effective  April 
4.  Hirsch  is  forming  his  own  company, 
Hirsch  &  Associates,  specializing  in 
consulting  work  for  newspapers.  He 
will  be  retained  as  a  consultant  by 
Knight-Ridder.  Hirsch,  46,  joined 
Bill  Letwin — sports  writer  for  the  Knight  in  1973  when  it  acquired  his 
Milwaukee  Journal,  retired.  weekly,  the  Broward  (Fla.)  Times. 
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Douglass  C.  Lovelace,  former  N.Y.C. 
bureau  chief  for  the  Associated  Press — 
named  editorial  director  of  Carl  Byoir 
&  Associates.  He  succeeds  John  Stahr, 
W'ho  is  retiring. 


Marjorie  C.  Tarplee,  executiv'e  sec¬ 
retary  to  Eugene  C.  Pulliam,  publisher 
of  the  Indianapolis  Star  &  News,  has 
been  elected  to  the  board  of  the  Sears- 
Roebuck  Foundation. 


John  E.  Smithmeyer,  production 
manager,  Spokane  (Wash.)  Spokesman- 
Review  and  Daily  Chronicle — named 


James  Nelson  of  the  Courier-Jour¬ 
nal,  Louisville,  Ky.,  granted  a  national 
award  for  his  coverage  of  the  Louis- 
ville-area  school  desegregation  case. 
The  award  was  from  the  National 
Council  for  Advancement  of  Education 
Writing,  New  York. 


C.  Thomas  Hardin,  .33,  promoted  to 
director  of  photography  for  the  Cou¬ 
rier-Journal  and  Louisville  (Ky.) 
Times,  replacing  acting  director  Billy 
Davis. 


Sue  Sterling,  staff  writer,  Weather¬ 
ford  (Tex.)  Democrat — named  city 
news  editor. 


Bill  Kennedy,  editor.  Fort  Smith 
(Ark.)  Southwest  Times  Record — 
named  editor,  Hilo  (Hawaii)  Hawaii 
Tribune  Herald.  Both  papers  are  owned 
by  Donrey  Media. 


Richard  S.  Bragaw,  former  reporter 
with  the  Dayton  (Ohio)  Daily  News 
and  Detroit  Free  Press — named  vice- 
president,  Super  Market  Institute,  Inc. 


Cyrus  L.  MacKinnon 

Louisville  papers 
elect  MacKinnon 

Cyrus  L.  MacKinnon,  executive  vice- 
president  of  the  Courier-Journal  and 
Louisville  Times,  has  been  elected  pres¬ 
ident  of  the  newspaper  company  by  the 
firm’s  board. 

The  title  of  president  previously  was 
held  by  Barry  Bingham,  Jr.,  editor  and 
publisher  of  the  Louisville  daily  and 
Sunday  newspapers. 

MacKinnon,  58,  joined  the  Bingham 
family  newspapers  in  1965  as  assistant 
general  manager.  He  is  also  vicepresi¬ 
dent  of  Standard  Gravure  Corp. 


George  Weiss,  former  advertising  di¬ 
rector,  West  Essex  Tribune,  Living¬ 
ston,  N.J. — named  editor  of  Plus  Busi¬ 
ness,  monthly  journal  of  advertising 
news  and  lineage  building  ideas. 


Bob  J.  Rogers,  former  managing  edi¬ 
tor  of  the  Austin  (Tex.)  American- 
Statesman — named  head  of  the  jour¬ 
nalism  dept,  and  chairman  of  the  stu¬ 
dent  publications  board  at  Texas  A  &  M 
University,  where  he  had  been  an  as¬ 
sociate  professor.  He  succeeds  depart¬ 
ment  head  C.  J.  Leabo,  returning  to 
full-time  teaching  and  research. 


Thomas  is  elected 

Helen  Thomas,  of  United  Press  In¬ 
ternational,  has  broken  yet  another 
Washington  precedent.  The  first  woman 
ever  to  be  elected  to  the  Gridiron 
Club  (E&P,  February  15),  she  was 
last  week  elected  president  of  the  White 
House  Correspondents  Association,  the 
first  time  a  woman  has  ever  held  the 
job  in  the  60-year  history  of  the  or¬ 
ganization. 


Cleon  Walfoort,  sportswriter  for 
the  Milwaukee  Journal  since  1934 — re¬ 
tiring. 


Edwin  L.  Heminger,  publisher  of 
the  Findlay  (Ohio)  Republican-Courier 
— elected  president  of  the  Ohio  Cham¬ 
ber  of  Commerce. 


Paul  A.  Miltich,  assistant  White 
House  press  secretary  and  former 
Washington  correspondent  for  Booth 
Newspapers — named  representative  of 
the  public  on  the  Postal  Rate  Commis¬ 
sion. 


board  of  directors  of  the  Wilmington 
(Del.)  News-Journal, 


Richard  R.  Beddow,  supervisor, 
Charlotte  County,  for  the  Fort  Myers 
(Fla.)  News-Press — named  circulation 
manager,  Lee  County.  He  replaces 
James  N.  Burson,  who  has  resigned. 
James  T.  Stephens,  district  sales  man¬ 
ager,  Charlotte  County — to  supervisor, 
same  county. 


Confidenfial  Handling 

Newspaper 
Ownership  Changes 

At  the  Marriott  during  ANPA 
(919)  782-3131 

BOX  17127  RALEIGH.  N.C.  27609 
If  Years  Natien-Wid*  Parsonal  Sarvica 


Andrew  Fisher,  former  executive 
vicepresident  of  the  New  York  Times 
and  John  Hughes,  editor  of  the  Chris¬ 
tian  Science  Monitor — named  to  the 
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Two  for 
Hard  Times 

Two  economic  experts  for 
building  readership 

Hobart  Rowen 

Economics  editor  of  The  Washing¬ 
ton  Post,  he’s  received  numerous 
awards  and  national  recognition  for 
his  exclusive  reports  and  commen¬ 
tary  on  business  news  from  the 
nation’s  capital.  His  twice-weekly 
columns  focus  on  the  people  and 
the  politics  which  influence  eco¬ 
nomic  policy. 

]ane  Bryant  Quinn 

An  expert  when  it  comes  to  per¬ 
sonal  finance,  she’s  the  author  of 
"Staying  Ahead,”  a  highly  readable 
column  filled  with  down-to-earth 
advice  for  readers  who  are  trying 
to  understand  what’s  happened  to 
their  spending  power,  their  in¬ 
comes  and  their  sense  of  security. 
Three  columns  weekly. 

For  rates  and  availability  on  Rowen 
and  Quinn,  please  call  collect  or 
write  William  B.  Dickinson,  Jr., 
(202)  223-5177,  The  Washington 
Post  Writers  Group,  Washington, 
D.C.  20071. 


The 

Washington  Post 
Writers  Group 

A  syndicated  service  from  The  Washington  Post 


Chicago  contract  nails  down 
new  processes,  security 


A  4-year  contract  which  embraces 
automation  while  protecting  the  em¬ 
ploye  was  accepted  by  Chicago  Typo¬ 
graphical  Union  No.  16  by  a  vote  of  733 
to  483. 

The  contract  which  covers  wages, 
fringes  and  automation,  provides  wage 
increases  of  $25  a  week  for  the  first 
year,  then  $10  a  week  in  each  succeed¬ 
ing  year.  It  covers  the  Chicago  Tribune, 
Chicago  Daily  News  and  Chicago  Sun- 
Times,  the  latter  two  owned  by  Field 
Enterprises,  Inc.  The  Tribune  is  pub¬ 
lished  by  the  Chicago  Tribune  Com¬ 
pany. 

Joseph  Barletta,  director  of  employe 
relations  for  the  Tribune  said:  “Union 
jurisdiction  is  defined  realistically  (in 
the  contract)  to  allow  the  publishers 
total  and  unrestricted  flexibility  with 
new  electronic  processes.  At  the  same 
time,  the  publishers  will  underwrite  the 
security  of  the  employes  affected.” 

High  points  of  the  contract,  besides 
wage  increase  going  to  $55  weekly  on 
January  15,  1978,  and  cost  of  living  ad¬ 
justments  each  year,  ai-e:  Job  guaran¬ 
tees,  economic  downturn  arbitration, 
mandatory’  retirement,  no  provisions  re¬ 
quiring  the  working  of  reproduction, 
and  all  bogus  “on  the  hook”  thrown 
away. 

Pensions  drop  from  $4.25  the  first 
year  (1975)  to  $3  per  week  January 
15,  1978.  This  was  said  by  Barletta  to 
be  one  of  the  biggest  contributions  in 
the  country. 

Concerning  economic  downturn  arbi¬ 
tration,  the  companies  may  seek  a  rem¬ 
edy  through  expeditious  arbitration  in 
the  event  of  an  economic  downturn  af¬ 
fecting  the  company’s  ability  to  provide 
work  for  the  guaranteed  employes. 

Forced  retirement  at  65 

All  employes  age  65  w’ill  be  retired 
immediately.  Hereafter,  all  employes, 
will  retire  at  age  65.  In  some  personal 
hardship  cases,  an  employe  could  stay 
on  the  job  an  extra  year  after  age  65 


and  this  could  be  renewed  for  two  or 
more  years,  subject  to  review. 

As  for  severance  and  welfare,  retire¬ 
ment  money  during  1975  will  be  $125 
per  month  for  60  months;  during  1976, 
$100  per  month  for  60  months;  1977 
and  1978,  $75  per  month  for  60  months. 

The  Chicago  Newspaper  Publishers 
Association  may  offer  early  retirement 
incentives  from  time  to  time  as  desired 
and  in  any  amount  desired. 

A  special  fund  has  been  set  up — 
$300,000  per  year  for  each  of  4  years — 
to  be  divided  equally  among  all  em¬ 
ployes  holding  priority. 

Clompany  pensions  will  be  terminated 
effective  the  end  of  1975  except  for  in¬ 
dividuals  already  on  pension. 

There  is  no  compulsory  union  mem¬ 
bership  for  non-working  foremen ;  these 
individuals  will  now  have  an  option  to 
quit  the  International  Typographical 
Union. 

There  will  be  unlimited  transfer  of 
printers  among  classifications  with  no 
requirement  that  subs  be  hired  first. 
The  sub  board  is  permanently  closed; 
there  will  be  no  office  hires.  There  is  no 
apprentice  training  contemplated.  The 
Tribune  has  6  foremen,  the  Field  En¬ 
terprises  new’spapers  8. 

Arbitrations  dropped 

A  number  of  pending  arbitrations 
have  been  dropped  with  prejudice;  only 
2  discharge  cases  remain  to  be  adjudi¬ 
cated. 

Barletta  said  the  Tribune  had  21 
million  lines  and  the  Field  papers  25 
million  lines  of  repro  when  the  present 
contract  was  agreed  to. 

In  the  jurisdiction  section  of  the 
contract,  signed  March  10  it  was  agreed 
that  the  union  w’ill  accept  and  process 
editorial  matter  and  classified  adver¬ 
tising  matter  (except  classified  dis¬ 
play),  however  it  comes  to  the  compos¬ 
ing  room — whether  it  is  prepared  in 
VDT’s  or  in  scanner-ready  form.  Edi¬ 
torial  matter  includes  all  forms  of  wire 


SDX  unveils  plaque 
honoring  E&P  founder 

The  Deadline  Club,  New  York  chap¬ 
ter  of  the  Society  of  Professional  Jour¬ 
nalists/Sigma  Delta  Chi,  honored  Edi¬ 
tor  &  Publish^  and  the  late  James 
Wright  Brown  February  25  with  dedi¬ 
cation  of  •  plaque  in  the  lobby  of  the 
Allied  Chemical  Building  in  Times 
Square  which  was  formerly  the  Times 
Tower.  The  occasion  marked  the  50th 
anniversary  celebration  of  the  Dead¬ 
line  Club. 

E&P  moved  its  offices  from  the  Pulit¬ 
zer  Building  on  Park  Row  to  the  17th 
floor  of  Times  Tower,  then  owned  by 
the  New  York  Times,  in  May,  1925. 
Mr.  Brow’n,  then  publisher  of  E&P, 
made  the  office  available  as  headquar¬ 
ters  and  meeting  place  for  the  SDX 
chapter  established  later  that  year  and 
also  underw’rote  mailing  expenses  for 
it  to  get  launched. 

In  1956  the  club  named  its  prize  for 
“best  news  story  in  the  metropolitan 
area”  the  James  Wright  Brown  Award. 


copy,  features,  and  syndicated  material. 

The  definition  of  classified  display  is 
limited  to  that  where  markup  is  neces¬ 
sary  to  fit  or  position  the  copy  of  the 
ad.  This  remains  the  jurisdiction  of  the 
union. 

The  contract  specifically  states  that 
the  use  of  borders,  signs,  emblems, 
logos,  signatures  and/or  reverses  which 
can  be  produced  on  photocomp  machines 
by  instruction  codes  does  not  convey 
classified  material  into  classified  dis¬ 
play. 

The  contract  specifically  states  that 
the  agreement  does  not  deal  with  elec¬ 
tronic  page  makeup. 

Ads  in  any  form 

The  company  is  free  to  accept  adver¬ 
tising  material  in  any  form  supplied 
by  outside  agencies  with  no  limitation. 

News  and  classified  material  may  be 
retrieved  from  computer  storage  for 
editing,  corrections  or  deletions, 
changes  or  modifications,  fixes,  discon¬ 
tinues,  updates,  kills,  or  the  rearrange¬ 
ment  of  material. 

The  latter  also  means  that  reporters 
and  writers  will  have  no  restrictions 
placed  upon  the  input  on  any  editorial 
or  classified  matter  to  the  computer 
through  the  use  of  electronic  or  VDT 
terminals  or  OCR’s  except  as  specifi¬ 
cally  provided.  News  and  classified  ad 
matter  may  be  retrieved  from  computer 
storage  by  other  departments  for  edit¬ 
ing,  corrections  or  deletions,  changes  or 
modifications,  etc. 

This  supplemental  agreement  does 
not  pertain  to  jurisdiction  over  work 
functions  involved  in  page  makeup  (by 
any  means)  including  electronic  pagina¬ 
tion.  The  parties  have  reached  no  agree¬ 
ment  to  change  or  modify  the  language 
of  the  existing  collective  bargaining 
agreement  for  its  term. 
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'Marketing  F^>ocl?' 


Should  be  a  part  of  your  strategy  for  Western 
New  York.  Ask  us.  You'll  be  glad  you  did. 

®ric  (Einics-Nfws 

Morning  Evening  Sunday 

TIMES  PUBLISHING  CO.  12fh  &  Sassafras  Sts.,  Erie,  Pa.  16501 
Represented  by  Story  &  Kelly-Smith,  Inc. 


TOP 

SALESMAN 


EDITOR 
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Ybu’re  in 
command  with 
Goss  Metro-text 


Write  the  story  —  then  change  it.  Correct 
it.  Edit  it.  Kill  it.  File  it.  Set  it,  or  send  it  to 
another  VDT  for  further  action.  You’ll  get 
the  response  you  expect  from  Metro-text 
and  our  Image  terminals  —  the  intelligent 
terminals  with  glare-free  video  display. 
Start  big  or  small,  and  let  the  system 
grow  with  your  needs.  The  power<^^;^^^^ 
of  the  Metro-text  lets  you  add  ^ 

terminals  as  you  need  them, 
without  having  to  go  to  a 
larger  computer.  Begin  with 
ads.  Or  editorial.  Then  keep 
adding  until  you’re  in  command  of 
everything  you  print.  All  with  the 
complete  composition  system  from 
a  single  dependable  source.  For 
more  information  on  Goss 
newspaper  products,  prodUCi 

write  to  MGD  Graphic  Systems,  \\  h3s 
Rockwell  International, 

3100  South  Central  Avenue, 

Chicago,  Illinois  60650. 


^  Image  V  terminals 
are  part  of  the 
complete  Metro-text 
photocomposition  system. 


Rockwell  International 


1974  ROP  color  advertising  of  the  first  ten  newspapers 
showing  percentage  relationship  of  ROP  color  advertising 
by  classification  to  all  advertising  carried  by  each  paper 


...  as  measured  by  Media  Records,  Inc. 


Retail 

To  /otal 

General 

To  ^otal 

Auto¬ 

motive 

•/. 

To  Total 

Pinan* 

cial 

To  Total 

Classi¬ 

fied 

To  ^otal 

Total 

Advertising 

%  To 
Total 

ROP 

Retail 

ROP 

General 

ROP 

Automotive  ROP 

Financial 

ROP 

Classi¬ 

ROP 

Adver¬ 

Color 

Display 

Color 

Display 

Color 

Display 

Color 

Display 

Color 

fied 

Color 

tising 

1- 

Miami  Herald — M4S 

6,061,387 

11.3 

352,037 

0.6 

309,728 

16.8 

255,936 

9.6 

951,643 

3.3 

7,930,731 

8.6 

2. 

St.  Petersburg  Times — M4S 

4,964,064 

1  1.4 

187,052 

4.7 

87,698 

8.1 

448,240 

17.5 

392,898 

1.8 

6,079,952 

8.4 

3. 

Houston  Chronicle — E4S 

4,101,140 

9.9 

243,771 

5.9 

81,189 

10.7 

86,568 

10.7 

682,540 

1.9 

5,195,208 

6.3 

4. 

Fort  Lauderdale  News — E4S 

3,935,211 

8.0 

123,106 

3.7 

98,456 

6.8 

321,673 

14.2 

1 13,539 

0.5 

4,591,985 

5.7 

5. 

Dallas  Times  Herald — E4S 

3,962,31 1 

10.5 

212,288 

4.3 

35,548 

5.2 

32,105 

4.4 

181,345 

l.l 

4,423,597 

7.3 

6. 

Atlanta  Journal  4  Journal  4 

Constitution — E4S 

3,296,666 

8.3 

263,838 

5.5 

49,534 

3.6 

75,220 

6.0 

494,366 

2.0 

4,179,624 

5.9 

7. 

Houston  Post — M4S 

3,394,889 

8.9 

21 1,826 

49 

78,066 

10.9 

79,506 

10.0 

318,172 

1.4 

4,082,459 

6.0 

8. 

New  Orleans  Times  Picayune — 

M4S 

3,562,406 

9.3 

215,444 

6.2 

10,523 

1.4 

127,554 

9.4 

10,800 

0.1 

3,926,727 

6.6 

9. 

Dallas  News — M4S 

3,393,843 

9.4 

186,419 

4.1 

39,174 

5.0 

33,095 

4.0 

152,122 

0.7 

3,804,653 

5.9 

10. 

Milwaukee  Journal — E4S 

3,076,275 

7.8 

288,019 

7.6 

74,423 

6  1 

1 12,490 

7.7 

30,726 

0.1 

3,581,933 

5.0 

IMPORTANT  RETAIL  ADVERTISERS  USING 
ROP  COLOR 

IN  THE  TEN  CITIES  RUNNING  THE 
GREATEST  VOLUME  OF  RETAIL  COLOR 
DURING  YEAR— 1974 


Classification  &  Account 
DEPARTMENT  STORES 

City 

1974 

1973 

1972 

1971 

5. 

6. 

Burdine's 

Miami 

414325 

546899 

549795 

559469 

Holmes 

New  Orleans 

666168 

659048 

640304 

*  i 

7. 

Rich's 

Atlanta 

598548 

639696 

644961 

627127 

8. 

Sears  Roebuck 

Houston 

675901 

539345 

456032 

469817  , 

DRUG  STORES 

9. 

10. 
II. 

Skaggs  Albertsons  Drug 

1 

&  Food  Center 

Dallas 

1036346 

924264 

649656 

408440  1 

FOOD  STORES 

! 

12. 

Chain 

13. 

H  E  B 

San  Antonio 

1030384 

822031 

1073324 

868686 

14. 

Handy  Andy 

San  Antonio 

531418 

1 148126 

1373665 

1 188010 

Hill,  H.  G. 

Nashville 

755620 

709920 

622353 

* 

15. 

Tom  Thumb 

Dallas 

545880 

371277 

469846 

35674 

16. 

Weingarten 

Houston 

552359 

591505 

556966 

637056 

17. 

Winn  Dixie 

Atlanta 

429454 

468629 

669589 

600719 

18. 

19. 

FURN.,  FURNISHINGS  &  EQUIP.  STORES 

Downings 

Denver 

476093 

442210 

361497 

279844 

Goldberg,  M. 

Syracuse 

397876 

373265 

321837 

189747 

'  20. 

Kennedy  &  Cohen 

St  Petersburg 

455414 

452307 

308574 

e 

21. 

Leviti 

Miami 

737005 

504520 

527225 

60795 

22. 

Note:  The  retail  advertisers  shown  above  are  not  the  15  Leading  Retail 
Advertisers  in  ROP  Color  Volume.  They  are  the  important  ROP  Color 
advertisers  in  the  ten  cities  running  the  greatest  volume  of  retail  color 
during  the  year. 

*  Linage  not  available. 


1974  ROP  Color  Total  Advertising 
Top  25  Media  Records  Newspapers 

City,  Newspaper  &  Edition  Linage 

1.  Miami  Herald — m  &  S .  7,930,731 

2.  St.  Petersburg  Times — m  &  S  6,079,952 

3.  Houston  Chronicle — eiS  .  5,195,208 
Fort  Lauderdale  News — e  &  S  4,591,985 
Dallas  Times  Herald — e  &  S  .  .4,423,597 
Atlanta  Journal  &  Constitution — 

eiS  .  4,179,624 

Houston  Post — m  4  S .  4,082,459 

New  Orleans  Times-Picayune 

— m  4  S  .  3,926,727 

Dallas  News — m  4  S .  3,804,653 

Milwaukee  Journal — e  4  S  .  .  3,581,933 
Jacksonville  Times-Union — 

m4S  .  3,523,760 

Akron  Beacon  Journal— e  4  S  3,374,754 
Syracuse  Herald  American  4 

Journal— e  4  S .  3,063,316 

Nashville  Tennessean — m4S  3,044,061 
Columbus  Dispatch — e  4  S  .  .  2,999,009 
Atlanta  Constitution — m  .  .  .  2,994,527 
Honolulu  Star  Bulletin  4  Star 
Bulletin  4  Advertiser — e  4  S  2,889,764 

Denver  Post— e  4  S .  2,806,407 

San  Jose  Mercury  4  Mercury 

News— m  4  S  .  2,769,096 

San  Antonio  Light — e  4  S  .  .  2,749,792 
Los  Angeles  Times — m  4  S  .  .  2,725,961 
Detroit  News— e  4  S .  2,710,259 

23.  St.  Petersburg  Independent 

— e  .  2,613,125 

24.  Denver  Rocky  Mt.  News — 

m4S  .  2,580,881 

25.  Baton  Rouge  Advocate — 

m4S  .  2,554,788 


1974  ROP  COLOR  ADVERTISING  LINAGE 


(Continued  from  page  41) 


W#sl  Polm  Beoch  Pos1-m . 

1.594,486 

57,533 

7,457 

17,719 

49,233 

1,726,428 

West  Polfn  Beoch  Times-e . 

1,141.649 

54,718 

6,711 

11,503 

53,565 

1,268,146 

West  Palm  Beach  Post  Times*S  .  . 
White  Ploins  Reporter 

435,918 

18,560 

— 

13,382 

840 

468,700 

Dispotch-e . 

122,987 

120,233 

24,475 

17,955 

— 

285,650 

Youngstowrt  Vindicotor-e . 

1,060,084 

60,156 

3,768 

15,046 

1,139,054 

Youngstown  Vindicotor-S . 

369,788 

3,524 

_ 

11,655 

— 

384,967 

38 


SUMMARY  OF  ROP  COLOR 

Medio  Records  measured  for  this  report  all  of  the  newspaper  advertising 
that  appeared  in  the  192  newspapers  published  in  63  important  cities.  Of 
these,  186  printed  ROP  Color  and  the  following  pages  report  the  ROP 
Color  linage  carried  by  each  one. 

The  major  elements  of  Total  ROP  Color  are  shown  individually — Retail, 
General,  Automotive  and  Financial.  All  figures  shown  are  in  agate  lines, 
and  all  totals  shown  include  full  color  as  well  as  one  color  advertising. 
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GENERAL  AND  AUTOMOTIVE  ROP  COLOR  LINAGE 
BY  MEDIA  RECORDS  CLASSIFICATIONS. 

1974  VS.  1973 


TOTAL 

ROP  %  of  EACH 

TOTAL 

ROP 

%  of 
EACH 

%  GAIN 

Classifications 

COLOR  CLASS'S 

COLOR  CLASS'S 

or  LOSS 

GENERAL 

LINAGE  TO  TOTAL 

LINAGE  TO  TOTAL  1974 

VS. 

1974 

1974 

1973 

1973 

1973 

INSURANCE 

Life,  Health  &  Medical 

280876 

l.l 

327700 

l.l 

— 

14.3 

Fire,  Casualty  &  Other 

16864 

01 

— 

_ 

+  + 

JEWELRY.  WATCHES  &  SILVERWARE 

2860 

0.0 

399 

0.0 

+  , 

616.8 

MAIL  ORDER 

10251 

0.0 

8941 

0.0 

+ 

14.7 

MEDICAL  PRODUCTS  &  DRUGS 

Cold, Cough  &  Sinus  Remedies 

297 

0.0 

_ 

_ 

+  + 

Vitamins,  Tonics  &  Reducing  Aids 

998 

0.0 

1200 

0.0 

— 

16.8 

Misc.  Medical  Products  &  Drugs 

1772 

0.0 

5981 

0.0 

— 

70.4 

ALCOHOLIC  BEVERAGES 

Beers 

75122 

0.3 

149280 

0.5 

— 

49.7 

Wines 

12521 

0.0 

26205 

0-1 

— 

52.2 

Liquors 

1300079 

4.9 

1243366 

4.0 

+ 

4.6 

AMUSEMENTS 

80868 

0.3 

29615 

0.1 

+ 

173.1 

CAMERAS,  PHOTO  SUPPLIES  & 

SERVICES 

707705 

2.7 

60885 

0.2 

+  1062.4 

EDUCATIONAL 

76348 

0.3 

56268 

0-2 

+ 

35.7 

FARM  &  GARDEN 

321160 

1.2 

512066 

1.6 

— 

37.3 

FOODS 

Baby  Foods 

2304 

0.0 

1005 

0.0 

+ 

129.3 

Bakery  Goods 

289079 

l.l 

368559 

1.2 

— 

21.6 

Baking  Mixes,  Flour  &  ingredients 

72050 

0.3 

129007 

0.4 

— 

44.2 

Beverages 

Coffee 

147025 

0.6 

2491 16 

0.8 

— 

41.0 

Tea 

44220 

0.2 

21167 

0.1 

+ 

108.9 

Fruit  &  Vegetable  Juices 

195466 

0.7 

391322 

1-3 

— 

50.1 

Soft  Drinks — Carbonated — Diet 

89758 

0.3 

118857 

0.4 

— 

24.5 

Soft  Drinks — Carbonated — Non  Diet  414477 

1.6 

631084 

2.0 

34.3 

Misc.  Beverages 

321 17 

0.1 

67103 

0.2 

— 

52.1 

Cereals 

275787 

1.0 

46678 

0.2 

+  490.8 

Condiments 

172175 

0.6 

261074 

0.8 

— 

34.1 

Confectionery  &  Snacks 

125159 

0.5 

61019 

0.2 

+ 

105.1 

Dairy  Products 

538647 

2.0 

5031 1 1 

1.6 

+ 

7.1 

Desserts  &  Dessert  Ingredients 

140183 

0.5 

46938 

0.2 

+ 

198.7 

Fruits  &  Vegetables 

528208 

2.0 

352372 

l.l 

+ 

49-9 

Macaroni  Products — Uncooked 

45180 

0.2 

34728 

0.1 

+ 

30.1 

Meats,  Fish  &  Poultry 

985923 

3.7 

979492 

3.2 

+ 

0.7 

Prepared  Dinners  &  Dishes 

234158 

0.9 

745224 

2.4 

— 

68.6 

Shortenings,  Oils  &  Margarines 

130663 

0.5 

971 10 

0.3 

+ 

34.6 

Soups 

315648 

1-2 

277570 

0.9 

+ 

13.7 

Sugars,  Syrups  &  Jellies 

117755 

0.4 

45918 

0.1 

+ 

156.4 

Misc.  Foods 

155458 

0.6 

512914 

1.7 

— 

69.7 

FRANCHISE  OFFERS 

14260 

0.1 

1200 

0.0 

+  1088.3 

HELP  WANTED 

7478 

0.0 

1280 

0.0 

+ 

484.2 

HOTELS  &  RESORTS 

Hotels,  Motels  &  Resorts 

83124 

0.3 

82367 

0.3 

+ 

0.9 

Resort  Area  Development 

175372 

0.7 

131479 

0.4 

+ 

33.4 

HOUSEHOLD  FURNITURE  &  FURNISHINGS 

Floor  Coverings  241164 

0.1 

15012 

0.0 

+ 

61.0 

Furnishings 

1476 

0.0 

1000 

0.0 

+ 

47-6 

Furniture 

14679 

0.1 

6780 

0.0 

+ 

1 16.5 

HSLD  HEATING  &  HOME  HEATING  EQUIP. 
Electric,  Gas  &  Oil  Suppliers  19350 

0.1 

+  + 

Heating  &  Plumbing  Equipment 

2271 

0.0 

30270 

0.1 

— 

92.5 

HOUSEHOLD  SUPPLIES 

Aluminum  &  Paper  Products 

107704 

0.4 

17561 1 

0.6 

38.7 

Disinfectants  &  Insecticides 

1800 

0.0 

26194 

0.1 

93-1 

Home  Building  Materials  &  Tools 

2461 1 

0.1 

3360 

0.0 

+ 

632.5 

Paints,  Wall  Cover  &  Other  Finishes 

124539 

0.5 

62228 

0.2 

+ 

lOO.I 

Soaps,  Cleansers  &  Polishes 

196451 

0.7 

291556 

0.9 

— 

32  6 

Misc.  Household  Supplies 

4440 

0.0 

13055 

0.0 

— 

66.0 

HOUSEHOLD  EQUIPMENT  &  APPLIANCES 

Air  Conditioning  68667 

0.3 

262156 

0.8 

73.8 

Phonos,  Records,  Tapes  &  Recorders 

20177 

0.1 

80616 

0.3 

— 

75.0 

Radio  &  TV  Sets 

370148 

1.4 

812083 

2.6 

— 

54.4 

Ranges,  Stoves  &  Dishwashes 

31023 

0.1 

68329 

0.2 

— 

54.6 

Refrigerators  &  Freezers 

32292 

0.1 

163725 

0.5 

— 

80.3 

Small  Electrical  Appliances 

10883 

00 

7594 

0.0 

— 

43.3 

Washers  &  Dryers 

33991 

0.1 

153725 

0.5 

— 

77.9 

Misc.  Household  Equip.  &  Appl. 

1007169 

3.8 

525124 

1.7 

+ 

91.8 

INDUSTRIAL 

Aircraft  &  Equipment 

3744 

0.0 

5132 

0.0 

— 

27.1 

Industrial  Area  Development 

8326 

0.0 

1200 

0.0 

+ 

593.8 

Office  Equip.  &  Stationery  Suppl. 

58814 

0-2 

59386 

0.2 

— 

1.0 

Industrial  Materials  &  Machinery 

15265 

0.1 

23560 

0.1 

— 

35.2 

Misc.  Industrial 

13697 

0.1 

30813 

0.1 

— 

55.6 

(Continued  on  page  48) 

;DIT0R  a:  publisher  for  March  29,  1975 

1974  COLOR 
MULTI-MILLIONAIRES 

Newspapers  publishing 
more  than  2,000,000  lines 
of  ROP  Color  during  1974 

(linage  compiled  by  Media  Records,  Inc.) 


CITY.  NEWSPAPER  &  EDITION  LINAGE 

Miami  Herald — M&S . 7,930,731 

St.  Petersburg  Times — M&S  . 6,079,952 

Houston  Chronicle — E&S  . 5,195,208 

Fort  Lauderdale  News — E&S . 4,591,985 

Dallas  Times  Herald — E&S  . 4,423,597 

Atlanta  Journal  & 

Constitution — E&S  . 4,179,624 

Houston  Post — M&S  . 4,082,459 

New  Orleans  Times  Picayune — M&S  3,926,727 

Dallas  News— M&S . 3,804,653 

Milwaukee  Journal — E&S  . 3,581,933 

Jacksonville  Times-Union  . 3,523,760 

Akron  Beacon  Journal — E&S . 3,374,754 

Syracuse  Herald  American 

&  Journal — E&S  . 3,063,316 

Nashville  Tennessean — MS  . 3,044,061 

Columbus  Dispatch — E&S . 2,999,009 

Atlanta  Constitution — M  . 2,994,527 

Honolulu  Star  Bulletin  & 

Star  Bulletin  &  Advertiser — E&S  .  .2,889,764 

Denver  Post — E&S  . 2,806,407 

San  Jose  Mercury  & 

Mercury  News — M&S  . 2,769,096 

San  Antonio  Light — E&S  . 2,749,792 

Los  Angeles  Times — M&S . 2,725,961 

Detroit  News — E&S  . 2,710,259 

St.  Petersburg  Independent — E  ....2,613,125 
Denver  Rocky  Mt.  News — M&S  .  .  .  .2,580,881 

Baton  Rouge  Advocate — M&S  . 2,554,788 

Orlando  Sentinel  Star — M&S  . 2,526,658 

Nashville  Banner — E  . 2,444,134 

Cincinnati  Enquirer — M&S  . 2,437,181 

San  Antonio  Express  & 

Express  News — M&S  . 2,411,826 

Detroit  Free  Press — M&S  . 2,327,603 

West  Palm  Beach  Post  & 

Post  Times— M&S  . 2,195,128 

Buffalo  News— E  . 2,162,955 

Chicago  Tribune — M&S  . 2,132,704 

San  Jose  News — E . 2,097,800 

Kansas  City  Times  &  Star — M&S  .  . .  .2,073,316 
Sacramento  Bee — E&S  . 2,027,225 


1974  COLOR  MILLIONAIRES 
Newspapers  publishing 

more  than  1,000,000  lines  of 
ROP  color  advertising  in  1974 

(linage  compiled  by  Media  Records,  Inc.) 


Honolulu  Advertiser — M  . 1,989,220 

Shreveport  Times — M&S . 1,937,656 

Philadelphia  Bulletin — E&S  . 1,800,858 

Cincinnati  Post — E . 1,797,943 

San  Diego  Union — M&S  . 1,778,080 

New  Orleans  States  &  Item — E . 1,755,650 

Tallahassee  Democrat — E&S . 1,733,940 

Miami  News — E  . 1,591,878 

San  Diego  Tribune — E  . 1,577,560 

Cleveland  Plain  Dealer — M&S  . 1,557,679 

Youngstown  Vindicator — E&S  . 1,524,021 

Syracuse  Post  Standard — M  . 1,518,066 

Philadelphia  Inquirer — M&S  . 1,497,157 

Rochester  Democrat  & 

Chronicle — M&S . 1,492,960 

Charlotte  Observer — M&S . 1,483,563 

Baltimore  News  American — E&S  ....  1,482,612 

Newark  Star  Ledger — M&S . 1,481,032 

Orange  County  Register — E&S  . 1,470,907 

Camden  Courier  Post — E . 1,388,191 

Sacramento  Union — M&S . 1,339,831 

Baltimore  Sun — E&S . 1,332,539 

Long  Beach  Press  Telegram — E&S  .  .  1,301,332 

Fort  Wayne  News-Sentinel — E . 1,292,903 

Washington  Post — M&S  . 1,291,878 


(Continued  on  page  48) 
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1974  ROP  COLOR  ADVERTISING  LINAGE 

Complied  by  Media  Records,  Inc. 


Akron  Beacon  Journo!*#  . 

Akron  Beacon  Journol-S  . 

Atlonto  Constitulion-in . 

Atlonto  Journol-e . 

Atlonto  Journal  & 

Constitution'S  . . 

Baltimore  News-American*S . 

Boltimore  News-Americon-e . 

Baltimore  Sun-m . 

Boltimore  Sun-e . 

Baltimore  Sun-S . 

Boton  Bou9e  Advocote-m  & 

Stote  Times-e  . 

Boton  Rouge  Advocote-S . 

Bergen  County  Record-e  . 

Bergen  County  Record-$ . 

Binghomton  Press-e  . 

Binghomton  Frets*S . 

Boston  Herald  Americon-m . 

Boston  Herotd  Americon*S . 

Boston  Globe-e . 

Boston  Globe-m  . 

Boston  Globe-S . 

Buffalo  Courier  Express-m . 

^  Buffolo  Courier  Express-S . 

Buffolo  News-e . 

Comden  Courier-Post-e  . 

Chorlotte  News-e . 

Chorlotte  Observer-m . 

Charlotte  Observer-S . 

Cincinnoti  Enquirer-m  . 

Cincinnati  Enquirer-S . 

Cincinnoti  Post-e . 

Cleveland  Plom  Deoler-m . 

Clevelond  Ploin  Dealer-S  . 

Clevelond  Press-e . 

Columbus  Oispotch-e  . 

Columbus  Dispotch-S  . 

Columbus  Citizen-Journol-m  .... 

DoMos  News-m  . 

Daltos  News-S . 

Dollos  TimeS'Herold-e . 

Dallas  Times'Herold'S . 

Doyton  Journol-Herold-m  . 


Retoil 

Generol 

Auto. 

Fin 

Class 

Total 

2,395,171 

104,432 

14,567 

121,622 

— 

2,635,792 

671,047 

41,402 

3,708 

21,617 

1,188 

738,962 

2,508,288 

224,830 

46,685 

61,017 

153,707 

2,994,527 

2,732,040 

239,999 

49,534 

64,611 

138,125 

3,224,309 

564,626 

23,839 

— 

10,609 

356,241 

955.315 

629,814 

_ 

_ 

— 

4,800 

634,614 

698,145 

122,356 

17,685 

9,812 

— 

847,998 

318,880 

167,321 

16,380 

6,116 

— 

508,697 

527,760 

185,273 

19,166 

9,072 

— 

741,271 

568,278 

1,000 

1,990 

— 

— 

591,268 

1,823,160 

63,933 

19,607 

14,194 

_ 

1,920,894 

609,253 

12,024 

— 

12,617 

— 

633,894 

615,905 

130,756 

13,606 

68,855 

37,689 

866,811 

277,827 

1,200 

4,800 

12,248 

— 

296,075 

649,579 

92,121 

10,338 

10,735 

30,047 

792,820 

101,991 

10,855 

8,916 

6,515 

14,674 

142,951 

257,103 

321,325 

38,922 

24,354 

33,600 

675,304 

209,885 

188,134 

8,200 

_ 

17,448 

423,667 

435,353 

169,717 

54,172 

28,211 

2,615 

690,068 

536,268 

197,654 

51,754 

31,274 

7,350 

824,300 

236,402 

23,622 

14,700 

1,400 

97,697 

373,821 

311,525 

156,488 

22,471 

127,471 

— 

617,955 

505,292 

7,780 

13,497 

8,001 

— 

534,570 

1,576,787 

235,772 

141,630 

208,766 

— 

2,162,955 

1,237,060 

86,667 

22,844 

16,630 

24,990 

1,388,191 

551,169 

75,383 

31,659 

13,644 

24,286 

696,141 

981,142 

78,797 

18,499 

4,360 

30,439 

1,113,237 

332,850 

21,600 

3,780 

9,261 

2,835 

370,326 

1,386,266 

139,617 

20,820 

275,744 

49,624 

1,874,091 

435,773 

6,567 

5,222 

115,528 

— 

563,090 

1,519,665 

176,408 

12,923 

39,755 

49,192 

1,797,943 

1,131,666 

157,406 

31,486 

49,490 

1,602 

1,371,850 

172,123 

12,706 

1,000 

— 

— 

185,829 

1,084,265 

126,392 

29,546 

42,162 

1,589 

1,283,954 

1,643,958 

188,200 

165,464 

53,815 

13,785 

2,265,222 

696,597 

17,520 

10,080 

6,755 

2,835 

733,787 

221,999 

117,590 

12,880 

46,555 

14,175 

413,199 

2,731,543 

170,224 

38,189 

30,035 

31,585 

3,001,576 

662,300 

16,195 

985 

3,060 

120,537 

803,077 

2,875,357 

196,358 

34,598 

28,993 

43,944 

3,179,250 

1,086,954 

15,930 

950 

3,112 

137,401 

1,244,347 

747,803 

114,162 

47,593 

3,856 

— 

913,414 

Doyton  News-e .  746,805 

Dayton  News-S .  246,195 

Denver  Rocky  Mountoin  News-m  .  .  1,557,259 

Denver  Rocky  Mountoin  News-S  .  .  424,490 

Denver  Post-e  .  1,511,168 

Denver  Post-S .  606,016 

Detroit  Free  Press-m .  1,273,199 

Detroit  Free  Press-S  .  389.579 

Detroit  News-e  .  1,884,882 

Detroit  News-S  .  290,944 

Erie  Times-e  &  News-m  .  461,521 

Erie  Times-News-S  .  203,846 

Fort  lauderdole  News-e  .  1,915,364 

Fort  Louderdole  News-S  .  802,422 

Fort  Louderdole  News-Sot .  1,217,405 

Fort  Woyne  Journol  Gozette-m  .  .  .  738,196 

Fort  Wayne  Journol  Gozette-S  .  .  .  31,568 

Fort  Woyne  News-Sentinel-e .  1,017,129 

Hartford  Couront-m .  495,521 

Hertford  Couront-S  .  259,129 

Hartford  Times-e .  126,051 

Hertford  Times-S .  29,663 

Honolulu  Advertiser-m .  1,162.760 

Honolulu  Star-Bulletin-e  .  1,353,482 

Honolulu  Star-Bulletin  & 

Advertiser-S .  616,568 

Houston  Chronicle-e .  3,129,326 

Houston  Chronicle-S .  971,814 

Houston  Post-m .  2,715,406 

Houston  Post-S  .  679,483 

Jacksonville  Times-Union-m .  2,155,062 

Jocksonville  Times-Union-S  .  726,630 

Jacksonville  Journol-e  .  786,434 

Konsos  City  Times-m .  1,482,269 

Konsos  City  Stor-e .  346,470 

Kansas  City  Stor-S .  380,184 

Little  Rock  Arkonsos  Gozette-m  .  .  .  162,453 

Little  Rock  Arkonsos  Gozette-S  .  .  .  108,161 

Little  Rock  Arkonsos  Democrot-e  ■  ■  332,343 

Little  Rock  Arkonsos  Democrot-S  .  ■  132,231 

Long  Beoch  Independent-m  & 

Press  Telegrom-e  .  824,372 

Long  Beoch  Independent  Press- 

Tel#grom-S  .  163,232 

Los  Angeles  Times-m .  1,596,410 

Los  Angeles  Times-S .  472,532 

Los  Angeles  Herold-Examiner-e  .  .  62,085 

Los  Angeles  Herotd-Examiner-S  ■  .  13,440 


(  Continued 


115,686 

52.534 

8,112 

— 

923.137 

16,382 

1,395 

4.928 

— 

268,900 

181,280 

66,000 

111,600 

209,530 

2,125,669 

6,420 

5,910 

15,592 

2,800 

455,212 

318,026 

102,437 

97,921 

91,760 

2,121,332 

19,315 

7,270 

18,834 

33,640 

685,075 

350,616 

125,876 

53,763 

55,769 

1,859,223 

17,696 

13,510 

23,316 

24.279 

468,380 

304,307 

91,966 

48,467 

9,729 

2,339.351 

15,589 

3,938 

28,261 

32,176 

370,908 

75, 1 80 

5,806 

4,414 

1,659 

548,580 

10,443 

968 

78,686 

3,270 

297,213 

112,246 

87,152 

221,005 

94,140 

2,429,927 

4,560 

11,304 

100,668 

19,399 

938,353 

6,300 

— 

— 

— 

1,223,705 

118,710 

79,639 

7.289 

16,121 

959,955 

— 

— 

— 

— 

31,568 

126,578 

118,668 

11,267 

19,261 

1.292.903 

126,706 

14,289 

192,168 

_ 

828,684 

9,095 

5,928 

10,673 

— 

284,825 

103,741 

25,784 

117.004 

3,744 

376,324 

2,496 

— 

2,496 

— 

34,855 

186,892 

70,018 

556,909 

12,641 

1,989,220 

192,292 

65,855 

548,043 

12,433 

2,172,105 

21,203 

7,525 

72,363 

_ 

717,659 

217,556 

66,489 

66,405 

375,861 

3,855,637 

26,215 

14,700 

20, 1 63 

306.679 

1,339,571 

201,580 

66,066 

63,732 

216,572 

3,263,356 

10,246 

12,000 

15,774 

101,600 

819,103 

144,979 

259,939 

36,153 

78,507 

2,674,660 

70,195 

7,922 

6,427 

37,926 

849,100 

125,545 

144,639 

34,101 

71,464 

1,162,183 

115,103 

34,878 

20,555 

_ 

1,652,805 

106,702 

28,271 

21,605 

— 

503,048 

9,652 

1,272 

29,403 

— 

420,511 

45,745 

11,952 

7,245 

_ 

227,395 

9,083 

3,176 

2,828 

— 

123,248 

42,125 

17,483 

6,249 

114,767 

512,967 

21.133 

7,421 

— 

141,662 

302,447 

155,724 

20,628 

25,258 

60.463 

1,086,445 

8,018 

_ 

1,416 

42,221 

214,887 

209,317 

19,146 

66,676 

106,905 

1,998,454 

4,585 

— 

37,390 

213,000 

727.507 

120,168 

31,794 

12,491 

— 

226,538 

— 

— 

— 

— 

13,440 

on  page  41) 


During  1974  The 
Two  Little  Rock 
Newspapers  Published 
1,166,057  Lines* 
of  Color 
Advertising . . . 


.  .  .  .and 
70%  Of  It 
Ran  in  The 
Arkansas  Democrat 


Source  Media  Records 


Hepresenled  .\utionally  by  Hranhani  Seicspuper  Sales 
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1974  ROP  COLOR  ADVERTISING  LINAGE 


Lowell  Sun-e 
Lowell  Sun-S 


Compiled  by  Media  Records,  Inc. 

( Continued  from  page  40) 

Retail  Generol  Auto.  Fin.  Closs 
115.493  56,728  8,200  —  23,881 

.  71,946  850  7.200  2.400  17.631 


Macon  Telegroph-m . 

Mocon  News-e  . 

Mocon  Telegroph  &  News-S 
Manchester  Union  Leoder-d 
Monchester  New  Hampshire 


614.799 

648,265 

199,667 

249,789 


54.832 

42,176 

9,814 

67.231 


132.31 1 
119,801 
20,989 
7.260 


38,486 

39,442 

62,040 

6,858 


61,948 

81,147 

29,712 

1,806 


Totol 

204,302 

100,027 

902,376 

930,831 

322,222 

332,944 


News-S . 

Miami  Herold  m . 

Miomi  Herold-S  . 

Miami  News-e . 

Milwoukee  Sentinel-m 
Milwoukee  Journol-e  . 
Milwoukee  Journal-S  . 


21.942  3.575 

4.613,642  323,340 
1,447,745  28,697 

905,455  265,711 
519,888  209,003 
2,336,946  270,009 
739.329  18,010 


3,608  4,228 

150,026  181,462 
159,702  74,474 

154,183  17,840 

72,895  112,014 
49,872  48,022 

24,551  64,468 


—  33.353 

251,139  5,519,609 
700,504  2,411,122 
248,689  1,591,878 
35,365  949,165 

6,000  2,710,849 
24,726  871,048 


Nashville  Bonner-e . 

Nashville  Tennesseon-m . 

Nashville  Tennesseon-S . 

New  Orleans  Times-Picoyune-m 
New  Orleans  Times-Picoyune-S  .  .  . 
New  Orleons  States  &  Item-e  .... 

New  York  Post-e . 

Newark  Stor  Ledger-m . 

Nework  Star  Ledger-S . 


2,018,820  166,115  178.656 
2,018,943  157,984  1  76,170 
482,612  93,083  18,488 

2,781,580  212,044  10,523 

780,826  3,400  — 

1,428,208  210,680  10,558 

34,996  155,485  9,410 

667,772  113,316  26,015 

603.486  2,412  — 


80,543  —  2,444,134 

76,792  —  2,429,889 

19,989  —  614,172 

84,614  10,800  3,099,561 

42,940  —  827,166 

92,704  1  3,5W  1,755,650 

17,400  —  217,291 

10,172  13,125  837,960 

14.809  22.365  643,072 


Oronge  County  Register-m  & 

Register-e  . 

Orange  County  Register-S  .  . 
Orlondo  Sentinel  Star-d  .  .  . 
Orlondo  Sentinel  Stoi-S  ... 


734,238  171,146  15,185 

195,075  67  — 

1,639,990  101,148  31,675 

490,079  27.971  — 


46,855  46,053  1,013,477 

4,933  257,355  457,430 

56,105  111,611  1,940,529 

68,079  —  586,129 


Philadelphia  Bulletin-e  .  . 
Philodelphio  Bulletin  s  .  . 

Philudelphio  Inquirer-m  .  . 
Phitodelphia  Inquirer-S  .  . 
Philodelphio  News-e  .  .  .  . 
Pittsburgh  Post-Gozette  & 

Sun  Telegroph-m  . 

Pittsburgh  Press-e . 

Pittsburgh  Press-S . 

Providence  Bulletin-e  .  .  . 
Providence  iournol-m  .  .  . 
Providence  Journol-S  .  .  . 
Quincy  Potriot  Ledger-e  . 
Rochester  Democrat  & 

Chronicle-m . 

Rochester  Democrat  & 

Chronicle-S . 

Rochester  Times  Union-e 


978.758  189,789  131,620 
409,103  27,025  11,684 

643,163  133,743  29,500 

658,896  9,523  4,520 

212,332  94,164  51,088 

222,532  152.673  26,411 

180.189  190,080  59,619 

249,930  1,860  — 

195,856  114,611  7,825 

158,005  123,119  12,632 

49.298  14,327  7,200 

100,442  44,225  20,556 

639,278  110,063  209,108 

420,518  14,832  25,200 

711,421  114.662  74.220 


24,242  5,720  1,330,129 

4,800  18,117  470,729  I 

11,430  1,422  819,258 

4,960  —  677.899 

3,840  —  361,424 

8,068  —  409,684 

7,560  1,260  438,708 

—  —  251,790 

3,300  —  321,592 

—  —  293,756 

900  —  71,725 

20,880  2,322  188,425 

48,793  5,400  1,012,642 

10,768  —  471,318 

42.946  —  943,249 


Sacramento  Bee-e  . 

Sacramento  Bee-S  . 

Socromento  Union-m  . 

Sacromento  Union-S . 

St.  Louis  Globe-Democrot-m  . 

St.  Louis  Globe  Democrat-e . 

St.  Louis  Post-Dispotch-e . 

St.  Louis  Post-Dispatch-S . 

St.  Petersburg  Independent-e  .... 

St.  Petersburg  Times-m . 

St.  Petersburg  Times-S . 

San  Antonio  Express-m . 

Son  Antonio  Express-News-S . 

Son  Antonio  Express-News-Sot.  .  .  . 

Son  Antonio  News-e . 

Son  Antonio  Light-e . 

San  Antonio  Light-S  . 

San  Antonio  Light- Sot . 

Son  Bernordino  Sun-Telegram-m  . 
Son  Bernardino  Sun-Telegram-S  .  . 

Son  Diego  Union-m . 

Son  Diego  Union-S  . 

Son  Diego  Tribune-e . 

Son  Froncisco  Chronicle-m . 

San  Francisco  Exominer-e . 

San  Froncisco  Examiner  & 

Chronicle-S . 

Son  Jose  Mercury-m . 

Son  Jose  News-e  . 

Son  Jose  Mercury-News-S  . 

Seattle  Post-Intelligencer-m . 

Seottle  Post-intelligencer-S . 

Shreveport  Journol-e  . 

Shreveport  Times-m . 

Shreveport  Times-S . 

South  Bend  Tribune-e  . 

South  Bend  Tribune-S  . 

Syracuse  Herald  Journol-e . 

Syracuse  Herald  Americon-S . 

Syrocuse  Post-Stondord-m . 


1.184,156  239,768 
209,562  17,672 

889,191  130,323 
57,466  16,999 

274,451  143,235 
90,272  510 

458.795  154,470 

268.796  19,405 

1,905,518  144,859 
3,637,535  164,772 
1,326,529  22,280 

1,343,735  100,584 

610,230  6,920 

141,396  16,088 

966,509  90,169 

1,535,829  175,022 
685,848  12,894 

97,345  2,408 

636,446  122,707 
107,622  28,178 

751,175  165,910 
583,708  74,674 

1,176,098  190,023 
309,684  190,697 
316,853  175,697 

125,707  23,489 

1,575,399  190,897 
1,478,473  190,815 
479,958  15,729 

382.254  137,777 
115,935  21,111 

1,149,087  76.727 

1,367,090  87,914 

434.283  10,607 

307,573  69,341 

221,898  5,159 

2,086,151  156,665 
696,870  11,322 

1,293,501  138,350 


155,842  48,567 

9,600  4,800 

52,897  34,430 

14,400  — 

57,339  11,075 

4,960  11,355 

12,652  14,706 

1,000  5,825 

34.783  286,969 

72,617  343,322 
15,081  104,918 
18,030  71,755 

—  15,892 

—  28,530 

15,037  97,442 

17,475  129,813 

2,408  27,782 

42,057  26,554 

2,400  1,966 

51,870  130,595 
14,760  5,388 

71,502  139,937 
35,058  20,188 

35,764  22,208 

1,015  — 

355,287  72.911 

350,804  74,999 

65,624  10,582 

27,810  30,351 

—  146 

14,333  3,030 

14.783  8,747 

—  11,523 

32,546  5,593 

10,821  15,594 

33,663  59,058 

8,382  9,435 

30,257  55,958 


12,380  1,640,713 
144.878  386,512 

119,732  1,226,573 
24,393  113,258 

2,790  488,890 

25,110  132,207 

—  640,623 

—  295,026 
240,996  2,613,125 
288,120  4,506,366 
104,778  1,573,586 

15,738  1,549,842 
39,500  673,562 

2,408  188.422 

15,554  1,184,711 
46,332  1,904,471 
10,911  739,843 

5,725  105,478 

5,991  836,155 

11,689  151,855 

—  1,099,550 

—  678,530 

—  1.577,560 

—  555,627 

—  550,522 

—  150,211 
2,709  2,197,203 
2,709  2,097,800 

—  571,893 

162,166  740,358 

9,610  146,802 

—  1,243,177 
2,709  1,481,243 

—  456,413 

620  415,673 

—  253,472 

—  2,335,557 

1.750  727.759 

—  1.518,066 


Tollohossee  Democrot-e  .  . 
Toliohossee  Democrot-S  .  . 

Trenton  Times-e . 

Trenton  Times  Advertiser-S 
Trenton  Trentonion-m  .... 

Woshington  Post-m . 

Washington  Post-S . 

Woshington  Star-News-e 
Woshington  Stor-News-S 


966,960  85,087  38,105 

212,826  874  4,760 

326,425  45,997  9,961 

134.994  6,738  2,300 

321,870  18,400  — 

883,441  100,521  29,841 

237,983  —  — 

580,217  103,071  25,463 

127,923  2,472  — 


(Continued  on  page  38) 


82,775  190,809  1,363,736 
75,057  76,687  370,204 

55,478  —  437,861 

7,168  —  151,200 

39,800  1,050  381,120 

19,302  14,496  1,047,601 

6,294  —  244,277 

16,439  1,248  726,438 

9,888  —  140,283 


In  these  times  of  high  costs  it's  good  to  know . . . 

ACB's  Checking 
Prooi  Service 
still  costs  less- 

costs  less  than 
doing  it  yoursetf! 

ACB’s  Checking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  “tear  sheets.”  No  wonder  virtually 
all  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider . .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete  service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  is  able  to  do  all  this  for.  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It’s  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office — 353  Park  Avenue  South,  New  York,  New  York 
10010,  Phone  212/685-7300  •  434  South  Wabash  Avenue,  Chicago,  Illinois 
60605,  Phone  312/922-2841  •  941  North  High  Street,  Columbus,  Ohio  43201, 
Phone  614/294-4761  •  52  South  Second  Street,  Memphis,  Tennessee  38103, 
Phone  901/526-3281  •  20  Jones  Street,  San  Francisco,  California  94102, 
Phone  415/626-6546 
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Submitted  by  Publishers 

Local  National 

ALABAMA 


Times-o  .  42,053  4,317 

Times-S  .  19,338  — 

Scottsboro 

Sentinel-e  .  742,048  — 

Talladega 

Home-m  .  87,458  8,932 

ALASKA 

Anchorage 

Times-eS  .  1,884,940  — 


ARIZONA 

Scottsdale 

Progreis-m  .  173,440 

Tucson 


Star-m  .  2,023,471  177,151 

Citiien-e  .  2,033,482  177,471 


Star-S  . 

S48,585 

51599 

Yuma 

Sun-eS  . 

1,041,998 

- 

ARKANSAS 

Bateiville 

Guard-a  . 

1,920 

Camdan 

Naws-a  . 

1,482 

Hope 

Star-e  . 

21,448 

89,374 

Hot  Springs 

Santinal 

Racord*m  . 

584  170 

4,000 

CALIFORNIA 

Antioch 

Ladgar-a  . 

343,444 

28,912 

Berkaiay 

Gaxatta-a  . 

121,411 

20,531 

Chico 

Enterprise- 
Record-e  . 

513,800 

44,040 

Corona 

lndapandant>a 

145,410 

El  Cajon 
Californian-a 

57,414 

_ 

Eureka 

Times-Standard-aS 

;  334,511 

13,727 

Escondido 

Times- 

Advocate-aS  . . 

1,001,224 

39,970 

Fairfield 

Republic-e  . 

88,088 

10,000 

Republic-S 

209,392 

Fresno 

B^e-mS  . 

1,278,534 

532,334 

Fullerton 

News  Tribune-a  . 

134,448 

41,957 

Goleta  Vallay 
Today-m  . 

28,224 

4,704 

Hayward 
Reviaw-maS  _ 

444,394 

79,222 

La  Habra/ Brea 
Star-Progress-e 

48,794 

170,474 

Lodi 

Naw$-$antinel-m 

207,884 

12,557 

Lompoc 

Record-a  . 

254,394 

Marced 

Sun*$tar-e  . .  . 

511,344 

30,841 

Newport  Beach-Costa  Mesa 

Orange  Coast 
Pilot-e  . 

381,192 

84,014 

Oranga  Coast 

Pilot  s  . 

27,450 

Monterey 

Peninsula 
Harald-eS  . 

.  1,209,144 

75,484 

Oakland 

Tribune-e  . 

494,279 

244.091 

Tribune-S  . 

.  208,157 

57,737 

Palo  Alto 

Times-e  . . 

.  977,404 

90,188 

Pasadena 
Star-News-m  ... 

208,334 

114,278 

Star-News-e  .  . 

.  208,334 

1 14,278 

Star-News-S  _ 

14,035 

Paso  Robles 

Press-e  . 

87,412 

Porterville 
Recorder-e  . 

524,848 

8,000 

Redding 

Record* 

Searchlight-a 

478,891 

38,518 

Richmond 

Richmond 

Independent-a 

441,510 

28,474 

Salinas 

Californian-a 

.  1,273,730 

81,302 

San  Luis  Obispo 
Telegram- 
Tribuna-a 

Local 

309,985 

National 

27,887 

San  Pedro 
News-Piloi-a  .... 

352,338 

72,814 

San  Rafael 
Independent 
Journal-a  . 

822,344 

144,113 

Santa  Ana 

Orange  County 
Registar-m4e 

780,291 

233,184 

Orange  County 
Registar-S  _ 

441,322 

8,841 

Santa  Barbara 
Naws-Prass-a  .... 

417,309 

94,525 

News-Press-S  _ 

144,299 

10,834 

Santa  Cruz 

Sentinel-e  . 

444,440 

38,404 

Santa  Maria 

Times-e  . 

434,700 

22,889 

Santa  Rosa 

Press 

Democrat-eS  . . 

928,410 

138,089 

Santa  Paula 
Chronicle-e . 

83,740 

_ 

Stockton 

Record -eS  . 

782,944 

In  Local 

Torrance 

Braeze-a  . 

1,255,084 

93,044 

Tulare 

Advance 

Register-a  _ 

145,374 

10,024 

Turlock 

Journal-a  . 

210,742 

20,442 

Van  Nuys 

Valley  News  ft 
Green  Sheet-mS 

1,995,252 

91,510 

Visalia 

Timas-Dalta-a  . . . 

444,242 

82,278 

Whittier 

News-e  . 

241,248 

12,908 

COLORADO 

Boulder 

Camera-eS  .  1,594,428 

13,433 

Colorado  Springs 
Gazette 

Telegraph-eS  . . 

1,474,174 

72,244 

Fort  Collins 
Coloradoan-eS 

488,401 

23,170 

Fort  Morgan 

Timas-a  . . 

140,000 

8,000 

CONNECTICUT 


Bristol 


Press-e  . 

337,740 

— 

Meriden 

Record-m, 

Journal-e  . 

405,538 

8,842 

Middletown 

Press-a  . 

324,905 

7,245 

Milford 

Citizan-a  . 

15,000 

Citizen-S  . 

5,000 

— 

New  Britain 

Herald-a  . 

329,952 

21,310 

New  Haven 

Journal- 
Couriar-m  .... 

528,044 

149,084 

Register-e  . 

305,130 

135,440 

Register-S  . 

229,320 

14,728 

New  London 

The  Day-a  . 

474,294 

25,285 

Vernon/Rockville 

Journal 

Inquirer-e  ... 

47,228 

— 

DELAWARE 

Wilmington 

The  Mornings 
News-m  . 

450.8I4* 

91,548* 

Journal-e  . 

450,814* 

91,548* 

FLORIDA 

Cocoa 

Today-mS  . 

710,332 

59,038 

Dade  City 

Pasco  News-m  . . 

30,912 

Fort  Myers 
News-Press-m  ... 

1,442,010 

28,545 

News-Press-S  _ 

291,270 

2,500 

Kissimmee 

Osceola  Evening 
Sun-e  . 

70,000 

14,800 

Melbourne 

Timas-a  . 

177,014 

3,752 

Naples 

News*e  . . .  288,000 

Tampa 

Tribune-m  .  1,808,147 

Times-e  .  497,284 

Tribune- 

Times-S  .  290,408 

Titusville 

Star- 

Advocate-e  .  238,194 

West  Palm  Beach 
Palm  Beach 

Post-m  .  1,513,973 

Palm  Beach 

Times-e  .  1,513,973 

Palm  Beach 

Post  Times-S  . .  448,845 

Winter  Haven 
News-Chief-eS  . .  502,838 


GEORGIA 


Rome 

News 

Tribune-eS  334,882 

Waycross 
Waycross  Journal 
Herald-e  .  359,114 

IDAHO 

Boise 

Idaho 

Statesman-m  ,.  1,554,244 
Idaho 

Statesman-S  . .  344,820 

Pocatello 
Idaho  State 

Journal-e  .  1,290,212 

ILLINOIS 

Bloomington 

Pantagraph- 

All  Day  .  904,284 

Danville 

Commercial- 

News-eS  .  474,418 

Jacksonville 

Journal/ 

Courier-meS  107,100 

Kankakee 

Journal-eS  .  34,848 

Litchfield 

News-Herald-e  ..  12,054 

Macomb 

Journal-e  .  150,214 

OIney 

Mail-e  .  434,800 

Rockford 

Star-m  .  1,707,048 

Register- 

Republic-e  _  1,711,274 

Register- 

Star-S  .  549,011 

Waukegan 

News-Sun-e  .  1,338,044 


INDIANA 


Bedford 

Times-Mail-e  . .  90,448 

Bloomington 
Herald- 

Telephone-e  . . .  293,937 

Herald-Times-S  17,424 

Elkhart 

Truth-sat. .m  78,842 

Truth-5  days  522,744 

Franklin 

Journal-e  .  244,280 

Greensburg 

News-e  .  189,070 

Indianapolis 

Star-m  .  1,424,701 

Star  e  .  1,112,019 

Star-S  .  383,043 

Lafayette 
Journal  and 

Courier-e  .  1,958,724 

Marion 

Chronicle- 

Tribune-mS  ...  1,029,770 
Muncie 

Star-m  .  318,542 

Press-e  .  399,791 

Star-S  .  143,418 

Richmond 

Palladium 

Item-eS  .  450,014 

Rochester 
The  Rochester 
Sentinel-e  .  18,907 

Seymour 

Tribune-e  .  732,557 

Shelbyville 

News-e  .  374,194 


Terre  Haute 

12,000 

540,044 

438,872 

194,534 

22,400 

22,372 

108.950 

88,417 

Tribune-$tar-$  . 
Valparaiso 

Vidette- 

7,944 

Messenger-a 

244,034 

— 

Vincennes 

Sun- 

4,748 

Commercial-eS 

405,020 

9,408 

Washington 

Times- 

Herald-e  . 

230,494 

4,704 

99,599 

Winchester 

News-Gazette-a 

501,914 

99,599 

IOWA 

24,899 

Atlantic 

News- 

_ 

Telegraph-e  ... 

4.448 

23,000 

Boone 

News- 

Republican-a  .. 

155,232 

24,352 

Carroll 

534,550 

Times-Herald-e 
Cedar  Rapids 

424,284 

24,352 

Gazette-eS  . 

Charles  City 

1,918,287 

108,275 

Press-e  . 

34,544 

1,450 

Clinton 

Herald-e  . 

Des  Moines 

454,531 

29,414 

Register-m  . 

Tribune-e  . 

Register-S  . 

194,141 

1,343,429 

271,239 

237,927 

217.147 

139,941 

72,492 

Fairfield 

410,130 

24,144 

— 

Iowa  City 

Press- 

Citizen-e  . 

492,174 

22,140 

28,448 

Keokuk 

Gate  City-a  _ 

Marshalltown 

404,952 

27,328 

Times- 

Republican-e  . . 

541.534 

19,572 

NOTE;  4  column  page 

29,423 

Muscatine 

351,484 

19,094 

Oelwein 

Register-a  . 

89,084 

25,300 

41,720 

Perry 

57,424 

21,000 

Spencer 

3,400 

Reporter-e  . 

Washington 

91,728 

13,042 

894 

Journal-e  . 

Webster  City 

4,878,148 

203,000 

Freeman 

— 

Journal-e  . 

101,134 

21,400 

3,400 

KANSAS 

Arkansas  City 

Travaler-e 

No  figures  available 

111,258 

Atchison 

Globe-eS  . 

Chanute 

142.022 

5,712 

111,258 

Tribune-e  . 

303,488 

— 

2,702 

NOTE:  4  col.  format 

Coffeyville 

25,474 

714,504 

15,494 

210,798 

El  Dorado 

404,798 

4.499 

Emporia 

Gazette-e  . 

Hiawatha 

224.784 

4,701 

14,543 

World-e  . 

Hutchinson 

2,750 

3,120 

13,211 

Naws-mfte  . 

Junction  City 

409,442 

In  Local 

551,374 

2,030 

Kansas  City 

2,380 

34,914 

Kansan-eb 

Lamed 

Tiller  And 

228.448 

34,440 

Toiler-e  . 

24,000 

2,000 

— 

Liberal 

Times-e  . 

224,400 

4,400 

_ 

Manhattan 

207,735 

Mercury-eS 

273,404 

— 

135,780 

930 

179,739 

Olathe 

News-m  . 

Pittsburg 

833,854 

In  Local 

Sun-m  . 

552,020 

4,424 

27,73 t 

Topeka 

Capital-m 

804,520 

411.442 

81,872 

81,872 

15,190 

Capital- 

Journal-S  . . . 

234,274 

8,435 

80,237 

95,443 

27,344 

Wichita 

Eagle  & 
Beacon-meS  .  • 

.  1,150,923 

- 

KENTUCKY 

4,592 

Ashland 

Independent-e  . 
Bowling  Green 

.  314,004 

7,159 

Park  City 

— 

Daily  News-eS 

318,454 

11,744 

Hopkinsville 

4,893 

Kentucky 

New  Era-e  . . 

578,354 

2,450 

(Continued 

on  page  44) 
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where  Jhe  speeding  Is! 


^  New  England  1975,  per-household  food  sales 

estimates  are  far  above  the  national  average 

Latest  estimates  place  New  England  food  sales  in  1975 
at  a  total  of  over  $8  billion  dollars.  Per-household  food 
sales  in  the  six  New  England  states  will  all  top  the  U.S.  average, 
with  state  averages  ranging  from  $1652  to  $2055. 

New  Englanders  spend  more  for  other  things,  too, 
Retail  sales  per  household  1 1  %  above  U.S.  average. 

Depending  on  state  of  residence,  New  England  spending  per 
household  ranges  from  $453  to  $536  above  the  national  average 

of  $7071  estimated  for  1975. 

*The  ROP  color  spots  won’t  all  fit  on  this  map! 

Advertisers  now  sell  with  ROP  color  in  96  of  New  England's 
105  daily  newspapers,  with  full  color  available  in  59, 
and  preprinted  inserts  accepted  almost  universally. 


Advertising  gets  results  in  these  leading  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 

St.  Albans  Messenger  (E) 

Vermont  Sunday  News  (S) 


MASSACHUSETTS 
Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Local 

National 

Louisville 

Courier- 
Journal-m  . 

911,068 

971,637 

299,033 

94,325 

111,659 

2,400 

Courier-Journal  ft 
Times-S  . 

Madisonville 

The  Messinger- 
e,sat.,m  . 

270,284 

1,232 

Maysville 

Ledger- 

Independent-m 

73,920 

8,000 

Paducah 

Sun- 

Oemocrat-e  . . . 

1,008,658 

38,808 

Somerset 
Commonwealth- 
Journal-e  . 

45,920 

6,000 

LOUISIANA 


News-eS  . 

. .  570,409 

— 

Monroe 

World-m  . 

. .  800,492 

43,813 

News-Star-e  ... 

..  782,184 

43,813 

World-S  . 

..  .214,673 

1,204 

Opelousas 
World*e  . 

58,002 

1,624 

World-S  . 

62,356 

— 

MAINE 

Augusts 


Kennebec 


Journal-m  . 

94,801 

1,000 

Bangor 

News-m  . 

442,331 

70,777 

Biddeford-Saco 
Journal-e  . 

210,700 

_ 

Brunswick 

Times  Record-e  . 

25,242 

1,484 

Lewiston 

Sun  ft 

Journal-mfte  . . 

591.290 

49,077 

Portland 

Press 

Herald-m  . 

372,221 

101,021 

Express-e 

372,221 

101,021 

Maine  Sunday 
Telegram-S  ... 

133,983 

4,816 

MARYLAND 


Hagerstown 


Herald-m  . 

499,275 

16,544 

Mail-e  . 

499,275 

16,544 

MASSACHUSETTS 

Athol 

News-e  . 

Brockton 

44,562 

875 

Enterprise^e  .... 
Fall  River 

331,270 

43,930 

Herald  News-e  . . 
Gardner 

126,811 

42,787 

News-e  . 

Greenfiield 

40,810 

— 

Recorder-e  . 

Lawrence 

Eagle- 

133.762 

2.400 

Tribune-e  _ 

New  Bedford 
Standard- 

.  930,887 

87,360 

Times-e  . 

Standard- 

105,557 

43,871 

Times-S  . 

29,768 

— 

(Continued  from  page  42) 

Local  National 


North  Adams 
Transcript-e  . 

I39,I60» 

, 

Salem 

News-e  . 

84,137 

37,558 

Waltham 

News>Tribune-e 

25,256 

27.048 

MICHIGAN 

Alpena 

News-e  . 

201,068 

5,558 

Bad  Axe 

Huron  Tribune-e  . 

137,186 

Benton  Harbor/St.  Joseph 

News  Palladium/ 
Herald 

Press-e  . 

328.412 

81,900 

Cadillac 

News-e  . 

26,127 

13,213 

Escanaba 

Press-e, sat., m  . . . 

58,800 

9.408 

Flint 

Journal>e . 

824,936 

194,712 

JournaUS  . 

151,634 

2,461 

Grand  Haven 
Tribune-e  . 

169,736 

7,910 

Iron  Mountain 
News-e  . 

17,000 

8,000 

Manistee 

News- 

Advocate-e  . . . 

23,548 

2,534 

Monroe 

News-e  . 

151,206 

32,908 

Muskegon 
Chronicle-eS  . . 

513,793 

127,894 

Owosso 

Argus  Press-e  ... 

112,791 

5,812 

Petosky 

News 

Review-e  . 

61,922 

Pontiac 

Oakland 

Press-e  . 

832,314 

81,703 

Port  Huron 

Times 

Herald-eS  . 

651,014 

73,010 

Saginaw 

News-e 

516,852 

98,350 

News-S  . 

228,620 

7,952 

MINNESOTA 

Bemidji 

Pioneer-e  . 

....  519 

4,137 

Hibbing 

Tribune-e  . 

52,160 

33,224 

Tribune-S  . 

17,640 

8,400 

International  Falls 
Journal-e  . 

14,200 

6,700 

Mankato 

Free  Press-e  _ 

690,620 

30,058 

New  Ulm 

Journal-e  . 

940,506 

3,612 

Red  Wing 
Republican 
Eagle-e  . 

81,774 

4,540 

Rochester 

Post- 

Bulletin-e  . 

809,984 

86,352 

St.  Cloud 

Times-e  . 

709,772 

39,381 

Minneapolis 
Tribune-m  . . 

.  651,665 

366,223 

Star-e  . 

,  2,719,998 

454.21 4 

Tribune-S  . 

.  2,266,115 

59,328 

Local  National 
MISSISSIPPI 

Bilo«!/Gulfport 
South  Mississippi 


Sun-m  . 

379,645 

14,871 

Herald-e  . 

Sun- 

1,096,270 

25,857 

Herald-S  . 

Cleveland 

Bolivar 

252,917 

Commercial-e 

Corinth 

2,352 

2.408 

Corinthian-e  .  . . 
Pascagoula 
Mississippi 

183,000 

5,000 

Press-e  . . . 

Mississippi  Press 

401.719 

55,675 

Register-S  . . . . 
Starkville 

140,081 

5,075 

News-m  . 

36,120 

7,224 

MISSOURI 

Cape  Girardeau 

Southeast 

Mi$sourian-eS  . 
Carthage 

1,239,644 

24,371 

Press-e  . 

Columbia 

491,988 

2,016 

Missourian-mS 
Flat  River 

250,432 

Journal-e  . 

Hannibal 

218,493 

1,992 

Courier  Post-e  . 
Jefferson  City 
Capital  News-m 
Post 

65,016 

98,714 

Tribune-e  . 

News  ft 

575,358 

9,306 

Tribune  . 

Joplin 

99,946 

Globe-mS  . 

Kirksville 

Express  ft 

576,688 

66,282 

News-eS  . 

Macon 

Chronicle- 

489,216 

4,704 

Herald-e  . 

Mexico 

71.424 

— 

Ledger-e  . 

Neosho 

220,000 

— 

News-e  . . 

Nevada 

323,862 

8,626 

Maid-e  . 

53,438 

4,858 

Herald-S  . 

Poplar  Bluff 
American 

28,224 

Republic-e  . . . 
St.  Joseph 

532,360 

7,854 

Gazette-m  . 

258,643 

40,491 

News- Press-e  . . . 

325,066 

35,455 

News-Press-S  ... 
Sedalia 

123,431 

1,204 

Capital-m  . 

496,790 

12,810 

Democrat-e  . . . . 

496,790 

12,810 

Democrat-S  _ 

Sikeston 

99.196 

8,560 

Standard-e  . . . . 
Springfield 

458,794 

2,380 

News-m  . 

Leader-Press-e  . 
News  ft 

1,083,229 

81,744 

Leader-S  . 

West  Plains 

231,994 

4,408 

Qu!ll-e  . 

98,168 

15.750 

MONTANA 

Great  Falls 

Tribune-m  . 

.  1,584,300 

38,604 

Tribune-S  . 

Hamilton 

155,587 

9,952 

Republic-e  _ 

Missoula 

84,672 

In  Local 

Missoulian-mS 

175,056 

57,600 

Local  National 


NEBRASKA 

Columbus 

Telegram-e 

.  714,000 

14,501 

Fremont 

Tribune-e  ... 

290,388 

7,910 

Grand  Island 
Independente- 

.  3.081.246 

23,464 

Hastings 

Tribune-e 

843,906 

21,028 

Hold'-ege 

Citiien-e  . 

7,000 

Kearney 

Hub-e  . 

1,223,040 

28,224 

Lincoln 

Journal-Star-dS 

.  2,540,111 

98,434 

McCook 

Gaiette-e  . 

.  522.648 

12,040 

Nebraska  City 
News-Press-e 

278,782 

Norfolk 

News-e  . 

.  424,774 

14,364 

North  Platte 
Telegraph- 
e,sat.,m  . 

625,877 

7,140 

Omaha 

World-Herald 

All  Day  . 

.  3,083,808 

275,464 

World- 

Herald-S  . 

859,404 

26,558 

Scottsbiuff 

Star 

Herald-mS 

396,872 

20.888 

NEVADA 

Fallon 

Eagle- 

Standard-e  . . . 

14.616 

Las  Vegas 

Review 

Journal-eS  .  . 

.  2,564,002 

73,184 

NEW  HAMPSHHIRE 

Keene 

Sentinel-e  . 

68,334 

8,330 

Nashua 

Telegraph-e  _ 

125,524 

59,885 

NEW 

JERSEY 

Camden 

Courier-Post-e 

. .  1,197,830 

102,711 

Dover 

Advance*e  _ _ 

125,354 

23,356 

Long  Branch 
Record-m  . 

..  2,170,371 

117,707 

New  Brunswick 
Home  News-eS 

504,741 

97,430 

Passaic 

Herald-News-e 

413,399 

114,838 

Paterson 

News-mfte  . . . . 

151.367 

353,185 

Salem 

Today's 
Sunbeam-m  . 

120,400 

7,224 

Vineland 

Times 

Journal-e  .  . 

. .  301,182 

3,346 

Willing  boro 

Burlington  County 

Times-e  . 

.  686,763 

31,206 

NEW 

MEXICO 

Alamogordo 
News-e  . 

101,136 

N  ews-S  . 

14,112 

— 

Albuquerque 
JournaUm  . 

..  1,683,020 

95,751 

Tribune-e  . 

..  1,683,020 

80,894 

Journal-S  . 

225,526 

4.SI5 

Hobbs 

News-Sun-e  . . . 

..  716,198 

— 

(Continued  on  page  45) 

WHATEVER  YOU  ARE  SELLING . . . 

IT  SELLS  FASTER  IN  COLOR . . . 

The  readers  of  the  Clean  Times  Herald  respond  to  crisp, 
color  advertising  in  the  area's  fastest  grovuing  newspaper. 

Over  25,000  circulation  in  Southwestern  New  York  and 
Northwestern  Penna. 

Member  Of  The  Southern  Tier  Newspaper  Group 

TIMES  1  HERALD 

ESTABLISHED  1860  CLEAN.  NEW  YORK 


RepfE'sented  Noiionolly 
by  Mothews  Shannon  &  Cullen  Inc 
with  oftices  in  New  York  •  Boston  • 
Detroit  •  Chicago  •  Philodelphio  • 
Pittsburgh  •  Atlanto  •  Clevelond  • 
Syracuse  •  Charlotte 


Your  Products  Sell 
with  COLOR  in 
The  Daily  Record 

Wooster,  Ohio 
Serving  26,200  families  daily. 
Line  Rote  25< 

Color  $50  per  color 
(offset) 

Evenings  ex.  Sundays 
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Las  Cruces 

Local 

National 

Sun-News-eS  ... 
Roswell 

.  564,480 

16,128 

Record-eS  . 

346,598 

14,385 

NEW 

Amsterdam 

YORK 

Recorder-e  . 

Batdvia 

57,438 

3,408 

News-e  . 

Cortland 

Cortland 

28,294 

Standard-e  ... 
Elmira 

Star-Gazette 

348,908 

■ 

All  Day  . 

995,036 

74,018 

Telegram-S  _ 

Ithaca 

125,454 

7,966 

Journai*e  . 

Kingston 

370,510 

11,186 

Freeman-e  . 

165,970 

17,200 

Freeman-S  . 

Mamaroneck 

40,383 

— 

Times-e  . 

Mount  Vernon 

81,998 

139,314 

Argus-e  . 

New  Rochelle 
Standard- 

82,992 

106,932 

Star-e  . 

North  Tonawanda 

86,170 

139,314 

News-e  . 

Nyack 

370,650 

15,302 

Journal-News-e 

484,302 

122,108 

Journal-News-S 

30,268 

-- 

Olean 
Times 

Herald-e  .  285,761 

Oneida 

Dispatch-e  .  345,688 

Oneonta 

Star-m  .  196,000 

Ossining 

Citizen 

Register-e  . _  83,720 

Port  Cnester 

Item-e  .  88,158 

Poughkeepsie 

Journal-e  .  236,939'/2 

Journal-S  .  179,700'A 

Rome 

Sentinel-e  .  575,869 

Saratoga  Springs 

Saratogian-e  _  197,918 

Saratogian-S  _  46,284 

Schenectady 

Gaiette-m  .  773,540 

Tarrytown 

News-e  .  80,276 

Utica 

Press-e  .  493,458 

Observer- 

Dispatch-e  _ 

Observer- 

Dispatch-S  _ 

Watertown 
Watertown  Daily 

Times-e  . 

White  Plains 
Reporter 

Dispatch-e  _ 

Yonkers 
Herald 

Statesman-e  ... 


440,650 

87,430 


128,058 


93,674 

NORTH  CAROLINA 

Asheville 

Citiien-m  .  728,238 

Times-e  .  750,050 

Citiien-Times-S  .  354,522 

Burlington 

Times-News-e  ...  47,595 

Durham 

Herald/Sun-meS  1,074,821 
Goldsboro 

News-Argus-e  ...  187,943 

News-Argus-S  .  151,025 

Greenville 

Reflector-e  .  117,180 

Reflector-S  .  83,482 

Henderson 

Dispatch-e  .  240,800 

Jacksonville 

News-e  .  963,536 

Kannapolis 

Independent-eS  .  314,839 

Lumberton 

Robesonian-eS  ..  216,972 

Salisbury 

Post-eS  .  419,412 

Wilson 

Times-e  .  293,034 


16,410 

302,302 

7,224 

139,314 

139,314 

36,358 

8,288 

10,408 

9,702 

123,793 

139,314 

91,714 

109,732 

9,464 

21,248 

140,308 

106,932 


(Contimied  from  page  44) 

Local  National 

OHIO 


Alliance 
Review-e  . 

Ashland 

Times- 

Gazette-e 


23,520 


1 12,624 


Bowling  Green 
Sentinel- 

Tribune-e  .  47,740 

Cambridge 
Jeffersonian-e 


Delaware 

Gazette-e 


203,840 

41,832 


45,234 

42,896 

13,818 

1,104 

88,162 

17,876 

1,000 

9,380 

4,000 
In  Local 
2,700 


3,626 

1,428 

21,216 

9,268 

90,311 

29,428 


2,000 

1,000 

16,408 

980 


Grant's  Pass 

Courier-e  . . 

Medford 

Mai| 

Tribune-m  . 

Mail 

Tribune-S  . 

Ontario 

Argus  Observer- 

e, ex, sat . 

Pendleton 

East 

Oregonian-e  . 
Roseburq 
News-Review-e  . . 
Salem 
Oregon 

Statesman-mS  . 
Capital 

Journal-e  . 


Enid 

News/ 

Eagle-meS  _  687,036 

Miami 

News- 

Record-eS  ....  641,074 

Norman 

Transcript-e  .  424,060 

Transcript-S  .  9,211 

Oklahoma  City 
Oklahoman-m  . . .  2,254,499 

Times-e  .  2,068,451 

Oklahoman-S  ...  1,117,145 
Sapulpa 

Herald-e  .  327,488 

Herald-S  .  163,744 


NORTH  DAKOTA 

Bismarck 

Tribune-e  .  81,004 

Breckenridge 
Breckenridge- 
Wahpeton 

News-e  .  510,930 

Fargo 
Forum- 

All  Day-S  .  1,204,372 

Grand  Forks 

Herald-eS  .  976,150 
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OREGON 

Albany 

Democrat- 

Herald-e  ....  1,000,825 
Bend 

Bulletin-e  .  857,738 

Eugene 

Register- 

Guard-eS  .  1,928,906 


Local 

National 

Local 

National 

Pawtucket 

464,800 

23,800 

Times-e  . 

...  21,788 

8,000 

SOUTH 

CAROLINA 

937,342 

16,968 

Florence 

News-mS  _ 

. . .  567,364 

32,114 

317,240 

Greenwood 

Index- 

Journal-e 

. ..  184.380 

20,186 

309,340 

5,800 

Greenville 

News-m  . 

...  911,960 

139,322 

Piedmont-e 

. . .  879,788 

139,322 

544,404 

20,573 

News-S 

. . .  250,936 

12,503 

Sumter 

755,440 

36,092 

Item-e  . 

. ..  151,606 

3,290 

Elyria 

Chronicle- 

Telegram-e  ..  1,026,809  12,647 

Chronicle- 

Telegram-S  ...  436,282  7,840 

Fairborn 

Herald-e  .  750,000  — 

Fremont 

News- 

Messenger-e  . .  262,220  10,528 

Gallon 

Inquirer-e  . .  36,491  — 

Hillsboro 

Press  Gazette-e  .  18,000  1,800 

Ironton 

Tribune-eS  .  52,440  — 

Kenton 

Times-e  .  108,024  6,020 

Mansfield 

News 

Journal-e  .  419,986  33,936 

News 

Journal-S  .  237,300  2,520 

Marietta 

Times-e  .  1,455,531  4,956 

Massillon 

Independent-e  ..  194,901  12,835 

Newark 

Advocate-e  .  955,346  10,766 

Niles 

Times-e  .  168,770  — 

Sandusky 

Register-e  .  332,990  18,564 

Upper  Sandusky 

Chief-Union-e  ...  47,040  2,016 

Urbana 

Citizen-e  .  36,106  — 

Warren 

Tribune 

Chronicle-e  ...  1,035,692  38,772 

Wooster 

Record-e  .  65,000  5,000 

Xenia 

Gazette-e  .  37,492  5,957 


OKLAHOMA 

Ada 

News-e  .  150,066 

News-S  .  114,184 

Duncan 

Banner-eS  .  189,434 

Durant 

Democrat-e  .  417,387  — 

Democrat-S  .  208,693 

El  Reno 


1,675,372  118,707 

1,584,468  106,509 


PENNSYLVANIA 

Allentown 

Call-m  .  1,059,030  60,102 

Chronicle-e  .  1,048,824  56,854 

Call- 

Chronlcle-S  ...  319.774  4,424 

NOTE:  6-column  format 
Altoona 

Mirror-e  .  465,612  53,347 

Beaver 

Beaver  County 

Times-e  .  419,902  19,593 

Beaver  Falls 
News- 

Tribune-e  .  65,884  15,179 

Bethlehem 

Globe-Times-e  .  .  580,440  9,877 

Carlisle 

Sentinel-e  .  129,696  93,016 

Chester 
Del.  Co. 

Times-e  .  262,653  16,638 

Carry 

Journal-e  .  26,460  — 

Danville 

News-e  .  56,423'/2  33,712 

Elwood  City 

Ledger-e  .  55,384  — 

Greenville 

Record 

Argus-e  .  129,507  — 

Harrisburg 

Patriot/ 

News-meS  ...  1,075,581  135,355 

Huntingdon 

News-e  . .  229,180  8,400 

Indiana 

Gazette-e  .  485,576  9,632 

Jeannette 

News- 

Dispatch-e  ....  8,232  17,241 

Lancaster 
Intelligencer- 
Journal-m/ 

New  Era-e  ....  1,117  260  117,471 

Sunday  News-S  . .  699,023  32,758 

Lansdale 
No  Penn. 

Reporter-e  _  428,316  — 

Lebanon 


603,106 

18,652 

292,824 

1,932 

290,892 

17,616 

831,026 

311,206 

95,032 

1,232 

875,998 

8,600 

257,404 

33,792 

6,300 

News-e  . 

Lock  Haven 

810,124 

32,487 

Express-e  . 

Milton 

78,918 

4,000 

12,474 

standard-e  . 

New  Castle 

54,180 

600 

News-e  . 

Norristown 

173,180 

6,363 

- 

Times  Herald-e  . 
St.  Marys 

692,406 

9,488 

Local 

Press-e  . 

Scranton 

7,056 

588 

Times-e  . 

500,115 

77,169 

35,280 

Times-  . 

Stroudsburg 

Pocono 

38,409 

4,499 

Record-m  . 

543,242 

3,352 

5,320 

906 

187,830 

169,914 

90,329 


5,187 

2,352 

130,116 


Tarentum-New  Kensington-Vandergrift 
Valley  News 

Dispatch-e  ...  430,613 

Titusville 
Herald-m 
Towanda 

Review-m  .  258,356 

Washington 
Observer-Reporter- 

All  Day  . 

Wilkes-Barre 
Times-Leader 
News/ Record- 

All  Day  . 

Williamsport 
Sun-Gazette-e  . . . 

York 

Record-m  .  166,072 


SOUTH  DAKOTA 

Aberdeen 
American 
News-eS 
Brookings 

Register-e  .  292,824 

Huron 

Plainsman-eS 
Sioux  Falls 
Argus-Leader-e 
Argus-Leader-S 
Watertown 
Public 
Opinion-e 
Yankton 
Press  & 

Dakotan-e 


TENNESSEE 

Chattanooga 

News-Free 

Press-e  .  2,285,748  56,030 

News- Free 

Pre$s-S  .  563,472  1,200 

Clarksville 

LeaL 

Chronicle-eS  ..  447,961  1,344 

NOTE;  March  thru  December  only. 
Dyersburg 

State  Gazette-e  .  81,592  3,780 

Greeneville 

Sun-e  .  420,000  4,006 

Jackson 

Sun-e  .  763,707  19,632 

Kingsport 

Times  News-meS  739,480  13,412 

Knoxville 

Journal-m  .  733,964  73,707 

News- 

Sent!nel-e  ....  1,224,041  74,707 

News- 

Sentinel-S  ....  464,632  7,625 

Morristown 
Citizen 

Tribune-e  .  1,239,638  In  Local 

Citizen 

Tribune-S  .  427,493  In  Local 

Paris 

Post 

Intelligencer-e  23,204  — 

Shelbyville 

Times-Gazette  ...  61,138  604 

TEXAS 

Athens 

Review-e  .  81,928  9,324 

Beaumont 
Enterprise/ 

Journal-meS  . .  — 

Brownsville 

Herald-eS  . .  888,650 

Corpus  Christ! 

Caller- 
Times-meS 
Denton 
Record- 

Chronicle-e  . . .  284,564 

Record- 

Chronicle-S  ...  55,496 

El  Paso 


44,866 
73,220 

1,642,494  100,218 

29,185 
11,178 


7,938 

— 

Times-m  . 

.  2,152,444 

49,868 

258,356 

1,960 

Herald-Post-o  .. 
Times-S  . 

.  2.025,436 
746,718 

47,404 

2,352 

283,416 

19,516 

Freeport 

Brazosport 
Fact$-eS  . 

.  368,214 

23,520 

247,191 

60,921 

Harlingen 

Valley  Star-m  . 
Jacksonville 
Progress-e  . 

.  445,144 

.  919,104 

86,524 

278,460 

44,180 

Kilgore 

News  Herald-e  . 

48,160 

166,072 

31,640 

News  Herald-S  . 
Killeen 

110,768 

802 

RHODE  ISLAND 

Newport 

News-e .  30,589 


Herald-m  . .  778,512 

Lubbock 

Avalanche- 

Journal-meS  . .  2,472,666 


101,136 


6,000 


(Continued  on  page  46) 
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Submitted  by  Publishers 


Local 

National 

Midland 

Reporter- 
Telegram**  . 

1,294,832 

30,114 

Reporter- 

T#l#gram-S 

440,132 

1,204 

Nacogdoches 

282,240 

Sentinel-e  . 

87,340 

Sentinei-$  . . 

Palestine 

11,740 

Herald 

Press-e  . 

Herald 

48,888 

- 

Press-S  ... 

14,290 

— 

Pecos 

Pecos 

Enterprise-e 

93,100 

— 

Plainview 

Heralde  . 

111,300 

2,400 

Herald-S  . 

140,900 

— 

Port  Arthur 

News-eS 

Texas  City 

847,588 

14,808 

4,305 

Vernon 

Record-eS  . 

*81,448 

*  Daily  &  Sun  combined 

UTAH 

Salt  Lake  City 

Tribune-m  . 

2,483,029 

109,493 

Deseret  News-e  . 

2,483,029 

79,023 

Tribune-S  . 

1 ,028  493 

50,484 

VERMONT 

Newport 

Express-e  .  . 

Rutland 

41,782 

1,875 

Herald-m  . . 

74,720 

28,288 

White  River  Jct>-Lebanon  and 

Hanover,  N.H. 

Valley  News-e 

80,087 

13,400 

VIRGINIA 

Bristol 

Herald-Courier/ 

Virginia 

Tennessean-me$ 

434,800 

78,540 

Norfolk 

Virginian- 

Ptiot-m  , . 

1,880,325 

143,000 

Ledger-Star-e 

Virginian- 

1,148,815 

132,94? 

Pilot-S  . 

1,747,470 

300,999 

(Continued  from  pope  45) 

Local  National 


Covington 

Covington 


Virginian-e 

Culpeper 

Star- 

11,544 

Exponent-m 
Fredericksburg 
Free  Lance- 

144,424 

Star-e  . 

Harrisonburg 

1,020,585 

7,102 

News-Record-m 

Staunton 

Leader-e, 

News- 

243,454 

Leader-S 

449,810 

— 

WASHINGTON 

Bremerton 

Sun-e  . 

Centralia 

714,450 

54,238 

Chronicle-e  . 
Ellensburg 

372,410 

15,134 

Record-e 

Longview 

.  1,000,000 

215,000 

News-e  . 

Olympia 

.  2,249,722 

1,512 

Olympian-e 

412,844 

44,77» 

Pasco  Kennewick 
TriCity 

and  Richland 

Herald-e  ... 
Port  Angeles 

. .  2,084,714 

Sl,88t 

News-e$  . 

Spokane 

Spokesman- 

443,708 

10,472 

Review-m 

523,803 

93,144 

Chronicle-e 

Spokesman- 

404,014 

90,535 

Review-S 

Tacoma 

News 

507,340 

94,191 

Tribune-e 

4,711,472 

587,144 

Ledger-S  . . 
Vancouver 

.13,044,304 

2,132,928 

Columbian-e 

.  2,194,920 

77,334 

Columbian-S 
Walla  Walla 
Union 

438,984 

Bulletin-e 

Union 

..  882,210 

59,494 

Bultetin-S 

Yakima 

Herald- 

214,788 

3,484 

Republic-m 

Herald- 

.  1,444,188 

49,810 

Republic-e 

Herald- 

1,444,188 

49,810 

Republic-S 

..  224,128 

5,747 

Local  National 
WEST  VIRGINIA 
Huntington 
Herald- 


Dispatch-m 

297,934 

49,574 

Advertiser-e 

249,744 

42,402 

Herald- 

Adveritser-S 

207,490 

_ 

WISCONSIN 

Appleton.  Neenah-Menasha 

Post- 

Crescent-e  . . 

441,984 

119,848 

Chippawa  Palls 
Herald- 

Telegram-e  . . . 

375,541 

Eau  Claire 

Leader- 

Telegram-e 

412,258 

50,120 

Green  Bay 

Press- 

Gaiette-e  . . 

1,042,284 

11,414 

Press- 

Gazette-S  . 

270,145 

120,089 

Kenosha 

New$-e  . 

781,254 

45,990 

La  Crosse 

Tribune-e 

437,904 

139,348 

Tribune-S 

155,302 

35,488 

Madison 

Wisconsin  State 
Journal-m  .  , . . 

705,530 

57,828 

Capital 

Times-e  .  . . 

705,530 

57,828 

Wisconsin  State 
Journal’S  . 

429,590 

8,101 

Sheboygan 

Press-e  ........ 

582,484 

38,584 

Stevens  Point 
Journal-e  . 

147,434 

17,058 

Superior 

Telegram-e  . 

22,215 

27,044 

Watertown 

Times-e  . 

77,420 

431 

Wausau 

Record- 

Herald-e 

441,054 

39,072 

West  Bend 

News-e 

183,945 

8,904 

WYOMING 

Casper 

Star- 

Tribune-m 

447,142 

29,830 

Rawlins 

Times-m  . 

44,800 

Sheridan 

Press-e  . 

58,504 

_ 

Calgary 
Herafd-a 
Edmonton 
Journal-e  l,i84,9Si 

BRITISH  COLUMBIA 
New  Westminster 

Columbian-e  _  292,222 

Vancouver 

Sun-e  .  928,313 

MANITOBA 

Brandon 

Sun-e  .  251,554 

Winnipeg 

Free  Press-#  .  802,572 

Tribune-e  .  432,142 

NEW  BRUNSWICK 

Moncton 

L'Evang4line-m  42,474 

Times-m  .  337,488 

Transcript-e  .  593,478 

ONTARIO 

Brockville 
Recorder  & 

Times-e  .  .  .  104,703 

Hamilton 

Spectator-e  .  1,539,814 

Kingston 
Whig- 

Standard-m  ... 
Kitchener-Waterloo 
Record- 
e-mon.  to  fri.  .  1.420,503 
North  Bay 

Nugget-e  .  504,247 

Ottawa 

Citiien-e  .  1,137,179 

Journal-e  .  974,407 

Le  Droit-e  .  854,440 

Owen  5ound 

Sun-Times-e  ...  140,414 

St.  Thomas 
Times- 

Journal-e  .  54,819 

Saulte  Ste.  Marie 

Star-e  .  352,904 

Simcoe 

Reformer-e .  137,055 

Stratford 

Herald-e  .  178,857 

Windsor 

Star-e  .  1,314,844 


Local 
ALBERTA 
.  1,458,034 


National 


541,357 

449,343 


112,595 

450,953 


71,575 


413,408 

299,230 


91,943 

119,345 

119,345 


24,920 

507,444 


410,997  140,904 


418,747 

154,344 

437,483 

402.254 

294,752 

74,050 

87,480 

117,573 

47,443 

81.973 

437,703 


Quebec 
Le  Soie!l-e 


QUEBEC 


1,419,211  553,342 


Publisher-professor 
exchange  plan  starts 

The  Akron  liencon  Journal  and  Ohio 
Wesleyan  University  will  carry  out  the 
first  of  three  experimental  Publisher- 
Professor  Exchange  Programs  in 
March.  Iowa  State  University  and 
Ohio  State  will  carry  out  others  with 
different  publishers  later  this  year. 

The  plan  was  designed  by  a  joint 
committee  of  the  American  Newspaper 
Publishers  As.sociation  and  the  Associa¬ 
tion  for  Education  in  Journalism  in  an 
effort  to  improve  journalism  educa¬ 
tion’s  treatment  of  “management  and 
economic  principles’’  and  to  bring  pub¬ 
lishers  and  educators  closer  together. 

William  A.  Ott,  general  manager  and 
vicepresident  of  the  Beacon  Journal  will 
spend  March  4  and  5  at  Ohio  Wesleyan, 
speaking  to  journalism  classes,  observ¬ 
ing  the  student  newspaper’s  operations 
and  chatting  informally  with  students 
and  faculty. 

Verne  E.  Edwards,  professor  of  jour- 
nali.sm,  will  spend  two  days  in  the 
Beacon  Journal's  offices  later  in  March. 

Ott,  an  honor  journalism  graduate 
of  the  University  of  Georgia,  has  been 
with  the  Beacon  Journal  since  1971. 
Previously,  he  w’orked  with  the  Macon 
(Ga.)  Telegraph  for  21  years,  the  last 
12  as  editor.  He  started  in  newspaper- 


ing,  while  still  in  high  school,  on  the 
Moutrie  Obtferver,  working  his  way  to 
city  editor  before  entering  military 
service  and  serving  in  Korea. 

Edwards,  who  has  taught  at  Ohio 
Wesleyan  for  two  decades,  has  worked 
for  the  Detroit  Free  Prens,  Toledo 
Blade,  Milwaukee  Journal,  Buffalo 
Evening  \ews,  and  other  newspapers. 
• 

Two  more  newspapers 
switch-over  to  six 

The  St.  Paul  (Minn.)  Diapatch  and 
Pioneer  Prexn  and  the  Fort  Lauderdale 
(Fla.)  \ews  and  Sun-Sentinel  have  an¬ 
nounced  plans  to  changeover  to  a  six- 
column  format  in  May. 

The  St.  Paul  pajfers,  which  have  set 
a  firm  date  of  May  i>  for  the  new  for¬ 
mat,  is  converting  to  a  5fi-inch  web.  All 
the  mechanical  work  is  being  done  by 
their  own  machinists. 

Gore  Newspapers  Co.  said  the  Ft. 
Lauderdale  papers  will  convert  to  the 
f)  column  format  “in  early  May”. 

• 

Patriotic  newsracks 

To  help  promote  the  Bicentennial  in 
the  city  of  Lake  City,  Fla.  and  Colum¬ 
bia  County,  the  Lake  City  Reporter 
has  ordered  newsracks  painted  red, 
white  and  blue. 

EDITOR 


Slow  but  sure 

Many  newspapers  have  “First  Baby 
of  the  Year”  i)romotions  but  the 
(iuthrie  (Okla.)  Daily  Leader  had  one 
and  the  youngster  didn’t  arrive  until 
March  4 — surely  setting  some  sort  of 
a  record.  Guthrie  has  only  one  baby¬ 
delivering  doctor  and  the  hospital  ob¬ 
stetrical  ward  has  been  inactive  for 
some  time. 

• 

Mother’s  Day  section 

.A  ten-i)age  tabloid  special  edition, 
“Mother’s  Day  Gift  Guide  ’75,”  will 
be  going  to  subscribers  of  the  Stamps- 
Conhaim  Newsi)aper  Advertising  Serv¬ 
ice  with  the  May  issue  of  the  service. 
The  supplement  is  geared  to  newspaper 
promotions  for  Mother’s  Day,  which  is 
May  11th. 

• 

Ad  discount  offered 

A  combination  discount  of  18%  is 
available  to  advertisers  who  run  a  min¬ 
imum  of  a  half  })age  in  both  Family 
(Veekly  and  Ladies’  Home  Journal,  pub¬ 
lished  by  Downe  Publishing  Inc.  The 
ads  which  must  not  l)e  identical,  have 
to  run  during  the  same  or  contiguous 
months.  All  other  discounts  are  not 
applicable. 

PUBLISHER  for  March  29,  1975 


46 


Retail  color 

(Contmucd  from  page  11) 


full  page  ads.  And  each  week  those 
packages  also  include  color  advertising. 

“Small  stores  don’t  get  color  because 
their  local  newspapers  aren’t  equipped 
for  it,’’  Boynton  said.  “Instead  we  of¬ 
fer  them  color  circulars  as  preprinted 
inserts.’’ 

Rut  he  added  whei-e  color  is  being 
used,  it  works.  Of  course,  Boynton  said, 
“It  depends  on  the  merchandise  you’re 
offering.’’  Color  advertising  works  well 
with  men’s  and  women’s  sportswear 
and  women’s  shoes,  he’s  found.  But  it 
certainly  wouldn’t  be  appropriate  for 
hardgoods,  underwear  or  white  sales, 
he  explained. 

Breath  of  spring 

Lucas  said  a  recent  color  advertising 
campaign  produced  results  that  were 
“like  a  breath  of  spring.”  The  cam¬ 
paign  offered  items  at  regular  prices 
with  color  ads  to  attract  attention.  “We 
sold  great  quantities  of  the  items  of¬ 
fered.  And  it’s  triggered  demand  for 
more  of  the  same  (color  ads),”  he  said. 

The  ad  manager  found  this  particu¬ 
larly  good  news  since  price-item  promo¬ 
tions  had  become  so  common  with  the 
current  economy. 

Lucas  finds  though  that  Penney’s 
stores  prefer  preprint  because  of  the 
quality  controls  offered  with  roto¬ 
gravure  or  offset.  Yet  he  offers  the 
stores  both. 

Right  now  Penney’s  is  promoting  the 
idea  of  a  color  weekend  section,  known 
as  an  “impact  advertising  section” 
which  the  company  has  found  produces 
good  results. 

Concerning  Sears  Roebuck’s  recent 
tests,  using  all  television,  Lucas  said  he 
was  surprised.  Yet  he  added,  “Newspa¬ 
pers  have  been  and  always  will  be  the 
backbone  of  our  advertising.  We  use 
television  and  we’re  using  more  of  it. 
But  usually  it’s  just  to  extend  the  reach 
of  our  trading  area.”  Last  year,  Pen¬ 
ney’s  sold  just  under  $7  billion  worth 
of  goods. 


New  color  user 

A  new  concern,  Kennedy  &  Cohen 
which  is  based  in  Miami,  Fla.,  finds 
spot  color  brings  the  company’s  20  dif¬ 
ferent  stores  a  uniformity  that’s  easily 
recognizable  to  the  newspaper  reader. 

Lee  Kuller,  vicepresident  and  adver¬ 
tising  manager,  said  the  store  has  al¬ 
ways  been  “a  firm  believer  that  color 
advertising  attracts.”  The  store — 
founded  in  1966 — just  recently  hit  the 
$100  million  mark  in  sales  of  hard 
goods  and  appliances. 

Operating  “everywhere  but  New 
York  and  the  West,”  Kennedy  &  Cohen 
plans  to  open  several  smaller  stores 
this  summer. 

Using  the  warehouse/showroom  re¬ 
tail  technique,  the  store’s  ads  incor¬ 
porate  ROP  color  in  a  brilliant  red 
which  Kuller  said  gave  the  ads  instant 
recognition  and  consistency. 


The  company  now  places  three  to  four 
ads  in  newspapers  per  week,  all  using 
the  spot  color  technique. 

The  company  until  recently  has  been 
a  firm  believer  in  the  effectiveness  of  | 
advertising  in  color  comics.  But  due  to 
lead  time,  Kennedy  &  Cohen  will  be  i 
dropping  that  phase  of  its  marketing  | 
plans.  ! 

With  newspapers  as  its  umbrella,  | 
Kennedy  &  Cohen  in  its  9-year  history 
has  opted  for  the  omnibus  price-item 
style  of  ads,  Kuller  explained.  “They’re  i 
designed  to  be  easily  read  and  well  or-  | 
ganized.  And  we  find  that  the  use  of  | 
color  helps  to  both  clarify  and  dec-  | 
orate.” 

“We’ve  found  that  color  advertising 
does  have  an  important  effect  on  sales. 
We  can  spot  a  difference,”  he  said. 
“Now  we  save  our  color  for  a  weekend  j 
impact.” 

And  it  seems  clear  that  impact  has  j 
helped  generate  the  in-store  traffic  that 
has  made  Kennedy  &  Cohen  a  fast 
growing  retail  concern  in  less  than  a  ^ 
decade.  i 

A  store  need  not  be  a  large  chain 
with  high-powered  advertising  to  score 
sales  success.  Rradner’s  Department 
Store  in  Olean,  N.Y.,  found  this  out.  | 

Using  color  to  announce  a  dress  sale  i 
in  its  20,000  plus  community,  Bradner’s  ' 
utilized  ads  in  the  Olean  Times-Herald.  ' 
In  less  than  a  week,  the  store  sold  1800 
dresses,  an  instant  success  for  a  small 
store  and  another  success  for  color  | 
newspaper  advertising.  i 


Color  and  the 
Call-Chronicle 
sell  ALLENTOWN! 

Try  us  with  color  as  more  advertisers  are 
doing.  In  1974  we  ran  917  color  ads  ...  164 
more  than  in  1973  while  our  color  lineage 
increased  to  1,462,063  lines,  up  309,834. 

CALL-CHRONICLE 

NEWSPAPERS 

ALLENTOWN,  PA. 

Represented  by  Story  &  Kelly-Smith,  Inc. 
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NOT  1  NOT  2 
OVER 


MILLION 

LINES 

(in  fatt,  3,081,246) 

of  local  color 
in  ’74 

•  24%  of  all  local  ad  linage 
in  red,  green,  yellow,  blue 
—all  colors!  Spells 

Nebraska's  Most 
Colorful  Daily! 

(Sranb  JalaiA _ 
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COLOR  MILLIONAIRES 


GENERAL  AND  AUTOMOTIVE  ROP  COLOR  LINAGE 
BY  MEDIA  RECORDS  CLASSIFICATIONS,  1974  VS.  1973 

TOTAL  TOTAL  %  of 

ROP  %  of  EACH  ROP  EACH  %  GAIN 
Classifications  COLOR  CLASS'N  COLOR  CLASS'N  or  LOSS 

GENERAL  LINAGE  TO  TOTAL  LINAGE  TO  TOTAL  1974  vs. 


1974 

1974 

1973 

1973 

1973 

PETS  &  PET  SUPPLIES 

Pet  Foods 

96936 

0.4 

169013 

0.6 

-  42.7 

Pet  &  Pet  Supplies 

— 

— 

4199 

0.0 

-  100.0 

POLITICAL 

119957 

0.5 

70866 

0.2 

+  69.3 

PROFESSIONAL  &  SERVICE 

2408 

0.0 

15296 

0.0 

-  84.3 

PUBLIC  SERVICE  UTIL.  &  COMMUN. 

201807 

0.8 

410180 

1.3 

-  50.8 

PUBLISHING  &  MEDIA 

Books 

10232 

0.0 

27438 

0.1 

-  62.7 

Magazines 

1 1 166 

0.0 

7456 

00 

+  49.8 

Newspapers 

2433 

0.0 

— 

— 

+  + 

Radio  &  TV  Stations 

233539 

0.9 

492055 

1.6 

-  52.5 

REAL  ESTATE 

306968 

1.2 

97102 

0.3 

-  216.1 

SPORTING  &  LEISURE  TIME  EQUIP. 

Sporting  Goods 

41455 

0.2 

60638 

0.2 

-  31.6 

Hobbies,  Toys  &  Games 

3784 

0.0 

2360 

0.0 

+  60.3 

TOBACCO 

Cigars 

7000 

0.0 

— 

— 

+  + 

Cigarettes 

6231130 

23.4 

7782008 

25.0 

-  19.9 

Tobacco  &  Smoking  Accessories 

— 

— 

5025 

0.0 

-  100.0 

TOILETRIES  &  TOILET  GOODS 

Cosmetics,  Make-Up  &  Manicur  Prods. 

8699 

0.0 

9145 

0.0 

-  4.9 

Dental  Supplies  &  Mouthwashes 

4800 

0.0 

19165 

0.1 

-  75.0 

Feminine  Hygienic  Products 

26426 

0.1 

13610 

0.0 

+  94.2 

Men's  Toiletries  &  Hair  Prods. 

850 

0.0 

— 

— 

+  + 

Men's  &  Women's  Shaving  Equip- 

— 

— 

1240 

0.0 

-  100.0 

Perfumes  &  Toilet  Water 

3608 

0.0 

— 

— 

+  + 

Toilet  Soaps,  Bath  Powders  &  Deodor. 

84723 

0.3 

121068 

0.4 

-  30.0 

Women's  Hair  Prods.  &  Treatments 

7272 

0.0 

12459 

0.0 

-  41.6 

Misc.  Toiletries  &  Toilet  Goods 

— 

— 

24472 

0.1 

-  100.0 

TRANSPORTATION 

Airlines 

Domestic 

429017 

1.6 

520029 

1.7 

-  17.5 

International 

208843 

0.8 

1721 10 

0.6 

+  21-3 

Cargo 

216 

0.0 

— 

— 

+  + 

Bus  Lines 

82405 

0.3 

18600 

0.1 

+  343.0 

Steamships 

75716 

0.3 

31552 

0.1 

+  140.0 

Tours  &  Travel  Service 

74514 

0.3 

73514 

0.2 

+  1.4 

Misc.  Transportation 

131 13 

0.0 

241 16 

0.1 

-  45.6 

WEARING  APPAREL 

66517 

0.3 

73334 

0.2 

-  9.3 

GENERAL  NOT  ELSEWHERE 

CLASSIFIED 

431361 

1.6 

278279 

0.9 

+  55.0 

GENERAL  TOTAL 

I920I97I 

72.3 

21934438 

70.4 

-  12.5 

AUTOMOTIVE 

GASOLINE  &  OIL  COMPANIES 

187932 

0.7 

192707 

0.6 

-  2.5 

LEASING  &  RENTALS 

91387 

0.3 

52235 

02 

+  75.0 

PARTS,  ACCESSORIES  &  SUPPLIES 

691 186 

0.3 

76519 

0.2 

-  9.6 

PASSENGER  CARS  (NEW) 

Factory 

1904946 

7.1 

1814300 

5.8 

+  5.0 

Dealer  Association 

581008 

2.2 

1156397 

3.7 

-  49.8 

Local  Dealer 

3638944 

13.7 

4771933 

15  3 

-  23.8 

PASSENGER  CARS  (USED) 

575422 

2.2 

645359 

2.1 

-  10.8 

TRUCKS,  TRAILERS  &  MOBILE  HOMES  273313 

1.0 

442044 

1.4 

-  38.2 

AUTO.  NOT  ELSEWHERE  CLASSIFIED 

1  45400 

0.2 

91545 

0.3 

-  50.4 

AUTOMOTIVE  TOTAL 

7367538 

27.7 

9243039 

29.6 

-  20.3 

GENERAL  &  AUTOMOTIVE  TOTAL 

26569509 

100.0 

31177477 

100.0 

-  14.8 

IMPORTANT  1974  GENERAL  &  AUTOMOTIVE 
ADVERTISERS  USING  ROP  COLOR 


Accounts  Classification  Linage 

Winston  Cigarettes  1,213,984 

Chevrolet  Division  Multi-Cars  Passenger  Cars  ( New)  .  1,049,090 

Marlboro  Cigarettes  941,711 

Ford  Division  Multi-Cars  Passenger  Cars  ( New)  . .  936,141 

Whirlpool  Products  Misc.  Household  Equipment  &  Appliances  785,041 

Salem  Cigarettes  745,905 

Kodak  Products  Cameras,  Photo  Supplies  &  Services  .  630,738 

True  Cigarettes  628,129 

Old  Gold  Cigarettes  579,328 

Dodge  Division  Multi-Cars  Passenger  Cars  ( New)  560,638 

Kool  Cigarettes  471,218 

Dodge  Dart  Passenger  Cars  ( New)  406,334 

Pontiac  Division  Multi-Cars  Passenger  Cars  ( New)  .  402,765 

Carlton  Cigarettes  391,122 

Mazda  Passenger  Cars  ( New)  .  352,620 


(Continued  from  page  39) 


Cleveland  Press — E  . 1,283,954 

West  Palm  Beach  Times — E . 1,268,146 

Macon  Telegraph  &  News — E&S  .  .  1,253,053 

Shreveport  Journal — E  . 1,243,177 

Boston  Globe — M&S . 1,198,121 

Dayton  News — E&S  . 1,192,037 

San  Antonio  News — E . 1,184,711 

Bergen  County  Record — E&S . 1,162,886 

Jacksonville  Journal— E  . 1,162,183 

Buffalo  Courier  Express — M&S . 1,152,525 

Chicago  Sun  Times — M&S  . 1,141,289 

Hartford  Courant — M&S  . 1,113,509 

Boston  Herald  Advertiser — M&S  .  ...  1,098,971 


1974  COLOR 
MULTI-MILLIONAIRES 

Newspapers  publishing 
more  than  2,000,000  lines 
of  ROP  Color  during  1974 

(linage  submitted  by  newspapers 
to  EDITOR  6  PUBLISHER) 


CITY.  NEWSPAPER  &  EDITION  LINAGE 

Omaha  World-Herald — meS  . 4,245,264 

Norfolk  Virginian-Pilot — mS .  4,071,999 

Salt  Lake  City  Tribune — mS  3,871,901 

Oklahoma  City  Oklahoman — mS  3,649,803 

Minneapolis  Tribune — mS . 3,343,331 

Minneapolis  Star — e  . 3,174,212 

Grand  Island  Independent — e  . 3,104,710 

El  Paso  Times — mS  . 2,951,382 

Chattanooga  News-Free  Press — eS  .  2,906,450 

Tucson  Citizen  Star — mS  . 2,785,337 

Salt  Lake  City  Deseret  News — e  .  .  2,762,052 

Vancouver  Columbian — eS . 2,711,240 

Lincoln  Journal  Star — mS . 2,638,545 

Las  Vegas  Review  Journal — eS  . 2,637,186 

Lubbock  Avalanche-Journal — meS  2,617,524 

Rockford  Register  Star 

Republic — eS . 2,364,250 

Long  Branch  Record — m  .  2,288,078 

Longview  News — e  . 2,271,234 

Oklahoma  City  Times — e  . 2,238,365 

Indianapolis  Star — mS . 2,216,479 

Pasco,  Kennewick  &  Richland 
Tri-City  Herald — e  2,138,598 

Van  Nuys  Valley  News  & 

Green  Sheet — mS . 2,086,762 

El  Paso  Herald  Post — e . 2,072,840 

Eugene  Register  Guard — eS  . 2,059,022 

Hamilton  (Ont.)  Spectator — e  .2,047,458 

Cedar  Rapids  Gazette — eS  .  2,026,562 

Albuquerque  Journal — mS  . 2,008,812 


Newspapers  publishing 
more  than  1,000,000  lines  of 
ROP  color  advertising  in  1974 

(linage  submitted  by  newspapers 
to  EDITOR  &  PUBLISHER) 


Calgary  Herald — e  . 1,999,393 

Lafayette  Journal  &  Courier — e  1,986,460 

Fort  Myers  News  Press — mS  1,984,325 

Quebec  Le  Solei!— e  . 1,972,553 

Des  Moines  Register-Tribune — eS  .1,971,756 

Boise  Statesman — mS  . 1,971,578 

Yakima  Herald-Republic — mS  1,967,893 

Lancaster  New  Era  &  News-eS  1,966,512 

Baton  Rouge  Statetimes — e  .  1,908,802 

Anchorage  Times — e  1,884,960 

Kitchener  Waterloo  Record — e  1,839,250 

Rockford  Star — m  . 1,818,306 

Fresno  Bee — mS  .  1,810,872 

Salem  Statesman — mS  . 1,794,079 

Great  Falls  Tribune — mS . 1,788,443 

Knoxville  News-Sentinel — eS  1,771,005 

Midland  Reporter-Telegram — eS  1,766,282 

Albuquerque  Tribune — e . 1,763,914 

Windsor,  Star — e  1,752,569 

Corpus  Christ!  Caller-Times — meS  .1,742,712 

Salem  Capitol  Journal — e  . 1,690,977 


(Continued  on  page  58) 
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Monitor,  feature  article;  Howard  Cov¬ 
ington  and  Polly  Paddock  of  Charlotte 
Observer,  feature  series;  and  Helen 
Carringer  of  Akron  Beacon-Journal, 
editorial. 

First-prize  winners  receive  $250  and 
are  eligible  for  the  $1,000  grand  prize, 
which  will  be  announced  next  month. 


World  Press  Award  to  Carter 


Ovie  Carter,  Chicago  Tribune  i)ho- 
tographer,  will  receive  the  top  award  of 
$2,000  award  in  the  World  Press  Photo 
Contest  April  17  in  Amsterdam  for  his 
picture  “Suffer  Little  Children,”  one  of 
a  Tribune  series,  “The  F'aces  of  Hun- 
ger.” 

The  series  was  made  during  three 
months’  travel  and  investigation  by 
Carter  and  Tribune  reporter  Rill  Mul¬ 
len  of  the  plight  of  starving  people  in 
Africa  and  India.  In  addition  to  Car¬ 
ter’s  individual  first  place,  the  entire 
series  of  ))hotos  was  awarded  second 
prize  in  the  picture  story  division. 

Carter  has  been  with  the  Tribune 
since  1960,  starting  as  a  photo  lab 
employe,  five  months  later  becoming  a 
general  a.ssignment  photographer.  In 
1972  and  1973  he  was  named  Photog¬ 
rapher  of  the  Year  by  the  Illinois 
Press  Photographers  Association.  More 
than  650  photographers  from  41  coun¬ 
tries  submitted  photos  in  the  Stichting 
World  Press  Photo  Holland  Foundation 
contest. 


Education  stories 
win  recognition 

Bert  Shanas,  education  editor  of  the 
\eu’  York  Daily  News  has  won  first 
prize  for  investigative  reporting  on 
large  newspapers  in  the  National  Coun¬ 
cil  for  the  Advancement  of  Education 
Writing  12th  annual  awards  contest. 

Shanas  took  the  prize  for  a  series 
of  articles  pinpointing  waste,  misman¬ 
agement  and  corruption  in  a  Bronx 
school  district  that  resulted  in  the  re¬ 
moval  of  the  district’s  school  board. 

Other  winners  on  large  newspapers 
were  James  Nolan  of  the  Louisville 
Courier-Journal,  breaking  news;  Ste¬ 
phen  Silha  of  the  Christian  Science 


Home  builders  plan 
ad/pr  campaign 

A  localized  public  relations  and  ad¬ 
vertising  campaign  is  being  offered  to 
600  local  and  state  affiliates  of  the  Na¬ 
tional  .Association  of  Home  Builders. 

Scheduled  for  an  .April  launch,  the 
campaign  is  being  organized  to  market 
the  large  inventory  of  unsold  new 
homes  in  .America.  Theme  of  the  cam¬ 
paign  is  “New  Homes  Month — Buy 
Now.” 


American  Dental  Association  announces  its  10th  Annual 


SQENCE  NNRITERS 
AAmj  ©AIPETITION 


Established  to  help  "broaden  and  deepen  the 
public  understanding  of  dental  disease,  dental 
treatment  and  research.” 


In  1974,  Anita  Buie  Lamont,  staff  writer 
for  the  St.  Louis  Globe-Democrat,  and 
Melba  Rabinowitz,  a  freelancer  writing  in 
Children  Today  magazine,  were  awarded 
the  $1,000  first-place  prizes  in  the  com¬ 
petition’s  newspaper  and  magazine  divi¬ 
sions.  Awards  of  Merit  were  presented  to 
four  other  entrants. 


At  top,  Carter's  winning  photograph  made 
in  Kao,  Niger.  Below,  the  photographer 
mingles  with  African  children  in  N'Djamena, 
Chad. 


Anita  Buie  Lamont 
St.  Louis  Globe-Democrat 


The  competition,  which  is  supported  by 
a  grant  from  Lever  Brothers  Co.,  again 
will  offer  $1,000  for  the  best  newspaper 
story  and  $1,000  for  the  best  magazine 
article  on  dentistry. 

Articles  published  between  July  1,  1974, 
and  June  30, 1975,  will  be  eligible  for  con¬ 
sideration.  Deadline  for  submitting  en¬ 
tries  is  August  31,  1975. 


Melba  Rabinowitz 
Children  Today 


1973  First  Place  Winners 

Newspaper 

Pat  Atkinson 

Tulsa,  Okla.,  Daily  World 

Magazine 

Don  A  Schanche 

Today's  Health 


For  more  information,  write: 
American  Dental  Association 
Science  Writers  Award  Committee 
211  E.  Chicago  Avenue 
Chicago,  Illinois  60611 
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Governor  asks  N.J.  publishers 
for  help  in  getting  a  tv  station 


By  Ijenora  Williamson 

While  praisinp  day-to-day  coveraj^e 
by  the  print  media  in  New  Jersey,  Gov¬ 
ernor  Brendan  T.  Byrne  told  the  bllrd 
annual  Newspaper  Institute  of  the  New 
Jersey  Press  Association  in  East 
Brunswick  that  the  State  is  possibly 
“the  most  unfortunate”  of  all  the  states 
in  television  coverage  it  gets. 

The  Governor,  speaking  before  a 
luncheon  meeting  of  the  March  i;i-14 
institute,  said  he  will  challenge  license 
renewals  of  New  York  and  Philadelphia 
television  stiitions  on  grounds  they  are 
not  giving  the  .state  news  coverage  it 
de.serves  and  also  on  grounds  New  Jer¬ 
sey  is  entitled  to  a  commercial  station 
channel.  It  has  none  at  present. 

While  New  Jer.sey  is  fortunate  in 
regards  to  the  print  media,  the  Gover¬ 
nor  said  his  state  is  “dependent”  upon 
and  “in  the  shadow  of  New  York  and 
Philadelphia”  in  respect  to  the  focus  on 
television  screens.  The  newspapers,  he 
said,  i)rovide  “some  of  the  finest,  most 
accurate  coverage  available.” 

In  response  to  a  floor  (luestion.  Gov¬ 
ernor  Byrne  said  his  challenge  to  tele¬ 
vision  is  “more  than  symbolism”  and 
descril)ed  it  as  “])res.sure”  on  televi¬ 
sion’s  obligation  to  cover  the  state  and 
also  as  “a  shot  at  getting  a  station.” 
He  asked  help  from  the  newsi)apers  in 
bringing  the  issue  to  public  attention. 

“Warls  and  all” 

What  he  wants,  said  Byrne,  is  “warts 
and  all”  news  coverage  declaring  that 
points  of  view  from  every  media  would 
make  the  state  “a  better  j)lace  to  be  a 
conscientious  public  official  .  .  . 

“I  don’t  care  what  they  cover;  what 
their  editorial  view])oint  is.  I  think  if 
they  cover  what’s  going  on  we  will  all 
1)0  l>etter  off.” 

New  Jer.sey  currently  has  a  legisla¬ 
tive  commission  investigating  television 
coverage  of  state  affairs,  and  at  a  mid- 
March  hearing  in  Hackensack  former 
Governor  W.  T.  Cahill  said  the  state 
should  have  a  commercial  television 
station.  The  commission  will  have  an¬ 
other  hearing  March  HI  in  Atlantic 
City. 

Journalism  students 

Governor  Byrne,  noting  there  were 
many  New  Jersey  journalism  students 
present  at  the  luncheon,  said  it  was 
“a  great  idea”  to  invite  them  and  ex- 
|)lained  he  had  a  son  on  the  editorial 
staff  of  the  Daih/  Princetonimi  cover¬ 
ing  politics  at  one  time.  But  when 
Byrne  announced  his  candidacy  and  his 
son  missed  the  story,  “They  fired  him.” 

While  basking  in  the  Governor’s 
praise,  NJP.4  .still  awaits  the  upcom¬ 
ing  report  of  the  Center  for  the  Anal¬ 
ysis  of  Public  Issues  in  Princeton  on 
what  the  state’s  newspapers  provide 
for  readers  in  the  way  of  a  daily  diet. 


John  Kolesar,  executive  director  of 
the  center  and  himself  a  former  AP 
newsman  who  has  worked  in  the  state, 
gave  some  inkling  of  what  will  l)e  in 
the  report  he’s  writing  in  the  next 
few  months. 

And  in  the  same  panel  “News  by 
the  Yard,”  NJPA  heard  John  Curley, 
chief  of  the  Washington  Bureau  of 
Gannett,  say  he  hopes  in  the  campaign 
of  1970,  the  newspapers  will  set  eth¬ 
ical  standards  for  paying  the  freight 
of  their  campaign  reporters.  For  too 
long,  newspapers  have  let  politicians 
“pick  up  the  tab,”  Curley  declared. 

Curley  said  it  was  important  that 
newspapers  formulate  a  “clear”  ethics 
policy — “and  if  they  decide  sports  is  a 
little  different,  ok,  but  make  it  clear,” 
he  declared,  in  j)ointing  to  what  he  sug¬ 
gested  might  in  part  amount  to  sports 
subsidization  of  newspaper  operation. 

Curley,  in  looking  at  the  state’s 
newspai)ers,  said  it  was  surprising 
there  was  not  the  premium  on  journal¬ 
ism  and  summer  training.  He  said  that 
checking  of  public  records  was  a  plus 
in  New  Jersey  papers  but  charged  too 
little  follow-up  on  stories  and  a  minus 
in  “overlooking  the  kind  of  stuff”  read¬ 
ers  want. 

Kolesar  said  his  study  is  not  finished 
but  that  a  summary  of  polls  taken 
shows  a  sharp  division  l)etween  the 
way  j)eople  inside  newspapers  and  out¬ 
side  look  at  them.  The  reaction  of  peo¬ 
ple  to  papers  they  read  is  “favorable” 
but  questions  in  general  about  the  press 
get  more  critical  reactions. 

Kolesar  revealed  that  in  the  same 
poll  of  j)eople  in  the  news  and  what 
thev  thought,  the  list  of  what  is  wrong 
parallels  that  of  people  working  in  the 
press  and  terms  the  “irresponsible  re¬ 
porter”  a  major  problem.  He  said  sub¬ 
jects  of  news  “moan”  about  the  “lack 
of  feeling”  for  government,  public  af¬ 
fairs,  and  politicians  in  newspaper 
writing.  In  business  news  there  is  seen 
a  “downright  lack”  of  competence  of 
coverage  in  the  writing,  he  noted. 

Kolesar  said,  “It’s  a  question  of  not 
knowing  enough  to  set  a  story  in  right 
perspective  ...  a  tendency  of  stories  to 
be  written  to  full  limit  of  person  who 
wrote  it.”  He  added  he  would  like  to 
see  stories  “overcovered  and  under¬ 
written.” 

He  cited  a  “tendency  to  trivialize 
stories,”  reminding  the  newspaper  peo¬ 
ple  ])resent  that  when  a  newspaper  di¬ 
rects  a  remark  at  someone,  the  impact 
on  that  person  can  t)e  “incredible.”  He 
was  critical  of  the  full  di.sclosure  stories 
in  that  they  often  come  out  as  “gos¬ 
sipy”,  and  he  said  the  study  shows 
“basic,  tools-of-the-trade  information” 
is  lacking. 

Kole.sar  noted  the  study  shows  about 
two  thirds  of  the  editors  don’t  place  a 
premium  on  hiring  trained  journalism 
students,  and  that  one  great  lack  is 
“good,  precise  in-service  training.” 

EDITOR 


On  the  ethics  side  of  the  study  of 
New  Jersey  papers,  Kolesar  said  he 
does  not  understand  “reluctance”  to 
l)ut  some  codes  in  writing.  He  con¬ 
cluded  that  New  Jersey  paj)ers  today, 
as  compared  with  those  when  he  l^egan 
20  years  ago,  are  “considerably  im- 
|)roved”  with  a  general  level  much 
higher  but  warned,  “There  is  so  much 
room  for  improvement  after  they  are 
improved.” 

“Ethics  revisited” 

Ethics  codes,  unformulated  or  writ¬ 
ten,  occupied  a  major  slice  of  the  pro¬ 
gram  arranged  by  NJPA  news-editorial 
committee  chairman  Robert  E.  Rhcnles, 
executive  editor  of  the  .Vcic  Unoixicick 
Sews.  The  “ethics  revisited”  jianel 
heard  from  one  newspaj)er  still  having 
a  legal  battle  with  The  Newspai)er 
Guild  over  a  code  of  ethics — the  Mad¬ 
ison  (Wise.)  ('a/dtal  Times. 

Managing  editor  Rol)ert  Meloon  toUl 
the  audience  in  New  Jersey  that  his 
paper  is  appealing  to  the  full  board  the 
recent  decision  (E&P,  January  2.o)  of 
NLRB  administrative  law  judge, 
Nancy  M.  Sherman,  on  its  written 
code. 

Meloon  said,  “Our  chances  of  winning 
before  the  full  board  are  probably  not 
very  good.  And  I  don’t  say  this  becau.se 
the  new  chairwoman  is  a  former  Guild 
memlx*!'.  But  the  NLRB  rarely  up.sets 
decisions  of  its  administrative  law 
judges. 

“If  the  ultimate  decision  goes  against 
us,  I  think  we  would  just  withdraw  the 
code  rather  than  submit  it  to  collective 
bargaining.  But  I  am  confident  that  in 
the  long  run  the  right  of  management 
to  protect  its  integrity  and  credibility 
by  adofiting  ethics  codes  will  l)e  ujiheld, 
not  as  a  privilege  under  the  First 
.\mendment  but  a  responsibility  under 
that  amendment.” 

Meloon  said  all  iiapei-s  with  Guilds 
“are  on  notice  that  if  they  try  to 
adopt  ethical  standards  that  mean 
something — rather  than  just  general¬ 
izations — they  will  hear  from  the  Guild 
about  it.” 

Sherman’s  decision  that  newspapers 
seeking  to  adojit  professional  standard 
rules  must  negotiate  them  with  its  em¬ 
ploye  union  supported  the  contention 
of  the  Local  fi4  of  The  News])ai)er 
Guild  in  Madison. 

Meloon  added  “Our  code  is  still  in 
force  because  the  decision  is  merely  a 
recommendation  to  the  full  board.  But 
we  have  decided  that  we  will  not  take 
di.sciplinary  action  until  the  Ixiard  rules 
on  the  appeal.  Until  that  decision  is 
made,  we  intend  to  ])ublish  any  viola¬ 
tions  of  the  code.”  Meloon  said  after¬ 
wards  that  the  newspajjer  had  not  yet 
published  any  violations. 

Participating  in  the  ethics  panel  were 
Regen  Kerney.  assi.stant  to  the  jiub- 
lisher  of  the  Trenton  Keening  Times 
and  publisher  John  T.  Schofield  of  the 
liridgeton  Evening  \eivs.  Kerney  said 
that  “ethics  have  to  start  at  the  top” 
and  suggested  news  executives  and 
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publishers  go  home  and  ask  members  of 
their  staffs  for  ideas  on  an  ethics  code 
and  ask  if  they  would  be  willing  to 
live  with  it — “and  ask  if  you  can  live 
with  that  code,”  he  emphasized.  He 
said  it  is  crucial  that  the  staff  knows 
those  at  the  top  can  live  with  an  ethics 
code  also. 

Schofield,  who  termed  the  problem 
one  of  “internal  management,”  com¬ 
mented  on  a  distinction  between  major 
gifts  and  run  of  the  mill  gifts  in  that 
what  may  be  a  run  of  the  mill  to  an 
editor,  might  be  major  to  a  staffer.  He 
said  his  paper  operates  on  an  unwrit¬ 
ten  rule. 

Carol  Sutton,  managing  editor  of  the 
Louisville  Courier-Journal,  outlined 
briefly  the  development  of  her  prize¬ 
winning  story  on  fashion  press  freebies 
for  an  APME  report  in  1972,  for  the 
awards  banquet  audience.  She  said  that 
the  code  at  Louisville  operates  from  the 
chairman  of  the  board  to  the  obit  writer 
— no  freebies;  no  junkets;  paying  for 
books  reviewed;  avoiding  conflict  of  in¬ 
terest;  no  freelance  work  within  the 
circulation  area;  no  work  for  any  po¬ 
litical  party,  among  standards. 

The  intent,  Sutton  said,  is  to  reas¬ 
sure  the  reader  that  the  paper  is  as 
free  from  outside  influence  as  possible. 
She  said  they  have  gotten  no  testi¬ 
monials  from  readers,  but  believe  there 
is  a  growing  understanding  of  what 
they  are  trying  to  do. 


Lansing  seeks  court 
finding  against  NLRB 

Because  of  possible  liabilities  con¬ 
nected  with  Lansing  (Mich.)  State 
Journal  drivers  (68  days  out  of  work) 
an  NLRB  finding  that  drivers  are  em¬ 
ployes  rather  than  independent  con¬ 
tractors  is  being  appealed  to  a  court. 
The  drivers  were  reinstated  by  the 
newspaper. 

NLRB  administrative  law  judge 
Lowell  Goerlich  found  the  newspaper 
unlawfully  terminated  the  contracts  of 
21  drivers  and  replaced  them  with  as¬ 
sistant  district  managers. 

He  found  the  drivers  were  employes, 
not  independent  contractors,  and  that 
the  company’s  motive  for  replacing 
them  “was  to  thwart  and  scotch  these 
persons’  concerted  activities.” 

The  NLRB  found:  The  respondent 
required  drivers  to  submit  information 
similar  to  an  employe  application;  uni¬ 
laterally  changed  the  drivers’  loading 
times  although  it  resulted  in  inconve¬ 
nience  to  them;  unilaterally  increased 
remuneration  under  the  contracts  to 
accommodate  increa.sed  gasoline  prices 
without  amending  the  contracts;  has 
changed  routes  and  paid  for  waiting 
time  without  amending  the  contract; 
has  unilaterally  added  or  changed  stops 
along  the  routes  and  drivers  have  not 
been  compensated  when  new  stops 
have  been  added ;  has  changed  the 
manifests  at  will. 


Dentsu  to  market 
N.Y.  Times  data 

The  New  York  Times  Information 
Bank  and  the  Dentsu  Corporation  of 
America  have  entered  into  an  agree¬ 
ment  under  which  Dentsu  will  market 
the  Information  Bank  to  United  States 
subsidiaries  of  Japanese  corporations 
and,,  eventually,  to  firms  in  Japan  as 
well. 

Dentsu’s  parent  company  in  Tokyo  is 
the  world’s  largest  advertising  firm. 
Dentsu  is  the  first  Japanese  company 
and  the  first  advertising  agency  to 
subscribe  to  the  bank. 

The  Information  Bank  is  an  on-line, 
time  shared  information  retrieval  sys¬ 
tem  containing  information  from  arti¬ 
cles  in  the  Times  and  about  60  other 
publications.  Articles  in  summary  form, 
also  known  as  abstracts,  appear  when 
summoned  on  video  terminals  in  sub¬ 
scribers’  offices. 

Dentsu  will  offer  the  bank  to  Jap¬ 
anese  companies  in  this  countrj'  in  two 
ways.  Subscribers  may  have  terminals 
installed  in  their  own  offices  or  they 
can  ask  Dentsu  to  conduct  information 
searches  for  them.  Subscribers  with 
their  own  terminals  will  have  access  to 
training  by  Information  Bank  special¬ 
ists  from  The  Times. 

The  Information  Bank,  which  was  de¬ 
veloped  at  The  Times  over  a  six-year 
period  at  a  cost  of  more  than  $6-mil- 
lion,  has  about  70  subscribers. 


King  lets  " 
you  put  a  BIG  press 
in  a  small  space  . . . 


Shown  is  a 
6  unit  Doily  King 
with  4  units 
and  2  roll  stands 
stacked. 


IMPORTANT  1974  NEWSPAPER  ROP  COLOR  ADVERTISERS 


AUTOMOTIVE 

GASOLINE  ft  OIL  COMPANIES 

American  Oil  Co.  . 

Citgo  Oil  Co.  . .  . 

Diamond  Shamrock  Oil  and 

Gas  Co . 

Gulf  Oil  Corp . 

Standard  Oil  Co.  of  Indiana 

LEASING  ft  RENTALS 

Budget  Rent-A-Car  . 

National  Car  Rental  . 

PARTS,  ACCESSORIES  ft  SUPPLIES 
Turtle  Wai  . 

PASSENGER  CARS  (NEW) 

Factory 

Buick  Apollo  . 

Buick  Division  Multi-Cars  . 

Chevrolet  Divis'on  Multi-Cars  .  ■  . 


Dodge  Dart  . 

Dodge  Division  Multi-Car 
Ford  Division  Multi-Cars 


Lincoln  Mercury  Division 

Multi-Cars  . 

Mazda  . 


Oldsmobile  Division  Multi-Cars 


Number  Total 
of  ROP 
Newspapers  Color 
Used  Linage 


Dealer  Association 
Buick  Division  Mu 
Capri  . 


Chrysler  Cordoba 


Chrysler  Plymouth  Division 
Multi-Cars  . 


Dodge  Dart 


Ford  Pinto  . 

Ford  Torino  . 

Lincoln-Mercury  Division 

Multi-Cars  . 

Mercury  Comet  . 

Plymouth  Duster  . 

Plymouth  Fury  . 

Volkswagen  . 

Local  Dealer 


Butck  Division  Multi-Cars 
Cadillac  Division  Multi-Car 

Capri  . 

Chevrolet  Division  Multi-Ca 
Chevrolet  Monte  Carlo  .... 

Chevrolet  Nova  . 

Chevrolet  Vega  . 

Chrysler  Corp.  Multi-Cars  . 

Chrysler  Plymouth  Division 

Multi-Cars  .  17 

Datsun  .  10 

Dodge  Dart  .  II 

Dodge  Division  Multi-Cars  .  29 

Ford  Division  Multi-Cars  . 62 

Ford  Pinto  .  4 

Ford  Torino  4 

Foreign  Multi-Cars  .  5 

Lincoln  Mercury  Division  Multi-Cars  22 

Mazda  . 24 

Oldsmobile  Cutlass  .  3 

Oldsmobile  Division  Multi-Cars  18 

Plymouth  Duster  .  6 

Plymouth  Valiant  .  5 

Pontiac  Division  Multi-Cars  .  31 

Toyota  .  II 

Volkswagen  .  9 

TRUCKS.  TRAILERS  ft  MOBILE  HOMES 


32 

83.720 

3 

9,030 

8 

26,094 

7 

49,744 

10 

29,743 

A 

13,762 

14 

22,440 

37 

53.010 

38 

101,638 

21 

104.790 

II 

19,727 

22 

61,396 

t 

29,478 

105 

369,776 

14 

27,913 

17 

40,291 

7 

7,325 

8 

24.180 

55 

243.682 

12 

40.205 

fl 

294.118 

12 

26,827 

& 

16.678 

89 

199.511 

93 

145.529 

3 

4.872 

27 

57,301 

13 

22.036 

5 

7.494 

15 

38.794 

6 

36.456 

II 

13,690 

4 

7,430 

5 

24.808 

5 

5.675 

.  12 

25,611 

.  10 

10,979 

.  12 

51,570 

9 

40.515 

.  5 

3  424 

.  9 

7,037 

.  9 

6.035 

.  19 

32,041 

3 

2,124 

.  13 

60,279 

.  7 

31,315 

.  10 

32.255 

.  12 

14.696 

.  3 

5,034 

.  3 

4.234 

rs  10 

33.788 

.  19 

70,592 

.  4 

9,008 

3 

3,801 

.  51 

992.907 

.  10 

73,592 

.  7 

10,340 

.  3 

5,367 

.  14 

59,838 

65.6S8 
198.676 
33.427 
481. ISS 
8S5  33S 
11,601 
25.409 
13.944 
102,372 
74  374 
8.520 
38.69S 
5.306 
5,344 
397.893 
40.530 
20,489 


Chevrolet  Truck-Pickup  .  4  1.844 

Colony  Mobile  Homes  .  4  9,632 

Dodge  Truck-Pickup  .  7  16,240 

Dodge  Truck-Van  .  5  8.581 

Ford  Truck-Pickup  .  4  4.102 

International  Truck-Pickup  .  4  6.988 

International  Truck-Van  .  3  3,468 

GENERAL  ALCOHOLIC  BEVERAGES 

Beers 

Carling  Black  Label  .  5  5,005 

Falstaff  .  5  5,750 


Liquors 

Ancient  Age  .  5  5.405 

Arrow  Cordials .  . 47  125.540 

Dark  Eyes  Vodka  .  5  5,000 

Early  Times  .  4  5.383 

Four  Roses  . 35  295,979 

Gibleys  Rum  .  II  11.125 

Grande  Canadian  .  .  .  9  31.342 

House  of  Stuart  Scotch  .  7  33.200 

Inver  House  Scotch  .  8  15.322 

J  ft  B  Scotch  .  41  107.450 

Jim  Beam  .  50  123.517 

Old  Taylor  .  33  76.940 

Seagrams  7  Crown  .  76  352.317 

Windsor  Supreme  .  5  36,840 

AMUSEMENTS 

Expo  74  Worlds  Fair  Spokane  USA  4  9.696 

Louisiana  Downs  .  8  28.005 

Sea  World  (Aurora.  Ohio  )  .  5  9.029 

Six  Flags  Over  Texas  .  5  12.024 

CAMERAS  PHOTO  SUPPLIES  ft  SERVICES 

Kodak  Camera  .  85  401,917 

Kodak  Camera  ft  Film  .  4  7,700 

Kodak  Camera  ft  Projector  .  26  53,664 

Kodak  Prods .  28  87,671 

Kodak  Projector  . 51  114.912 

Polaroid  Camera  .  3  3,588 

FARM  ft  GARDEN 

Florist  Transworld  Delivery  .  87  209,897 

Scotts  Prods.  .  II  31,018 

Toro  Mower  .  4  6,225 

Wheel  Horse  Tractor  .  5  13.218 

FOODS 

Bakery  Goods 

Archway  Crackers  6  6.786 

Breakfast  Squares  .  44  57,202 

Burny  Bros.  Frozen  Baking  Prods.  . .  5  7,560 

Catherine  Clarks  Baking  Prods .  9  55,364 

Dolly  Madison  Cakes  .  6  10.815 

Eggo  Frozen  French  Toast  .  7  10,470 

Millbrook  Bread  .  5  24,643 

Pillsbury  Figurines  .  10  10,115 

Rhodes  Frozen  Bread  Dough  .  12  32,513 

Sanders  Frozen  Cake  .  4  26.976 

Sunbeam  Bread  .  12  21,860 

Van  De  Kamps  Baking  Prods .  4  6,939 

Baking  Mixes,  Flour  ft  Ingredients 
Robin  Hood  Flour . 19  19,978 

BEVERAGES 

Coffee 

Luz'anne  Regular  Coffee  ft  Chicory  II  17,964 

MJB  Coffee  Regular  .  24  74,103 

Maxwell  House  Instant  Coffee  ■  ■■  12  12.997 

Nescafe  Freeze-Dried  Coffee  .  II  15.870 


Tea 

Luzianne  Tea  .  15  41,820 


Fruit  ft  Veoetable  Ju’ces 

Florida  Orange  Juice  .  3  4.329 

Krudsen  Orange  Juice  .  6  20.985 

Minute  Maid  Frozen  Juices .  7  9,110 

Minute  Maid  Frozen  Orange  Juice  33  47.441 

Minute  Maid  Orange  Juice  .  10  12,005 

Motts  Nutrimato  .  6  6,005 

Motts  Prune  Juice  .  13  15.070 

Orange  Nip  .  ..II  16,175 

Snow  Crop  Frozen  Orange  Juice  ..  24  33,130 

Tree  Sweet  Frozen  Orange  Juice  .  5  8,988 


Soft  Drinks — Carbonated-Diet 

Diet  Pepsi  .  8  13,599 

Diet  Rite  Cola  .  8  10  681 

Diet  7-Up  .  II  13.871 

Dr.  Pepper  .  5  8.005 

Weight  Watchers  .  6  11.141 


Soft  Drinks — Carbon-Non  Diet 

Coca  Cola  .  41  136,923 

Diet  7-Up  ft  7-Up  .  18  20  085 

Dr.  Pepper  .  12  82,565 

Pepsi  Cola  .  15  71.939 

Shasta  .  6  7,683 

7-Up  .  47  71,419 

Misc.  Beverages 

Echo  Valley  Spring  Water  .  3  3,576 

Cereals 

Heartland  Natural  Cereal  .  23  22.401 

Kelloggs  Cereals  .  37  55,170 

Kelloggs  Rice  Krispies  .  75  112.182 

Kretschmer  Wheat  Germ  .  38  42.810 

Nature  Valley  Granola  .  17  41.848 


Condiments 

Best  Foods  Mayonnaise .  9  9.075 

Del  Monte  Pickles  .  16  32,468 

Hellmanns  Mayonnaise  .  21  24.440 

Miracle  Whip  Salad  Dressing  ...  10  12,813 

Ragu  Spaghetti  Sauce  .  12  16,055 

Romano  Cheese  Barbecue  Sauce  ..  3  6.800 


EDITOR 


Spatini  Spaghetti  Sauce  .  5  5,080 

Warsaw  Falcon  Pickles  .  13  12,235 

Confectionery  ft  Snacks 

Blue  Ribbon  Almonds  .  6  46.272 

Granny  Goose  Corn  Chips  .  6  6,945 

Granny  Goose  Potato  Chips  .  8  22,974 

Granny  Goose  Prods .  9  10.981 

Dairy  Products 

Bison  Brand  Yogurt .  5  6,960 

Borden  Dairy  Prods .  II  I6!364 

Borden  Lite  Line  Cottage  Cheese 

ft  Milk  .  5  8,660 

Borden  Milk  .  5  45’645 

Deans  Yogurt  .  13  5l!250 

Fisher's  Chef's  Delight  Cheese  ....  18  17,754 

Fleischmanns  Egg  Beaters  .  5  5^880 

Foremost  Dairy  Prods .  13  41.286 

Foremost  Egg  Nog  .  5  6!978 

Knudsen  Cream  Cheese  .  7  10.938 

Land  O  Lakes  Butter  .  4  4.542 

Land  O  Lakes  Cheese  .  12  27.995 

Milkman  Instant  Low  Fat  Dry  Milk  15  28,503 

Sanders  Ice  Cream  .  3  7.382 

Sara  Lee  Ice  Cream  .  7  18,536 

Second  Nature  Egg  Substitute  _  20  27,005 

Desserts  ft  Dessert  Ingredients 

Betty  Crocker  Fruit  Helper  .  85  90,510 

Comstock  Pastry  ft  Pie  Filling  ...  7  7,400 

Del  Monte  Little  Lunch  .  10  39,052 

Del  Monte  Pudding  Cup  .  5  8,479 

Fruit  ft  Vegetables 

Aunt  Nellies  Vegetables  .  8  18.360 

Birds  Eye  Frozen  Vegeables .  9  16.00? 

California  Avocado  .  II  10.980 

Del  Monte  Fruits  .  42  84.584 

Freshlike  Vegetables  .  18  23,415 

Green  Giant  Frozen  Vegetables  ...  46  58.890 

Green  Giant  Vegetables  .  81  74,107 

Ore-lda  Frozen  Potatoes  .  5  6,960 

Redpack  Vegetables  .  6  9,005 

Sun  Giant  Raisons  .  18  40,383 

Tuttoroso  Vegetables  .  3  8.404 

Van  Camp  Beans .  68  116,370 

Macaroni  Products — Uncooked 

Creamettes  Macaroni  Prods .  8  18.584 

San  Giorgio  Macaroni  Prods .  13  16.557 

Meats.  Fish  ft  Poultry 

Armour  Meat  Prods .  7  22,460 

Bryan  Meat  Prods  .  5  16,975 

Corn  King  Meat  Prods .  6  12,912 

Cudahy  Meat  Prods .  18  41.393 

Dubuque  Meat  Prods .  5  8.292 

Hormel  Ham  .  20  42,525 

Hormel  Meat  Prods .  67  313.268 

Hunter  Meat  Prods .  4  4,990 

Libby's  Meat  Prods .  6  16,952 

Lykes  Meat  Prods .  7  6.965 

Morrell  Meat  Prods .  6  42.433 

Nepco  Meat  Prods .  6  74,864 

Oscar  Mayer  Meat  Prods .  5  12.511 

Rath  Meat  Prods .  15  44.454 

Sea  Pak  Frozen  Fish  Prods .  16  22.945 

Seitz  Meat  Prods .  3  5,922 

Superior  Meat  Prods .  5  21.670 

Van  De  Kamps  Frozen  Fish  Prods.  ..  8  10,308 

Wilsons  Meat  Prods .  16  44.315 


Prepared  Dinners  ft  Dishes 

Arrividerci  Frozen  Pizzas  . 

Ho»'mel  Chili  . 

Rice-A-Roni  . 

Tony's  Frozen  Pizza  . . 

Van  De  Kamp's  Frozen  Mexican 
Dinners  . 

Shortenings  Oils  ft  Margarine 
Promise  Margarine  . 


Soups 

Campbells  Soup  . . Ill  306,015 

Sugar,  Syrups  ft  Jellies 

Bama  Jellies  ft  Preserves  .  15  60,335 

Domino  Sugar  .  13  38.570 

Kern's  Jellies  ft  Preserves  .  5  5,010 

Misc.  Foods 

Catherine  Clark  Prods .  4  3.744 

Del  Monte  Prods .  8  20.717 

Green  Giant  Prods .  14  15,025 

Libbys  Prods .  6  14,624 

Minute  Maid  Frozen  Orange  Juice 

ft  Sara  Lee  Frozen  Cake  .  3  3,200 

Stokely  Prods.  4  3.990 

Van  Camp's  Prods .  4  6,360 

3  Diamond  Prods .  5  4,216 

HOUSEHOLD  FURNITURE  ft  FURNISHINGS 

Floor  Coverings 

Armstrong  Floor  Covering  .  5  12,882 


Furniture 

Sealy  Mattress  .  4  6,381 


HSLD.  HEATING  ft  HOME  HEATING  EQUIP. 


..5  24,216 

49  73,150 

7  7.672 

20  40.652 

13  13,945 


42  121,150 


Electric.  Gas  ft  Oil  Suppliers 
Redi  Log  .  6  5,965 

{Continued  on  page  53) 
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IMPORTANT  1974  NEWSPAPER  tobacco 


ROP  COLOR  ADVERTISERS 

Cigarettes 

.  19 

173,619 

{Continued  from  page  52) 

Carlton  Charcoal  . 

.  II 

54,300 

Carlton  King  Charcoal  . 

.  44 

214,415 

Number 

Total 

Carlton  King  Charcoal  ft  King 

of 

ROP 

Filter  Menthol  . 

.  34 

116,442 

Newspapers  Color 

Carlton  King  Filter  Menthol  . 

.  6 

22,955 

Used 

Linage 

Kent  Filter  . 

.  12 

56,151 

HOUSEHOLD  SUPPLIES 

Kent  Filter  Kings  ft 

Menthol  100*s  . 

.  12 

37,904 

Aluminum  ft  Paper  Products 

Kent  Filter  lOO's  Menthol  . 

.  20 

41,138 

Crown  Marina  Toilet  Tissue  .... 

....  II 

24.694 

Kent  King  Filter  &  lOO's  Filter  ... 

.  18 

66,182 

Dixie  Cups  . 

....  13 

14,349 

Kent  King  Filter  Menthol  . 

26 

47,467 

Dixie  Prods . 

_  6 

6,400 

Kent  Kino  Filter  Menthol  ft  lOO's 

Gala  Towels  . 

....  3 

1,610 

Filter  Menthol  . 

.  25 

61,429 

Glad  Bags  &  Glad  Wrap . 

....  5 

4,195 

Kent  Multi-Cigarettes  . 

.  7 

14,298 

M  D  Toilet  Tissue  . 

....  16 

16,456 

Kent  lOO's  Filter  . 

.  16 

30,624 

Northern  Toilet  Tissue  . 

....  4 

3,860 

Kool  King  Filter  Menthol  . 

.  43 

274,333 

Zee  Toilet  Tissue  . 

....  3 

3,594 

Kool  King  Filter  Menthol  ft  lOO's 

Zee  Towels  . 

....  7 

8,328 

Menthol  . 

.  15 

161,859 

Kool  Milds  Filter  Menthol  . 

.  10 

22,085 

Home  Building  Materials  ft  Tool; 

Kool  lOO's  Filter  Menthol  . 

.  4 

12,941 

Black  S  Decker  Tools .  4  8,i&5 


Paints,  Wall  Cover  4  Other  Finish 
Krylon  Spray  Paint  .  27  53,380 


Soaps,  Cleansers  4  Polishes 


Dynamo  . 

....  48 

88,163 

Energine  Cleanser . 

....  4 

3,980 

Pine  Sol  . 

....  63 

72.540 

HOUSEHOLD  EQUIPMENT  ft  APPLIANCES 

Air  Conditioning 

Carrier  Air  Conditioner  . . . . 

....  7 

12,164 

Fedders  Air  Conditioner  . . . . 

. ...  4 

16,565 

Friedrich  Air  Conditioner 

.  6 

26,503 

Whirlpool  Air  Conditioner  .. 

. . . .  3 

3,020 

Phonographs,  Records,  Tapes  ft 

Recorders 

Electrophonic  Music  System 

....  7 

9,382 

Radio  ft  TV  Sets 

Admiral  Color  TV  . 

....  4 

10,610 

Admiral  Prods . 

....  5 

22,444 

G  E  Color  TV  . 

....  6 

7,950 

Magnavox  Color  TV  . 

_  7 

11,948 

Magnavox  Prods . 

_  5 

10,952 

Motorola  Color  TV  . 

.  6 

9,496 

Quasar  Color  TV  . 

_  9 

12,146 

RCA  Color  TV  . 

....  26 

137,246 

RCA  Prods . 

_  7 

20,430 

Zenith  Color  TV  . 

.  16 

52,701 

Zenith  Prods . . 

.  4 

25,156 

Zenith  TV  . 

.  4 

7,862 

Ranges,  Stoves  4  Dishwashers 
Tappan  Range  .  i 


6,415 


Refrigerators  ft  Freezers 

Whirlpool  Refrigerator  . 

.  8 

9,665 

Small  Electrical  Appliances 

Speed  Queen  Washer  ft  Dryer  . 

..  4 

13,400 

VVhlrlpool  Washer  ft  Dryer  . 

..  II 

13,809 

Misc.  Household  Equipnfient  &  Appliances 

Frigidaire  Prods . 

..  59 

105,331 

G  E  Prods . 

.  33 

79,619 

Whirlpool  Prods . 

.102 

824,311 

INDUSTRIAL 

Office  Equip,  4  Stationery  Suppl. 

Flair  Pencils  4  Pens  .  4 

Scotch  Tape  .  46 

Schaeffer  Pencils  4  Pens  .  3 

INSURANCE 

Life,  Health  4  Medical 
Blue  Cross  of  Northern 

California  . 8 

Blue  Shield  of  California  .  II 

California  Physicians  Service  ....  4 
National  Home  Life 
Assurance  Co .  10 

PETS  4  PET  SUPPLIES 

Pet  Foods 

Burgerbits  Dog  Food  .  6 

Friskies  (Canned)  .  5 

Jim  Dandy  (Dry)  .  14 

Purina  Chuck  Wagon  (Dry)  .  5 

Tabby  Tender  Bits  (Canned)  ....  29 
Tuffys  Dog  Dinner  (Dry)  .  6 

PUBLIC  SERV.  UTIL.  4  COMMUNICATIONS 

Southern  Bell  Telephone  .  6 

Southwestern  Bell  Telephone  Co.  . .  8 

PUBLISHING  4  MEDIA 

Radio  4  TV  Stations 
Columbia  Broadcasting  System  .  4 

REAL  ESTATE 

Holiday  Island  (Ark)  .  4 

Jellystone  Park  Camp  Resort  .  8 

Val  Moritz  (Denver  Colorado)  ...  6 

SPORTING  4  LEISURE  TIME  EQUIPMENT 
Sporting  Goods 

Federal  Cartridge  Shells  . 23 
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Lucky  Ten  Filter  . 21 

Lucky  lOO's  Filter  .  44 

Marlboro  Filter  .  82 

Marlboro  Filter  Menthol  . 22 

Marlboro  King  Filter  4  lOO's 

Filter  .  45 

Marlboro  Lights  Filter  .  4 

Marlboro  Multi-Cigarettes  . 64 

Old  Gold  Filter  .  21 

Old  Gold  King  Filter  . 20 

Pall  Mall  lOO's  Filter .  3 

Salem  Filter  Menthol  .  78 

Salem  King  Filter  Menthol  4  lOO's 

Filter  Menthol  .  63 

Super  M  lOO's  Menthol  . 21 

Tareyton  Charcoal  lOO's  .  4 

True  Filter  .  37 

True  Filter  4  Filter  Menthol  . 34 

True  Filter  Menthol  .  19 

True  lOO's  Filter  4  lOO's 

Filter  Menthol  .  32 

Vantage  Filter  . 15 

Vantage  Filter  4  Filter  Menthol  . .  82 

Vantage  Filter  Menthol  .  4 

Winston  Filter  .  65 

Winston  King  Filter  .  96 

Winston  King  Filter  4  lOO's  Filter  ..  16 

Winston  Lights  .  5 

Winston  lOO's  Filter  .  5 

Winston  lOO's  Filter  Menthol  . _  4 

TOILETRIES  4  TOILET  GOODS 

Feminine  Hygienic  Products 

Femlnique  Douche  .  3 

Kotex  Tampons  .  12 


TOI.  SOAPS,  BATH  POWDERS  4  DEODOR. 

Dial  Soap  .  13 

Tone  Soap  .  18 

Woodbury  Soap  . 21 


33.507 
82,949 
568  383 
77,168 

169,942 

7,548 

170,854 

299,403 

312,439 

9,238 

499,414 

289,499 
136,434 
10988 
143,283 
215  054 
86,849 

221,543 
19,745 
139  887 
3,960 
410.132 
644.817 
136.360 
25,658 
12,172 
30,301 


8,588 

11,892 


29,989 

32,591 

23,219 


TRANSPORTATION 


Airlines 

Domestic 


Braniff  International  . 

_  9 

69,721 

Northwest  Orient  . 

.  II 

122,487 

7,566 

46,340 

1,335 

United  . 

.  25 

157,294 

International 

Braniff  International  . 

....  9 

34,106 

Northwest  Orient  . 

....  9 

17,375 

Pan  American  World  . 

....  4 

10,655 

TWA  . 

....  3 

8,368 

United  . . 

....  8 

31,658 

Western  . . 

....  5 

11,632 

45,149 

42,853 

11,947 

Bus  Lines 

Continental  Trailways  . 

.  4 

4,099 

22,672 

WEARING  APPAREL 

First  to  Last  Pantyhose . 

.  13 

17,792 

Keds  . 

.  3 

4,824 

11,105 

9,040 

1st  to  Last  Pantyhose  . 

.  II 

27,822 

GENERAL  NOT  ELSEWHERE  CLASSIFIED 

13,950 

7  956 

New  Jersey  State  Lottery  _ 

.  7 

17,839 

37'4t5 

Ohio  State  Lottery  . 

.  II 

109,996 

I0;525 

Treasure  Tree  Inc . 

.  4 

9,928 

33,664 

21,728 


9,704 


9,680 

38,904 

10,662 


COMPUTING  THE 
MILLIONAIRES  .  . . 

To  compute  the  color  linage  million¬ 
aires,  Editor  &  Publisher  has  added 
daily  linage  to  Sunday  linage  to  ar¬ 
rive  at  seven-day  totals.  When  news¬ 
papers  publish  both  morning  and  eve¬ 
ning,  the  highest  linage  for  daily  is 
selected.  Morning  and  evening  linage 
is  not  added  together,  as  in  most 
cases,  the  same  advertising  is  included 
in  both  editions. 


37,648 
for  March 


29,  1975 


COLOR  MILLIONAIRES 

{Continued  from  page  48) 


Morristown  Citizen  Tribune— eS  ...1,667,131 

Boulder  Camera — eS  . 1,608,261 

Ottowa  (Ont.)  Citizen — e . 1,574,662 

Colorado  Springs  Gazette 

Telegraps— eS  . 1,546,440 

Elyria  Chronicle-Telegram — eS  . 1,483,578 

Marietta  Times — e  . 1,460,487 

Green  Bay  Press-Gazette — eS  . 1 ,443,954 

Allentown  Call-Chronicle — mS  . 1,443,330 

Springfield  Leader  Press  & 

News— eS  . 1,401,375 

Vancouver  (B.C.)  Sun — e  . 1,379,266 

Ottawa  (Ont.)  Journal — e  . 1,378,861 

Biloxi-Gulfport  Sun-Herald — eS  ....1,375,044 

Waukegan  News-Sun— e  . 1,363,740 

Salinas  Californian — e  . 1,361,032 

Torrance  Breeze — e  . 1,348,130 

Pocatello  Idaho  State  Journal— e  .1,318,660 
Louisville  Courier  Journal  & 

Times— mS  1,301,826 

Norfolk  Ledger-Star — e  . 1,301,764 

Fargo  Forum — meS . 1 ,294,683 

Indianapolis  Nows — e  . 1,291,758 

Monterey  Peninsula  Herald— eS  ....  1,284,650 
Cape  Girardeau  Missourian — eS  .1,264,015 

Kearney  Hub— e  . 1,251,264 

Spokane  Spokesman-Review — mS  .  .  1,220,500 
Winnipeg  (Manitoba)  Free- 

Rress— e  . 1,215,980 

Ellensburg  Record — e  . 1,215,000 

Harrisburg  Patriot/Nows — meS  .  .1,210,936 

Oakland  Tribune — eS  . 1,206,264 

Elmira  Star-Gazette 

Telegram — meS  . 1,202,474 

Madison  Wisconsin  State 

Journal — mS  . 1,201,052 

Flint  Journal — eS  . 1,173,746 

Durham  Herald-Sun — meS  . 1,162,983 

Walla  Walla  Union  Bulletin — eS  .1,160,180 

Ottawa  (Ont.)  Le  Droit— -e . 1,151,412 

Wichita  Eagle  &  Beacon — mS . 1,150,923 

Asheville  Citizen  Times — mS  . 1,141,812 

Topeka  Capitol-Journal — mS  . 1,131,101 

Allentown  (Chronicle — a  . 1,105,678 

Louisville  Times — e  . 1,083,296 

Warren  Tribune  Chronicle — e . 1,074,464 

Palo  Alto  Times — e  . 1,067,794 

Santa  Rosa  Press-Democrat — eS  .  .  .1,066,499 

Yuma  Sun — eS  . 1,061,998 

Monroe  World — mS  . 1,060,182 

Paducah  Sun-Democrat— e  . 1,047,466 

Marian  Chronicle-Tribune — mS  ....  1,044,960 
Fredericksburg  Free  Lance-Star— e  .  .  1,027,687 

Lawrence  Eagle-Tribune — e  . 1,018,247 

Albany  (Ore.)  Democrat- 

Herald — e . 1,006,012 


Favorite  photos 
wanted  by  paper 

The  Asbury  Park  Sunday  Press  has 
begun  a  new  photo  feature,  showcasing 
the  favorite  pictures  of  news  photog¬ 
raphers  and  photo  journalists,  and  is 
inviting  cameramen  to  participate. 

Called  Eye  of  the  News  Camera,  it 
focuses  on  the  cameraman  as  well  as 
his  photo,  using  the  news  picture,  head- 
shot  of  the  photographer,  and  explana¬ 
tory  caption. 

Photographers  who  are  interested  in 
participating  should  send  their  favor¬ 
ite  photo,  headshot,  and  explanatory 
and  biographical  material  to  James  F. 
Lowney,  Asbury  Park  Sunday  Press, 
Press  Plaza,  Asbury  Park,  N.J.  07712. 

Material  will  be  returned  after  use 
with  tear  sheets. 
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NARAA  president  opposes 
gov’t  job  mart  takeover 


By  Daniel  L.  Lionel 

In  a  letter  to  U.S.  Labor  Secretary 
John  T.  Dunlop,  National  Association 
of  Recruitment  Advertising  Agencies’ 
president  Leonard  S.  Sbrooco  this  week 
joined  forces  with  other  groups  in  ex¬ 
pressing  opposition  to  the  escalation  of 
the  United  States  Employment  Service 
operations  which  threaten  a  ‘virtual 
takeover’  of  the  private  employment 
sector  (See  Ad  Scenes  E&P  March  1) 
and,  in  the  view  of  newspaper  CAMS, 
jeopardizes  the  $600  million  want  ad 
classification. 

Sbrocco  expressed  ‘deep  concern’  over 
“aspects  of  the  Equal  Opportunity  Act 
of  1976  now  pending  before  the  Educa¬ 
tion  and  Labor  Committee;  the  vast 
expansion  of  the  United  States  Employ¬ 
ment  Service  activities  with  a  proposed 
1975  budget  of  $450  million  and  the 
funding  of  pilot  programs  already  un¬ 
der  way  in  15  states  with  substantial 
promotional  budgets  to  be  spent  in 
establishing  government  funded  job 
offices’  as  a  logical  first  point  of  contact 
for  employers  ivishing  to  fill  any  type 
of  job  vacancy!” 

“The  above,”  he  noted,  “in  our  judge¬ 
ment,  basically  duplicates  the  efforts 
of  the  private  sector,  consisting  of  em¬ 
ployers  themselves,  their  advertising 
agencies  and  private  employment  agen¬ 
cies. 

“Also,  we  feel  there  is  more  at  stake 
here  than  the  economic  impact  on  the 
private  organizations  involved  in  man¬ 
power  recruitment.  We,  as  citizens,  are 
also  concerned  with  the  potential  for 
regimentation  and  limitations  imposed 
upon  our  heritage  of  ‘freedom  of  choice’ 
in  seeking  employment,  a  fundamental 
American  concept. 

“The  monumental  appropriation  of 
taxpayer  monies  and  the  vast  bureau¬ 
cracy  the  USES  is  developing  (28,- 
775  people  in  2400  offices),  in  our  judg¬ 
ment  are  largely  unnecessary.  We  re¬ 
gard  this  as  a  major  step  toward 
government  control  of  a  basic  freedom 
and  we  are  deeply  opposed  to  it  ” 

The  N.4RA.\  president  requested,  in 
closing,  that  his  organization  be  given 
an  opportunity  to  be  heard  before  the 
appropriate  committees  of  congress 
when  the  pending  legislation  is  con- 
sidei-ed. 

In  another  development,  C.  Leigh 
Dimond,  Newspaper  Advertising  Mar¬ 
keting  Manager,  at  the  request  of  Ray 
Greene,  Vice  President  for  Classified 
prepared  a  rebuttal  of  the  Olympus 
Research  Corp.  5  year  study  of  help 
wanted  advertising  in  San  Francisco 
and  Salt  Lake  City  which  has  been  used 
by  the  USES  to  prop  up  its  rationale 
for  its  ex})ansion  program.  The  study 
was  funded  by  the  U.S.  Labor  Depart¬ 
ment. 

In  his  report,  Dimond  noted  that  the 


study  and  its  attendant  publicity  (Man¬ 
power  magazine,  Octol)er  1974 ;  Wall 
Street  Journal,  Dec  9,  1974)  have  gen¬ 
erated  a  climate  of  unfavorable  pub¬ 
licity  for  help  wanted  advertising  based 
on  criticism  “.  .  .  much  of  which  is  in¬ 
valid  or  the  result  of  opinion  rather 
than  objective  research.”  In  fact,  as 
Dimond  points  out  the  study  infers  that 
the  authors  would  like  to  see  other 
channels  of  job  search,  especially  em¬ 
ployers’  use  of  local  employment  service 
offices  as  a  substitute  for  the  role  now 
performed  by  newspaper  classified. 

One  of  the  negative  conclusions  as 
reported  in  the  Wall  Street  Journal 
story  held  that  in  1972  85%  of  San 
Francisco  employers  and  16%  of  Salt 
Lake  City  employers  surveyed  said  they 
hired  no  workers  in  that  year  through 
want  ads.  However,  the  study  itself 
revealed  that  of  the  employers  who  did 
use  classified  60%  of  their  ads  resulted 
in  hires. 

Dimond  wonders  how  the  study’s  con¬ 
clusion  can  l)e  critical  of  the  role  of 
want  ads  when  it  reports  that  of  385 
ads,  there  were  1019  hires.  Dimond’s 
comment:  “A  remarkable  endorsement 
of  the  efficiency  of  newspaper  help 
wanted  advertising.” 

The  Olympus  Study  also  drew  a 
number  of  critical  conclusions  concern¬ 
ing  classified  advertising  from  the  job 
seekers  point  of  view.  Among  these 
was  the  complaint  that  help  wanted 
ads  do  not  offer  the  job  seeker  ade¬ 
quate,  accurate  or  easily  obtained 
information  to  maximize  the  self 
screening  process  lO'^i  of  the  respon¬ 
dents  claimed  “misleading”  advertising. 

To  the  above,  Dimond  says,  “The 
basic  assumption  that  want  ads  should 
be  “a  self  screening  mechanism”  is 
arbitrary,  and,  in  my  judgement  a  mis¬ 
representation  of  what  want  ads  do.  If 
wants  ads  are  seen  primarily  as  a 
means  of  inviting  generally  qualified 
workers  to  explore  further  with  em¬ 
ployers  the  possibilities  inherent  in  job 
openings,  the  adequacy  of  most  want 
ads  to  perform  this  function  becomes 
more  apparent.  We  find  little  merit  in 
the  evidence  advanced  to  show  that  the 
presentation  of  most  want  ads  is  ‘dis¬ 
orderly’  or  misleading.” 

Dimond  also  takes  issue  with  the  job 
seekers  aspect  of  the  report  since  all 
the  job  seekers  surv'eyed  were  inter¬ 
viewed  in  local  Employment  Service 
offices.  He  says,  “It  is  grossly  unsatis¬ 
factory  to  use  a  sample  of  jobseekers 
at  local  Employment  Service  offices  as 
representative  of  the  views  of  want  ad 
users.  There  people  are  apt  to  l>e  either 
unsuccessful  want  ad  users  or  people 
who  people  who  do  not  use  want  ads.” 

Despite  the  failings  of  the  study  due 
its  faulty  methodology  and  despite  a 
request  by  ANPA  and  an  ANCAM 
Committee  for  changes,  a  similar  sur- 
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vey,  with  only  minor  changes,  is  now 
under  way  under  the  aegis  of  the 
Lalwr  Department  in  12  additional 
cities. 


Free  press  situation 
concerns  lAPA  board 

The  board  of  directors  of  the  Inter 
American  Press  Association  meeting  in 
San  Salvador,  El  Salvador,  ended  its 
semi-annual  session  last  week  with  criti¬ 
cism  of  many  Latin  American  govern¬ 
ments  for  suppression  or  harassment 
of  the  press. 

Accepting  a  country-by-country  anal¬ 
ysis  by  its  Committee  on  Freedom  of 
the  Press  and  Information,  the  lAPA 
board : 

Found  that  although  direct  censor¬ 
ship  was  lifted  by  the  Brazilian  gov¬ 
ernment  from  E  Estado  de  Sao  Paulo 
it  is  being  continued  with  other  publi¬ 
cations  while  still  others  receive  infor¬ 
mal  instructions  from  censors; 

Asserted  freedom  of  the  press  has 
disappeared  in  Guyana  and  St.  Kitts  as 
well  as  Peru,  Haiti,  Cuba,  Paraguay 
and  Uruguay; 

Criticized  Nicaragua,  Ecuador,  Pan¬ 
ama,  and  Honduras  for  using  coercion 
on  newsmen  in  the  form  of  trumped 
up  law  suits,  discriminatory  taxation, 
threats  of  terrorism  and  deportation 
on  technicalities; 

Said  that  Argentina  was  using  gov¬ 
ernment  advertising  through  a  monop¬ 
oly  organization  that  is  discriminating 
against  La  Prenza  of  Buenos  Aires ;  the 
government  closed  two  opposition  news¬ 
papers  in  recent  months; 

Said  freedom  of  the  press  has  not  yet 
been  fully  restored  to  Chile  and  re¬ 
quested  that  government  to  see  that  the 
new  constitution  contains  guarantees  of 
press  freedom; 

Noted  assassinations  of  journalists 
in  Argentina,  Dominican  Republic  and 
Guatemala  and  asked  those  govern¬ 
ments  to  not  only  discover  the  perpe¬ 
trators  but  to  use  their  authority  to 
safeguard  the  lives  of  journalists; 

Protested  a  5  per  cent  copy  excise 
tax  imposed  on  non-daily  publications 
by  the  government  of  Puerto  Rico. 

The  L4P-\  found  the  press  situation 
in  Latin  .America  “discouraging.”  Pres¬ 
ident  Julio  de  Mesquita  Neto  of  Sao 
Paulo  said  the  cases  in  which  the  press 
is  not  besieged,  persecuted  or  harassed 
can  be  counted  with  the  fingers  of  the 
hands,  and  there  are  fingers  left  over. 

“Nowadays,  newspapermen  carry  on 
their  work  like  soldiers  on  a  battle¬ 
field.  They  are  exposed  to  all  kinds  of 
risks,  including  the  loss  of  life  and 
limb.  To  be  a  newsman  in  these  days 
carries  the  danger  of  being  killed,  de¬ 
stroyed  by  the  deadly  fire  of  sharp¬ 
shooters,  terrorists  and  bombers.  It 
means  being  exposed  to  persecution  by 
dictators.  It  also  includes  the  possibility 
of  deijortation,”  the  Committee  on 
Freedom  of  the  press  concluded. 
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HONORS  FROM  THE  MAYOR — Mayor  Abraham  Beame  presents  awards  to  J.  F. 
D'Angelo,  general  manager  of  King  Features,  representing  the  Hearst  Corporation,  and 
John  F.  McGill  icuddy,  president  of  Manufacturers  Hanover  Trust,  for  a  joint  program 
that  provides  Screen  News  Digest  films  for  New  York  City  secondary  schools.  For  the 
past  15  years,  Hearst  Corporation  has  produced  the  films  at  cost  and  made  them  avail¬ 
able  to  the  schools,  and  since  last  September  Manufacturers  Hanover  has  covered  the 
cost  of  distribution  of  prints.  From  left,  James  F.  Regan,  New  York  City  board  of 
education  president.  Mayor  Beame,  D'Angelo  and  McGillicuddy. 


Henry  J.  Taylor,  United  Features  Syndicate 
columnist  on  national  and  international  affairs, 
has  been  awarded  the  George  Washington 
Honor  Medal  for  1974  by  trustees  of  Freedoms 
Foundation,  Valley  Forge.  Taylor  was  cited  for 
a  column  entitled  "Most  teachers  lack  a  foun- 
damental  background  in  American  history." 
This  marks  the  eighth  time  Taylor  has  been 
honored  by  the  foundation  for  his  writings. 


AIM  chief  cleared 
of  Anderson  charge 

A  Federal  Reserve  Board  investiga¬ 
tion  cleared  Reed  J.  Irvine  March  20  of 
a  charge  that  he  had  used  his  position 
on  the  Board  to  obtain  information 
critical  of  the  national  media. 

Syndicated  columnist  Jack  Anderson 
raised  the  original  charge  (E&P, 
March  22),  alleging  that  Irvine  had 
u.sed  his  job  and  Reserve  Board  facil¬ 
ities  to  attack  the  press  from  his  posi¬ 
tion  as  director  of  Accuracy  in  Media. 
This  led  to  an  investigation  by  the 
House  domestic  monetary  policy  sub¬ 
committee,  which  received  the  Board’s 
findings. 


Syndicate  emphasizes 
legal  area  features 

A  new  feature  syndicate,  specializing 
in  legal  affairs,  is  being  launched  in 
Southern  California’s  desert  resort 
community  of  Palm  Springs. 

Legal  Features  Syndicate  will  mar-  i 
ket  columns,  in-depth  articles  on  crime,  I 
corrections  and  the  justice  system,  as  i 
well  as  law-related  book,  film  and  tele-  j 
vision  reviews,  according  to  G.  V.  Stew-  ! 
art,  editor. 

"Our  goal  is  two  fold,”  Stewart  ex-  i 
plained.  “We  wish  to  explain  the  rapid,  ' 
vital  changes  occurring  in  the  legal  > 
field.  We  also  want  to  evaluate  these  i 
changes  in  terms  of  American  legal 
and  social  traditions,  so  the  public  may  I 
reach  an  informed  opinion  about  our 
entire  justice  system.”  i 

Stewart  is  a  freelance  writer  who 
previously  worked  as  a  professional  | 
journalist  and  public  relations  practi- 
tioneer.  He  has  an  undergraduate  de¬ 
gree  in  journalism  and  an  MA  degree 
in  American  studies.  The  syndicate  also 
draws  upon  the  expertise  of  Dr.  Mar¬ 
vin  L.  Winitsky  of  the  history  and  le¬ 
gal  studies  department  at  Pepperdine 
University  in  Los  Angeles.  I 

Columns  planned  include  "Perspec¬ 
tives  on  Law”  and  “The  Law  Review.” 
The  former  is  an  evaluative  feature 
discussing  legal  affairs  in  a  social  con¬ 
text;  the  latter  a  series  of  brief  news 
items  on  law. 

• 

DuPont  sets  push 

A  Mother’s  Day  message  in  309 
newspapers  in  49  states  will  be  used  by 
DuPont  for  its  Antron  HI  intimate 
apparel  group.  Stressing  the  sleep¬ 
wear’s  “gift-ability”,  the  ads  will  be 
contained  in  a  Family  Weekly  supple¬ 
ment  of  April  27. 
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is  not  only  the  finest  daily 
listing  of  network  and 
syndicated  TV  shows. 


IT’S  ALSO  the  onlyMl 
preview  service  that  gets  to 
papers  two  weeks  in 
advance  of  release. 

AND  it’s  the  only  preview 
service  that  is  available 
scannable  (any  font), 
camera-ready,  or  by 
electronic  feed. 

WHAT’S  MORE,  it’s  the 
only  preview  service  that 
offers  terse  commentaries 
on  the  top  shows,  “sound 
off’  quotes  from  the  stars 
and  directors,  and  inside 
trade  news. 

TV  TIME  PREVIEWS  - 
there’s  nothing  quite  like  it 
in  the  trade. 


UNTTED  FEATURE  SYNDICATE 
220  East  42nd  Street 
New  York,  N.Y.  10017 
(212)  682-3020 
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RECEPTION — Members  of  Ihe  National  Newspaper  Association  met  with  President 
Ford  on  March  14  at  a  White  House  reception.  On  the  stand,  left  to  right,  are:  secret 
service  man;  President  Ford;  NNA  vicepresident  William  E.  Branen,  Burlington  (Wise.) 
Standard  Press;  NNA  executive  vicepresident,  Theodore  A.  Serrill;  and  NNA  treasurer¬ 
secretary,  George  A.  Joplin  III,  Somerset  (Ky.)  Commonwealth-Journal. 


Privacy 

(Continued  from  page  13) 


ican  Society  of  Newspaper  Editors.  He 
told  the  NPA  that  it  was  his  opinion 
that  one  thing  that  had  boosted  the  de¬ 
sire  for  privacy  by  a  great  number  of 
government  leaders  was  the  fact  they 
had  children  or  grandchildren  whose 
marijuana  arrests  they  would  prefer 
not  to  have  disclosed. 

Other  members  of  the  panel  were; 
Mary  C.  Lawton,  Deputy  Assistant  At¬ 
torney  General,  Office  of  Legal  Counsel ; 
James  Cronfeld,  counsel  for  the  House 
Subcommittee  on  Government  Informa¬ 
tion  and  Individual  Rights;  and  Carole 
Parsons,  Associate  Executive  Director 
of  the  White  House  Committee  on  the 
Right  of  Privacy.  Moderator  was  Rich¬ 
ard  Cohen,  the  National  Journal’s 
l)rincipal  vvritter  on  jirivacy. 

Cohen  introduced  the  topic  by  point¬ 
ing  out  that,  with  privacy  not  dealt 
with  in  the  Constitution  and  with  the 
proliferation  of  computers  in  the  1960s 
even  si)awning  a  plan  for  a  data  net¬ 
work  linking  federal  agencies,  it  was 
believed  regulation  was  necessary. 

Ms.  Parsons  said  that,  as  things  are, 
citizens  are  helpless  against  misuse  of 
their  government  records.  She  ex¬ 
plained  the  policy  coordinating  function 
of  her  White  House  committee,  adding 
that  there  were  more  than  200  bills  on 
privacy  l)eforc  the  Congress  during  the 
last  session. 

The  principal  content  of  these  was 
the  way  to  handle  such  guidelines  as: 
(1)  preventing  information  al)out  an 
individual  to  be  given  to  another  agency 
without  the  written  consent  of  the  in¬ 
dividual;  (2)  making  use  of  the  record 
was  accurate,  relevant  and  timely;  (3) 
making  sure  the  individual  knew  of  the 
record,  had  access  to  it,  and  lie  per¬ 
mitted  to  request  a  correction  when  he 
claimed  there  had  been  a  mistake,  with 
the  ultimate  right  of  court  review; 
(4)  that  civil  action  be  possible  for  the 
individual  in  case  of  government  viola¬ 
tion  of  regulations. 

Ms.  Parsons  pointed  out  the  need 
for  an  agency  to  have  to  explain  what 
it  was  doing  ])ul)licly  so  it  could  l)e 
judged  by  the  rules,  as  provided  by  the 
recently  enacted  privacy  bill.  She  also 
called  on  NPA  members  for  help  in 
harmonizing  that  privacy  bill,  which  Ih?- 
comes  operative  in  September,  with  the 
new  Freedom  of  Information  rules  that 
took  effect  on  February  19.  (E&P,  Jan¬ 
uary  18). 

Kronfeld  emphasized  the  troubles  in¬ 
herent  in  the  conflict  l)etween  the  two, 
and  the  jiroblem  of  government  agen¬ 
cies  in  trying  to  work  with  both  of 
them.  He  said  that  actually  the  privacy 
bill  was  not  a  “non-disclosure  act”  but 
rather  was  designed  to  specify  what 
kind  of  records  agencies  should  keep, 
where  they  should  keep  them,  and  what 
they  can  do  with  them.  He  said  the  ap¬ 
parent  conflict  l)etween  the  two  bills  is 
the  “creative  friction”  which  keeps  the 
government  running. 

Kronfeld  warned  the  newsmen  to  ex¬ 


pect  a  mounting  interest  in  the  idea  of 
state  i)rivacy  bills  when  the  national 
bill  iH'comes  operative.  Ms.  Parsons 
pointed  out  that  already  bills  have  been 
l)ro))osed  in  26  states. 

Ms.  Lawton  described  the  vast  record 
of  the  FBI,  pointing  out  that,  in  law 
enforcement,  it  is  necessary  to  have  a 
close  link  between  local  police  and  the 
federal  records.  “Once  it  took  from 
three  days  to  three  weeks  for  a  local 
sheriff  to  get  record  information  from 
the  FBI’s  records.  Now,  with  the  com- 
l)utors,  it  takes  30  seconds.” 

Schmidt,  speaking  the  newsman’s 
language,  warned  of  the  dangers  of  too 
much  privacy  and  cited  how,  in  Hawaii, 
freedom  of  the  press  was  l)eing  threat¬ 
ened.  (E&P,  March  8).  He  emidiasized 
that  public  records  are  for  the  public 
and  that  privacy  must  yield  to  freedom 
of  the  i)ress.  He  called  on  members  of 
the  NPA  to  stay  alert,  lest  demands 
for  privacy  mean  a  sacrifice  of  free¬ 
dom. 

The  NN.\  members  were  guests  at  a 
White  House  rccej)tion  on  March  14 
and  were  told  by’  President  Ford  that 
he  needs  their  help.  He  asked  them  to 
send  their  comments  and  editorials  to 
Ron  Nessen,  his  i)ress  secretary,  point¬ 
ing  out  that  national  policy’  problems 
reciuire  discussion  in  small  ])ublications 
as  well  as  in  the  national  media. 

At  a  luncheon,  Secretary  of  the 
Treasury’  Simon  i)redicted  the  Ameri¬ 
can  economy  “will  definitely  be  on  the 
road  to  recovery  by  the  end  of  1975.” 

The  NN.\  also  had  the  opportunity 
for  a  four-hour  briefing  on  Capitol  Hill. 
Chairman  John  Sparkman  of  the  Sen¬ 
ate  Foreign  Relations  Committee 
stressed  the  necessity’  for  the  L'.S.  to 
maintain  good  relations  with  both 
China  and  Russia.  Dther  speakers  in¬ 
cluded:  House  Ways  and  Cleans  Com¬ 
mittee  Chairman  Ullman,  Senator  Law- 
ton  Chiles  of  Florida,  Representative 
Jack  Kemp  of  New  York,  House  Ma¬ 
jority  Whij)  John  McFall,  Freshman 
Caucus  Chairman  Carroll  Hubbard  and 
Representative  William  Cohen  of 
Maine. 


Other  speakers  included  Chairman 
Lewis  A.  Engman  of  the  Federal  Trade 
Commission  and  James  Lynn,  Director 
of  the  Office  of  Management  and 
Budget.  The  gathering  was  divided  into 
two  groups  to  attend  receptions  at  the 
British  and  German  Embassies. 


CIA  director  William  E.  Colby  per¬ 
sonally’  and  through  representatives 
persuaded  newspapers,  magazines, 
liroadcasters  and  a  wire  service  on  the 
ba.^is  of  “national  security”  to  with¬ 
hold  reports  of  the  CL4  involvement  in 
raising  a  Soviet  submarine  from  the 
depths  of  the  Pacific  Ocean,  it  was  re¬ 
vealed  last  week. 

Jack  Anderson,  syndicated  columnist 
who  was  also  approached  by  Colby,  de¬ 
clined  to  lie  convinced  of  the  security 
reasons  and  broke  the  story  on  his  ra¬ 
dio  broadcast  March  18. 

In  his  newspaper  column  Anderson 
explained  this  week: 

“Thousands  of  people  in  our  govern¬ 
ment  and  industry’  had  played  some 
part  in  it  over  a  seven-year  span ;  some 
of  them  were  leaking  it  out;  newsmen 
wei’e  around  asking  questions;  a  ring 
of  thieves  and  blackmailers  had  broken 
into  Hughes  offices  in  Hollywood  and 
had  stolen  documents  describing  the 
Glomar  operation;  and  on  Feb.  8,  1975, 
the  Los  .Angeles  Times  had  published 
the  key  ingredients  of  the  story. 

Organizations  that  had  agreed  to 
Colby’s  request  to  withhold  the  com- 
j)lete  story  unless  it  was  published  else¬ 
where  included  the  Los  .Angeles  Times, 
New  York  Times,  Washington  Post, 
Washington  Star,  Time,  Newsweek,  the 
three  television  networks.  National 
Public  Broadcasting  System  and  United 
Press  International. 


Anderson  ignored 
CIA  request  to 
withhold  sub  story 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

COINS  AND  STAMPS 

QUIZZES 

WEISS  FEATURES  has  much  exclusive 
coin  and  stamp  news.  16000  Terrace 
Rd.  jT208,  Cleveland.  Ohio  44112. 

TRIVIA  QUIZ;  Check  Your  Knowledge 

In  major  newspapers.  Donald  Saltz. 
4007  Connecticut  Ave.,  Washington. 
D.C.  20008. 

EDUCATION  1 

"INSIDE  THE  SCHOOLS."  750-word  1 
weekly  consumer-advocate  column  by' 
a  practicing  school  administrator,  i 
SI2.00  per  month.  Free  samples.  Box' 
414.  Editor  t  Publisher. 

SELF  IMPROVEMENT 

"IN  TIMES  LIKE  THESE.*'  people 
need  inspiration;  they  need  reason 
and  understanding.  They  need  freedom 
from  old  fears  and  know-how  to  cope 
with  new  realities.  Minister/journalist/ 
counsellor  writes  unique  weekly  column 
(TOO-f-).  Request  samples.  INCENTIVE. 
117-39  141  St.,  Jamaica.  N.Y,  II43&. 

ENTERTAINMENT  ' 

WEEKLY-DAILY  EDITORS:  Hollywood,; 
Broadway,  Washington,  European  and 
television  reporting  staff  available  by 
subscribing  to  one  weekly  informative 
item-type  column  currently  being  pub¬ 
lished.  Samples  available.  Box  300,  ’ 

WEEKLY  FEATURES 

Editor  &  Publisher.  i 

GARDENING 

Outdoor  type  for  family  reading. 
FREE  SAMPLES.  SIERRA  FEATURES. 

JOIN  THE  GARDENING  BOOMI  Ex- ! 
elusive  photo-powered  weekly.  Walter 
Meison,  Box  66,  Needham,  Mass. 
02  If 2. 

P.  O.  Box  740.  Grass  Valley,  Calif. 
95945. 

TOP  QUALITY  FEATURES  AND  COM- 

NEW  LOW  RATES  for  best  read  gar-' 
dening  column  in  America.  "Backyard 
Gardener" — 1,600  000  circulation — now 
only  S5.50  per  column,  weekly  or  twice 
weekly.  Start  your  readership  "grow¬ 
ing."  Box  363,  Editor  &  Publisher. 

1C  STRIPS  in  one  year  supplies  (52 
strips).  For  less  than  $1.00  per  weekly 
edition.  Samples.  4-Star  Features, 

P.  O.  Box  B643.  Philadelphia,  Pa. 

PHOTO  READY,  80  column  inches  set 
to  spec.  Exchange  for  8"  advertising. 
Features:  Moneymaking,  Moneysaving, 
Alternate  Lifestyles,  Collecting  Trends, 

MEDICAL/SCIENCE 

MONTHLY  DIGEST  of  topics  at  fore¬ 
front  of  biomedical  research  by  pro¬ 
fessional.  Low  price.  Capitalize  on 
increasing  reader  interest  in  this 
heavily  funded  research  area.  Box  400, 
Editor  &  Publisher. 

Practical  Environment,  Ecology,  Re 
cycling  and  Conservation  ideas. 
Health  notes,  cartoons,  photos,  illus¬ 
trations.  humor  and  many  others 
FREE  samples.  Maverick  Publications 
Box  243,  Bend.  Oreg.  97701.  Ph:  (503) 
382-6978. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

EDITORIAL/PR  BUSINESS  for  sale: 
Opportunity  for  Hard-working  editor/ 
researcher/ manager  or  for  organiza¬ 
tion  wishing  to  diversify.  Staff  of  9 
provides  service  to  corporate  PR  de¬ 
partments  nationwide  from  E&P  Area 

2.  Gross  SISO.OOO,  excellent  future; 
owner  wishes  to  retire.  Box  409, 
Editor  &  Publisher. 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSOC., 
6614  Rutgers  Street 

Houston.  Texas  77005 

Ph.  (713)  664-9414 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX.  part¬ 
nership,  loan,  depreciation  and  in¬ 

surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehbiel,  Box  88, 

Norton,  Kans.  67654,  or  Robert  N. 

Bolitho,  Box  7133,  Shawnee  Mission, 

Kans.  66207. 

ALAN  G.  LEWIS 

Media  Broker 

On  file — over  300  active  qualified  buy¬ 
ers  for  your  daily,  top  weekly  or 
shopper.  Ridge  Road,  Hardwick.  Mass. 
01037.  Phone  (413)  477-6009. 

JOSEPH  A.  SNYDER 
Newspaper  Broker 

404  N.  Westwood  Ave., 
Lindsay,  Cal.  93247  (209)  562-2578 

APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.,  P.  0.  Dr. 
12428,  Panama  City.  Fla.  32401. 

NEWSPAPER  BROKERS 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(IVe  handle  different  properties,  all 
lypts,  from  our  two  offices.) 
MARION  R.  KREHBIEL,  "Norton  Of¬ 
fice,"  P.  O.  Box  88.  Norton,  Kans 
67654,  Office  phone  (913)  927-3407. 
ROBERT  N.  BOLITHO.  "Kansas  City 
Office,"  P.  O.  Box  7133  Shawnee 
Mission.  Kans.  66207.  Office'  (913)  236- 
5280;  Res.  (913)  381-6815. 

BILL  MAHHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-8053  nights:  or  write 
Box  3364,  Clearwater  Beach,  Florida 
33515.  No  obligation,  of  course. 
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ANNOUNCEMENTS 

EQUIPMENT  &  SUPPLIES 

NEWSPAPER  BROKERS 

COMPOSING  ROOM 

ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per-  | 
sonality  and  ability  of  the  buyer.  This  ; 
is  why  we  insist  on  personal  contact  i 
selling. 

LEN  FEIGHNER  AGENCY 

Box  189.  Mount  Pleasant,  Mich.  488S8 

ONE  FOTOTRONIC  TXT  5  disk  model 
with  14  typefaces  and  ONE  FOTO¬ 
TRONIC  1200  5  disk  model  with  15 
typefaces.  For  further  information  con¬ 
tact  Richard  Cunningham,  Production 
Office.  Dallas  Times  Herald,  Dallas, 
Texas  75222.  (214)  744-6184. 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  NAtional  B-II33 

2  MODEL  #430  ELECTROSET  TTS  Shift, 

6  level  standard  newspaper  arrange¬ 
ment  keyboard  with  last  word  delete 
and  an  ample  supply  of  spare  parts. 

3  Fairchild  Lite  Touch  unjustifying 
perforator  computer  inputs  with  acces¬ 
sories.  Included  with  units  are  3 
McGann  and  Marsh  perforator  tables 
with  tape  bin. 

All  of  the  above  items  are  in  very 

NEWSPAPERS  FOR  SALE 

ESTABLISHED  free  distribution  weekly 
in  Zone  6  grossing  $80,000.  Good  ad 
man  who  can  spare  time  should  make 

Bill  Culver,  or  Mac  Daley  at  Knox¬ 
ville  (Tenn.)  News  Sentinel,  (615) 
523-3131. 

$25,000.  $5,000  down  and  $20,000  on 
terms.  Box  453,  Editor  &  Publisher. 

ONE  ECRM  MODEL  700.  For  further 
information  contact  Richard  Cunning¬ 
ham,  Production  Office,  Dallas  Times 
Herald,  P.  O.  Box  5445,  Dallas,  Texas 
75222.  (214)  744-6184. 

6  SOUTHERN  CALIF,  weeklies.  $530M 
gross.  $275M.  Mel  Hodell  Broker,  Box 
2277,  Montclair.  Calif.  (714)  9B2-0424. 

TWO  WEEKLIES  FOR  SALE 

In  adjoining  county  seats,  with  a  com¬ 
bined  circulation  of  4100.  Located  in 
the  heart  of  Idaho's  choicest  farm 
and  recreation  land.  Low  down  pay¬ 
ment  and  terms  available.  Fully 
equipped  job  shop  may  be  included. 
Principals  only,  please.  Box  348,  Edi¬ 
tor  &  Publisher. 

PHOTON  200B  PARTS  AVAILABLE. 
Disc  with  16  type  faces:  Disc,  style  card 
both  $375.  One  SCM  typewriter  input 
$500.  Input  for  200A  or  whole  ma¬ 
chine,  make  offer.  Call  (206  )  892-2000. 

HEADLINER  820  in  excellent  operat¬ 
ing  condition.  25  typemasters  and 
custom  designed  wooden  cabinet. 
$1000.  (3I5[  476-3143,  K.  Simon,  Syra¬ 
cuse  New  Times,  P.  O.  Box  95,  Syra¬ 
cuse.  N.Y.  13210. 

WE  HELP  MAKE 

BROKERS  RICHER! 

FINE  INDIANA  county  seat  weekly 
with  solid  growth  record  and  con¬ 
tinued  potential.  Grossed  nearly  $40.- 
000  last  fiscal  year  and  profitable- 
Owners  want  to  retire.  For  informa¬ 
tion  contact  W.  W.  Spurgeon  Jr.,  550 
Merchants  Bank  Bldg.  Muncie,  Ind. 
47305.  Ph:  (317)  2B9-9966. 

NEWSPAPERS  WANTED 

'  Here's  part  of  a  letter  we  received 

1  recently  from  a  newspaper  broker  in 

1  California: 

1  "Your  ads  are  pulling  very  effectively, 
j  1  sold  the  (name  of  newspaper)  to  the 
first  person  who  saw  it  and  sold  the 
(other  paper)  also  on  the  first  try.  It 
is  a  pleasure  to  be  an  advertiser — it 
also  paysl" 

It  does  pay  to  advertise  if  you're  a 

READY  TO  RETIRE?  The  publisher  of 
a  group  of  quality  newspapers  is  seek¬ 
ing  to  purchase  1  or  2  additional 
exclusive  weeklies  with  ad-circulation 
revenues  between  $90,000  and  $400,000. 
Replies  kept  strictly  confidential. 
Please  give  full  details  about  your 
newspaper.  Include  recent  editions. 
Box  440,  Editor  S  Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  O.  Box  490.  Gadsden,  Ala.  35902 

Ph.  (205)  546-3356 

broke' — and  it  also  pays  to  read  E4P 
classifieds.  Recently  a  publisher  ran 
the  following  ad: 

BY  OWNER,  established  Zone 

4  weekly.  $40M  gross,  $2IM 
expenses.  $I0M  cash  will  han¬ 
dle.  Brokers  welcome.  Box 

XXX,  Editor  &  Publisher. 

We  don't  know  how  many  brokers 
there  were  among  the  2S  persons  re¬ 
sponding  to  the  ad,  but  we  do  know 
publishers  turn  to  E&P  classifieds  when 
seeking  a  broker — either  by  placing 

1  an  ad,  as  the  publisher  above  did,  or 

1  by  reading  over  our  list  of  broxers 
each  week. 

PUT  YOUR  NAME  ON  OUR  LIST. 

If  you  want  TOP  DOLLAR  for  your 
ntwspapar.  contact  The  Newsmedia 
Company,  newspaper  management 
consultant  and  media  brokers,  James 
E.  Hickey  Jr.,  P.  O.  Box  12195.  North- 
side  Station,  Atlanta.  Ga.  30305. 

PERSONALS 

TOM  LONGHURST:  Call  collect:  IM¬ 
PORTANT.  Sean  Devereaux.  (919)  968- 
9014  or  489-86^. 

YOUNG  New  York  journalist  seeks  co¬ 
writer  or  photographer  to  do  freelance 
work  in  Africa  or  Far  East.  Write  at 
once.  Box  468,  Editor  &  Publisher. 

You'll  be  a  richer  man  by  iti 

WHEN  IT  COMES  TO  SELLING  PAPERS- 

WE  KNOW  OUR  BUSINESS! 

PUBLISHERS  WANTED 

'  E&P  CLASSIFIEDS 

1  HAVE  A  UNIQUE  Italian  cookbook 
manuscript  and  would  like  to  be  con¬ 
tacted  by  an  interested  publisher.  Box 
455,  Editor  &  Publisher. 

(212)  752-7053 
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CLASSIFIED  ADVERTISING  RATES 


EQUIPMENT  &  SUPPLIES 

composingIroom 


EQUIPMENT  &  SUPPLIES 

'pressesI^Imachine^ 


POSITIONS  WANTED  OTHER  CLASSIFICATIONS 


(Pajrabl*  with  ordtr) 

4-wKki  . .  .$1.25  per  line,  per  issue 
3-weeks  . .  .$1.35  per  line,  per  issue 
2-weeks  .  ..$1.45  per  iine,  per  issue 
1-week  . . .  .$1.55  per  line. 


fRpmIftane*  should  aeeompany 
copy  unloss  erodit  has  boon  os- 
tabllshodl. 

4-weeks  . $1.80  per  line,  per  issue 

3-weeks  . $1.90  per  line,  per  issue 

2-weeks  . $2.00  per  iine,  per  issue 

1-week . $2.10  per  line. 


Count  5  average  words  per  line  or  36  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  504  per  Insertion  for  box  service  and  count  as  an  additiunal  line  in 
your  copy. 

Air-mail  service  on  box  numbers  also  available  at  $1.00  extra. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $3.95  per  agate 
line— $55.30  per  column  inch  minimum  space. 

CloiaMad  Contract  Ratoa  Avalloblo  On  Roquoat 

WEEKir  CLOSING  TIME 
Tuoaday,  4:30  PM  Now  York  Timo 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y..  N.Y.  10022  (212)  752-7050 


liii!iiiiiiui;i:i!iiiii;!!i:iii:i:i:iiiiiiiiiiiiM:i:i!i:iii:i;i  i  i  :j  rr!;Li.:  !j  li  ri:iii  i:i  !;i:i:nj  i  i.i.itm  ijj  i.iiiiii 


CLASSIFIED  ADVERTISING 
Order  Blank 

Nome 

Address  _  _ 

City _  _  _ State _ _ 2'P  — 

Phone  _  _  _  _  _ 

Authorized  by  __  _ 

Clatalflcatlon  _  _  _  ^  _ 

Copy _ 


a 


i 


1  -  -  -  -  I 

)□  Assign  a  box  number  and  mail  my  replies  daily  g 
To  Run:  Weeks  „  _  Till  Forbidden  H 

I  Please  indicate  exact  classification  in  which  ad  is  to  appear  | 

1  Mail  to:  EDITOR  &  PUBLISHER  •  850  Third  Ave.  •  New  York,  N.Y.  10022  1 

iiiiiiiiiiiiiiiiiiiiiii:iiiiiiiiiiiii:iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii:i!Ciiiiiii!iii!iiiiiiiiiiiiiiiiiiiiiiiiiiim 
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6ACHER  ruling  and  layout  Litho  light 
table.  48"x64",  never  used.  Complete 
with  parts  and  accessories,  operates 
on  220/1/40.  Price  $2000.  Call  (2IS) 
443-0500.  Bill  Guenst. 


JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  man¬ 
ufacturer.  FHN  Business  Products, 
Church  Rd..  Mt.  Laurel.  N.J.  0I0S7. 
(40t)  235-7414. 


MAILROOM 


:  SIGNODE  KW  WIRE  TYER  with  Cut- 
j  ler  Hammer  folder.  Box  430,  Editor  S 
I  Publisher. 


ONE  SHERIDAN  48-P  STUFFING  MA¬ 
CHINE  8  heads,  well  maintained,  8 
years  old.  For  further  information  con¬ 
tact  Richard  Cunningham,  Dallas 
Times  Herald,  P.  O.  Box  5445,  Dallas, 
Texas  75222.  (214)  744-4184. 


NEWSPRINT 


ROLLS  ALL  SIZES-BEHRENS  Pulp 
A  Paper  Corp.,  I8?4  Westwood  Blvd., 
Los  Angeles.  Cal.  90025.  (213)  474-4525. 


IMMEDIATE  manufacture  and  delivery 
your  size  rolls.  Harco  Inc.,  The  Benson, 

I  Jenkintown,  Pa.  19044.  (215  )  242-5300- 

1 - - - 

j  NEWSPRINT  AVAILABLE  reasonable 
I  price.  Southeastern  U.S.  Box  333,  Edi- 
I  tor  &  Publisher. 


PERFORATOR  TAPE 


;  NOW  STATIC-FREE  perf  tapes  et  our 
j  tame  prices — lowest  In  U.S.A.  All 
I  colors.  Top  quality. 

Call  or  write; 

I  PORTAGE  (214)  929-4455 

!  Box  5500,  Akron,  Ohio  44313 

j  '^'pressesITmachInery^ 

EXCELLENT  2-UNIT  GOSS  COMMU¬ 
NITY.  LOW  MILEAGE.  BOX  427, 
EDITOR  &  PUBLISHER. 


ADD-ON  UNITS  for  V-I5A,  Newsklno, 
Colorking,  Community  presses.  Avail¬ 
able  now.  O.N.E.,  1741  Tully  Circlo 
N.E..  Atlanta,  Ga.  30329.  (404)  321- 
3992. 


j  GOSS  SUBURBAN  4  units,  1948 
'  Goss  Urbanite  5  unit  press,  1971 
!  Goss  Urbanite  add-on  units 
!  Goss  Metro  4  units,  1948 
Cottrell  V-15  presses  and  units 
I  Fairchild  Colorking  5  units,  1948 
I  Fairchild  Newsking  4  units,  1944 
{  MACHINERY  WANTED— We  will  pur¬ 
chase  used  Web  machinery  and  allied 
I  equipment  for  cash, 
i  IPFC  INC, 

!  401  N.  Leavitt  Street 

I  Chicago,  Illinois  40412 

Phone:  (312)  738-1200 


OFFSET  PRESSES  FOR  SALE 
14  UNITS  GOSS  METRO  with  5  color 
humps  4  folders,  RTF's,  manufactured 
1948-71,  cutoff  22%». 

GOSS  SUBURBAN  OFFSET  PRESS, 
manufactured  1940,  4  units— 4  and  2 
position  roll  stands,  folder  for  half 
and  quarter  page,  30  gallon  Baldwin 
water  system,  roll  hoist,  40hp  drive, 
units  are  mag-Amp — direct  printing 
on  I  unit,  avaiable  immedately- 
j  TENAKILL  ASSOCIATES 

Successors  to  Ben  Sliulman 
208  Huyler  SL 

South  Hackensack,  N.J.  07404 
I  Ph:  (201)  487-7717 

Telex:  134-513  TENSHULHAK 

I  4  UNIT  GOSS  SUBURBAN,  serial 
I  #905,  with  folder  and  '/a  folder,  30  hp 
motor  and  Fincor  electrical  drive,  $55.- 
^  000.  2  unit  Suburban  press  serial 
i  #941,  with  folder  and  '/a  folder, _  20 
:  hp  motor  and  Fincor  electrical  drive, 
$30,000.  Or  will  sell  as  4  units  with  2 
I  folders  for  $70,000.  Available  approxi- 
I  mately  90  days.  Call  Hal  Trumbull, 
(204)  255-1777,  Production  Co.,  4232 
I  Jones  Ave.  N.E.,  Renton,  Wash.  98055. 


48-PAGE  WEB  OFFSET 
4-UNIT  SINGLE  WIDTH 
SEMI-CYLINDRICAL 
TWO  YEAR  OLD  CUSTOM  PRESS 
22ya"  Cutoff 

Six  8-page  printing  units. 

One  half-page  heavy  duty  folder  with 
balloon  former. 

Two  4-position  roll  stands  with  PIV 
controls  for  six  webs. 

Each  unit  complete  with  Korthe  Web 
Break  Detectors  and  sheet  severing 
devices. 

Twinned  75hp  Fincor  Press  Drives 

Under  folder  lead. 

Console  controls  and  power  compen¬ 
sators. 

Baldwin  water  leveling  devices,  com¬ 
plete  with  Automix  system. 

Two  units  equipped  with  S-wrap  for 
color  flexibility. 

Geared  speed:  32,000  papers  per  hour 
when  running  straight. 

Press  may  be  seen  on  edition. 

Available  soon. 

Located  Galveston,  Texas 

Priced  at  less  than  50%  of  comparable 

equipment  purchased  new. 

For  further  information  contact: 
INLAND  NEWSPAPER 
MACHINERY  CORP. 

P.  O.  Box  5487 
105th  &  Santa  Fe  Drive 
Lenexa,  Kansas  44215 
(913)  492-9050 


COTTRELL  V-I5A  upper  former  half 
fold.  Call  Rockland  Leader  Printing, 
(914)  423-4214,  Nanuet,  N.Y. 


GOSS  COMMUNITY 
Two  four-unit  Goss  Communities,  both 
with  double  folders  and  many  extras. 
May  be  seen  on  our  floor — priced  to 
move. 

Craftsmen  Machinery  Co. 

75  W.  Dedham  $t. 

Boston,  Mass. 

(417)  247-5390 


WANTED  TO  BUY 


WANTED:  A  used  Graphic  Electronics 
Photo-Lathe.  F.  L.  Greenway  194 — 14th 
St  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WOULD  LIKE  to  purchase  good  quar¬ 
ter  folder-stitcher,  with  3  knife  trim¬ 
mer.  Must  see  in  operation.  Box  350, 
Editor  8  Publisher. 


USED  GRAPHIC  El,ECTRONICS  PHO¬ 
TO-LATHE.  Top  prices  paid.  Call  Mr. 
Levous,  (305  )  754-3233  .  45  N.E.  54th 
St.,  Miami,  Fla.  33137. 


WEEKLY  on  Long  Island  wants  to 
print  its  own  papers,  looking  for  a 
News  King  or  Goss  Community.  Box 
402,  Editor  &  Publisher. 


SALVAGE  PARTS  for  a  Cline.  Goss  or 
Hoe  reel  and  tension  roll  stands  and 
transfer  table.  Vintage  1930-50.  Reply 
Maintenance  Manager,  P.  O.  Box  982, 
Salem,  Va.  24153. 


WANTED — One  Goss  stacked  Urbanite 
printing  unit.  Contact  Ben  Kuyath, 
Donnelly  Printing  Co.,  9320  Lewis  & 
Clark  Blvd.,  St.  Louis,  Mo.  43134. 
(314)  848-8000. 


INDUSTRY  SERVICES 

"f^eelancFassignm^^ 

LOOKING  FOR  TOP  FREELANCE 
HELP?  Our  subscribers  may  list  ALL 
their  freelance  needs — NO  CHARGE! 
For  FREE  copy,  write  FREELANCER'S 
NEWSLEHER,  399  Chestnut  Ave.,  P.O. 
Box  1535,  S.  Hackensack.  N.J.  07404. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging  en¬ 
gineering  modifications,  rebuilding 
and  removal.  Single  width  to  4  plate 
wide.  Bramble  Professional  Press  En¬ 
gineering,  8512  Everett,  Raytown,  Mo. 
44138.  (814)  358-1943. 


EDITOR  ac  PUBLISHER  for  March  29,  1975 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
^ACADEMIC^ 


HELP  WANTED 
D/SPLAvTDVERTisWVG 


HELP  WANTED 

'^^EDifoRiAL^ 


MARSHALL  UNIVERSITY  is  seeking  a 
faculty  person  for  the  1975  fall  term 
to  teach  broadcast  news  writing  and 
public  relations  or  advertising.  PhD 
preferred  but  consideration  will  be 
given  to  ABD  or  Master's  level  appli¬ 
cants.  Professional  experience  required. 
Rank  and  salary  commensurate  with 
qualifications  and  experience.  Equal 
Opportunity/ Affirmative  Action  Em¬ 
ployer.  Contact  Dr.  Deryl  R.  Learning, 
Chairman,  Marshall  University,  Hunt¬ 
ington,  W.Va.  25701. 

NEVY  MEXICO  STATE  UNIVERSITY, 
an  Affirmative  Action  Employer,  seeks 
Director  of  Information  Services.  Re¬ 
quires  college  degree,  management 
ability^  and  professional  experience 
in  university  public  relations,  news 
dissemination,  printing  supervision 
and  publication  techniques.  Submit 
letter  of  application  and  comprehen¬ 
sive  resume  before  May  I,  1975  to 
Mr.  Steele  Jones,  advisory  committee 
chairman. _  Box  3590,  New  Mexico 
State  University,  Las  Cruces  N  M. 
88003. 


NEWS-EDITORIAL.  Reporting,  news 
writing  and  editing  instructor.  Strong 
professional  background  and  some 
teaching  experience.  PhD  preferred; 
MA  required.  An  Affirmative  Action  i 
Equal  Opportunity  Employer.  Send 
resume  to  Dean  of  Liberal  Arts.  Uni-  ' 
versity  of  Texas  at  El  Paso,  El  Paso,  | 
Texas  79968. 


I  PUBLICATI9NS  DIRECTOR 
To  direct  university  publications  office 
which  is  responsible  for  designing, 
editing  and  processing  a  wide  variety 
of  university,  research  and  extension 
publications  (including  agriculture- 
related).  Responsibilities  include  ef¬ 
fective  liaison  with  in-house  printing 
plant.  Publications  staff  includes  de¬ 
sign  and  art  capabilities.  Bachelor's 
degree  plus  6  years  related  experience 
including  3  years  in  supervisory  and 
leadership  role.  Liberal  fringe  bene¬ 
fits.  Salary  range;  $13, 128-$I7.900.  Po- 
I  sition  available  May  16,  1975.  Send 
I  resume  to  Personnel  Office.  VPl  &  SU, 

!  Blacksburg,  Va.  24061.  Equal  Oppor- 
i  tunity/ Affirmative  Action  Employer. 


DIRECTOR,  Office  of  University  Re-  i  PENN  STATE.  Basic  assignment  report- 
lations.  Qualifications  include  admin-  ing  and  editing,  but  oppo'tunity  to 
istrative  capabilities  in  university  pub-  teach  in  other  areas.  Substantial  media 
lications  and  public  relations.  Eligi-  experience  and  at  least  Maste's  de¬ 
bility  for  faculty  appointment  with  ,  gree  required.  Rank  and  salary  ne- 
appropriate  degree.  Salary  negotia-  qotiable.  School  of  Journalism,  215 
ble.  Application  and  resume  should  Carnegie  Bldg.  University  Park  Pa. 
be  sent  to  Richard  yonEnde,  Office  of  16802.  An  Equal  Opportunity/ Affirma- 
the  Chancellor,  University  of  Kansas,  tion  Acfion  Employer. 

Lawrence,  Kans,  66045  by  April  10, 

1975.  The  University  of  Kansas  is  an  - - 


Equal  Opportunity  Employer. 

MIDDLE  TENNESSEE  STATE  UNIVER¬ 
SITY  invites  applications  for  a  faculty 
position  in  the  Department  of  Muss 
Communications  to  begin  August  I. 
1975.  Qualifications  Include  an  earned 
doctorate  in  print  communications,  5 
years  of  professional  experience,  and 
experience  as  an  advisor  to  student 
newspapers  or  other  student  publica¬ 
tions.  Rank  and  salary  open.  Appli¬ 
cants  are  asked  to  send  resumes  to 
Dr.  Edward  M.  KImbrell,  Chairman, 
Department  of  Mass  Communications, 
MTSU,  Box  51,  Murfreesboro,  Tenn.  j 
37130.  MTSU  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 

THE  UNIVERSITY  OF  KENTUCKY  De-  ! 
partment  of  Journalism  is  seeking  a  ’ 
faculty  member  with  substantial  news 
experience  In  a  regular  academic  po-  ' 
sition  not  requiring  PhD  or  scholarly 
publishings,  Insteacf  professional  stand-  ' 
ing  and  experience  (10  years  or  so) 
and  dedication  to  teaching  reporting/ 
editing,  beginning  and  advanced.  Sal¬ 
ary  commensurate  with  experience.  The 
University  of  Kentucky  is  an  Equal  Op¬ 
portunity/Affirmative  Action  Employer. 
Write  Bruce  H.  Westley,  Chairman, 
Lexington,  Ky.  40506. 

ASSISTANT  PROFESSOR  of  Mass 
Media,  Program  Director.  Teach  gen¬ 
eral  mass  media,  print  newswriting, 
public  relations,  reporting,  editing, 
mass  media  law.  feature  and  editori¬ 
al  writing.  MA  required;  PhD  pre¬ 
ferred.  Professional  experience  and  1 
background  for  teaching  above 
courses  required.  Administrative  ex¬ 
perience  desired.  Submit  letter  of 
application,  vitae  and  references  by 
April  10,  1975,  to  Dr.  John  B.  Hous- 
ley.  Dean  of  Arts  and  Humanities,  ' 
Central  Washington  State  College, 
Ellensburg,  Wash.  98926.  Equal  Op-  | 
portunity/ Affirmative  Action  Employer.  | 

JOURNALISM:  I  associate  professor; 

1  assisfant  or  instrucfor.  Advanced 
degree  and  teaching  plus  professional 
experience  desired.  Specialization  in  | 

2  or  more  of  the  following:  general  | 

writing,  investigative  reportrngi  news-  1 
paper  or  magazine  skills,  media  con¬ 
cepts  and  history,  advertising,  public 
relations,  broadcasting.  Send  resume 
and  recommendations  to  Dr.  C.  Gart¬ 
ner,  Chairman,  Division  of  Arts  and  ' 
Letters.  The  College  of  White  Plains, 
White  Plains.  N-Y.  10603.  • 

NEW  MEXICO  STATE  UNIVERSITY,  j 
an  Affirmative  Action  Employer,  seeks 
MA  or  PnD  with  strong  professional 
and  teaching  experience  in  newspa-  | 
per  or  broadcast  journalism.  Send  ' 
resume  to  Dr.  Frank  Hash,  Box  3J,  New  1 
Mexico  State  U-,  Las  Cruces,  N.M. 
88003.  ' 


CIRCULATION 


CIRCULATION  MANAGER  for  Chi¬ 
cago  Northwest  Suburban  weekly 
chain.  Must  have  thorough  knowledge 
of  all  phases  of  circulation  work. 
Send  detailed  resume  stating  past 
experience  and  salary  requirements  in 
confidence  to  Shepherd  Publications, 
P.O.  Box  -9,  Palatine,  III.  60067. 

SERVE  CIRCULATORS 
Call  on  circulation  managers  In  llli- 
nols-lndlana-southern  Michigan  as  rep¬ 
resentative  of  industry's  leading  in¬ 
surance  firm.  Must  have  circulafon 
knowledge,  the  wish  to  work,  ability 
to  sell.  Write  in  confidence  to  Box 
379.  Editor  &  Publisher. 


WE  NEED  an  aggressive  su¬ 
pervisor  to  motivate  Indepen¬ 
dent  Dealers.  This  opportu¬ 
nity  is  with  a  major  metro¬ 
politan  afternoon  newspaper 
in  Zone  9.  Write  giving  com¬ 
plete  resume  and  salary  re¬ 
quirements.  Box  438,  Editor 
&  Publisher. 


CIRCULATION  MANAGER  sought  for 
6-day,  8700  circulation  daily  in  pleas¬ 
ant  Delta  town  of  28,000.  Good  living. 
Good  hunting  and  fishing.  Good 
growth  prospects.  Contact  John  Em¬ 
merich,  Greenwood  (Miss  )  Common¬ 
wealth,  (601)  453-5312. 


CLASSIFIED  ADVERTISING 


THERE'S  NO  "PIE-IN-THE-SKY" 

IN  PHOENIX,  ARIZONA 

JUST  YEAR-ROUND  SUN  AND 
A  SOLID  OPPORTUNITY  FOR 
EXPERIENCED  CLASSIFIED/DISPLAY 
SALES  PEOPLE 

TODAY  NEWSPAPERS,  a  subsidiary 
of  United  Media,  Inc.,  has  two  open¬ 
ings  for  experienced,  presently  em¬ 
ployed,  classified/display  sales  peo¬ 
ple. 

TODAY  publishes  7  offset  community 
newspapers,  with  a  valley-wide  circu¬ 
lation  of  247,000,  including  shopper. 
Base  salary  plus  commission  plus  ben¬ 
efits. 

TODAY  offers  good  living  but  keen 
competition.  If  you're  an  order  taker, 
don't  waste  your  time. 

TODAY  wants  you  if  you  believe  in 
classified  and  can  sell  it.  Complete 
resume,  including  salary  history  and 
requirements,  to  Jerry  Sanchez.  Clas¬ 
sified  Advertising  Manager,  TODAY 
Newspapers,  4019  N.  33rd  Ave-,  Phoe¬ 
nix,  Ariz.  85017. 
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ADVERTISING  MANAGER  for  sub-  | 
urban  newspaper  group  in  Zone  3. 
Must  be  top  salesman  and  have  abil¬ 
ity  to  direct  staff  of  6  and  eventually  j 
take  over  all  management.  Replies  ; 
confidential.  Box  392,  Editor  &  j 
Publisher.  , 


advertising  director 

50,000  circulation.  Area  2,  daily  needs  ^ 
a  real  pro  to  produce  sales  and  < 
manage  the  department.  Must  be  1 
skilled  In  motivating  and  training,  j 
and  be  result  oriented.  One  news¬ 
paper  market  witi  competition  near¬ 
by.  Generous  salary  with  incentive  ' 
for  results.  Organization  is  providing  1 
excellent  editorial  product  and  cir-  ' 
culation  effort  to  help  you  succeed. 
Part  of  expanding  group.  Answer  in  I 
confidence.  Box  388,  Editor  &  Publisher. 

ONE  OF  THE  FASTEST  GROWING  ! 
ADVERTISING  PAPERS  IN  THE  UNITED  , 
STATES  _  is  looking  for  a  D'splay 
Advertising  Salesman  with  proven  ex-  | 
perience  in  selling  major  accounts.  | 
The  Dollar  Saver  has  a  weekly  circu-  I 
lation  of  187,500.  Home  delivery  is  ' 
certified  by  Certified  Audit  of  Cir¬ 
culation.  Applicants  should  send  com¬ 
plete  resume,  Including  salary  history,  { 
to  Carl  W.  Fricke,  Publisher,  37428  ' 
Centralmont  Place,  Fremont,  Calif. 
94536.  Or  call  (415)  792-4052.  All  | 
applications  will  be  confidential.  | 

ADVERTISING  SALESMAN— Creative,  ’ 
aggressive,  sincere  shirt-sleeve  pro¬ 
ducer  with  minimum  3  years  experi-  ! 
ence.  Must  be  strong  on  promotion, 
ideas,  layouts  and  sales.  Opportunity 
to  advance  to  Advertising  Director. 
Write  John  Gibson,  Delta  Democrat 
Times,  Greenville.  Miss. 


COME  INTO  THE  SUN  WITH  THE 
SUN-JOURNAL.  Florida's  only  3  times 
a  week  paper  needs  an  ad  manager 
and  an  ad  salesman.  Ad  manager 
should  have  experience  in  contacting 
major  retail  accounts.  Will  supervise 
both  display  and  classified  sales.  We 
are  part  or  growing  group  so  rapid 
advancement  is  in  the  cards.  Sales 
person  can  be  beginner,  but  should 
know  layout  and  have  sales  ability. 
Good  starting  salary  plus  commission 
based  on  performance.  Contact  Gen¬ 
eral  Manager.  Sun-Journal,  Box  218, 
Brooksville,  Fla.  33512. 


SALES — Medium  size  daily  in  Zone  8 
seeks  aggressive  sales  person  with  ex¬ 
perience,  strong  motivation.  Salary 
commensurate  with  experience.  Com¬ 
mission  program,  gas  allowance,  mod¬ 
ern  offset  plant,  2  staff  artists,  grow¬ 
ing  market.  Send  resume  and  salary 
requirements  to  Box  439,  Editor  & 
Publisher. 


LAYOUT,  SALES  PERSON  for  Missis¬ 
sippi  weekly.  Consider  retiree.  Box 
459.  Editor  &  Publisher. 


EDITORIAL 


SWISS-AMERICAN  newspaper  weekly, 
English-German,  edit  and  manage  pa¬ 
per  part  time,  German  knowledge  de- 
[  sirable.  Must  reside  in  New  York 
I  metropolitan  area.  Box  467,  Editor  S 
Publisher. 

1  MANAGING  EDITOR  for  weekly  news¬ 
paper  In  Bergen  County.  N.J.  Must 
have  all-around  experience  with  man¬ 
agement  caDabllltles.  Call  Publisher, 

,  (201)  947-5000. 

COMPANY  OF  THE  CROSS,  Episco¬ 
palian  religious  order.  Is  recruiting 
new  members,  men  or  women,  married 
or  single,  for  desk/rewrite  staff  of  its 
new  western  Canadian  general  weakly 
news  magazines.  Company  members 
'  receive  as  pay  all  living  essentials  plus' 
a  small  cash  allowance.  Experience 
essential.  Write:  The  Minister  Com¬ 
pany  of  the  Cross,  11224  142  St.,  Ed- 
;  monton,  Alberta,  Canada. 


BOP  Classifieds — 

At  effective  in 
the  newspaper  community 
at  your  newspaper's  classifieds 
are  In  your  eommunifyl 


WANTED:  Competent,  imai^Inatlve 
and  experienced  women's  editor  by 
progressive  Midwest  daily.  Modern  of¬ 
fice,  advanced  electronic  news  opera¬ 
tion.  Write  or  phone  The  Daily  Journal, 
Kankakee,  III. 


BOOK  EDITOR,  experience  with  select¬ 
ing  books  for  review  and  book  clubs. 
State  experience,  salary  required,  will¬ 
ingness  to  relocate  in  Midwest.  Reply 
Box  429.  Editor  &  Publisher. 


TAKE-CHARGE  EDITOR  6-paper 
southern  New  England  weekly  group. 
Successful  candidate  will  coach  and 
tutor  veteran  staff  or  build  new  one. 
Editorial  budget  exceeds  $160,000. 
Ideal  candidate  has  15  or  more  years 
experience  with  consuming  commit¬ 
ment  to  excellence  in  community  jour¬ 
nalism.  Box  420,  Editor  &  Publisher. 


EDITOR  for  growing  northern  Ohio 
weekly.  Good  writer  with  common 
sense  news  approach.  Experience  pre¬ 
ferred.  Send  resume,  clips  and  com¬ 
pensation  requirement  to  Box  405, 
Editor  &  Publisher. 


EDITORIAL  WRITER— The  position  of¬ 
fers  an  opportunity  to  write  for  an 
independent  Zone  5  newspaper  that 
has  won  a  number  of  awards  for  its 
editorials  and  editorial  pages.  A 
strong  interest  in  aggressively  digging 
into  local  Issues  Is  preferred.  Some 
layout  experience  desirable.  Sand  res¬ 
ume  and  clips  or  pages  to  Box  380, 
Editor  &  Publisher. 


LARGE  COUNTY  SEAT  WEEKLY,  Zone 
7,  needs  eaaer  reporter.  Salary  com¬ 
mensurate  with  ability  and  experience. 
Write  Northside  News,  Jerome,  Idaho 
83338. 

WRITING  BUSINESS  EDITOR  with 
business  reporting  and  management 
experience  to  direct  editorial  of  wide¬ 
ly  accepted,  rap'diy  growing  local 
business  weakly  serving  large  metro¬ 
politan  area  in  Zona  2.  Unusual  ca¬ 
reer  opportunity  for  individual  who 
can  make  general  business  writing 
live.  Send  resume,  clips  and  com¬ 
pensation  requirement  to  Box  4056, 
Editor  &  Publisher. 


COPY  DESKMAN-Good  heads,  lay¬ 
out,  moving  copy.  Nights.  Write  Man¬ 
aging  Editor.  Daily  Advance,  Dover, 
N.J.  07801. 


OPPORTUNITY 

A  35,000  circulation  newspaper  in 
Zone  5  seeks  a  No.  2  man  with  top 
!  man  potential  In  its  editorial  depart- 
I  ment.  Responsibility  for  the  editorial 
page  and  the  ablltiy  to  win  the  re¬ 
spect  of  associates  are  primary  cre¬ 
dentials.  Compensation  and  fringe 
benefits  compare  favorably  with  any 
;  newspaper  of  similar  size.  This  is  an 
I  opportunity  that  deserves  an  exchange 
’  of  correspondence  in  assured  confl-' 
I  dence.  Box  444,  Edifor  S  Publisher. 

'  CITY  EDITOR— 6-day,  37,000  PM  seeks 
city  editor  with  reporting  and  desk 
experience.  Premium  on  Imagination, 
grasp  of  community  news  and  plan¬ 
ning  abilities  to  run  talented  ll-person 
city  side  staff  in  unique  competitive 
i  situation.  Send  resume  with  samples, 

1  references  to  H.  L.  Schwartz  III.  man¬ 
aging  editor.  The  Daily  Dispatch,  Mo- 
;  line.  III.  61265. 


MANAGING  EDITOR— Central  Ohio 
daily  seeks  person  to  head  staff  of  12. 
Circulation  20-25,000.  Must  be  adeot 
copy  editor,  mature,  able  to  deal  with 
pe'sonnel.  Give  background,  goals, 

!  needs.  Box  432,  Editor  &  Publisher. 

^  WE  RE  LOOKING  for  a  good  reporter 
I  with  2  or  3  years  experience  who  can 
I  handle  investigative  work  and  some 
I  police  and  court  coverage.  Here's 
I  your  chance  to  show  what  you  can 
I  do  for  Tennessee's  top  award-winning 
daily.  Send  a  sampling  of  clips  and 
salary  requirements  to  John  Molley, 
I  Managing  Editor.  Kingsport  Times- 
News,  P.  O.  Box  479,  Kingsport,  Tenn. 
37662. 
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HELP  WANTED 


EDITORIAL 


JOURNALISM  GRADUATE— Knowl¬ 
edgeable  in  antiques  to  become  copy 
editor  and  feature  writer  of  Tri-State 
Trader,  a  Midwest  antiques  and  col¬ 
lectables  newspaper.  Budget  limited. 
Send  resume  and  samples  to  John 
Mayhill,  MayhIII  Publications.  P.O.  Box 
90  Knightstown,  Ind.  46148,  or  call 
(3i7)  345-5134. 


EDITOR  AND  REPORTER,  must  do 
both  on  16  to  24  page  modern  offset 
weekly  in  major  universi^  town.  Send 
complete  details.  Including  education 
and  experience,  and  salary  expected. 
Box  446,  Editor  &  Publisher. 


Leading  manufacturer  of 

LASER  PLATE  EXPOSURE  SYSTEMS 

is  actively  seeking  a  Graphic  Arts  Product  Line  Manager. 
RESPONSIBILITY:  Graphic  arts  applications,  Proposal 
writing,  technical  correspondence  with  prospects  and 
customers,  assistance  in  sales  effort,  small  amount 
of  travel. 

BACKGROUND:  Technical  degree,  product  support  and/ 
or  technical  marketing  role  in  2nd  and  3rd  generation 
phototypesetter  field. 

All  replies  will  be  treated  with  confidence.  All  replies 
will  be  answered.  POSITION  OPEN  NOW. 

Send  your  resume  to: 

Dr.  S.  Thomas  Dunn 
Vice  President,  Marketing 
EOCOM  Corporation 
19722  Jamboree  Blvd. 

Irvine,  CA  92664 

"LEADERS  IN  PERFORMANCE" _ 


PRESSROOM 


WORKING  FOREMAN  for  Zone  7  ; 
weekly  newspaper  operation.  Must  be  j 
able  to  operate  _  rotary  offset  press,  | 
take  charge  of  job  shop  operation, 
both  offset  and  letterpress.  Excellent 
salary  and  commission.  All  employee 
benefits  paid  by  company.  Send 
complete  resume  and  references  to  | 
Box  403.  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  for  small 
medical  publications  office  in  down¬ 
town  New  York  City.  Must  be  ex¬ 
perienced,  able  to  work  without  su- 


SYNDICATE  SALES 

MAJOR  SYNDICATE  SEEKING 
3  EXPERIENCED  SALESMEN. 
BOX  469,  EDITOR  &  PUBLISHER 


TECHNICAL  REPS 


CAPITAL  GOODS  salesman  for  Area  < 
I  sellirig  material  handling  equipment  j 
to  major  newspapers.  Please  submit 
resume,  including  salary  requirements 
to  Box  423,  Editor  &  Publisher.  An  ; 
Equal  Opportunity  Employer. 


E&P  Classifieds — 

As  effective  in 
the  newspaper  community 
as  your  newspaper  classifieds 
are  in  your  community! 


all  details  on  confidential  basis.  N. 
Sorkin.  C.  C.  Morchand  Co.,  421  ! 
Hudson  Street.  New  York,  N.Y.  10014.  | 

PRODUCTION 
MANAGER  j 

We  have  a  top  job,  open  imme-  I 
diately,  for  an  ambitious  person  ex¬ 
perienced  in  at  least  2  areas  of  pro¬ 
duction  management.  Judgment,  in¬ 
telligence  and  strong  supervisory 
capabilities  are  essential.  We  are  an  ' 
excellent  metropolitan  daily  and  i 
afternoon  newspaper  in  Area  3.  Send  j 
letter  and  resume  in  complete  con¬ 
fidence  to  Box  411,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


TOP-QUALITY  WRITER  ! 

Large  corporation  needs  versatile,  en-  | 
ergetlc,  articulate  writer,  preferably 
with  some  speech-writing  experience,  j 
Must  have  proven  ability  to  explain  ; 
complex  subjects  through  easy-to-read,  i 
easy-to-understand.  convincing  copy  i 
for  publications,  speeches,  etc.  Must 
have  Initiative,  mature  judgment,  abil-  ^ 
ity  to_  work  with  top  management,  j 
analytical  research  capability.  Equal  | 
Opportunity  Employer.  Male/ Female.  I 
Zone  4.  Send  resume  and  salary  re-  I 
quirements  to  Box  456,  Editor  ft  Pub-  | 
Usher. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS— 
STAFF  ASSOCIATE 

Position  involves  the  communi¬ 
cation  of  financial  and  other 
activities  to  the  public,  employ¬ 
ees,  share  holders,  dealers 
and  governmental  bodies  as 
assigned.  Assist  financial  and 
accounting  management  on 
the  form,  substance  and  de¬ 
gree  of  disclosure  appropriate 
to  the  nature  of  financial  in¬ 
formation  releases.  Requires 
MBA,  3  to  5  years  business 
writing  experience.  Mail  res¬ 
ume  and  salary  requirements 
in  strictest  confidence  to: 

L.  L.  Willis 
1235  Midland  Bldg. 

The  Standard  Oil  Co.  (Ohio) 

Cleveland,  Ohio  44115 

An  Equal  Opportunity  Employer,  M/F 


EOCOM 


HELP  WANTED 
"^EoilTORfAL 


EDITOR  TRAINEE  for  small  town 
weekly  near  metro  area.  Learn  all 
phases  of  business,  then  take  over. 
Aggressive  worker  needed.  Experi¬ 
ence  helpful.  Hours  flexible.  Start 
June  I.  Contact  Dan  Ball.  Metamo'a 
'  Herald.  Metamora,  III.  61548.  Ph: 
(309)  367-2335. 

REPORTER  to  handle  woman's  page  on 
modern  offset  weekly,  do  general  as- 
.  signment  reporting  and  features.  Tell 
us  your  story,  salary  expected,  educa- 
tion  and  experience  in  confidence. 
;  Situation  open  now.  Box  448,  Editor 
I  ft  Publisher. 


Positions  Wanted... 


ADMINISTRATIVE 


I  AM  SELLING  my  weekly  because 
I  want  to  return  to  more  challenging  . 
responsibility.  How  can  I  help  some 
overworked  publisher?  Experience  in-  | 
eludes,  besides  current  ownershI|V  6 
years  as  manager  of  central  offset 
plant,  managing  editor  of  medium  I 
size  daily,  6  years  as  ad  manager  of  ! 
successful  weekly  group  and  special 
events  director  of  metropolitan  daily. 
Did  it  all  the  hard  way.  starting  as 
$12  a  week  reporter.  Solid  family 
man,  winner  of  various  newspaper  | 
and  civic  awards.  Tep  references.  I 
Call  (303)  539-4969  evenings,  weekends,  j 


GENERAL  MANAGER-AD  DIRECTOR. 
Do  you  need  the  man  that  taught  the 
pros?  I've  solved  my  problems.  Have 
you?  Expenses  only  until  I  prove 
myself.  Bill  Scales,  935  Via  Granada, 
Livermore,  Calif.  94550. 


ATTORNEY 

seeks  position  as 

PUBLISHER- 
GENERAL  MANAGER 

Experienced  Vice  President  and  De¬ 
partment  Head  with  strong  back¬ 
ground  In  administration,  sales  la¬ 
bor.  Former  member  Board  of  Di¬ 
rectors  for  large  paper.  Competitive  | 
market  experience.  Married,  early  j 
40's.  Do  not  enjoy  private  practice 
of  law.  Seek  challenging  permanent  | 
position.  Salary  required:  $70,000 
range  plus  attractive  fringe  package,  j 
CONFIDENTIAL  handling  assured.  Box  i 
361,  Editor  ft  Publisher. 


ADVERTISING  MANAGER,  general 
manager  for  small,  medium  daily  or 
group.  Creative,  respected.  Industri¬ 
ous,  successful.  18  years  experience, 

14  In  management.  News,  publishing 
background.  J-degree.  focellent  ret-  : 
erences.  Available  now.  Call  (509)  ! 
966-4045  after  6  Pacific  fime,  or  wrife  I 
Box  354,  Editor  ft  Publisher.  j 


GENERAL  MANAGER-AD  MANAGER 
— 34j  14  years  experience  on  small 

dailies,  metro,  large  weeklies.  Prog¬ 
ressed  through  sales  to  general  man-  I 
ager.  Box  466,  Editor  ft  Publisher.  | 


CARTOONISTS 


EDITORIAL  CARTOONIST,  Versatile 
former  reporter,  editor  of  weekly.  Pre¬ 
fer  cartooning;  will  do  it  all.  Age  30. 
Samples.  Box  460.  Editor  ft  Publisher. 


CIRCULATION 


II  YEARS  EXPERIENCE  In  all  phases 
of  circulation.  District  Manager  in 
city,  suburban  and  country  division 
of  large  daily.  Circulation  Manager 
of  large  weekly,  and  presently.  Cir¬ 
culation  Manager  of  medium  size 
daily.  The  Zone  is  not  important  but 
the  challenge  and  opportunity  Is! 
Box  408.  Editor  ft  Publisher. 


CIRCULATION  MANAGER,  6500  paid 
daily.  20  years  experience.  Desire 
change.  Age  47.  Box  372.  Editor  ft 
Publisher. 


STRONG;  PROVEN  RECORD. 
RELOCATE  IN  ZONE  3  or  4. 

BOX  310,  EDITOR  ft  PUBLISHER. 

26-YEAR-OLD  circulation  manager,  7  ; 
years  experience,  BS  Degree,  seeks  J 
circulation  position  with  small  daily,  j 
Box  451,  Editor  ft  Publisher. 


CIRCULATION  MANAGER,  young  and  i 
eager  with  6  years  experience.  Family  : 
man.  Box  464.  Editor  ft  Publisher.  , 

EXPERIENCED  circulation  manager  j 
daily-weekly,  strong  on  promotion, 
conversion,  free  to  paid.  Box  368, 
Editor  ft  Publisher. 


CLASSIFIED  ADVERTISING 

CLASSIFIED  MANAGER— 17  years 
newspaper  experience  with  top  met¬ 
ropolitan  daily.  Excellent  references. 
Box  425,  Editor  ft  Publisher. 


DISPLAY  ADVERTISING 


AD  MANAGER  experienced  in  sales 
training,  market  research  and  major 
account/contract  advertiser  develop¬ 
ment  seeks  growth  opportunity  with 
daily  or  weekly  group.  Large  metro, 
small  daily,  weekly  background.  Col¬ 
lege  grad,  33.  Box  335,  Editor  ft 
Publisher. 


YOUNG,  30.  ambitious  Ad  Manager 
seeks  position  with  medium  sized 
paper  In  Zone  3,  5  or  6.  Experienced 
in  training  salesmen^  efficient  produc¬ 
tion,  special  promotions  and  increased 
linage.  Minimum  salary  $20,000.  Box 
386,  Editor  ft  Publisher. 


AD  PRO  wants  to  relocate  Area  8  or 
9.  Layout  master.  Top  performance 
retail  sales,  account  development. 
Solid  daily  weekly  experience.  Box 
413,  Editor  i  Publisher. 


AVAILABLE  IMMEDIATELY— Ad  man¬ 
ager-salesman.  32,  9  years  daily  and 
shopper  experience,  selling,  servicing, 
promotion,  market  development,  fam¬ 
ily  man,  college.  Want  responsibility. 
(513)  335-8541. 


WEEKLY  AD  MANAGER.  4  years  sales, 
design,  layout,  seeks  work  opportu¬ 
nity  with  small  city  daily.  Areas  2.  3, 
4.  Degree.  Box  457,  Editor  ft  Publisher. 


AD  MANAGER,  pro  experience,  rookie 
energy,  leading  linage  producer  for 
2  dailies,  strong  layout,  promotion, 
rapport  with  large  accounts.  BS  De¬ 
gree.  Box  465,  Fditor  ft  Publisher. 


EDITORIAL 


SOMETHING  EXTRA.  Statistical  sam¬ 
pling  and  computer  techniques.  Con¬ 
sultant  on  courts.  Investiaative  re¬ 
porting  and  editing  experience  with 
a  top  daily.  Energetic,  experienced, 
only  30.  Box  390,  Editor  ft  Publisher. 

ENTHUSIASTIC  sports  editor/writer 
wants  to  brighten  up  your  sports 
pages.  Lively  columns,  high  schools 
to  pros.  Would  like  opportunity  to 
cover  hockey  as  well  as  other  sports. 
Any  Zone.  Single,  33,  6  years  experi¬ 
ence.  Box  421,  Editor  ft  Publisher. 

TRY  ME,  YOU'LL  LIKE  ME!  Journal¬ 
ism  pro,  30,  10  years  experience  on 
medium,  large  dailies,  reporting, 
editing,  makeup,  supervisory,  you 
name  it.  I  want  some  responsibility 
and  advancement  on  an  aggressive 
paper.  Box  391,  Editor  ft  Publisher. 

EDITOR,  41,  small/medium  daily  or 
copy  editor,  metro.  Immediate.  Caught 
in  cutback.  20  years  experience.  J.  P. 
Matasich  (816)  454-5853. 

MANAGING  EDITOR  position  sought. 
Experienced  AMs,  PMs,  hot  cold  type, 
all  desks.  Box  418,  Editor  ft  Publisher. 

CALLING  FLORIDA  EDITORS— Copy 
editor,  26,  wants  to  settle  in  Sun¬ 
shine  State.  Wire-city  desk  experi¬ 
ence  on  two  70,000  dailies.  Box  406, 
Editor  ft  Publisher. 


YOUNG  WOMAN  with  4  years  daily 
newspaper  experience— reporting,  ed¬ 
iting.  layout  and  community  service 
desires  position  any  of  these  areas. 
BS  Education.  Box  331,  Editor  ft  Pub¬ 
lisher. 

NON-WRITING  JOB  wanted  by  wom¬ 
an  journalist  s'ck  to  death  of  writing 
features  every  week.  Experience  as 
makeup  editor  for  women's  pages  of 
rnajor  metropolitan  daily.  No  objec¬ 
tions  to  suburban  weekly  if  pay  is 
good.  East  Coast  preferred.  Box  356, 
Editor  ft  Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL  I 

MAGAZINE  EDITOR.  35,  MA,  knows  ; 
all  phases  editorial,  advertising,  pro¬ 
duction,  seeks  top  spot.  Consumer  or  | 
association  magazine  In  travel,  en¬ 
vironment.  sports,  government.  Prefer  I 
Zone  I.  Rockies,  Northwest.  Minimum 
20K.  Available  end  of  April.  Box  340, 
Editor  &  Publisher.  | 

TULANE  J-GRAD,  BS  History,  age  23.  ' 
outstanding  leadership  and  academic  ; 
record,  substantial  and  independent 
journalism  experience.  Publication  in  | 
major  metropolitan  paper;  reprints 
and  resume  available.  Forte:  politics, 
history,  newspaper  organization  and  ' 
sound  investigative  reporting.  Wish  i 
interview  ANPA  week  New  Orleans  i 
April  6-9.  Box  422,  Editor  &  Publisher.  | 

COPY  EDITOR  38.  ! 

EMPLOYED.  EXPERIENCED  i 

NEWSPAPERS.  MAGAZINES.  PR.  ' 
PREFER  CALIFORNIA, 

WILL  CONSIDER  ALL. 

JACK  H.  CUMMINS.  JR. 

3485  LAKESIDE.  APT.  207 
RENO.  NEVADA  89502  j 

REPORTER.  22,  with  3  years  experi-  I 

ence  on  Canadian  dailies  will  relo¬ 
cate  on  daily  anywhere  but  prefer  : 
Canada.  Hard-working,  versatile  and  i 

accurate.  Box  393.  Editor  &  Publisher. 

VERSATILE,  award-winning  sports  writ¬ 
er  seeking  sports  or  news  writing  post 
on  mid-size  or  small  daily  paper.  5 
years  experience  covering  college  and 
pro  sports.  Can  handle  desk  work. 
Location  not  a  problem.  Contact 
Steve  Weiss,  5838  Alderson  St.,  Pitts¬ 
burgh.  Pa.  15217.  (412)  421-8355. 

EXPERIENCED  REPORTER 
Hard  news  and  features.  2  years  with 
major  wire  service  bureau.  Seek  re¬ 
porting  job  with  metro  or  medium 
size  daily.  Northeast  preferred.  Will 
go  anywhere  for  right  job.  Box  359, 
Editor  &  Publisher. 

AWARD-PRODUCING  take-charge  ed¬ 
itor.  29.  seeks  new  newsroom.  Econ¬ 
omy  killed  my  paper,  am  now  in 
mark-time  job.  Available  soonest,  all 
Zones  open.  Box  449,  Editor  &  Pub¬ 
lisher. 

MASTER  CRAFTSMAN  SEEKS 
FIVE-FIGURE  JOB  .  ,  . 
ANYWHERE.  (213)  657-1486. 

COPY  EDITOR.  36,  currently  studying 
computer  programming,  seeks  job  in 
slot  or  on  rim.  5-year  editing  experi- 
ence,  including  metro,  anchored  solid¬ 
ly  to  5  years  of  reporting.  Howa'‘d 
Harmening,  226  N.  Oak,  Bartlett,  III. 
60103.  Ph.  (312)  837-8501. 

SPORTS  EDITOR/ WRITER— Interested 
only  in  western  Pennsylvania.  Daily  or 
weekly.  Experienced.  Box  305,  Editor 
&  Publisher. 

SEASpNED  NEWS  PRO.  49.  solidly 
experienced  dailies,  wire  services,  for¬ 
eign,  seeks  editing,  rewrite  or  re¬ 
porting  slot.  Lively  writer,  can  di¬ 
rect  or  do  most  of  it,  inside  or  out. 
Box  463,  Editor  &  Publisher. 

DEPENDABLE,  creative  sports  writer, 
27,  eight  years  experience;  seek  sports 
editorship  or  responsible  slot  on  10- 
50,000  PM,  any  Zone.  Enjoy  commu¬ 
nity  involvement,  strong  on  organiza¬ 
tion,  tight  yet  lively  human  interest 
writing,  extensive  editing,  layout  ex¬ 
perience.  Complete  resume  on  re¬ 
quest.  Box  259,  Editor  &  Publisher. 

COPY  EDITOR,  25,  with  experience  on 
big  and  small  papers,  Newspaper  Fund 
award  and  some  slot  work,  seeks  chal¬ 
lenging  desk  position.  Nicholas 
Grabbe,  Box  882,  Wellfleet,  Mass. 
(617)  349-6823.  _ 

BRIGHT  COPY:  Energetic  feature, 
arts  writer  with  2  years  experience  on 
35,000  circulation  daily  and  Sunday. 
University  of  Michigan  Journalism  BA 
and  internship  on  national  magazine. 
Expert  at  profiles,  but  can  handle 
hard  news.  Alt  Zones.  Box  312,  Editor 
&  Publisher. 

EDITOR  &  PUBLISH] 


EDITORIAL  I 

EDITORIAL  WRITER,  now  editor  New 
Jersey  weekly,  seeks  job  on  daily. 
Ultimate  aim:  to  be  editor  of  edi-  ^ 
torial  page-  Specialty:  well-written, 
incisive  editorials  on  local,  national, 
international  topics;  will  send  sam¬ 
ples;  25  years  on  newspapers,  maga¬ 
zine;  heavy  copy  experience.  Box  317,  . 
Editor  &  Publisher. 

ASSISTANT  EDITOR,  24^  covers  county, 
writes  features,  and  directs  and  lays 
out  sports  for  large,  award-winn  ng 
weekly.  Desires  daily  that  pays  well  i 
but  demands  top  performance,  offers 
advancement.  Excellent  recommenda¬ 
tions.  Box  320,  Editor  &  Publisher. 

HOMESICK,  hard-working,  California-  , 
bred  reporter  needs  job  anywhere  in 
home  state.  Presently  reporting  for  . 
large  Eastern  daily,  but  am  ready  to  < 
settle.  Wilt  be  available  for  interview  ^ 
after  June.  BA  Journalism,  award¬ 
winning  editor,  investigative  know-  i 
how.  Box  462,  Editor  &  Publisher. 

YOUNG,  aggressive  Black  J-grad  de¬ 
sires  report  ng  position  on  newspaper. 
East  Coast  preferred,  all  Zones  con¬ 
sidered.  Box  435,  Editor  &  Publisher. 

REPORTER.  26.  with  15,000  daily  look¬ 
ing  for  position  on  larger  paper.  JBA. 
All-around  city  government,  police, 
general  assignment  experience.  Box 
437,  Editor  &  Publisher. 

SPORTS  EDITOR  wants  post  with  good 
sized  PM  paper  in  Zone  3  or  4.  In¬ 
terested  in  either  No.  I  job  on  50- 
100,000  circulation  or  topflight  writing 
job  with  larger  paper.  Willing  to  take 
reasonable  turn  at  rewrites  or  desk, 
but  not  every  day  please.  Resume, 
references  on  request.  Box  436.  Editor 
&  Publisher. 

15  YEARS  EDITING  experience.  Fast, 
accurate,  love  layout.  Seek  desk  chal¬ 
lenge  anywhere,  wire  or  local.  Box 
447.  Editor  &  Publisher. 

IF  YOU'RE  AN  OKLAHOMA  em¬ 
ployer  looking  for  an  expe*ienced 
news-  Information  -  publlcations-public 
relations  professional  with  9  years  of 
management,  degreed,  and  a  love  for 
Oklahoma,  I'd  like  to  visit  with  you. 
Box  399,  Editor  &  Publisher. 

FREE  2-week  tryout  offered  by  honors 
J-Grad  with  2  years  campus  writing, 
editing.  Zone  5.  8.  (313)  749-5435. 

REPORTER  with  weekly  seeks  job  with 
daMy.  Published  jn  Boston  Globe. 
Milwaukee^  Journal,  Sentinel.  LBJ 
Grant  recipient.  23  years  old.  Strong 
on  local  government.  All  Zones.  Box 
434.  Editor  &  Publisher. 


AWARD-WINNING  sports  writer, 
young,  enthusiastic,  versatile,  coach- 
able.  seeks  position  on  any  Zone 
daily,  but  preference  for  Zone  2.  Ex¬ 
perience  on  large  metropolitan  daily. 
Sports  editor  at  high  school,  junior 
college  and  major  university.  Strong 
desk  and  writ'ng  talent.  Extremely 
hard  worker  with  BA  in  Journalism. 
Box  461,  Editor  &  Publisher. 

SPORTS  WRITER.  26,  needs  change; 
4'/2  years  30,000  Ohio  PM  daily,  pro, 
college,  prep  experience;  Zones  2, 
3.  4.  5.  Box  441,  Editor  &  Publisher. 

REPORTER — 3  years  experience;  pho¬ 
tography,  editing  and  AP  stringer 
background.  Bruce  McClellin  643 
Third  St..  Napa.  Calif.  94558.’  (707) 
224-2176. 


ARTS  WRITER,  exceptional  ability  and 
education.  Any  Zone.  Box  231,  Editor 
&  Publisher. 


RECENT  MA  from  Missouri  J-School 
who  loves  reporting  seeks  newspaper 
position.  Hard  worker.  All  Zones.  Box 
442,  Editor  &  Publisher. 

SUMMER  INTERNSHIP  sought  by  col¬ 
lege  junior  with  freelance  reporting 
and  editing  experience.  Box  2662, 
Douglass  College,  New  Brunswick,  N.J. 
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EDITORIAL 

REPORTER-3  years  on  26,000  Zone  2 
daily  seeks  more  responsibility  on 
larger  daily.  Good  wire  copy  edi¬ 
tor.  Box  433,  Editor  &  Publisher. 

FOOD  EDITOR.  Home  Economist  with  j 
proven  writing  skills,  national  maga¬ 
zine  by-lines.  4  cook  books.  Hard¬ 
working,  imaginative,  expert  at  com¬ 
municating  food  information,  creating 
exciting  features,  assisting  and  ifv 
volving  consumers.  Excellent  refer¬ 
ences,  samples  available.  Box  445, 
Editor  &  Publisher. 

AWARD-WINNING  REPORTER.  3 
AWARDS  IN  5  YEARS,  WANTS  CHAL¬ 
LENGE.  GOOD  REFERENCES.  SOLID 
CLIPS.  MAJOR  INTERNATIONAL 
FELLOWSHIP  WINNER  DAILY  OR 
WEEKLY.  ANY  ZONE.  BOX  450,  ED¬ 
ITOR  &  PUBLISHER. 

EXPERIENCED  business/financial  writ- 
er.  Hard  news  and  features.  Top  pub¬ 
lications.  Wall  Street  and  Washington 
background.  Seek  challenging  edito¬ 
rial  or  writing  spot.  Prefer  Zone  2 
or  3.  Box  458,  Editor  &  Publisher. 

^^^^^Treelance^^^ 

EXPERIENCED  REPORTERS  with  good 
contacts,  based  in  Upstate  New  York, 

;  seek  assignments  in  Zones  I  and  2. 

.  Box  357.  Editor  &  Publisher. 

I  BUSINESS  WRITER.  15  years  experi¬ 
ence.  Auto.  hardware.  groceries, 

I  others.  Also  ghosting.  Mississippi-Ala- 
bama  area.  Box  470.  Editor  &  Pub¬ 
lisher. 

APA  CONVENTI9N  COVERAGE— Ex¬ 
perienced  behavioral  science  writer, 
attending  Psychiatric  Convention.  Cal¬ 
ifornia  May  4-9,  accepting  assign- 
(  ments  for  spot  news,  features,  issue- 
I  oriented  reporting.  Box  351,  Editor  & 
Publisher. 

I  BUSINESS  WRITER.  Fast,  accurate,  I 
!  experienced  in  depth  in  liquor  trade, 

I  taxes,  finance.  Great  on  annual  re- 
,  ports,  forecasts,  surveys.  Box  liS, 

I  Editor  &  Publisher. 


PHOTOGRAPHY 

YOUNG,  EXPERIENCED,  news  pho- 
I  toqrapher  seeks  full-time  position,  any 
I  Zone.  Jeff  Moscow,  2401  W.  25th 
I  4-C-ll,  Lawrence,  Kans.  44044.  (913) 
j  841-2594. 

FLASH  OF  BRILLIANCE— Imagination, 
sense  of  humor.  Master  of  available 
i  light.  Able  to  handle  all  facets  of 
i  newspaper  photography.  Nearing  3 
:  years  experience  on  15,000  daily.  AP 
1  contest  winner.  AAS  jn  Photography, 
i  Looking  for  advancement.  Box  452, 
Editor  &  Publisher. 


PHOTOGRAPHY 

PHOTOGRAPHER:  BA.  MA.  writing 
experience.  25,  single,  outgoing  and 
aggressive.  Resume,  portfolio  on  re¬ 
quest.  Will  relocate.  Box  412,  Editor 
&  Publisher. 

COAT  AND  TIE  photographer.  Blue 
denim  imagination,  cotton  twill  back¬ 
side;  ready  for  Photo  Editor-Chief 
Photographer  slot.  12  years  top  shoot¬ 
ing  and  editing  experience.  Resume. 
Box  375.  Editor  &  Publisher. 

ASSISTANT  PRODUCTION  MANAGER 
Associate  degree  in  engineering 
plus  twenty  years  press  and  mailroom 
experience,  letter  press  and  offset. 
Box  428,  Editor  &  Publisher. 

PRODUCTION  MANAGER  small  off¬ 
set  dally  seeks  post  with  larger  com¬ 
pany  as  production  manager  or  com¬ 
posing  room  foreman.  Can  run  Com¬ 
munity  press  with  4-color  and  know 
camera.  Hard  worker,  excellent  refer- 
I  ences.  Please  give  all  details.  Box 
!  396,  Editor  &  Publisher. 

j  OFFSET  COMPOSING  ROOM  fore- 
I  man  or  assistant  foreman  post  sought. 

1  Can  do  all  phases  from  typesetting 
I  to  makeup.  Know  Compugraphic  and 
j  some  camera.  Seek  $8500  or  more  to 
start.  Currently  employed,  want  ad- 
j  vancement.  Box  364,  Editor  &  Pub¬ 
lisher. 

PRODUCTION;  First  or  second  man 
or  Composing  Room  Manager.  12 
;  years  cold  type  and  systems,  camera, 
^  platemaking,  plus  pressroom  control, 
letterpress  and  offset,  over  26  years 
experience.  Resume  on  request.  Box 
443,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

FINANCIAL  PR  EXECUTIVE.  12  years 
all  phases,  speechwriting,  annual  re¬ 
ports.  press,  investor  relations.  Ex  New 
York  City  byliner,  syndicated  column¬ 
ist.  Bex  424,  Editor  &  Publisher. 

AWARD-WINNING  PRO.  35.  PR  di- 

I  rector  5  years.  Available  end  of  April. 

I  10  years  growth  experience,  heavy 
travel,  publishing,  government.  BA, 
MA.  Prefer  Zone  I,  Rockies,  West 
Coast.  Minimum  20K.  Resume,  sam¬ 
ples.  Box  339,  Editor  &  Publisher. 

SPEECHWRITER — High  quality  man¬ 
agement  speeches.  Also,  TV-radio 
specialist.  As  needed,  speeches  styled 
for  maximum  TV-radlo  coverage  and 
placement.  Counseling  and  direction 
in  all  events  involving  TV-rad'o.  Ex¬ 
cellent  contacts.  New  York  City  me¬ 
dia.  Interested  corporate  or  agency 
work.  New  York  City  or  viciinity.  Box 
454.  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  u.  Brown  Protest  assassination 
-  or  two  newspapermen 


Credo  on  a  free  press 


The  hoard  of  directors  and  other 
members  of  the  Inter  American  Press 
Association  attending  the  semi-annual 
meeting  in  San  Salvador  last  week  were 
treated  to  the  most  unusual  credo  on 
freedom  of  expression  and  a  free  press 
that  probably  has  ever  been  put  forth  by 
the  head  of  a  Kovernment  anywhere. 

President  Arturo  Armando  Molina  of 
K1  Salvador,  which  is  one  of  the  few 
countries  in  South  and  Central  Ameri¬ 
can  that  enjoys  true  freedom  of  expres¬ 
sion  and  of  the  press,  entertained  the 
delegates  at  the  Presidential  Palace  and 
addressed  the  opening  lAFW  sessions. 

The  President  oj)ened  his  remarks  hy 
saying  his  country  “has  chosen  the 
democratic  system,  not  because  of  any 
abstract  or  romantic  reasons,  but  be¬ 
cause  we  believe  that  democracy  is  in¬ 
strumental  in  bringing  up  change  to 
satisfy  the  aspirations  of  the  i)eople 
without  sacrificing  the  freedom  of  man.” 

As  he  continued,  we  could  not  help 
feeling  what  a  different  world  this  would 
be  if  all  heads  of  state  would  make  a 
similar  statement  with  similar  sincerety 
and  practice  what  they  preach. 

His  credo  follows: 

“1  do  believe  that  freedom  of  expres¬ 
sion  is  born  of  the  wonderful  faculty  to 
be  able  to  think  and  to  decide  with  which 
(iod  endowed  man  and  made  him  diffe¬ 
rent  from  other  inhabitants  of  the  earth. 

“I  do  believe  that  any  intent  to  suffo¬ 
cate  the  voice  of  man  would  be  contrary 
to  the  designs  of  the  t'reator. 

“I  do  believe  that,  in  any  process  of 
transformation,  freedom  of  expression 
not  only  forms  part  of  the  dignity  of 
man,  but  also  of  his  love  of  family,  of  his 
fellow  citizens  and  of  his  country,  as  it 
motivates  his  participation  in  the  search 
for  honest  solutions  to  the  problems  of 
the  community. 

“I  believe  that  in  order  for  freedom  of 
exi)ression  to  exist,  it  is  not  enough  that 
the  government  authorities  allow  it.  It  is 
also  necessary  to  have  free  access  to 
sources  of  information  and  to  keep  gov¬ 
ernmental  actions  in  the  open:  to  hide  in 
the  dark  the  objectives  or  activities  of 
the  government  could  mean  that  we  are 
not  certain  for  their  honesty,  or,  which  is 
even  worse,  that  we  are  afraid  to  bring 
them  out  into  the  open. 

“I  believe  that  freedom  of  expression 
is  not  only  an  abstract  concept  whereby 
the  government  allows  anyone  to  say 
what  he  wants,  but  also  to  listen  and  to 
take  into  consideration  the  opinions  of 
others,  whether  favorable  or  unfavora¬ 
ble  to  governmental  decisions. 

“1  believe  that  freedom  of  expression 
is  not  only  to  listen  to  the  opinion  of 
those  who  agree  with  us,  but  also  to  ac¬ 
cept  with  a  sense  of  responsibility  the 
criticism  of  those  who  honestly  do  not 
agree  with  either  our  thinking  or  our 
actions. 

“I  believe  that  freedom  of  expression 


is  a  way  for  people  to  give  even  more 
solid  moral  support  to  their  govern¬ 
ments  in  their  efforts  to  obtain  just 
treatment  in  international  negotiations. 
This  is  of  particular  importance  at  this 
moment,  when  the  developing  countries 
are  fighting  against  the  industrialized 
nations  in  order  to  avoid  becoming  the 
victims  of  a  worldwide  economic  crisis. 

“I  believe  that  freedom  of  expression 
is  the  best  tool  we  have  for  the  trans¬ 
formation  process  in  which  my  country, 
El  Salvador  is  now  engaged.  This  coun¬ 
try  belongs  to  you  and  to  your  families, 
and  because  of  this,  it  is  necessary  to 
safeguard,  at  all  costs,  the  freedom  of 
expression  upon  which  rests  the 
guarantee  of  all  other  liberties. 

“I  believe  in  freedom  of  expression  be¬ 
cause,  in  the  battle  to  i)reserve  it,  I  am 
one  more  soldier,  and  because,  if  there 
were  no  freedom  of  expression  in  El  Sal¬ 
vador,  you  would  not  have  chosen  my 
country  as  the  site  for  this  event  of  such 
international  relevance,  nor  would  1  feel 
as  safe  and  happy  to  be  here  with  you. 

“And,  as  part  of  the  aspiration  for  so¬ 
cial  justice,  and  as  an  instrument  for  the 
enhancement  of  the  dignity  of  man,  I 
believe  in  freedom  of  expression  because 
I  believe  in  the  high  and  sacred  destiny 
of  man  on  earth.” 


Sunday  price  up 

As  of  Sunday,  March  23,  the  new's- 
stand  price  of  the  \Va?ihington  (D  C.) 
Star  was  increased  from  40  to  50  cents, 
and  the  weekend  home  delivery  sub¬ 
scription  to  the  Saturday  and  Sunday 
Star  raised  from  40  to  50  cents,  the 
Star  announced  last  week.  There  will 
Ihj  no  inci'ease  in  either  single  copy 
daily  sales  or  for  seven-days-a-week 
home  delivery.  Both  newsstand  dealers 
and  carriea's  will  share  in  the  price  in¬ 
crease. 


Press  organizations  based  in  Hong 
Kong  asked  President  Nguyen  Van 
Thieu  of  South  Vietnam  to  conduct  an 
investigation  into  the  fatal  shooting  of 
Paul  Lcandri,  Agence  France  Presse 
deputy  Saigon  bureau  manager. 

Leandri,  37,  was  shot  in  the  head 
March  15  when  he  attempted  to  drive 
out  of  the  National  Police  Headquarters 
compound  in  Saigon  and  died  in  his 
automobile. 

Leandri  had  been  questioned  by  police 
on  his  news  reporting,  and  was  leaving 
headquarters  when  the  shot  was  fired. 

‘‘Circumstances  under  which  Mon¬ 
sieur  Leandri  met  death  highly  irreg¬ 
ular  and  indicate  lack  of  control  and 
discipline  in  your  uniformed  .services,” 
.41  KafT,  president  of  the  Foreign  Cor¬ 
respondents  Club  of  Hong  Kong,  said 
in  his  cable  to  the  Vietnamese  leader. 
“Foreign  correspondents  risk  their 
lives  reporting  Vietnam  for  the  world 
and  should  lx?  guaranteed  freedom  from 
harassment  and  intimidation  by  govern¬ 
ment  and  police.” 

Barry  Wain,  chairman  of  the  Hong 
Kong  Journali.st  As.sociation,  said,  ‘‘It 
is  a  tragedy  of  major  proportion  that 
this  journalist  was  shot  and  killed  while 
in  the  hands  of  police.  It  is  even  more 
disturbing  that  he  was  gunned  down 
while  being  interrogated  about  a  con¬ 
troversial  story  he  had  written.” 

The  Inter  American  Press  Associa¬ 
tion  expressed  consternation  and  in¬ 
dignation  last  week  following  the  slay¬ 
ing  of  a  Dominican  Republic  newsman 
in  Santo  Domingo.  In  a  telegram  to 
Dominican  President  .loaquin  Bala- 
guer,  the  association’s  semiannual  meet¬ 
ing  called  for  prompt  justice  for  the 
assassins  and  instigators  of  the  shoot¬ 
ing  of  Orlando  Martinez,  a  new'spaper 
columnist  and  editor  of  the  magazine 
.1  horn. 

This  is  the  second  assassination  of  a 
journalist  there  in  two  years. 

Martinez  was  in  his  car  in  Avenida 
Alma  Mater,  one  block  from  the  uni¬ 
versity,  when  another  car  drove  up  and 
an  unidentified  assailant  fired  several 
shots  at  him.  .At  least  two  bullets 
passed  through  his  head. 


Brokers  of  Newspaper, 

_ Radio, 

CATV  properties 


Selling 

is  our  business. 


WASHINGTON,  D  C.: 

1730  K  Street,  N.W.  20006 
(202)  393  3456 

CHICAGO: 

1  429  Tribune  Tower,  6061 1 
(312)  337  2754 

DALLAS: 

6060  N.  Central  Expwy.,  75206 
(214)691  2345 

SAN  FRANCISCO: 

1 1 1  Sutter  Street,  94104 
(415)  392  5671 
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Plej-^c  ouV)i/ 

•  EDITOR  &  PUBLISHER,  weekly  news  magazine  of  the  newspaper  community 

^  Cj  ij! ic  \  ’MI  ,  ^  i  '  L'  i  ^  - ,  P.'  -'  r]  I  M'  cl  ,  c.i:  2  i  ' 

•*E&P  YEAR  BOOK  —  Encyclopedia  of  the  Newspaper  Industry 

□  Jl.r  !  T  I  ‘  H  ^ . 

•*E8tP  MARKET  GUIDE  —  Exclusive  Data  on  Newspaper  Markets 
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Name . 
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WE  BUILT  TMS  ISLAND 
TO  RND  on.  AND  GAS  THAT  MAY 
NEVER  BE  USED 


The  Beaufort  Sea  is  200  miles  north 
of  the  Arctic  Circle. 

It’s  among  the  coldest,  most  barren, 
most  miserable  places  on  earth. 

It  also  has  promising  new  reserves  of 
gas  and  oil  hidden  beneath  its  icy  surface. 

Unfortunately,  conventional  drilling 
rigs  lose  their  means  of  supj»rt  when  the  ice 
begins  to  melt. 

And  it’s  much  t(X)  costly  to  bring  in 
large  floating  rigs  during  the  brief  summer  thaw. 

The  only  reasonable  solution  is  to  build 
islands  for  our  rigs. 

So,  we  build  them— the  size  of  city 
bl(x:ks,  more  than  three  miles  out. 

Working  24  hours  a  day,  we  dump 
gravel,  build  snacks  and  hoist  denicks,  getting 
our  island  complex  together  in  time  to  find 
the  oil  and  gas  necessar\’  tt)  help  make  a 
pipeline  feasible  by  1980. 

GOODBYE,  CHEAP  AND  EASY. 

Building  multi million-dollar  islands  in 
the  Beaufort  Sea  isn’t  our  idea  of  cheap,  easy 
energ>’. 

WTiat’s  worse  is  knowing  that  what  gas 


and  oil  we  do  find  may  never  move  a  car, 
never  heat  a  home,  never  turn  on  a  light. 

Beaiuse,  if  we  and  the  other  oil  com¬ 
panies  searching  in  the  area  don’t  find  enough 
gas  and  oil  to  make  building  a  pipeline  eco¬ 
nomically  practical,  it  won’t  be  built. 

And  without  a  pipeline,  there’s  no 
sensible  way  of  getting  our  fuel  to  market. 

IS  IT  WORTH  THE  RISK? 

Risky  business,  searching  for  gas  and 
oil  these  days. 

But  we  figure  it’s  worth  it. 

According  to  Canadian  geological 
suiweys,  there  could  be  an  estimated  2.5  bil¬ 
lion  baiTels  of  cmde  and  40  trillion  cubic  feet 
of  natural  gas  under  the  Beaufort  Sea  and 
its  shores. 

At  today’s  prices,  that’s  almost  30 
billion  dollars! 

We’d  like  our  fair  share,  so  we’ll  take 
the  risk. 

We’re  putting  our  capital  and  time 
into  exploration. 

That’s  where  the  future  is. 

You’ll  be  heiiring  from  us. 


FOLLOW  THE  SUN  e 

Sun  Oil  Company.  St.  Davids.  Pennsylvania 
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The  police  had  their  man  in  the 
Mechem  kidnaping-The  wrong  man 


sold  the  kidnaper  the  car  was  established.  We  learned  the 
time  of  the  ransom  calls. 

Then  we  tracked  down  Wiechman's  associates,  one  by 
one.  They  included  people  the  police  had  never  con¬ 
tacted.  Part  of  the  story  came  from  people  who  feared  for 
their  jobs  if  they  talked  to  us. 

“The  real  story.” 

Piece  by  piece,  we  established  Wiechman’s  where¬ 
abouts  at  the  crucial  hours.  He  couldn’t  have  bought  the 
car.  He  couldn’t  have  stayed  at  the  motel.  He  couldn’t 
have  made  the  ransom  calls.  He  worked  where  he  said  he 
did.  Frank  Wicchman  couldn’t  have  been  the  kidnaper. 

September  28,  we  published  the  facts.  Two  days  later, 
Wiechman  was  released  from  jail.  Charges  were  dropped. 
Frank  Wicchman  was  a  free  man.  _ 

The  real  kidnaper  was  found  and  j  ^  1 

convicted.  i  M  1 


Frank  Wiechman  was  in  jail.  He  w’as  an  ex-con,  just 
out  on  parole  after  doing  10  years  for  armed  robbery. 
He  had  no  money  to  post  bond,  nor  money  to  hire  a 
lawyer.  And  four  witnesses  linked  him  to  the  kidnaping 
of  Allison  Mechem  through  positive  identification. 

The  management  where  Wiechman  said  he  was  work¬ 
ing  at  the  time  of  the  kidnaping  denied  he  worked  for 
them. 

It  appeared  to  be  an  open  and  shut  case,  except  for  one 
thing.  Frank  Wiechman  didn't  kidnap  Allison  Mechem. 

“Don’t  talk  to  reporters.” 

Police  strictly  limited  information  to  the  press.  They 
refused  to  allow  Wiechman  to  be  interviewed.  Witnesses 
were  advised  not  to  discuss  the  case  with  anyone.  That 
included  the  man  and  wife  who  sold  the  kidnaper  the 
abduction  car.  as  well  as  the  people  who  identified  Wiech¬ 
man  at  the  motel  where  the  kidnaped  girl  was  found, 
hungry  but  unharmed. 

Working  from  a  slender  tip.  we  tracked  down  the  car 
owner  and  his  wife  on  our  own.  The  time  and  date  they 
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